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Founded in 1910
Con� ndustria is the leading 
organization to represent
industrial and service 
enterprises in Italy.
By promoting an awareness of values commensurate with 
entrepreneurship in society and amongst entrepreneurs, 
Con� ndustria intends to make its contribution towards the 
country’s economic growth and social progress, together 
with the political institutions and national and international 
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CONFINDUSTRIA
in � gures
Over 150.000  enterprises  
        5.467.488 employees 
                      220 organizations



B2B24
PLATINUM “business leaders”
Four-monthly magazine - Year 13
Issue 38 - November 2020

Distribution
in Italy by Direct Mailing and at newsagents with

and through the C.C.I.E. in Europe in English

on-line on the website: www.platinum-online.com
in Italian and English

Owner and publisher Publiscoop Editore S.r.l.
Piazza della Serenissima, 40/A
31033 Castelfranco Veneto - (TV)

ROC n. 22943 del 5 dicember 2012 

Sole Director Luigi Salomon 

Editor in chief Chiara Marseglia

Commercial Coordinator Maurizio Carettoni 

Printing Firm Reggiani Arti Grafiche S.r.l.
Brezzo di Bedero (VA)

Cover Photo Paola Garbuio 

Translations Promo-Est Srl 
e Studio Traduzioni di Patrizia Pari

For your advertising Publiscoop Più S.r.l.
Piazza della Serenissima, 40/A
Castelfranco Veneto (TV)
Tel. +39 0423 425411
rivista@platinum-online.com

The project, format and brand
PLATINUM “business leaders”
are the property of the company Publiscoop Più S.r.l.
The trademark is licensed for use by 
Publiscoop Più S.r.l. to Publiscoop Editore S.r.l.

Any information reported herein cannot be 
reproduced, not even partially, in any way 
whatsoever, without prior authorisation from 
Publiscoop Più Srl.

This copy of Platinum is distributed in Italia through 
direct mailing and T newsagents with
“Il Sole 24 Ore” and the personal data of addressees 
are the property of Publiscoop Più Srl. Informative 
Report ex Art. 13 D. Lgs. 196/03 (Code for the 
Protection of Personal Data - Privacy Protection). 
Personal information is handled electronically only 
in order to carry out operational, management and 
statistical operations. The owner of the information 
is Publiscoop Più Srl - Piazza della Serenissima, 40/A 
Castelfranco Veneto (TREVISO).

Photo sessions performed in compliance with 
Covid-19 anti-contagion regulations.

Readers are hereby informed that any
content that is not signed by the editorial
staff has an advertising intent.

the opinion
Maurizio Carettoni
Just be there

the cover
Luigino Durante
Robot and electrolysis for professional cleaning

pro� les
Offi cine Belletti
A winning choice projected into the future

winning choices
Coc Farmaceutici
Union is growth

under the lens
Meverin
Fireguard systems, large scale 
professional protection

volute stories
Cominter
A single representative for successful projects

success stories
Bin Haider Advocates and Legal 
Consultants
The law among vocation, international 
strategies and great ambitions 

strategy & success
Ricam
Ef� ciency and innovation: the keys to success

close up

8

10

16

20

22

26

30

32
35

table of contents
business leaders
PLATINUM



B2B24
PLATINUM “business leaders”
Four-monthly magazine - Year 13
Issue 38 - November 2020

Distribution
in Italy by Direct Mailing and at newsagents with

and through the C.C.I.E. in Europe in English

on-line on the website: www.platinum-online.com
in Italian and English

Owner and publisher Publiscoop Editore S.r.l.
Piazza della Serenissima, 40/A
31033 Castelfranco Veneto - (TV)

ROC n. 22943 del 5 dicember 2012 

Sole Director Luigi Salomon 

Editor in chief Chiara Marseglia

Commercial Coordinator Maurizio Carettoni 

Printing Firm Reggiani Arti Grafiche S.r.l.
Brezzo di Bedero (VA)

Cover Photo Paola Garbuio 

Translations Promo-Est Srl 
e Studio Traduzioni di Patrizia Pari

For your advertising Publiscoop Più S.r.l.
Piazza della Serenissima, 40/A
Castelfranco Veneto (TV)
Tel. +39 0423 425411
rivista@platinum-online.com

The project, format and brand
PLATINUM “business leaders”
are the property of the company Publiscoop Più S.r.l.
The trademark is licensed for use by 
Publiscoop Più S.r.l. to Publiscoop Editore S.r.l.

Any information reported herein cannot be 
reproduced, not even partially, in any way 
whatsoever, without prior authorisation from 
Publiscoop Più Srl.

This copy of Platinum is distributed in Italia through 
direct mailing and T newsagents with
“Il Sole 24 Ore” and the personal data of addressees 
are the property of Publiscoop Più Srl. Informative 
Report ex Art. 13 D. Lgs. 196/03 (Code for the 
Protection of Personal Data - Privacy Protection). 
Personal information is handled electronically only 
in order to carry out operational, management and 
statistical operations. The owner of the information 
is Publiscoop Più Srl - Piazza della Serenissima, 40/A 
Castelfranco Veneto (TREVISO).

Photo sessions performed in compliance with 
Covid-19 anti-contagion regulations.

Readers are hereby informed that any
content that is not signed by the editorial
staff has an advertising intent.

the opinion
Maurizio Carettoni
Just be there

the cover
Luigino Durante
Robot and electrolysis for professional cleaning

pro� les
Offi cine Belletti
A winning choice projected into the future

winning choices
Coc Farmaceutici
Union is growth

under the lens
Meverin
Fireguard systems, large scale 
professional protection

volute stories
Cominter
A single representative for successful projects

success stories
Bin Haider Advocates and Legal 
Consultants
The law among vocation, international 
strategies and great ambitions 

strategy & success
Ricam
Ef� ciency and innovation: the keys to success

close up

8

10

16

20

22

26

30

32
35

table of contents
business leaders
PLATINUM dossier

Lombardia

stand for Italy

Austria 2020

research&
innovation

medicine and 
technology system

transport
&logistics

Molise

Bari

from the earth 
to the table

consultancy
services for 
businesses

50
75
84

116

146

162
182
199

207

214

contributors
Texts by:
Francesco Bellofatto, Filippo Bordignon, Fabrizio Cerignale, 
Valentina Frezzato, Elena Giordano, Antonella Lanfrit, Pierantonio Lutrelli, 
Elena Marzorati, Alberto Mazzotti, Andrea Mombello, Giancarlo Palombi, 
Barbara Trigari, Sabrina Vidon, Camilla Zanetti
Photos by:
Elisabetta Cartiere, Elisa Casanova, Andrea Chiesa, Franco Debernardi, 
Paola Garbuio, Federico Iadarola, Marco Marino, Francesca Martello, Andrea Pilia

benessere 
a tavola

 info@freeg.it   www.freeg.it



Let reality do the talking

A journalistic past in print, lead 
entertainment editor for Avveni-
re where he rose through the ranks, 
Massimo Bernardini chose televi-
sion, keeping only his collaboration 
with the Huf� ngton Post. On tv he 
has hosted “Tv Talk” for the last 20 
years, a programme that address-
es the language of television, with 
around 1.2 million spectators with a 
share between 8 and 10%.
His signature has always been that 
of the calm, elegant and respect-
ful communication of opinions, the 
complete opposite style to that which 
dominates television, made up of 
harsh contradictions and shouting 
out opinions.
“Luckily, the public understands 
this despite competitors such as 
‘Verissimo’, Rai 1 and ‘Amici’ which 
is now on the way. Since we moved 

to Saturday afternoon, ratings have 
doubled, which demonstrates that 
the audience is there”. “We make a 
product that is both re� ned and pop, 
pursuing both lines of high/low.
That is, on the one hand, we must 
address important nerve centres of 
information with the appropriate 
tone, on the other hand, we cannot 
escape popular television, we can-
not ignore it, especially if it is suc-
cessful”.
Italy is still stuck on television, to 
talk about it describes the coun-
try. “Even though I � nd it dif� cult 
to watch an entire episode of ‘Big 
Brother’, things happen there that 
represent Italy”.
To speak about culture is possi-
ble, even though the resources for 
well-researched television are at a 
minimum. “Nessun Dorma” on Rai 

5 reveals the hidden details of mu-
sic as an artisanal creative act, a con-
cept against which cultures must be 
measured. “Speaking about these 
topics, Italy has two deadly diseases 
from which I try to stay as far away 
as possible when I do television: in-
tellectualism and self-referentiality. 
We must work for the audience, let 
reality do the talking”.
Your favourite programme? “60 
Minutes” on Cbs, for the style of 
great American journalism”.
Secret dreams: “I would like to cre-
ate a story on Verdi, Puccini and Ne-
apolitan music, an Italian tale for the 
world. The world loves them, they 
speak to everyone and I would like 
us Italians to tell their story because 
only we understand them deeply”. 

- Barbara Trigari -

asterisk
Journalist 
and television presenter

by Massimo Bernardini

Through communication that is calm, elegant and respectful. 
Like that of Massimo Bernardini

PLATINUM - November 20206
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the opinion
by Maurizio Carettoni

For 26 years, we at Platinum have 
been reporting on the professional 
life of leading men and women: sto-
ries of great undertakings (and sto-
ries of companies) that - even more 
so today - have become a symbol of 
commitment, sacri� ce, and the will 
of people that are cast from a differ-
ent mould. 
People that do not give up, do not 
stop, who manage to look beyond 
the limits, beyond all boundaries. 
In fact, we are talking about people 
who know how to endure suffering 
and carry on.
Certainly, they could have done 
without this suffering, but - as true 
helmsmen once again - they have 
accepted yet another challenge and 
have been busy, using their exist-
ing expertise but also often having 
to change their own status quo, to 
help ferry the country out of the 
emergency.
Disciplined, organised and united. 

What else is yet to say? Quite sim-
ply, thank you. For being there, for 
� ghting, for not giving up, because 
in this way you continue to offer 
hope and future.
By now we are nearing the end of 
a year of great uncertainty, dur-
ing which the “stress test” has been 
overcome by courage and the deter-
mination of entrepreneurs, who of-
fered a demonstration of strength 
that is unknown to most. But not to 
us at Platinum: we are very familiar 
with that strength.
If many will remember this “twen-
ty-twenty” as one of the worst years, 
I think that what we must not for-
get is that atypical wave of emotions 
and solidarity that has pervaded us 
and brought us together. That made 
us re� ect on how important it is to 
respect one another.
Will we need this lesson? I trust that 
we will. I also think that, once more, 
to just be there is everything. 

Just be there

PLATINUM - November 20208
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the cover

In the professional cleaning 
sector, today more than ever, a 
competence in continuous ad-

herence to the changing needs of 
the markets is necessary: whether 
in the industrial or civil fi elds, the 
need to use not only products but 
also systems that guarantee high 
standards of hygiene in force in It-
aly emerges. 
To do this, the professionalism 
and transparency of a partner with 
a vision capable of ensuring the 
achievement of the required hy-
giene requirements and improving 
the effi ciency of the workforce are 
required. 
For 33 years, Ica System has been 
the reference supplier for hun-
dreds of cleaning companies for 

the most diversifi ed situations - 
from nursing homes to hotels and 
up to industries and municipalities 
- guaranteeing each one the solu-
tion tailored to specifi c needs. 
Founded as a dealer of centralised 
suction systems, it is with the en-
try in 1988 of Luigino Durante - 
currently managing director and 
president - that the Treviso-based 
company systematically develops 
products for professional cleaning, 
thus opening up to the sector that 
it will ensure over the years follow-
ing the growth and a success which 
became, at the end of 2020, into a 
market share of approximately 50 
million euros. 
To branch out harmoniously in a 
sector where competition is cer-

tainly not lacking, the secret lies in 
offering that plus capable of mak-
ing a difference. 
“In 1994 we were the fi rst to offer 
mass deliveries no longer in stock 
but directly to the end custom-
er - explains Durante - This open-
ing revolutionised the concept of 
the business as it was intended up 
to then: it is clear that for a com-
pany like ours, the new method 
meant unpacking all deliveries, but 
my bet worked and now everyone 
is trying to do it. Thus, began the 
era of ‘services’ for the fi eld of pro-
fessional cleaning, in which it was 
no longer enough to place a prod-
uct, but it was necessary to 
build a customised strategy 
for the customer”.

Luigino Durante

Robot and 
electrolysis for 
professional cleaning
For Ica System, successful entrepreneurship means 
research and innovation

PLATINUM - November 202010



In 2003, a new 
forerunner challenge: 
supplies with cost per 
square metre. It was 
demolished then 
the traditional way 
in which customers 
placed the order for the 
quantities that they 
estimated could serve 
themRobot and 

electrolysis for 
professional cleaning
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In 1998, Ica System used 
a software application de-
rived from the automotive 

world to launch itself into the rent-
al of cleaning machines, another 
target that was fully achieved and 
today can be seen from the 6,000 
machines in the catalogue. But 
that’s not all. 
Five years later it was the turn of 

a new forerunner challenge: sup-
plies with cost per square metre. 
In this way, the traditional way in 
which customers placed the or-
der for the quantities that they es-
timated could serve them was de-
molished. 
Ica System has decided to talk 
more deeply with its custom-
ers, asking for the specifi cations 

of where the cleaning operations 
should have been carried out and, 
based on the data provided, has 
formulated annual fees referring 
to the metre, ensuring accuracy in 
compliance with costs agreed and 
relieving the customer of the wor-
ry of future orders. 
The “square metre rent supplies” 
immediately proved to be a high-
ly appreciated system of business 
computerisation, helping to rev-
olutionise the concept of supply 
which is no longer based on the 
sum of the products but is at the 
service.  
However, the intuition of sup-
ply per square metre would not 
be suffi cient to guarantee the in-
tended results, if it did not have 
the solid structure of an entrepre-
neurial reality like Ica System be-
hind it. 
“Throughout our history we have 
opened the range of offers to al-
most every sector, reaching the 
point of marketing all types of 
sanitising equipment, air treat-
ment machines and even technical 
clothing, lockers, etc. - continues 
Durante - But today the differ-
ence is made by approaching the 
customer as a system manager, not 
as a simple salesman”. 
“We have worked hard over the 
years to ensure - underlines the 
managing director - concrete 
technical support to those who 
have chosen us, perhaps to draw 
up calls for tenders, to help man-
age a contract or to improve its 
performance. 
In addition, in order to ensure 
maximum transparency, a custom-
er portal is available to be constant-
ly updated with respect to orders, 
deliveries, technical data sheets, 

the cover
     Luigino Durante

Nicholas Durante, the son

PLATINUM - November 202012



safety documentation”. Durante’s 
gaze is constantly aimed at captur-
ing the future in front of him. “We 
were the fi rst in Italy to offer ro-
botic cleaning machines, just think 
of the Ra 660 Navi scrub and vac-
uum system with Swiss technolo-

gy and the recent Fybots sweep-
er from France. Together with this 
we are moving towards a precise 
‘green’ philosophy, as demonstrat-
ed by Cleanea, Ecolabel-certifi ed 
detergents with the Unica brand 
(our private label), and Veget de-
tergents certifi ed Vegan Ok, Eco-
bio and Cruelty Free.
Cleanea is a machine that, by 
means of electrolysis and using 
only 1 kilogram of salt and 30 li-
tres of water, self-produces two 
ready-to-use not-toxic detergent 
solutions directly on site: one acid-
ic ideal for sanitising surfaces in 
stainless steel and aluminium, an-
odised, painted surfaces, glass and 
mirrors, enamels or sanitary ware; 
and one alkaline ideal for tiled sur-
faces in ceramic, chrome, stain-
less steel, carpets and fabrics for 
homes / hotels / hospitals / offi ces. 
“In 2020 we faced the Covid-19 
emergency by satisfying the max-

imum demands for niche prod-
ucts that have become the driving 
force.
However, the intention for the 
next few years is to push on the 
Isanity product line, the indoor air 
and surface sanitiser, now a medi-
cal device, without fi lters. 
Isanity, based on the principle of 
photocatalysis and using a Uvc 
light that refl ects on a titanium 
dioxide structure, improves the 
quality of the environments in 
which we live in an eco-sustaina-
ble way”. 
Also thanks to the branches in 
Trento, Milano, Bologna, Cagliari, 
Caltanissetta and - shortly - Roma, 
Ica System continues on a path in-
tended to further innovate its core 
business, supported by the other 
companies belonging to the group 
and, therefore, Ecofi n (assistance 
and maintenance), Logica (trans-
port and logistics) and Canvass. 

The headquarters of Ica System Srl
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technical support to those who 
have chosen us, perhaps to draw 
up calls for tenders, to help man-
age a contract or to improve its 
performance. 
In addition, in order to ensure 
maximum transparency, a custom-
er portal is available to be constant-
ly updated with respect to orders, 
deliveries, technical data sheets, 
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pro� les

Sometimes ideas just wait for 
the right moment to emerge 
and this is what happened to 

Gianfranco Belletti at the begin-
ning of his entrepreneurial jour-
ney. He was 24 years old and a job 
he had just lost due to the closure 
of the company he was working for: 
he took the courage to four hands 
and decided to start his own busi-
ness. Thus, was born the Offi cina 
Belletti Gianfranco Mechanical 
Workshop, specialised in black-
smith works, production of fl ang-
es and spare parts for Grandi Mo-
tori. Then the ships arrived. The 
fi rst piece was a breakwater for the 
Loyddiana and immediately after 
the commissions for the numerous 
passenger ships that are still built 
in Monfalcone, Marghera, Anco-
na and Genova. Recalling the be-
ginnings, Belletti recounts the epi-
sode in which he risked
lose everything: inside the shed a 
fi re was about to start from the cyl-
inders. “As soon as I realised what 
was happening - Belletti says - I 
went in to close all the valves, risk-
ing my life to save the company and 
the investment I had just made”. 

Gianfranco Belletti

A winning choice 
projected into the future
For 35 years the know-how of Of� cine Belletti has 
continued to grow, in Italy and abroad



Over the years, the evolution has 
been progressive. Offi cine Bel-
letti today mainly deals with wa-
ter systems for the naval, industri-
al and civil sectors, with shipyards 
throughout Italy, Norway and in 
the near future in Romania. The 
service offered is also “turnkey” 
with design, construction, assem-
bly and testing of various systems, 
including hydraulic ones. For re-
fi tting, specialised technicians are 
required in Europe and around 
the world: from Miami to Singa-
pore, from Bahamas to Nagasaki. 
The group also operates in the mil-
itary sector, with design, construc-
tion and assembly in the Riva Tri-
goso and Cantiere del Muggiano 
shipyards. Also, in this particularly 
delicate context, the reliability of a 

company has been confi rmed that 
in 35 years has been able to build 
its history piece by piece. Starting 
with a collaborator, up to 115 em-
ployees today. To consolidate a his-
torical collaboration and the syner-
gistic work, in Italy and abroad, of 
the internal units of the company 
(Naval, Industrial, Civil and Sanifi -
cation, the Belletti Group is being 
created which will be able to count 
on a workforce of about 300 units. 
Sectors of great attention are the 
environment and sanitation.
Always engaged in the search for 
alternative energy, Offi cine Bellet-
ti have designed cogeneration en-
gines, are investigating the syngas 
system and an innovative proto-
type of electric mobility is almost 
ready. Very soon, a waterjet cut-

ting water jet will enter the market 
and a team of engineers is studying 
profi les and structures in advanced 
composites. Naval technologies 
are avant-garde and Gianfranco, 
having noticed the sanitation tech-
niques in the water systems of na-
val units several years ago, decided 
to specialise in this sector also for 
the disinfection and sanitisation of 
aeraulic and water systems and en-
vironments.
Today, together with its partners, it 
offers innovative solutions with bi-
odegradable and ecological prod-
ucts that give much more effec-
tive results than traditional ones. 
Offi cine Belletti has the requisites 
to certify sanitisation within the 
scope of European regulations, in 
particular for the tourism and in-
dustrial-naval sector, and one of 
the semi-permanent antibacteri-
al and antiviral disinfection treat-
ments has been used in several sec-
tors, including the heartcare one. 
For the near future, various in-
vestments are planned to continue 
digitising procedures in the com-
pany. In particular, a type of ro-
botic welding is on the way that in-
volves the use of “cobots”. On the 
other hand, the 5 inverter welding 
machines are ready, suitable to be 
connected to cobots, which guar-
antee better yields, consumption 
reduced by more than 50% and 
leaner procedures. 

To consolidate a historical 
collaboration and the 
synergistic work of the 
internal Naval, Industrial, 
Civil and Sanifi cation 
units, the Belletti Group 
has been established, 
which will be able to 
count on a workforce of 
about 300 units

A winning choice 
projected into the future
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It takes time to see if a strategic decision turns out to be 
the right one, especially when it comes to the economy and 
markets. But if the choice in question was made after a 
long and thoughtful process and it is based on many real 
strengths, and above all, it is the culmination of a dream, 
then it can already be defi ned as “winning”. Enrico Folchini 
is the protagonist of a courageous and thoughtful choice, 
which has combined two historical and prestigious entities, 
giving life to a completely new adventure, with infi nite 
perspectives. Upstream are two Italian companies, well 
established in the pharmaceutical sector. On the one hand, 
Coc Farmaceutici in the Emilia region, founded in 1990, 
specialising in the production and fi lling for third parties of 
medical devices and drugs for ophthalmic, inhalatory, nasal 
and topical use (as well as cosmetics): taken over in 2016 
by the private fund equity Aksìa Capital IV, in the last three 
years has increased sales from 26 to 41 million euros. On the 
other hand, a company in Pomezia born almost 80 years ago, 
Tubilux Pharma: also a third party manufacturer of ophthalmic 
drugs also distributed in the Usa. The spark started a couple 
of years ago: when Folchini, managing director of Coc, met 
Emidio Fedeli, president and owner of Tubilux. “A dazzling 
meeting with a special person - he explains - We understood 
each other immediately: Fedeli was eager to leave the company 
in good hands and with a prospect of growth. And I realized 

that our two companies had many characteristics that could 
allow a change of gear. Since then, we have been thinking 
about integration: on 30 September the dream came true, with 
the acquisition of Tubilux Pharma by Coc”. The result was a 
solid all-Italian industrial business, a pharmaceutical partner 
among the fi rst in Europe: almost 500 employees, an annual 
turnover of close to 80 million euros and 33 production lines 
(including fi lling and packaging) in 3 plants, two of which 
authorised by Aifa and one of which approved by Fda. But 
numbers alone are not enough. “One plus one in this case 
is not 2, but at least 2.5”, explains Folchini, motivating the 
strategic importance of the choice, which is expressed in 
various aspects. “We are complementary at the production 
level: Tubilux produces 90% of drugs, Coc 20%: proportions 
almost reversed as regards medical devices, and we have 
very few customers in common. Thanks to the union, 
we double our turnover: there is no competition but 
integration, and each of the two companies will 
also be able to grow thanks to the customers of the 
other “. The advantages are also evident in terms 
of markets: Tubilux is already strong in Europe and 
has a small but signifi cant presence in the United 
States, while Coc is also present in Africa and the 
Middle East. The synergies continue in the technological 
fi eld: “we both work in the fi lling, in aseptic environments, of 

Aksìa Group is a private equity fund management company that invests mainly in medium-sized 

Italian companies, promoting their growth, international development and management input. 

Aksìa, whose founding and Managing Partners Marco Rayneri and Nicola Emanuele have been 

working together since 1997, has carried out more than 40 operations in Italy and abroad, investing 

a total of over 450 million euros through fi ve funds.

winning choices
Union is growth
Coc Farmaceutici and Tubilux Pharma together: the fi rst Italian “Cdmo” for the 
production on behalf of third parties of drugs and ophthalmic medical devices



bottles with liquid solutions”. Tubilux fi lls 
them with sterile drugs, Coc mainly with 
sterile medical devices. The company in 
the Emilia region is also the largest user 
of pre-printed single-dose containers: 
I would like to bring this technology to 
Tubilux as well, because it can also be 
used safely for drugs”. The union also 
allows the new entity to become the 
fi rst Italian Cdmo for the development, 
production and fi lling for third parties of 
drugs and ophthalmic medical devices 
(but also nasal, respiratory and topical 
use). “We have become a company 
worth 80 million euros, a real fi repower 
- concludes Folchini - 2021 will be a 
year of transition, in which we will share 
the management of the two companies 
by creating a management committee 
and we will double the plant in Emilia to 
prepare it for a doubling of production. 
In short, we are laying the foundations 
to face the new challenges of the market 
and we have very clear growth prospects 
for the years to come”.

Enrico Folchini, Ceo and president of Coc Farmaceutici and Tubilux Pharma

A solid all-Italian industrial reality was born:
almost 500 employees, an annual turnover of close 

to 80 million euros and 33 production lines

www.aksiagroup.it/coc.html
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under the lens

Safety is one of the prima-
ry perceived needs, to-
day more than ever. How-

ever, long-sightedness should not 
be taken for granted, although 
knowing how to look ahead and 
foresee dangers is maybe the on-
ly true solution to the unexpect-
ed that may jeopardise the safety 
of people, property and buildings. 
A company that has made fi re pre-
vention its mission is fully aware of 
this, enabling it to obtain a niche 
position in the high value market. 
It is Meverin, a pure Italian com-
pany with its headquarters in Par-
ma. Since 1983 it has operated 
within a single specialisation: cus-
tomised fi re partitioning. For the 
Maffei family, who run the com-
pany, fi re prevention is a vocation. 
“We can say that in the metalwork-
ing sector we provide a tailored 

product - states Giovanni Maffei, 
the founder - What Meverin de-
signs and manufactures can only 
be installed in that place and in that 
specifi c building”. A custom-made 
product, therefore, in spite of the 
high degree of automation of both 
the design and the production pro-
cesses. “0% Standard”, registered 
brand, was created as a precise re-
sponse to this need: to delimit and 
defi ne not only an infi nite product 
variability, but also establishing it-
self as a ground-breaking element 
capable of making the difference 
in the fi re prevention market, set-
ting itself apart from any other ex-
isting standard. 
Having understood the effects 
that the new European standard 
Uni En 16034 and Uni En 13241 
would have on the market, its con-
stant commitment to research has 

lead to the creation not only of im-
portant patented products but also 
of signifi cant investments both in 
terms of production and in terms 
of simulating product parame-
ter processes. All this has permit-
ted the launch of the new genera-
tion of fi rewalls with CE markings, 
tested in the most prestigious test 
laboratories in Italy and in Europe, 
even in the large sizes. 
Dedication and daily work, a ready 
vision undergoing constant revi-
sion, a great deal of research and 
obviously a very high fi nal quality: 
these are the linchpins of Mever-
in’s commitment, with almost 40 
years of experience and a wide-
spread presence, through its own 
clients, with work in several mu-
seums, theatres, cinemas, stadia, 
shopping malls, hospitals, produc-
tive districts and complex struc-

Almost 40 years on the market, Meverin innovates 
and launches 0% Standard, in high risk areas, the unprecedented 
� rewall solution

Fireguard 
systems, large 
scale professional 
protection

PLATINUM - November 202022



Giovanni Maffei, the founder with his daughters Cristina Maffei, Engineer, and Antonella Maffei, Architect

tures in general, throughout Eu-
rope. Experience reinforced by 
a signifi cant number of success 
stories that means the staff can 
promptly fi nd the solutions as 
closely as possible aligned with the 
customer’s needs. 
“To achieve this result - explain 
Cristina and Antonella Maffei, rep-
resenting the second generation in 
the company – we have decided to 
dedicate ourselves to the highest 
risk situations alone, to large size 
structures and to the most sensi-
tive situations. Just consider the 
famous fi re of Notre Dame de Par-
is, which could have been avoided 
if the partitioning had been profes-
sionally performed”. 
Thanks to this background Mev-
erin is now capable of solving the 
most extreme and always differ-
ent criticalities present in civil, in-

dustrial and public environments. 
Today, the plants are getting big-
ger and bigger with increasingly 
high concentrations of risk. There 
are also situations that require ad-
ditional skills to identify and pre-
vent hidden risks that can arise in 
a specifi c emergency but not in an-
other place”. 
The fi re often means destruction: 
thanks to automatic devices, the 
event can be “reduced”, or isolated 
to a single environment, with evi-
dent advantages on the most dra-
matic effects of the phenomenon. 
Designing and creating an un-
compromising fi rewall system is, 
therefore, not merely a produc-
tive choice: it is a great responsi-
bility and, therefore, also a ques-
tion of ethics, despite it not being 
at all easy to get the message of the 
importance of safety and preven-

tion through. “It is not a produc-
tive investment”: this is the main 
reluctance, because there does 
not seem to be an immediate re-
turn. On the other hand, it should 
be understood that “Investing in 
prevention - concludes the entre-
preneur - actually means protect-
ing the future of your own activity 
like for the survival of artistic and 
historical heritage of an inestima-
ble value, even more so because it 
cannot be reproduced”. 

Meverin is protection 
from fi re for human, 
historical, artistic, 
economic, public 
and private, civil and 
industrial heritage
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volute stories

Intuition, followed by an en-
trepreneurial vision and a 
well-defi ned project: this is 

the trajectory taken by Cominter 
over the years. Ingredients, pack-
aging, and technology are the three 
elements around which the entire 
company’s activities centre. The 
company is based in Piacenza with 
its choral management of a chain 
focusing on adding value to agri-
food products allocated for multi-
national companies. But letus start 
from the beginning. “Cominter was 
founded in 1991, using my twenty 
years of experience and my back-
ground in the agri-food industry”, 
says Ilario Iannone, the dynam-

ic president of the company based 
in Piacenza. “In the years before it 
was founded, I mainly worked as a 
broker, putting manufacturers in 
touch with clients who were work-
ing in the agrifood industry. With 
the beginning of the spread infor-
mation technology, I understood, 
very early on, that the role of the 
broker would have been replaced 
by a less empirical activity. Indeed, 
the traditional role of the broker as 
an intermediary was already los-
ing impact in the Nineties, as peo-
ple were turning to IT tools, for 
example, for updates on produc-
tion in real time, and contacting 
various clients and representatives.”

Ilario Iannone, president of Cominter Spa

A single 
representative 
for successful 
projects 
Large agri-food brands are turning to 
Cominter to make products that are 
perfectly in line with their needs
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volute stories

“I therefore believed that the right 
time had come to create a busi-
ness - continues Iannone - that was 
not limited to simply creating con-
tacts between companies, but that 
could also supply all round ser-
vices. A company that also works 
in Research and Development in 
partnership with its clients, in or-
der to create evolved products that 
are targeted for innovation”. Ilar-
io Iannone therefore identifi ed a 
number of specialised and relia-
ble companies who began manu-
facturing exclusively for Cominter, 
making products for inter-
national clients, meaning 
the large brands in the agri-

In many cases, 
Cominter invests 
in machinery and 
technology for the 
development of specifi c 
product lines with our 
partners.

Ilario Iannone, president of Cominter Spa
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food industry. “Counting on 
this network of exclusive 
partners, we transformed 

ourselves into a sort of ‘co-packag-
ing’ tailor”.
But how is a product created?
“The entire process begins with 
R&D during which a bespoke 
product is studied for, and togeth-
er with, the client - explains Ric-
cardo Gardani, project manager, 
who has been working with Ian-
none for over 10 years - it could 
be an existing solution, or one that 
is totally original and innovative. 
With our company partner net-
work, we choose the partner who 
is best suited for the job, and, if 
necessary, we invest in equipment 
and technology, and directly follow 

winning choices

One stop shop provider 
Cominter (project lead), the network of partner companies (manufactur-
ers of personalised products), the end clients (agrifood multinationals). 
This virtuous chain started by Cominter, working as a single represent-
ative can count on trusted partners of a high level in their three sectors 
of specialisation: tomatoes and their derivatives (60%), basil and pesto 
(20%), dairy and cheese (20%). 

all phases of R&D. Once the man-
ufacturing phase is complete, Co-
minter coordinates with the client 
and manufacturer to consolidate 
aspects such as quality, and to or-
ganise the purchase of the product 
resold to the client, thereby clos-
ing the circle. “The difference be-

tween a broker and our business 
lies in the fact that the former usu-
ally limits itself to the commercial 
aspects of the supply chain, while 
Cominter offers itself as a repre-
sentative for the entire chain, from 
product development through to 
invoicing.

Iannone with his partners, Francesco Giorgi and Riccardo Gardani 
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Thanks to our partnerships, we 
work in the role of an authen-
tic one stop shop provider”. “The 
main partners with whom Comint-
er has had a relationship with for 
over 20 years are: the Consorzio 
Casalasco in the province of Cre-
mona, Clas in Imperia, and Coop-
erlat in Jesi. In addition to these, 
when necessary, we integrate our 
network with other agrifood pro-
cessors and packaging manufactur-
ers”. “We have three sectors of ref-
erence: 60% of our activity is based 
on tomatoes, 20% on basil, the re-
maining 20% on dairy and cheese.
In many cases, Cominter invests 
in machinery and technology ded-
icated to the development of spe-
cifi c product lines with our part-
ners”. 
“In general, it is our clients who 
present us with their brief for 
their new projects or who ask us to 
transfer their manufacturing to an 
outsourcer, even though we have 
had a number of successful pro-
jects proposed and created by Co-
minter itself.
Within this chain of excellent in-
gredients, packaging, and technol-
ogy, we aim to offer even more val-
ue. 
Value intended as sustainability, 
that for us is a prerequisite, and 
also intended as a closer interac-
tion between the different players 
in the chain, meaning even better 

services for our clients. We repre-
sent top-of-the-line chains, with 
the maximum level in manufactur-
ing standards. Our objective is to 
make this value even more visible.”
A value that the target markets, ex-
clusively abroad, strongly appreci-
ate: Cominter’s turnover, in con-
stant growth, will close 2020 with 
a further increase in turnover, over 
40 million euros.

Cominter is active in the basil chain through the company, Clas spa in Imperia 

Cooperlat, partner for the dairy chain 

Consorzio Casalasco del Pomodoro, partner for the tomato chain 

Even for the future, Cominter, 
with its agile working team, ex-
cellent management of manufac-
turing and partner networks, and 
close partnerships with clients will 
focus on innovation, sustainability 
and a method of operation which 
is active and pro-positive, in order 
to promote the best Italian know-
how in technology for the agri-
food industry. 

Our concept of value 
focuses on a closer 
interaction in the 
chain, to guarantee 
even better services 
for our clients

food industry. “Counting on 
this network of exclusive 
partners, we transformed 

ourselves into a sort of ‘co-packag-
ing’ tailor”.
But how is a product created?
“The entire process begins with 
R&D during which a bespoke 
product is studied for, and togeth-
er with, the client - explains Ric-
cardo Gardani, project manager, 
who has been working with Ian-
none for over 10 years - it could 
be an existing solution, or one that 
is totally original and innovative. 
With our company partner net-
work, we choose the partner who 
is best suited for the job, and, if 
necessary, we invest in equipment 
and technology, and directly follow 

winning choices

One stop shop provider 
Cominter (project lead), the network of partner companies (manufactur-
ers of personalised products), the end clients (agrifood multinationals). 
This virtuous chain started by Cominter, working as a single represent-
ative can count on trusted partners of a high level in their three sectors 
of specialisation: tomatoes and their derivatives (60%), basil and pesto 
(20%), dairy and cheese (20%). 

all phases of R&D. Once the man-
ufacturing phase is complete, Co-
minter coordinates with the client 
and manufacturer to consolidate 
aspects such as quality, and to or-
ganise the purchase of the product 
resold to the client, thereby clos-
ing the circle. “The difference be-

tween a broker and our business 
lies in the fact that the former usu-
ally limits itself to the commercial 
aspects of the supply chain, while 
Cominter offers itself as a repre-
sentative for the entire chain, from 
product development through to 
invoicing.

Iannone with his partners, Francesco Giorgi and Riccardo Gardani 
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success stories

From prosecutor to lawyer. 
Because, in his own words, 
during his educational 

path at the Police Academy and, 
later, at the Institute of Legal Stud-
ies in Egypt, “I discovered that the 
work of a prosecutor concerns in-
vestigations into criminal proceed-
ings, or civil prosecutions common 
in such criminal proceedings. So, 
the awareness that it would have 
been possible to achieve more 
through the law led me, in 1997, to 
a major change and from prosecu-
tor I became a lawyer.” In this way, 
Isa Bin Haider, Ceo and founder 
of Bin Haider Advocates and Le-
gal Consultants study, fulfi lled his 
“true” dream. 
In 1999, during a trip to Cleve-
land, Ohio, he visited a well-known 
law fi rm and learned that Ameri-
can operations and working prac-
tices are completely different from 
those used in the Uae and the Ar-
ab world in general. The new per-
spective allowed him to pursue 
clear and specifi c strategic objec-
tives. From that moment, Isa Bin 
Haider began to apply, in his law 

fi rm, a new system, focused on a 
well-defi ned strategy and explic-
it objectives, even though his part-
ners had a different vision. “In 
2002, I started all over again,” 
he explains, “and created anoth-
er law fi rm all by myself, to main-
tain strong partnerships and to fol-
low a strategy aimed at real change 
in a highly competitive profession-
al environment.” 
The work in the new offi ce is the 
result of my ambitious vision, of a 
clear strategy and of the many ex-
periences that have had a positive 
impact on the business of the fi rm. 
Success came quickly, as proven 
by the many cases entrusted to the 
fi rm. “These successes - he points 
out - were welcomed and we im-
mediately crossed geographical 
boundaries”. 
We were assigned an internation-
al case involving Great Britain, 
France and the United Arab Emir-
ates, about an international money 
laundering network. At the time, it 
was one of the largest legal cases in 
the Gulf. Four years of hard work 
under my continuous and direct 

supervision, culminating in suc-
cess. We have acquired signifi cant 
professional and administrative ex-
perience as well as new working 
relationships with an elite group 
of international lawyers and offi ces 
in America, Great Britain, France, 
India, Pakistan and China.” To 
bring the company to be recog-
nized worldwide, Isa Bin Haid-
er has adopted a specifi c strate-
gy in offi ce management through 
the implementation of continuous 
planning, communication with in-
ternational offi ces, participation in 
specialized international confer-
ences and introduction of eminent 
foreign capabilities. Thanks to this, 
Bin Haider Advocates and Le-
gal Consultants is now one of the 
fi ve largest law fi rms in the Unit-
ed Arab Emirates. Nowadays, the 
fi rm hosts the best civil and crim-
inal law consultants in the coun-
try, as well as experts in maritime, 
air, corporate, insurance and in-
ternational law. “We also offer ar-
bitration services and are pleased 
to have established our Corpo-
rate Law Department, headed by 

The law among vocation, 
international strategies and 
great ambitions  
The Bin Haider Advocates and Legal Consultants model, one of 
today’s � ve most important law � rms in the United Arab Emirates
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Davide Paoli, an Italian lawyer re-
siding in Dubai, with extensive ex-
perience in the Middle East and in 
all areas of legal practice, in par-
ticular International IP Law, Fin-
tech and Law Tech, who manages 
a portfolio of local and internation-
al customers in different sectors.” 
“Our experience - concludes the 

Ceo - even allows us to give our 
opinion about some amendments 
to current legislation. In the fu-
ture, we would like to create more 
and more partnerships and expand 
relationships and agreements with 
offi ces around the world. We aim 
at reaching Africa, a pristine gem, 
and China with its leaing trade 

agreements in the market, as well 
as offi ces in Great Britain, Egypt 
and France. We continue to make 
our mark and strengthen our repu-
tation. We are very ambitious: soon 
the Bin Haider Law Centre will 
come to life, and we will be able to 
pay off our debts and to offer law 
courses to the public”. 

Isa Bin Haider, Ceo and founder
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strategy & success

There are companies who 
do not let the crisis or neg-
ative economic conditions 

to stop them, on the contrary, they 
have the ability to transform every 
critical issue into a new opportuni-
ty. One such company is Ricam in 
Grumello del Monte (in the prov-
ince of Bergamo), a cutting edge 
civil, industrial and multidiscipli-
nary engineering company that 
bases its business on tailor-made 

services. As explained in this in-
terview by sole director, Riccardo 
Baldelli, he leads the company to-
gether with his brothers and sister 
- engineer Alessandro and lawyers 
Edoardo and Marta Baldelli - and 
his father, Gian Marco Baldelli, en-
gineer and founder. “Our compa-
ny was founded in 1972 by the will 
of our father, whom we later joined 
in the Noughties. We were raised 
with a strong work ethic, which 

has been accompanied by impec-
cable professionalism and a grace-
fulness in our manners and atti-
tudes towards each person. We 
have maintained the same modus 
operandi as our father, contextual-
ising it within an international sit-
uation. We siblings are a perfect 
example of that interdisciplinari-
ty which allows us to act on sever-
al fronts: as a matter of fact, we are 
four professionals with specifi c yet 
complementary backgrounds, ca-
pable of creating synergies of ex-
pertise to resolve complex prob-
lems presented to us by our clients, 

The Baldelli family

Effi ciency and innovation: 
the keys to success
Synergetic expertise and six divisions for 
tailor-made services: the assets of Ricam
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developing projects that we defi ne 
as sartorial”. The top management 
of Ricam is supported by a young 
and winning team, with an aver-
age age of 35. Clients are amazed 
with their decision-making and 
problem-solving speed, especial-
ly when compared to teams from 
much larger companies who are 
often held back by long and com-
plex processes, or when compared 
with having too few points of refer-
ence to offer certain skills and “vi-
sion”. “Among our clients there are 
companies that fall within the top 
ten on a European scale and that 
expect quick, innovative and effec-
tive solutions from us. Thanks to 
our working style based on listen-
ing, we are often able to propose 
solutions that have never been con-
sidered before, which often posi-
tively surprises people, who remain 
equally amazed at our capacity to 
optimise time schedules and costs 
of the projects. We have a lot of 
faith in the value of our people, the 
backbone of the company, to which 
we provide continuous training. 
We aim to develop and enhance 
talent”. The company in Grumello 
del Monte has invested a lot in new 

technologies, to increase the speed 
and performance of services. “The 
accomplishment of integrated en-
gineering works and the transfer 
of advanced technologies are vital 
for the safe growth of the industrial 
sector and to support the technical 
functions of public and private sec-
tor bodies” emphasise the owners. 
Today Ricam has six internal divi-
sions committed to ensuring com-
plete customer satisfaction daily: 
Management System, specialised 
in business fl ows and procedures; 
General Contractor, for the coor-
dination of mediation processes; 
Safety, for construction site safety, 
fi re protection engineering and en-
vironmental acoustics, a sector in 
which Ricam is a reference com-

pany for big names in the global 
industry; Legal, dedicated in par-
ticular to corporate consultancy; 
Construction Engineering, for the 
design and management of infra-
structures; and lastly, Cost Killing, 
which answers the question “why 
pay more?” therefore offering solu-
tions to reduce company costs. “We 
also aim to maintain this high-pro-
fi le engineering asset for the fu-
ture, as evidence of our technolog-
ical made in Italy that our clients 
really appreciate and that we will 
develop even further in interna-
tional markets. On the other hand, 
we have the necessary energy for 
continuous renewal, and we are 
ready to face any challenge”, con-
clude the owners. 

Ricam headquarters in Grumello del Monte - Bergamo

Riccardo Baldelli - engineer, president and ceo
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There is no company that today is not commit-
ted to tackling the future. British American To-
bacco (Bat) is no exception. It has announced a 

new strategy that “aims to build a better tomorrow by 
reducing the impact of its business on health and the 
environment by offering a greater choice of less risky 
products and ambitious sustainability targets”.
How? Roberta Palazzetti, president and Ceo of Bat 
Italia and Area director for southern Europe explains. 
“Our business is transforming. Today we focus heavily 
on our ‘new categories’, which include products such 
as vaping, heated tobacco and Modern Oral.
The aim is to reach 5 billion pounds of revenue in these 
innovative categories on globally by 2025 and 50 mil-
lion consumers by 2030. The company also aims to be-
come carbon neutral by 2030 and, by 2025, to elimi-
nate all unnecessary single-use plastic packaging and 
to make 100% of plastic packaging reusable, recyclable 
or compostable”. Furthermore, in Sorrento in July Bat 

presented together with Marevivo “Piccoli gesti, 
grandi crimini” (Small actions, great crimes), a 
national campaign to stop cigarette butt littering 
with the patronage of the Ministry of the Envi-
ronment.
Italy is at the centre of Bat’s strategies also for in-
vestment. “We have recently reopened our fl ag-

ship store in Milano. Together with Studio Iosa Ghini 
Associati, we wanted to create an engaging and hi-tech 
concept store in which to host ‘glo together&more’ 
digital events and workshops, with artists and enter-
tainers, for the launch of glo Hyper”.
Supporting the tobacco supply chain is also among 
Bat’s priorities in Italy. 
“Since 2011 we have invested almost 200 million in 
purchasing Italian tobacco.
However, we are calling for sustainability for our sec-
tor, through more equal taxation between traditional 
and heated tobacco, removing the 75% tax discount 
from which the latter benefi ts despite the fact that the 
Ministry of Health has not recognised the lesser dam-
age to health”. 

Sustainability and innovation 
for a better future
Ambitious targets with Italy at the centre: these are the 
cornerstones of British American Tobacco’s new global strategy

Roberta Palazzetti

The new Bat glo fl agship store in Milano designed 
by the fi rm Iosa Ghini Associati
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In a digitalisation process like the 
one under way in Italy, which is 
just at its beginning, having a 

partner like Business Intelligence 
Group is precious. Its mission is to 
support businesses in a “no frills” 
manner towards achiev-
ing business intelligence, 
centring on sustainabili-
ty, innovation, accessibility 
and health. Using forecast-
ing models and market re-
search in the development 
of Business Intelligence sys-
tems, the innovative Italian start-up, 
founded only one year ago, already 
has a number of innovative digital 
projects from around the world un-
der its belt. With Big Geo, its geo-
marketing intelligence platform, 
it has crossed the ocean: in Octo-
ber, a new branch in Manhattan was 
opened, due to the demand from 
the American market. “We use high 
tech systems to make information 
held by businesses accessible, infor-
mation that is usually not taken ad-
vantage of. Our mission is to make 
our know-how available also to busi-
nesses stepping into the sector for 
the very fi rst time. Through our re-
search centre at the Bioindustry Park 
near Ivrea, we have developed our 
own technology platform which al-
lows us to collect and analyse a large 
quantity of data coming from a num-
ber of different sources, making ser-
vices accessible that were once only 
used by large multinational compa-
nies,” explains Gianni Bientinesi, the 
dynamic managing director of the 

Group. Big is part of the Incuba-
tor run by Università del Piemonte 
Orientale Enne3 in Novara. Among 
Big’s strong points, is their 360-de-
gree vision of the customer journey, 
thanks to the spin-off companies 
from Business Intelligence Group, 
like Big Hub, created to support 
communication activities and digital 
marketing. “With the lockdown, we 
had the chance and opportunity to 
accelerate our development plan, in-
vesting in new technology and com-
munication. Thanks to this strategy, 
today, our start-up is one of the most 
brilliant businesses in Europe (out 
of over 500 candidates) in the fi eld 

of geo-intelligence systems, which is 
the development of visualisation sys-
tems for geo-referenced data. Our 
strong point is to offer solutions that 
are user friendly and studied to allow 
anyone to read and manage complex 
data.” Gianni Bientinesi, in addition 
to being managing director of Big, is 
also a writer: he has just published 
his second book, “L’Intelligenza Cir-
colare e il Marketing dell’Ascolto”. 
In the book, the author suggests the 
use of a new interpretive model for 
building a business strategy, tied to 
the concept of listening as a differ-
ential element compare to the rest 
of the market. 

Gianni Bientinesi

Innovation of intelligent 
systems in Italy
The Italian start-up, Business Intelligence Group coins Circular 
Intelligence for businesses
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In over thirty years of activity, 
the Fortunio family has made 
Fish’s King a leading compa-

ny in the import and distribution of 
frozen foods, consolidating a tradi-
tion carried on for four generations: 
born in 1988 from the entrepre-
neurial intuition of Carmine Fortu-
nio, who saw in the frozen food sec-
tor, the future, it specialised in the 
fi sh sector and since then it has al-
ways kept pace with market chang-
es. Very rooted in the region, start-
ing from the modern structure of 
Somma Vesuviana which integrates 
warehouses, logistics and a retail 

centre, today Fish’s King has devel-
oped a network of four retail out-
lets, in Somma Vesuviana, Savia-
no, Casamarciano and Napoli, with 
a list that includes fi sh, molluscs, 
shellfi sh and about 1,000 
varieties of frozen items. 
Management is entrust-
ed to a real team that sees 
the whole Fortunio fami-
ly deployed: Carmine, his 
wife Antonietta Piscopo, 
sole director of the com-
pany, and their children Vincen-
zo, Gina and Francesco, the lat-
ter still a student but ready to take 

the fi eld. “Since the beginning - ex-
plains Fortunio Carmine - we have 
combined retail with wholesale. 
Gradually, with more knowledge 
of the industry, we acquired expe-

rience by buying products 
on the main foreign mar-
kets”. Over the years Fish’s 
King has also won sever-
al awards, such as the pres-
tigious Marisa Bellisario 
Award twice and the Fe-
lix 2020 award in the “best 

enterprise” category for uninter-
rupted growth from 2007 to 2018. 
It is also recognised as fi nancially 

The taste of the sea, 
according to tradition
Gourmet specialties and products from all over the world for the 
Fortunio, with Fish’s King as the leader in frozen foods

Fortunio family
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reliable by the Campania Region. 
With a dense network of agents 
and a modern fl eet of vehicles for 
temperature-controlled transport, 
Fish’s King offers services tailored 
to customer needs. “We target the 
medium-high range of Horeca - un-
derlines Vincenzo Fortunio, grad-
uate in Administration and Busi-
ness Consulting, who supports his 
father in the management of pur-
chases and sales - Among our part-
ners there are the best restaurants, 
hotels, commercial and catering 
companies in Campania”. The high 
quality fi sh comes from all over the 
world: “In recent years - adds Gi-
na Fortunio, a graduate in Admin-
istration, Finance and Business 
Consulting, who looks after the ad-
ministration of Fish’s King with her 
mother Antonietta - we have invest-
ed heavily in technology and inno-
vation. Traceability, subdivision and 
semi-automation of warehouses are 
the basis of effi cient production and 
distribution, since, by maintaining 
the cold chain optimal, we guaran-
tee to customers always healthy and 
fresh products”. Without forgetting 
- as Antonietta Piscopo points out 
- that administration is also a fun-
damental aspect of a company and 
must be handled with precision and 
a lot of dedication”.
The latest addition to Fish’s King is 
‘Luciella - L’Antico Gourmet’, ded-

icated to high quality take-away: 
“Ready meals cooked every day by 
our chefs - continues Gina - with 
unique products and a wide choice 
from our cellar to bring directly on 
the table”. An ancient story of pas-
sion and tradition, which is reborn 
today to discover a whole new way 
of shopping: “Luciella is the name 
of the grandmother, who had an an-
cient “baccaleria” (codfi sh shop) in 
the historic centre of Somma Ve-
suviana - says Vincenzo Fortunio 
- The name of this gourmet line 
was not only the way to thank her 
and grandfather Vincenzo, among 
the fi rst to bring stockfi sh directly 
from Norway to Somma Vesuviana, 
but it also represents our roots and 
the strong link between modernity 
and tradition”. Luciella specialties, 
ideal for a lunch break and a busi-
ness dinner or with friends, can al-
so be ordered with the Fish’s King 
app. “During the lockdown we ac-

tivated, as the fi rst in Campania in 
the frozen food sector, the e-com-
merce site - says Gina Fortunio - 
On the platform, the customer sees 
everything there is in the store, 
even Luciella’s specialties”. The of-
fer is completed by “aMare”, a dy-
namic brand of high-quality frozen 
products, to enhance good food and 
guarantee a high level of well-be-
ing, satisfying modern eating habits 
while respecting the Mediterrane-
an tradition. 
“Since 1988 - concludes Carmine 
Fortunio - with commitment, pas-
sion and dedication, we have con-
tinued to select high quality prod-
ucts at competitive prices. Fish’s 
King’s secret? Reliability, innova-
tion, convenience and customer 
satisfaction: these are the corner-
stones of our philosophy and our 
success”. The headquarters

Traceability, subdivision 
and semi-automation of 
warehouses are the basis 
of effi cient production 
and distribution: they 
keep the cold chain 
optimal and guarantee 
customers always healthy 
and fresh products

Logistics

In over thirty years of activity, 
the Fortunio family has made 
Fish’s King a leading compa-

ny in the import and distribution of 
frozen foods, consolidating a tradi-
tion carried on for four generations: 
born in 1988 from the entrepre-
neurial intuition of Carmine Fortu-
nio, who saw in the frozen food sec-
tor, the future, it specialised in the 
fi sh sector and since then it has al-
ways kept pace with market chang-
es. Very rooted in the region, start-
ing from the modern structure of 
Somma Vesuviana which integrates 
warehouses, logistics and a retail 

centre, today Fish’s King has devel-
oped a network of four retail out-
lets, in Somma Vesuviana, Savia-
no, Casamarciano and Napoli, with 
a list that includes fi sh, molluscs, 
shellfi sh and about 1,000 
varieties of frozen items. 
Management is entrust-
ed to a real team that sees 
the whole Fortunio fami-
ly deployed: Carmine, his 
wife Antonietta Piscopo, 
sole director of the com-
pany, and their children Vincen-
zo, Gina and Francesco, the lat-
ter still a student but ready to take 

the fi eld. “Since the beginning - ex-
plains Fortunio Carmine - we have 
combined retail with wholesale. 
Gradually, with more knowledge 
of the industry, we acquired expe-

rience by buying products 
on the main foreign mar-
kets”. Over the years Fish’s 
King has also won sever-
al awards, such as the pres-
tigious Marisa Bellisario 
Award twice and the Fe-
lix 2020 award in the “best 

enterprise” category for uninter-
rupted growth from 2007 to 2018. 
It is also recognised as fi nancially 

The taste of the sea, 
according to tradition
Gourmet specialties and products from all over the world for the 
Fortunio, with Fish’s King as the leader in frozen foods

Fortunio family
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Patient care, relationship of 
trust and reputation come 
fi rst, business comes second. 

These are Takeda’s strategic priori-
ties, in line with its corporate philos-
ophy. Present in over 80 countries 
with approximately 50,000 employ-
ees, Takeda has a leadership posi-
tion in the United States and Japan, 
which are respectively the fi rst and 
third largest pharmaceutical mar-
kets in the world. Alfredo Lombar-
di is Human Resources director of 
Takeda Italia, which he joined in 
1991, after having gained ten years 
of experience in various fi elds and 
companies. He describes Takeda’s 
human element and the challeng-
es of the future. “At the centre of 
everything there are always people 
- he explains - respect for the per-
son. Like all companies, we have 
dealt with and are still dealing with 
the restrictions due to the Covid-19 
pandemic, but Takeda also wants 
to be able to learn from this expe-
rience. In full transparency, Take-
da is set to globally get all of its em-
ployees involved through surveys 
to fi nd out if and how much they 
feel protected, as well as how they 
would like to organise work after 
their experience of the pan-
demic. A working philoso-
phy which, although tradi-
tionally carried out with top 
management and specifi c 
managers, takes shape in a 
horizontal structure where 
participation and sharing represent 
the added value, the winning for-
mula. “Takeda is a biopharmaceuti-
cal company whose path is built on 
values such as aptitude for research, 
innovation, attention to the quali-

ty and effi cacy of its drugs, 
awareness of social respon-
sibilities - explains Lom-
bardi - These values form 
the foundation of every de-

cision and action and guide us to 
achieve the 2025 vision: to be at 
the service of our patients wherev-
er they are”. The company is recog-
nised as “best in class” for agility and 
innovation, and so in full lockdown 

it managed to complete the integra-
tion between Takeda and Shire in 
Italy, and also to start a new phase 
in our country for the multination-
al leader in the sector. The Group 
offers its experience in various ther-
apeutic areas: oncology, gastroen-
terology, neuroscience, rare diseas-
es, with targeted investments in the 
fi eld of plasma-derived therapies 
and vaccines. 

Alfredo Lombardi, HR manager of Takeda Italia

Focus on the patient 
This is the approach of pharmaceutical multinational Takeda with 
its working philosophy based on trust, reputation and innovation
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A silent killer hides at the bottom of our glass of water: invisible plastic 
particles penetrate the body every time we drink, caused by the pollution 
of our oceans and rivers. According to the University of Newcastle 
in Australia, it is as if we swallowed a credit card every 7 days, the 
equivalent of 5 grams of micro-plastics a week. Water is increasingly 
polluted, as confi rmed by the University of Victoria (Canada) in 
Environmental Science & Technology through its disconcerting research: 
those who drink tap water drink 4,000 micro-particles of plastic a year, 
while those who drink bottled water ingest up to 90,000. Accumulation 
over time is dangerous for the body and among the consequences is 
a weakening of the immune system, as noted by the King’s College 
in London. We are still in time to remedy the situation, but only if we 
drastically reduce plastic production and begin to correctly fi lter the 
water we drink in our homes. The solution has been found by Archimede 
Formilan, an entrepreneur who is dedicating his life to protecting the 
environment and family wellbeing. “I want to be sure I leave a better 
world to my children but also for the people my children will live with,” 
he states. His dream is to help everyone see the beauty of the world, 
and he was able to do this when he met Stefano Governale, his current 
business partner. Together, in 2013, they decided to launch the Holiday 
Dream Club, the fi rst travel agency in Italy that helps zero holiday costs, 
thanks to daily purchases.
Living in a clean world and drinking pure water, fi ltered 
correctly, should be a right for everyone. For this 
reason, after years of studies and research together 
with industry specialists, Formilan published his 
book, “La grande truffa dell’acqua in bottiglia - 
The Bottled Water Scam” answering the question 
“What is really in that glass of water?” (it can 
be ordered online for free on the site: www.
grandetruffa.it). It reports the hidden dangers 
and puts Italian families on guard against the 
risks they run every day when they drink water, 
in the hope of fi nding new allies in his mission 
to protect the environment. In addition, in 
order to help with this battle, Archimede 
is looking for people to join his increasingly 
growing and signifi cant team.

Archimede Formilan
ientrepreneur - with a mission to protect 
the health of 60 million Italians

We swallow a credit card 
a week, without knowing it 
Every year we eat 250g of micro-plastics because of polluted oceans. An 
Italian entrepreneur reveals to us the dangers hidden in the water we drink 
every day.
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For three generations the 
Ottiero family has been op-
erating in the meat sector, 

with particular attention to the evo-
lution of consumption, modulating 
business strategies in favour of mar-
ket trends. “In the last twenty years 
- underlines Antonio Ottiero, sales 
director of Loma - we have noticed 
and followed the gradual migration 
of the retail consumer in favour of 
the counters inside the supermar-
kets of the large-scale distribution. 
In view of this change, our compa-
ny has specialised in satisfying the 

various needs of the large-scale 
retail trade, based on the various 
commercial policies undertaken 
by companies in the sector”. To the 
new needs of a constant-
ly evolving market, Loma 
responds in terms of qual-
ity, to satisfy the requests 
of an increasingly aware 
end user. In this sense, in 
2006 the company start-
ed an important partnership with 
Unizoo, a cooperative of breed-
ers that brings together over fi fty 
farms. “This collaboration - contin-

ues Antonio Ottiero - has focused 
on the development of feeding 
paths, in order to guarantee prod-
uct quality and consistency. These 

elements have also allowed 
us to structure together with 
some operators of the large-
scale distribution, real certi-
fi ed supply chain paths for 
the main large-scale distri-
bution chains”. Further-

more, in order to guarantee a cer-
tifi ed and safe product along the 
entire supply chain, the Ottie-
ro family has proceeded with the 

Antonio and Vincenzo Ottiero
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complete renovation of the Caso-
ria (Napoli) plant, creating within 
the structure of specialised depart-
ments, dedicated to the marketing 
of meat with bones, and to the pro-
duction lines according to the most 
innovative packaging technologies, 
such as vacuum shrink packaging, 
Map (modifi ed atmosphere) pack-
aging and skin packaging, to inhib-
it the development of bacteria and 
guarantee a shelf life of up to 28 
days. Thanks to the modernisation 
process of the structures and pro-
duction processes, Loma can boast 
an Ifs (International Food Stand-
ard) certifi cation since 2016 with 
scores among the highest in the 
country (source: Ifs Audit Offi cial 
Benchmark).
This constant evolution is the re-
sult not only of the resourceful-
ness of the family and an excel-
lent managerial staff, but above 
all of the innovation that Vincen-
zo Ottiero, Antonio’s son, brought 
to the company after graduating 
in Business Economics from Lu-
iss (International University of So-
cial Studies), a master in the States 
and various experiences at Silicon 
Valley software houses. “I have de-
veloped a different vision not only 
of the technology of processes and 
management, but also of the evolu-
tion of the markets - explains Vin-
cenzo - Today our system allows us 
not only to track and manage the 
fl ow of data, but to ‘dress’ produc-
tion based on the requests of the fi -

nal customer, identifying quantity, 
quality and type”.
Not surprisingly, among the devel-
opment of new Loma products, a 
specialist in fi ne Italian breeds, 
launched the ‘Bonca‘ brand dedi-
cated to Igp meats, with a platform 
dedicated to the fi nal consum-
er, with recipes and useful advice, 
thanks to the contribution of im-
portant chefs and food technolo-
gists. By managing the entire sup-
ply chain, the Loma Group is an 

important partner for a modern 
large-scale retail trade, which asks 
to interface electronically with sup-
pliers, for the optimisation of pro-
cesses and management control. 
“Our integration of skills on all as-
pects of the sector - concludes An-
tonio Ottiero - allows us to build 
specifi c projects for products with a 
very specifi c identity. All this while 
maintaining high commercial com-
petitiveness, thanks to the coverage 
of the entire supply chain”. 

High quality 
and innovation 
alongside the 
large-scale retail 
trade

Thanks to the modernisation 
process of the structures 
and production processes, 
Loma can boast an 
Ifs (International Food 
Standard) certifi cation since 
2016 with scores among the 
highest in the country

The Ottiero family has been in the meat sector 
for three generations. The Loma Group is today 
the protagonist of the evolution of the sector

Thanks to its commitment to modernising its facilities, Loma has been certifi ed Ifs since 2016 with 
scores among the highest in Italy
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on the development of feeding 
paths, in order to guarantee prod-
uct quality and consistency. These 

elements have also allowed 
us to structure together with 
some operators of the large-
scale distribution, real certi-
fi ed supply chain paths for 
the main large-scale distri-
bution chains”. Further-

more, in order to guarantee a cer-
tifi ed and safe product along the 
entire supply chain, the Ottie-
ro family has proceeded with the 
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Effi cient and sustainable, 
the ozone can be consid-
ered as the best answer to 

meet all sanitisation needs for en-
vironments, products and objects. 
AV Sanifi cation, a young and dy-
namic company from Napoli with 
its production facility in Pozzuo-
li, designs and builds latest genera-
tion ozone generators, increasingly 
more requested in Italy and abroad, 
to be integrated in the production 
and business processes for 
a wide range of products, 
from the pharmaceutical, 
to the food and manufac-
turing sectors. “Our ozone 
generators - Fabio Amore, 
founder of AV Sanifi ca-
tion, explains - do not re-
quire chemical consumables and 
allow for a closed circuit sanitiza-
tion, through a vacuum system, 
to ensure the absence of bacteri-
al count on objects and surfaces”. 
The process, within special con-
tainers, takes place by extracting 
air and introducing ozone at a con-
trolled concentration for a set peri-
od of time. Today, companies and 
bodies must adapt their sanitisa-
tion activities of environments and 
products to the directives of Gov-
ernments and Regions to limit the 
spread of Covid-19: shopping cen-
tres, airports, hotels, universities 
and hospitals. “In any indoor envi-
ronment where there is a mingling 
among people - Gaetano Pagliaru-
lo, commercial director, adds - we 
intervene with evolved technolo-
gy systems, equipped with sensors 
to control the ozone concentration. 
After the intervention, before issu-
ing the certifi cations, we carry out 

swab samplings on surfaces and the 
environment that are then analysed 
by accredited laboratories to ensure 
that the fungal and bacterial count 
is zeroed”. Before the lockdown, 
ozone was considered a niche prod-
uct, today the Iss (Istituto Superi-
ore di Sanità) recognized it as effi -
cient and can be used in a hospital, 
domestic and industrial environ-
ments. A recent Iss (Istituto Su-
periore di Sanità)-Inail study high-

lights its advantages, among 
which the fast oxygen con-

version with no emission of chemi-
cal waste. “Thanks to the expertise 
within our company we could adapt 
to all the indications of the Iss (Isti-
tuto Superiore di Sanità), with the 
required implementations, bring-
ing, on board our machines, all the 
know-how acquired in the sector. 
For this reason - Fabio Amore con-
cludes - we have been chosen by 
big industrial groups to design and 
create exclusive and customised 
solutions and devices for the saniti-
sation of their products”. 

Fabio Amore, founder of AV Sanifi cation

Ozone, effi cient and clean
AV Sani� cation, cutting edge systems and tools for the sanitization 
of environments, objects and surfaces
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The watchful eye of the de-
signers of Lorapack, the 
company from Thiene (Vi-

cenza) leader in the production 
and marketing of packaging ma-
terials, equipment and machinery, 
immediately grasped the rising 
demand for machinery capable of 
packaging with biodegradable and 
compostable materials, propos-
ing this alternative to its custom-
ers and being ready when market 
requirements have made them-
selves felt. A new project, which 
will debut in 2021, has come to 
life during these months: a “new” 
Lorapack 4.0 packaging machine 
that can revolutionize the mar-
ket where we are currently pres-
ent, capable of creating doypacks 

packaging made of paper 
only. An idea that defi nite-
ly goes against the tide, 
because it creates a ma-
chine that no one believed possi-
ble, a patented Lorapack machine 
that incorporates the character-
istics that have so far been found 
in the bestselling Crima line. The 
“new Crima” is a true innovation 
in the packaging sector and is the 
best performing machine for its 
market segment; the Doypack bag 
is the most sought after by our 
customers all over the world, as it 
is stable when it is placed on top 
of a plane, has low environmental 
impact and, even more important, 
because its airtight seal ensures 
the freshness and durability of the 

product. In addition to the above, 
other features include fl exibility, 
adaptability, and the possibility of 
creating packages with biodegrad-
able and compostable materials, 
even in modifi ed atmosphere, as 
well reduced costs and size.
For this reason, the Crima line 
is perfect for both the small arti-
san and the large-scale distribu-
tion chain. Even though bakery 
had been the fi rst fi eld of appli-
cation, the packaging machines 
of the Crima line have proved to 
be extremely versatile: they use 
a fl at reel and can work vertical-
ly, horizontally and on an inclined 
plane. They can thus package a 

very broad range of prod-
ucts: from pastry to fruit 
and vegetables; from ob-
jects to spare parts and do-
it-yourself materials; from 
items in trays to loose ones; 
from single-pack to mul-

ti-pack. The fastest model comes 
to make 50/60 packs per minute. 
Packaging, as they explain at Lo-
rapack, is a sector in constant and 
continuous growth: the trend is 
to buy brands that are committed 
to using biodegradable and com-
postable, rather than recyclable, 
materials. Asia, and the countries 
of Southeast Asia in particular, is 
the region where the demand for 
green packaging is growing. In 
Europe, Italy records the high-
est growth in the sector, preced-
ed by Great Britain, Germany and 
France. 

Lorenzo Speggiorin

Biodegradable 
packaging 4.0
Lorapack debuts in 2021 with a new 
machine of the Crima bestselling line: a new 
model that packs entirely in paper

The packaging 
machines of the Crima 
line have proved to be 
extremely versatile: the 
fastest model is able to 
make 50/60 packs per 
minute.
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gy systems, equipped with sensors 
to control the ozone concentration. 
After the intervention, before issu-
ing the certifi cations, we carry out 

swab samplings on surfaces and the 
environment that are then analysed 
by accredited laboratories to ensure 
that the fungal and bacterial count 
is zeroed”. Before the lockdown, 
ozone was considered a niche prod-
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tuto Superiore di Sanità), with the 
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Apool of associated profes-
sionals offers companies a 
360-degree multidiscipli-

nary consultancy, with an increas-
ingly adequate support to 
the modern needs of entre-
preneurship. The evolution 
of the Studio di Consulen-
za (Consulting Firm), with 
the very centrally located 
offi ce in Napoli and with 
branches in Roma, Milano and Par-
ma, is the result of professionalism, 
tenacity and the ability to update, 
to offer specialist consultancy in 
harmony with the most recent reg-

ulations, integrated with training 
(for accreditation) and specialisa-
tion for professionals and employ-
ees, and complemented by mar-

keting and communication 
services. In the fi rm there 
are accountants, lawyers, 
labour and marketing con-
sultants, as well as a dynam-
ic expert staff, who follow 
with passion clients such as 

important Italian and foreign com-
panies. “We assist the entrepreneur 
throughout the life of the company, 
from the establishment to closure - 
explains Nicola Castaldo, founder 

of the Firm, senior member of the 
Naples Order of Accountants and 
Auditors, for about 46 years in the 
sector, two degrees in Economics 
and Management and, Sociology - 
Our strengths are corporate con-
sultancy and extraordinary oper-
ations such as mergers, break-ups 
and transformations: experience, 
skills and an international network 
of consultants are essential factors 
for the success of companies on a 
global market “. “We offer integrat-
ed consultancy in various sectors 
- adds the accountant and auditor 
Rosario Vecchione, professional ex-

From left Nicola Castaldo, Enrico Ferraro, Francesco Musella, Gianluca Fiorentino, Francesco Gargiulo and Rosario Vecchione

Business consulting, 
multidisciplinary strategies
A pool of professionals who support companies 
in all areas of their life
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pert in subsidised loans, tax incen-
tives and tax credits, taxes, judicial 
procedures and corporate restruc-
turing, business plans, feasibility 
studies, start-ups, company valua-
tions and management of real es-
tate assets, investments and divest-
ments, management control and 
risk management, auditing of fi -
nancial statements and strategic 
management”. The presence of 
Francesco Musella, a lawyer spe-
cialising in Intellectual Proper-
ty law and management, who pro-
vides legal advice and defence, in 
particular, in the trademark sector 
where, in 2019, was the fi rst fi rm in 
terms of number of registrations in 
Southern Italy and among the top 
20 at national level. With a team of 
professionals and a network of for-
eign correspondents, Musella, al-
so in his offi ce in Rome, provides 
services in the registration and pro-
tection of patents, designs, soft-
ware and copyrights. “Companies 
must protect their intangible assets 
in the start-up and internationali-
sation phases - underlines Musel-

la - or protect portfolios of already 
existing industrial property titles, 
through enforcement and consol-
idation operations in response to 
the emerging counterfeiting is-
sue”. The labour consultancy sec-
tor is entrusted to Gianluca Fior-
entino, who in addition to payroll 
processing, deals with the labour 
and administrative aspects. “With 
creative strategies, innovation and 
professionalism - affi rms Fioren-
tino - I follow the client in all the 
formalities on employment rela-
tionships, personnel management, 
training on health and safety regu-
lations, insurance and welfare, with 
assistance on remuneration poli-
cies, cost analysis, conciliations and 
arbitrations “. Maria Rosaria Lo-
masti, graduated in Communica-
tion Sciences, and the accountant 
Manuela Castaldo support compa-
nies in consulting on internation-
al trade and currency markets, for 
business ideas, graphic design and 
content management of corporate 
identity, strategic orientation to 
marketing and innovation. Enrico 

Ferraro and Francesco Gargiulo, 
lawyers, respectively secretary and 
president of Aiga Napoli-Associazi-
one Italiana Giovani Avvocati (Ital-
ian Association of Young Lawyers), 
deal with corporate criminal law, 
the environment, communications, 
banking and fi nancial intermedi-
ation: their expertise covers are-
as such as corporate crimes, bank-
ruptcy, tax, IT, against the company 
and the PA, market abuse, safety 
in the workplace, corruption, ex-
tortion, abuse of offi ce and em-
bezzlement, professional medical 
liability. 

In the trademark 
sector, in 2019, the 
Consulting Firm was 
the fi rst in Southern 
Italy in terms of 
number of registrations 
and among the top 20 
at national level
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throughout the life of the company, 
from the establishment to closure - 
explains Nicola Castaldo, founder 

of the Firm, senior member of the 
Naples Order of Accountants and 
Auditors, for about 46 years in the 
sector, two degrees in Economics 
and Management and, Sociology - 
Our strengths are corporate con-
sultancy and extraordinary oper-
ations such as mergers, break-ups 
and transformations: experience, 
skills and an international network 
of consultants are essential factors 
for the success of companies on a 
global market “. “We offer integrat-
ed consultancy in various sectors 
- adds the accountant and auditor 
Rosario Vecchione, professional ex-

From left Nicola Castaldo, Enrico Ferraro, Francesco Musella, Gianluca Fiorentino, Francesco Gargiulo and Rosario Vecchione

Business consulting, 
multidisciplinary strategies
A pool of professionals who support companies 
in all areas of their life
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Passion and skill: in this man-
ner, Giuseppe Curcio has 
consolidated a group which 

is now a leader in the transporta-
tion of goods for the central Eu-

ropean markets. Coming from a 
strong family tradition, with his fa-
ther’s business, founded in 1973, 
Giuseppe Curcio, has been skilful-
ly taking advantage of the oppor-

tunities presented by globalisation, 
since the mid-Nineties, offering 
new services to clients.
Their vehicle fl eet has grown in step 
with the network’s expansion into 
the French market, fi rstly through 
the acquisition of important Ital-
ian clients who needed to ship to 
France and Belgium. In 2007 work 
began on the new facilities in the 
industrial area of Polla (Salerno), a 
few kilometres away from the mo-
torway junction. “The transport in-
dustry needed a further extension 
of the chain - explains Giuseppe 
Curcio - It wasn’t enough just to of-
fer transport, but we also needed 
logistics and a supply chain.”
Today the facility has 50 square 
meters of uncovered surface ar-
ea, 5 thousand in automated stor-
age with 12 thousand pallet spaces, 
a garage, and offi ces. The continu-
ing need to grow and creating part-
nerships brought Curcio to join, in 
2012, Astre, a group for transporta-
tion and logistics uniting 215 Eu-
ropean businesses, of which 28 are 
from Italy, in the creation of a con-
tinental network. “With this choice 
- continues the entrepreneur - we 
have enhanced our portfolio of ser-
vices with the distribution of pallets 
and lots all over Europe, entering 
the groupage sector.” In 2013, the 
multi-modal division was opened, 
with 50 swap bodies and 15 con-
tainer semis, located in the termi-
nals of Milano, Paris, Antwerp and 
Caserta. Today the fl eet has about 
150 swap bodies, with around 20 
vehicles. “The division that repre-

sents 10% of turnover - notes 
Giuseppe Curcio - has devel-
oped like its own business 
unit along the Italy-France 
and Italy-Belgium routes.
The group affi rmed it-
self further in Italy with the 

opening, in 2015, of the transit hub 
in Sant’Ilario d’Enza.
Today the branch covers 10 thou-
sand square metres of service ar-
ea, garage and offi ces. Similarly, 

Giuseppe Curcio

The South that is 
successful in Europe
Transports, logistics and supply chains: 
Gruppo Curcio’s network is growing
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Curcio consolidated his presence 
in the French market by purchas-
ing, in 2019, Fantozzi Transport in 
Vedène, near Avignon. “An impor-
tant stronghold - adds the chief ex-
ecutive of the Group, who manag-
es the company together with his 
wife Antonella Caggiano - as the 
fl eet, with its French registration, 
allows us to operate throughout all 
of France, which is a strategic mar-
ket share for us.” Also of an interna-
tional character is the “AstrePlus” 

project, the fi rst lot network in Ita-
ly, promoted, together with another 
ten companies, in 2018, with offi ces 
in the Interport of Bentivoglio and 
two hubs in Maddaloni and Milano.
Today the fl eet counts 180 vehicles 
covering all the segments, preva-
lently Euro 6 and 320 semis, in-
cluding those for refrigeration. The 
facility has solar panels, making it 
self-suffi cient in energy production, 
and a fi ltering and recycling water 
system.

Two hundred employees help run 
the group every day: “They are our 
real capital - concludes Giuseppe 
Curcio - who we invest in, espe-
cially in training. In particular our 
travelling staff is an increasingly 
diffi cult resource to fi nd, notwith-
standing the fact that it is now con-
sidered to be a highly professional-
ised fi eld. And it is for this reason 
that we need to encourage young 
people to enjoy this job that guar-
antees an income and dignity.” 

Two hundred employees 
help run the group 
every day: “They are our 
real capital - concludes 
Giuseppe Curcio - who 
we invest in, especially 
in training

The Curcio Autotrasporti team

Antonella Caggiano and Giuseppe Curcio
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Transports, logistics and supply chains: 
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To see the dawn again at 
the end of this long night 
caused by the contingent 

situation, we have to keep a steady 
eye on the objectives, the attitude 
to action and the courage of the 
fearless. In this period, there are 
enterprises that, notwithstanding 
numerous problems, have managed 
to keep themselves focussed, to re-
new their core business or even to 
shake it up by adapting to the re-
quests of a market  “revolutionised” 
by the virus. Almost all the compa-
nies we visited and interviewed in 
the pages below are led by manag-
ing directors and presidents with an 
unshakeable vision, who have fer-
ried their teams towards the future 
like courageous captains. We talked 
about topical issues with Marco 
Bonometti, President of Confi nd-
ustria Lombardia, asking him fi rst 
of all what levers permitted many 

companies to go on intrepidly, in 
spite of the crisis. “There were ba-
sically four of them: a good dose of 
courage, two good doses of reckless-
ness, a high sense of seriousness to-
wards the Country and a profound 
and heartfelt responsibility towards 
the workers and their families. 
Someone might add also profi t, but 
in this moment, that is certainly not 
the springboard because there is a 
risk of losing everything, even the 
heritage of those who came before 
us”. Indeed, despite the progressive 
reopenings in May and June, Lom-
bardia industry was struck an un-
precedented blow in terms of sales, 
internal and foreign orders. The 
collapse of industrial production in-
volved indiscriminately enterpris-
es of all sizes and all sectors. “The 
temporary redundancy scheme, 
which involved 71% of Lombardia 
companies, is not the solution to 
the problem, but it was necessary 
in the short-term to safeguard em-
ployment. On the contrary, we must 
invest in projects that can generate 
work and employment, although in 
this regard the government has not 
yet assumed a precise responsibili-
ty. The social safety net has to be re-
thought, safeguarding employment, 
productivity and fl exibility” declares 
Bonometti. Thus, there is little help 
from the institutions or they are on-
ly active in words, according to the 
President, who provides concrete 
examples: “None of us knows what 
the Italian government intends to 
do with the Recovery Fund mon-
ey and the same can be said for 
the Esm funds, if the government 

should decide to ask for them one 
day. There is no vision for the fu-
ture: what country do we want, 
what industry to we expect, what 
government will we have? We have 
already given the government ide-
as, projects, strategic assessments. 
Until now, our proposals have ei-
ther not been followed up at all, or 
just marginally. The diagnoses have 
been made and the therapies have 
been determined. Now we need 
deeds not words”. However, as we 
said at the beginning, the company 
top management need to act, plan, 
hope: this outlook was clear among 
the companies we visited. A trend 
confi rmed also by Marco Bonom-
etti, who concludes: “The entrepre-
neurs, in spite of everything, still 
have the desire to invest and con-
tinue doing business in our country. 
We are ready for the digital trans-
formation, but in order to do it we 
need the relevant infrastructures 
and a qualitative leap of public ad-
ministration. We are willing to re-
skill the workforce, the true one, not 
the shameful navigator contracts. 
We understand that Covid is low-
ering the cultural and professional 
level of young people even further 
and we have to think of how to close 
the gap, by investing in training. We 
are thinking of a project for tour-
ism, for exploiting the cultural her-
itage. Finally, something we must 
urgently deal with is health and re-
search, which has shown all its lim-
itations. We must make courageous 
decisions and changes”.   

- Elena Marzorati -
Marco Bonometti, 
President of Confi ndustria Lombardia

Eyes set on objectives, attitude to action, courage. 
These are the winning features of a prosperous and 
proactive land like Lombardia
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Focusing on concrete results. 
Always. This is the philos-
ophy which makes Eural 

Gnutti stand out. The company is a 
global leader in the manufacture of 
drawn bars, extruded and sectioned 
out of aluminium alloys.
Along the lines of this philosophy, 
over the last couple of years, to-
gether with other aluminium man-

ufacturers, Eural Gnutti has fought 
to promote anti-dumping measures 
regarding low-cost materials com-
ing from China, which have liter-
ally invaded the European mar-
ket. The month of October in this 
diffi cult year of 2020 marked an 
important achievement for Eu-
ral Gnutti and the European Alu-
minium Association: the Europe-

Sergio and Paola Gnutti

Further lead-free 
targets and victory 
against unfair 
competition for 
Eural Gnutti

New sustainable horizons
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rials will fi nd it much harder to en-
ter Europe, as it will undergo an-
ti-dumping measures ranging from 
30.4% to 48%, which will be add-
ed to the current 7.5%. The intro-
duction of these measures will give 
new life to the European markets, 
putting the manufacturing 
quality of Europe back into 
play, in a growing industry 

an Commission decided to react to 
the under-priced sales of the Asians 
through the implementation of im-
portant anti-dumping measures, a 
provision that is a watershed in the 
battle of the aluminium specialists 
against the unfair competition of 
Chinese products.
“From January to July, approxi-
mately 260 thousand tonnes of ex-

truded aluminium were import-
ed into Europe from China: this 
is an enormous amount that is on-
ly 9% inferior to that sold by the 
Chinese in the EU during the 
same period of last year, consider-
ing also the months of lockdown 
caused by Covid. With the Europe-
an Commission’s decision which we 
pushed for so much, Chinese mate-

New sustainable horizons
Focusing on concrete results. 

Always. This is the philos-
ophy which makes Eural 

Gnutti stand out. The company is a 
global leader in the manufacture of 
drawn bars, extruded and sectioned 
out of aluminium alloys.
Along the lines of this philosophy, 
over the last couple of years, to-
gether with other aluminium man-

ufacturers, Eural Gnutti has fought 
to promote anti-dumping measures 
regarding low-cost materials com-
ing from China, which have liter-
ally invaded the European mar-
ket. The month of October in this 
diffi cult year of 2020 marked an 
important achievement for Eu-
ral Gnutti and the European Alu-
minium Association: the Europe-

Sergio and Paola Gnutti

Further lead-free 
targets and victory 
against unfair 
competition for 
Eural Gnutti
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such as that of aluminium” 
notes Sergio Gnutti, presi-
dent of this historical busi-

ness, which he manages together 
with his granddaughter, the manag-
ing director Paola Gnutti. Over the 
last few months, Eural Gnutti has 
contained the decrease caused by 
the pandemic, which has especial-
ly affected clients in the automo-
tive sector. “During lockdown over 
150 companies asked us to supply 
products for industries that never 
stopped completely, even during 
the total lockdown”.
“Even though the automotive in-
dustry is important for our busi-
ness, we create a transversal prod-
uct used in a number of different 
sectors, so we have hardly stopped 
working. Actually, during this peri-
od, we have researched new market 

segments in view of original pro-
jects. For example, we would like to 
introduce aluminium for cosmetics 
packaging in lieu of plastic, which 
is considered to be one of the main 
factors of pollution for the planet. 
We will become a part of a circu-
lar economy, more than we already 
are, by offering a sustainable and 
ultralight material to be used for 
packaging.”
Even the wind turbine and renewa-
ble energy industries are promising 
and in the company we are study-
ing profi les, dissipaters and actu-
ators that are appropriate for that 
market. And what about the new 
non-toxic alloys that Eural Gnutti 
has been working on for a number 
of years, responding to the strict re-
quirements of environmental sus-
tainability?

“These are lead-free alloys with a 
noticeable added value. The last 
one we registered in February 
with the Aluminum Association is 
the 2077LF which adds to its el-

One of the strong points 
for Eural Gnutti is that 
they send a team of 
specialised technicians 
to the clients in order 
to help them use, in the 
best manner possible, the 
qualities of their chosen 
alloy in their machine 
tools and transfers
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From Italy 
to the world 
A group which has always 
been led by the Gnutti family, 
now represented by Sergio 
Gnutti, president, and his 
granddaughter, Paola, managing 
director. The company’s 
experience in the light alloy 
industry goes back to the Forties, 
when Sergio’s father, Oreste, and 
his brothers, founded Tra� lerie 
Carlo Gnutti in Chiari in 1947. 
At the time, their core business 
was concentrated on brass, while 
aluminium was considered to 
be a secondary product, with 
reduced technological potential. 
But Oreste Gnutti could see 
the immense potential of 
aluminium alloys without which, 
for example, the aeronautical 
industry would never have had 
the exceptional development it 
did in the years to come. 
And so, in 1968, on the � rst of 
May, the new company - Eural 
Gnutti - separating from the 
mill in Chiari, produced its 
� rst semi processed aluminium, 
inaugurating its lengthy history 
in research and innovation 
and experience in the global 
market through to the present 
day. A story that continues 
successfully, as the Group in 
Rovato stays on the front lines 
in the manufacture of bars, 
tubes and pro� les in aluminium 
alloys and became one of the � rst 
companies to create ecological, 
lead-free aluminium alloys. 

evated mechanical characteristics 
extraordinary workability, allowing 
us to speed up production times. 
An example? One of our clients 
who manufactured one unit every 
two-and-a-half minutes using the 
previous alloy, now makes it in just 
one minute using 2077LF”, says 
Gnutti. Lead-free alloys represent 
the present and the future of the 
industry and are the best ecologi-
cal alternatives for large scale man-
ufacturing.
“Another well performing alloy is 
6026LF, which is also used for pro-
fi les, and has surpassed by volume 
all the other alloys in the 6000 se-
ries manufactured by Eural. Even 
2033LF has been appreciated by 
the market. On the other hand, 
lead-free aluminium, non-tox-
ic and sustainable, is destined to 

substitute steel and brass in many 
fi elds, in particular in automobiles 
where it already “lightens” vehicle 
components.”
One of the strong points for Eu-
ral Gnutti is that they send a team 
of specialised technicians to the 
clients in order to help them use, 
in the best manner possible, the 
qualities of their chosen alloy in 
their machine tools and transfers.
“For each type of processing there 
is a specifi c aluminium alloy. Our 
objective is to supply the end cli-
ent an economically sustainable 
product, of high quality, but most 
especially which truly high per-
formance, capable of helping the 
client manufacture 20-30% more 
compared to others”, concludes 
Sergio Gnutti. Thanks to the new 
alloys, Eural Gnutti keeps itself 

“technologically evolved”, a con-
cept that is at the basis of the 
Group’s mission, and which will 
never stop satisfying the needs of 
their clients in the name of innova-
tion, research, and progress. 
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“Just before the pandemic 
broke out in Italy and Eu-
rope our warehouse had 
been already emptied, 

since our biological protection 
suits had already been sent to Chi-
na, to contain the fi rst outbreaks. 
When the virus arrived here in It-
aly, we decided to supply hospitals 
and the Croce Rossa (Red Cross) 
fi rst, leaving the industrial sector 

aside. Only recently have we re-
sumed service to our long-stand-
ing customers, especially in the 
pharmaceutical sector, which will 
be the subject of further expansion 
in the short term. 
In the meantime, we have dou-
bled our production capacity both 
at the Corbetta headquarters, 
which usually is only dedicated to 
R&D, and at the plants in Tunisia 

and Romania”. Thus begins Pao-
lo Maria Rossin, the Ceo of In-
dutex, a historic company found-
ed in the 1970s by his father Mario 
Carlo Rossin, who recently passed 
away. He was the one that, in 1977, 
made the fi rst personal protective 
garment using non-woven fab-
ric in a small workshop in his ga-
rage. Since then, the company has 
always grown with products that, 

Always at the forefront
2020, a year by growth leads Indutex to look to the future with 
determination and enthusiasm

Paolo Maria Rossin, Ceo of Indutex
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and what should we learn from this 
historical phase? We asked at the 
end of the interview. “In my opin-
ion, we will be able to start talk-
ing about normality in late 2021 or 
early 2022, with the advent of reli-
able treatments. 
I believe that, broadly speaking, 
the emergency has taught each of 
us how important it is to have ad-
equate protective clothing, from a 
simple mask in everyday life to re-
al hooded coveralls in working en-
vironments.
We work every day to ensure that 
these products are more and more 
suited the new challenges”. 

over time, have differentiated in 
materials and patterns to provide 
protection levels appropriate to 
different levels of risk.
The protective suits designed at 
the Corbetta headquarters, pro-
duced and manufactured at the 
factories in Tunisia and Romania, 
are sold to hospitals, rescue forces, 
chemical and pharmaceutical com-
panies and, in general, to those 
who want to safely face the risks of 
their occupational duty.
“In 2019, Indutex achieved a turn-
over of 20 million euros. 
A remarkable achievement in 
a substantially uneventful peri-
od, while 2020 began with great 
turmoil, which prompted sever-
al companies to raise their level of 
protection. 
The emergency subsequently up-
set all the company programs. 
Since the end of February there 
have been no holidays, permits, or 
lockdowns: 
Indutex did not stop for a second, 
so as to ensure adequate supplies 
to all its historical and new custom-
ers who, because of the pandem-
ic, have found a reliable and cred-
ible partner in our brand, even if 
we had requests for millions of 

pieces”. Maximum production ca-
pacity, increase in personnel and 
very strict safety measures were 
adopted in the company offi ces, 
which often operated in an unre-
al and touching silence during the 
lockdown, since the Indutex sup-
ply chain, as confi rmed by the in-
stitutions, was comparable to the 
food one and therefore could not 
be stopped.
“We have ensured the safety of all 
our employees. Thermal scanners 
at the entrance, mandatory surgi-
cal mask, sanitation and distanc-
ing became the rule from the very 
start. I also set up remote work-
ing but everyone, understanding 
the complex moment, decided to 
come to the offi ces, in full compli-
ance with the protocols, of course”.
Other reasons of pride for Indutex 
were its impeccable ethical-mor-
al sense and professional deontol-
ogy, which have always been true 
company leitmotifs, as Rossin says: 
“We are making major investments 
to help an increasing number of 
people: our customers are saving 
human lives. We have never spec-
ulated on people’s health and have 
kept the 2019 prices unchanged”.
When will get back to normality, 

Indutex did not stop 
for a second, so as 
to ensure adequate 
supplies to all its 
historical and new 
customers who, 
because of the 
pandemic, have found 
a reliable partner in the 
brand 

A production stage
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broke out in Italy and Eu-
rope our warehouse had 
been already emptied, 

since our biological protection 
suits had already been sent to Chi-
na, to contain the fi rst outbreaks. 
When the virus arrived here in It-
aly, we decided to supply hospitals 
and the Croce Rossa (Red Cross) 
fi rst, leaving the industrial sector 

aside. Only recently have we re-
sumed service to our long-stand-
ing customers, especially in the 
pharmaceutical sector, which will 
be the subject of further expansion 
in the short term. 
In the meantime, we have dou-
bled our production capacity both 
at the Corbetta headquarters, 
which usually is only dedicated to 
R&D, and at the plants in Tunisia 

and Romania”. Thus begins Pao-
lo Maria Rossin, the Ceo of In-
dutex, a historic company found-
ed in the 1970s by his father Mario 
Carlo Rossin, who recently passed 
away. He was the one that, in 1977, 
made the fi rst personal protective 
garment using non-woven fab-
ric in a small workshop in his ga-
rage. Since then, the company has 
always grown with products that, 
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Elettronica Aster: a historical 
company of the best Ital-
ian entrepreneurial fabric 

that works with the design, produc-
tion and maintenance of electronic 
equipment, radar and hydraulic sys-
tems for airplanes and helicopters, 
in the context of the defense indus-
try and of civil aviation programs.
“This year is our 75th anniversary”, 

tells us Dario Di Capua, executive 
vice president, at the helm of the 
company together with his father 
Umberto, his son Umberto Jimmy 
and his granddaughter Roberta: an 
interweaving between generations 
that is synonymous with continuity, 
vitality and growth.
But let’s take a step back.
“Elettronica Aster was founded in 

1945 and its initial core business was 
the production of car radios for the 
vehicles of the time manufeactured 
by the big automotive brands. In the 
1950s the company entered the de-
fense sector, in particular in the fi eld 
associated with the maintenance of 
military aircraft. In the seventies 
and eighties, the company took part 
in the Tornado program, an aircraft 

From the left Dario Di Capua, Umberto Di Capua, Roberta Pomponi and Umberto J. Di Capua

75 years at the service 
of defense and civil aviation
Past, present and future projects of Elettronica Aster, a historic 
company from Barlassina 
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management in the principle of a 
more structured organization. Since 
November 2019 we have appointed 
Sergio Bogni, a manager with recog-
nized experience, as Ceo, with the 
task of strengthening Governance 
and promoting the development of 
the company. In June 2020, Paolo 
Fantini also joined the board, with 
responsibility for business develop-
ment”.
“The orientation towards Aggre-
gation, instead, was inaugurated in 
2017 with Ti&A, whereas in 2020 we 
acquired another company, Isocomp 
Elettronica of Marano sul Panaro, 
which deals with the design of on-
board systems related to power elec-
tronics: the latter allows us, through 
its capabilities, to further expand our 
opportunities in the civil fi eld”.
“Finally, for us Technology means 
diversifi cation and integration of 
processes to provide the market with 
a complete package of technological 
solutions”.
“Need an example? We are about to 
conclude an important investment 
project aimed at the development of 
a satellite antenna assembly system”. 
Future Electronics Aster projects 
envisage further opening towards 
the foreign markets, an increase in 
turnover - “we are at 30 million Eu-
ros and we are aiming for 50” de-
clared Di Capua - and… another 75 
years of history. 

resulting from a European collabo-
ration that saw the involvement of 
high caliber companies from Italy, 
England and Germany, focusing on 
the radar system of this well-known 
fi ghter-bomber”.
The entry into the hydraulic systems 
market dates back to 1992, taking 
over this activity from Nardi Costru-
zioni Aeronautiche; this allows Elet-
tronica Aster to enter the hydraulic 
components sector, starting to col-
laborate with Hal - Hindustan Aero-
nautic Limited in India - for the sup-
ply of primary fl ight controls (servos) 
for fi xed and rotary wing aircraft. In 
the early 2000s the company based 
in Barlassina inaugurated a new sec-
tor of activity dedicated to Securi-
ty, implementing protection activi-
ties for sensitive sites of the Italian 
Air Force, such as ammunition de-
pots and, again in that period, began 
its participation, together with other 
German, English and Spanish com-
panies, in the Efa program, with-
in which it participates in various 
consortia for the design of parts for 
the European multi-role fi ghter air-
craft called Eurofi ghter. 2002 marks 
the advent of the Di Capua fami-

ly in Aster Electronics. “Our arriv-
al coincided with the transition from 
a logic involving the manufacturing 
of third-party projects, to the ambi-
tion of developing our own projects, 
so we have strengthened the engi-
neering area, participating in major 
research projects for fl ying systems”.
“Today our business project is based 
on three drivers: Governance, Ag-
gregation and Technologies. As re-
gards to Governance, with the ex-
pansion our area of interest, it 
became essential to enlarge the top 

Growth continues
The most recent stages in the evolution of Elettronica Aster, which have 
accelerated its structural growth path, include the acquisition of Tecnolo-
gie Industriali e Aeronautiche (Ti&A), led by Massimo Brambilla and spe-
cialized in technologies for the thermal and acoustic insulation of aircraft, 
the purchase of which in 2017 allowed the Group to expand even in the ci-
vil aviation market. In 2019 the company is invited to the Elite program of 
Borsa Italiana (Italian Stock Exchange) and begins to collaborate with Le-
onardo as part of the Leap2020 project dedicated to all Italian and inter-
national supplier companies that collaborate with the Group, with the aim 
of creating a solid and sustainable supply chain. 

Elettronica Aster: a historical 
company of the best Ital-
ian entrepreneurial fabric 

that works with the design, produc-
tion and maintenance of electronic 
equipment, radar and hydraulic sys-
tems for airplanes and helicopters, 
in the context of the defense indus-
try and of civil aviation programs.
“This year is our 75th anniversary”, 

tells us Dario Di Capua, executive 
vice president, at the helm of the 
company together with his father 
Umberto, his son Umberto Jimmy 
and his granddaughter Roberta: an 
interweaving between generations 
that is synonymous with continuity, 
vitality and growth.
But let’s take a step back.
“Elettronica Aster was founded in 

1945 and its initial core business was 
the production of car radios for the 
vehicles of the time manufeactured 
by the big automotive brands. In the 
1950s the company entered the de-
fense sector, in particular in the fi eld 
associated with the maintenance of 
military aircraft. In the seventies 
and eighties, the company took part 
in the Tornado program, an aircraft 

From the left Dario Di Capua, Umberto Di Capua, Roberta Pomponi and Umberto J. Di Capua
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Two partners - Antonio Per-
ini and Roberto Clauser - and 

a company that was established in 
2012 thanks to their 20-year expe-
rience in the precision mechan-
ics’ sector. Vero Project specializes 
in Erp solutions for the produc-
tion management and for the in-
terconnection to numerical con-
trols of machine tools. “But above 
all, we offer software systems that 
fully meet the standards for the 4.0 
industry and we are focussing to 
turnkey solutions, with a high rate 
of customization, able to guarantee 
a deep effi ciency of the production 
cycle of our customers”, the own-
ers explained. 360-degree consulta-
tion is offered to the manufacturers 

of any type of mould: depending on 
weaknesses or strengths, the pro-
fessionals of Vero Project, from its 
offi ces in Brescia, Milano and An-
cona, provide the most suitable 
software solution. “We are not just 
suppliers, but strategic partners, 
who are entrusted with the produc-
tion numbers. For us, it is essential 
to guarantee a policy of confi denti-
ality in the analysis and, above all, in 
the interpretation of data. Our add-
ed value is the connotation as an 
onestop-shop-provider: customers 
turn to a single interlocutor, with-
out the need to resort to a num-
ber of different professionals”. Vero 
Project has quadrupled its turnover 
in its 8 years of existence, expand-

ing throughout Italy and abroad. 
The next objective? A more marked 
internationalization. 

The benefi ts of relying on strategic partners
Vero Project: custom solutions for the 4.0 industry 

Antonio Perini,
partner and administrator of Vero Project

dossier Lombardia 

Adynamic company that offers integrated, diversifi ed 
solutions for procuring medicines and medical devic-

es to hospitals and health agencies (Rsa). Ssh is a “supply 
and services” provider in order to improve “every part of 
the process”, as Ettore Rossi, Ceo and co-founder puts it. 
“We see our clients as real partners, with whom we can 
brainstorm personalised strategies for both improving dis-
tribution, and for managing expenses for health struc-
tures”. Other levers are also applied that make Ssh high-
ly competitive, with high performance on the market: the 
fi rst is Ssh Lab, a real incubator for health projects for 
companies in the sector, dedicating an ad hoc solution to 
each of them, in order to optimise times, orders, costs and 
emergency stocks. The second is Ssh Academy, the plat-

form entirely dedicated to distance training (formazione 
a distanza - Fad), Ongoing Education in Medicine (Edu-
cazione Continua in Medicina - Ecm), and Master Class-
es for doctors and hospital pharmacists. “Technology serv-
ing innovative ideas – Ssh does not follow the market, it 
precedes it. This company has great experience and an eye 
on the future (average age 30 years and 60% are women). 
These ingredients make Ssh an essential, reliable partner 
for those looking for innovative solutions to distributing 
hospital pharmaceuticals”. 

New horizons for 
the health sector
Ssh has an ef� cient, heretofore 
unseen way of looking at 
distributing pharmaceuticals

Ettore Rossi
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The company works in tech-
nical-applicational consul-
tancy for the design, devel-

opment, manufacture and supply of 
products and systems for insulation 
and the dampening of vibrations 
and impact, for every industrial ap-
plication and in some specialised ci-
vilian environments, and fl uid re-
tention, using certifi ed materials 
and processes. This is Pantecni-
ca’s (registered trademark) mission, 
a company led by Flavia and Da-
vide Fatigati, which, even during 
the pandemic, managed to achieve 
a number of important objectives. 
“We were authorised to stay open, 
even during lockdown, keeping that 
business continuity needed to work 
on commissions in the construction 
of metro-rail-tram vehicles and in 
aerospace and defence,” says Da-
vide Fatigati.
Even investments in R&D nev-
er stopped: “Among the many in-
novative projects we have support-
ed since the beginning, is Phononic 
Vibes, a spin-off from the Politec-
nico di Milano, developing metat-
echnology and products for sound 
and vibration dampening, some 
of which are nearly ready to be 
launched on the market.”
Completing their range of anti-vi-
bration systems, Pantecnica has 
patented a non-structural anti-seis-
mic device: “An in-depth market 
analysis highlighted the lack of ef-
fective devices protecting ma-
chinery and equipment defi ned as 
“non-structural” in case of earth-
quake. Pantecnica took a gamble 
and is developing its own Dafi res 
(registered trademark), an anti-vi-
bration fastening device resistant to 
seismic activity” explains Fatigati. 
In the meantime, Pantecnica is 
testing an anti-seismic device for 
large equipment and machinery 
on site. It has already undergone 
tests using a vibrating table in the 
Eucentre in Pavia. The business 
based in Rho is also very active 
in the boating industry, where it 

is the leader in solutions aimed at 
guaranteeing vibration and sound 
comfort on board yachts and me-
ga yachts. Not only, but the com-
pany has deposited a patent for 
two innovative systems they pre-
sented at the Blue Economy Sum-
mit in Genova, the SonicBoat and 
the BubbleBoat, created to fi ght 

against ‘fouling”, a phenomenon 
which takes place through the cre-
ation of a biofi lm fi lled with para-
sitic organisms on any submerged 
object. Every year thousands of 
tonnes of expensive and toxic an-
ti-fouling paint is used to prevent 
this, negatively impacting the ma-
rine environment. 

Flavia and Davide Fatigati

Alive and kicking 
When technology meets sustainability 
solutions by Pantecnica are born 
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The reality connected to KFI can be seen as a complex 
one, where important goals are complemented by infi nite 
potentials, thanks to a well-defi ned and future-oriented 
vision. Let us start from a brief description: KFI is a system 
integrator dedicated to the design and implementation of 
software-hardware solutions for the traceability and the 
management of the whole phases of the supply chain. It 
also offers performing after-sales, maintenance and repair 
services. The Consulting&Solutions department is KFI show-
piece and is dedicated to advisory activities designed and 

meant for the accomplishment of technologically advanced 
tailor-made projects. We have spoken of results and planning 
in this diffi cult historical phase with Carlo Caserini, KFI Ceo 
and President with his partner Renzo Castelli, Ernesto Bera, 
Consulting&Solutions manager, Guido Madella, business 
development manager and Franco Ciani, sales manager. “KFI 
does not represent the traditional retailer of management 
products, but it proposes as a partner, supporting its 
customers to design new solutions to “cover the last mile” as 
we like to underline, that is that grey area of logistics where the 

Hybrid solutions for 
the supply chain

From the left Guido Madella, business development manager, Franco Ciani sales manager, 
Ernesto Colombo Bera, business unit consulting & solutions manager, Carlo Caserini and Renzo Castelli

KFI accompanies us through its world characterised by continuous experimentation, 
with customer-driven products that prove to be unique on the market



A further characteristic 
of our organization 
is the “team” 
confrontation with the 
clients. The various 
companies are not 
visited by a single 
interlocutor, but by a 
whole team

company IT system evidences its limits, often causing a system 
“block”. This latter is our own focus: KFI fi nal objective is, in 
fact, that of dedicating to the process customised application 
solutions, the result of a close collaboration with the buyers”. 
Experimentation, then, contamination and innovation are the 
key words guiding the activity of the company from Binasco, 
developing advanced technological proposals to improve the 
effi ciency of processes reducing costs. “When compared 
to competitors, we are neither a software nor a hardware 
integrator, but we can rely on a series of modular technologies 
that can “hybridate” and connect to the information system 
of the client, developing original solutions”. In this way the 
systems and products are characterised by a high level of 
innovation, extremely linked to the company culture of each 
client, standing out as for uniqueness and customisation. 
“Consider, for example, e-commerce: this method required a 
technological support and agile solutions able to rapidly adapt 
to the various needs of the different sectors, from fashion to 
the Large-Scale Retail Trade. And here is where we intervene, 
with our proactive approach towards the market that aims at 
making effi cient the processes based on the evolution that the 
buyers themselves want to obtain for their supply chain”.

The Services Department is another strong point of KFI 
carrying out the staging of equipment, managing the remote/
on-site technical support and repairing the faulty devices 
ensuring the operation continuity. “A further characteristic of 
our organization is the “team” confrontation with the clients. 
The various companies are not visited by a single interlocutor, 
the “omni comprehensive” seller of the past, but by a whole 
team consisting of more professional roles meant to assess 
together the various issues connected to a specifi c department, 
divided based on the competence sectors of the various 
professionals involved. Each time we organise to deal with 
different buyers. Our team can be defi ned as characterised 
by a variable geometry, with a holistic commercial vision”. 
What will happen in the future of this dynamic company? 
“We are going to listen to our clients analysing their needs 
in an even wider way. We will strengthen the software area 
adopting the modularity logic to obtain increasingly advanced 
customisation, proposing packets that start from the concrete 
needs of the clients, taking into account their user experience. 
In any case, our solutions will continue to be always simple, 
intuitive, hybrid and customised”, Carlo Caserini concludes.

www.kfi .it

IP
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Daring, experimenting, re-
investing to offer a com-
plete quality service, 

placing themselves as a point of 
reference for businesses working 
in the transportation of gases. It is 
thanks to its careful and innovative 
modus operandi, that Cryo Service, 
with facilities in Somaglia in the Lo-
di area, has attained a strong stand-
ing in the niche market of cryogen-

ics. An objective which was reached 
thanks to the company’s partnership 
with Truck Center Somaglia, “the 
truck supermarket” offering a range 
of services to meet all the needs of 
transport companies, with years of 
experience going back to the Seven-
ties. “Cryo Service is younger: it was 
founded in 2003 from a branch of 
the company that created the Truck 
Center. “During that period, there 
was an increase in demand for the 
cryogenics industry, offering clean 
gases whose use was increasing in 
a number of sectors: from foods 
to hospitals, steel mills and indus-
try in general,” says Andrea Spotti 
who, with his brother Matteo and 
his father and founder, Giovanni, 
leads the company with determi-
nation and enthusiasm. Thanks to 
the quality of the services and the 
maintenance done on all types of 
vehicles used in the transportation 

of cryogenic gases and on the con-
tainers used for their storage, Cryo 
Service is well asserted on the na-
tional and international markets. 
“Today we manufacture our own 
line of cryogenic tanks: fi xed stor-
age, trailers, containers, as well 
as battery vehicles, cistern vehi-
cles, cryo fl ow, vaporisers and pip-
ing. Our strong point is fl exibility: 
all of our products can be adapted 
to a design and to the modifi cations 
needed by our clients, with whom 
we are working with experimenting 
new solutions and new projects.” 
The company invests a good per-
centage of its turnover into the en-
gineering department, the heart of 
the business. The staff is capable is 
designing and calculating top of the 
line systems for storage and trans-
port through the use of 3D models 
and Fem (Finite Element Method) 
analysis. The staff receives continu-
ous training through specifi c cours-
es in safety and other specialised ar-
eas. In addition, Cryo Service works 
with an integrated management 
system and has a number of certi-
fi cations proving its professional-
ism and the quality of its products 
and the services it offers. Cryo Ser-
vice has two branches: the fi rst is 
equipped for the maintenance of all 
vehicles used in transporting cryo-
genic gases, with operations ranging 
from decontamination to auditing 
using specialist equipment. A des-
ignated area of the department is 
dedicated to the construction of cyl-
inder trailers and Cgem and their The facilities of Somaglia (Lodi)

Environmental protection 
begins with clean gas
A benchmark business for cryogenics and the transportation of 
gases: Cryo Service shares their story

Cryo Service works 
with an integrated 
management system 
and has a number of 
certifi cations proving its 
professionalism and the 
quality of its products 
and the services it offers
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so as to achieve zero emission man-
ufacturing. “We can confi dently say 
we are a green company,” empha-
sise the owners. And for the future? 
“It will be the domain of technical 
and medical gases, because they are 
clean and environmentally friend-
ly. And for Cryo Service it will also 
mean further markets,” concludes 
Andrea Spotti. 

testing through the use of the latest 
equipment and in compliance with 
the latest safety provisions. The sec-
ond branch, which opened in 2012, 
was built using technology capa-
ble of guaranteeing environmental 
protection during the manufacture 
of the various products. “We dedi-
cate the utmost care to safety and 
quality. We hold ISO9001 certifi ca-

tion and are working as an integrat-
ed Hse system (certifi cation should 
arrive shortly) to guarantee our staff 
to be able to work safely. In addi-
tion, we make Ped cisterns, which 
work using an approved quality sys-
tem.” The company has invested in 
protecting the environment: start-
ing with using solar and geother-
mal sources for producing energy, 

From left to right Matteo, Giovanni and Andrea Spotti
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1955 is the year of birth of Re-
cor, in full economic boom, a 

solid industrial business and point 
of reference for the niche mar-

ket of electric heaters. A company 
that has always proceeded in small 
steps, along its long journey, wi-
th a precise strategy: “Select cu-
stomers and serve more Smes, wi-
thout dedicating itself to just a few 
large interlocutors. In addition to 
diversifying our customers, we ha-
ve focused on technological in-
novation and quality that has al-
lowed us to build customer loyalty 
over the years”, explain the part-
ners Pietro Migliorini and Corra-
do Colmi, sons of Mario and Gian-
ni respectively, founders of the 
company.
Today Recor with its high-end 
products mainly serves the indu-
strial laundry and coffee machi-

nes sector: “The latter sector has 
experienced an exceptional bo-
om on foreign markets, especial-
ly Asian ones, with the demand for 
professional and domestic espres-
so machines. This is why this pe-
riod, which for many was a crisis, 
for us, on the contrary, was pro-
fi table, with an important growth 
in turnover”. The quality of Re-
cor includes a scrupulous assi-
stance service: “Our qualifi ed te-
am follows the customers in every 
phase, from the supply of 3D mo-
dels to the technical data sheets”. 
An orientation towards excellence 
that is already being carried out by 
the third generation represented 
in the company by Jacopo. 

Sixty-fi ve years of electric heaters
Recor celebrates the important anniversary in the name of continuity 

From left Pietro Migliorini, Corrado Colmi, 
Jacopo Migliorini
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One of the best Italian companies for thermal and 
acoustic insulation of industrial and civil systems 

and for passive fi re protection compartmentation. Re-
cognised within the European market for the quality of 
the work carried out, for the high-performance mate-
rials used, and for the cutting-edge technologies. The-
se are the distinguishing features of Gepi, established in 
Nembro in the province of Bergamo in 1992 by Rober-
to Ghilardi and Ubaldo Pacati in a small garage. Today 
it is a business approaching 30 years of history with its 
3,600 square metre headquarters in Torre Boldone and a 
turnover of 7 million. Gepi is constantly evolving and has 
managed to achieve its current position by also investing 
in automated numerical control equipment and a team 
of highly qualifi ed workers. “Here continuous research is 
undertaken by engineers and surveyors, highly qualifi ed 
personnel for the prefabrication and laying of insulating 
materials - affi rm Pacati and Ghilardi -. We have taken 
part in all the courses and have all the certifi cations neces-

sary to carry out any type of work, including public procu-
rement”. In this way, increasingly considerable orders ha-
ve come in from major companies within many business 
sectors, including petrochemical, chemical, pharmaceuti-
cal, paper and glass. 

European level thermal and acoustic
Gepi has been investing in machinery, technology, and professionalism since 1992

The team
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Techologies that have become real milestones 
when it comes to measuring the hardness of ma-
terials. Ceaseless R&D activities, to allow the 

company to offer cutting edge instruments for testing 
materials that have subsequently resulted in patents. This 
process has been ongoing for 65 years – that’s how old 
Affri is, having been founded by Giovanni Affri. This a 
business that has now become a Group of fi ve companies, 

all owned by the Affri family. These are now headed by 
second and third generation members of the family, the 
latter having joined the company recently. “We listen to 
what our clients need, in order to come up with the tailor-
made technical solution that is best suited to those needs. 
Our catalogue is more extensive than those of our com-
petitors because it contains unique solutions, designed 
ad hoc along with the client, which means that they are 
custom made, based on Affri’s exclusive technologies”, 
says Roberto Affri. Over the years the business has un-
dergone a far-reaching evolution that has resulted in ev-
er more marked internationalisation. “Up to thirty years 
ago, we sold our products mostly on the Italian market. 
Subsequently we set up a commercial network abroad, 
and we got involved in the Asian market that was develop-
ing greatly at that time. We began selling in Taiwan, Thai-
land, and then in China, to the point of having our instru-
ments placed in the Chinese National Centre for quality 
control of durometers. In practical terms, our durome-
ter has become the standard for the whole of China”. An-
other important milestone along the way for Affri was the 
setting up of its American operation, based in Chicago, in 
order to take better care of that market as well. “Current-
ly we are to be found in 45 Countries, with agents all over 
the world”. One of the major strengths of this business in 
Induno Olona is complete in-house carrying out of the 
entire production process. “Design, mechanics, electron-
ics, software, and research and development, to which we 
dedicate 30% of our workforce, all of these tasks are done 
within the Company: that’s why we’ve become a real ref-
erence point for the sector, and we aim to keep up this 
connotation,” concludes Roberto Affri. 

The exclusive “boutique” 
of hardness testers
A benchmark enterprise in the sector: Affri is ever more international 
and focussed on the future. It owns four companies

Design, mechanics, electronics, 
software, and research and 
development to which the company 
dedicates 30% of its workforce: 
all of these are done in-house

Roberto Affri

1955 is the year of birth of Re-
cor, in full economic boom, a 

solid industrial business and point 
of reference for the niche mar-

ket of electric heaters. A company 
that has always proceeded in small 
steps, along its long journey, wi-
th a precise strategy: “Select cu-
stomers and serve more Smes, wi-
thout dedicating itself to just a few 
large interlocutors. In addition to 
diversifying our customers, we ha-
ve focused on technological in-
novation and quality that has al-
lowed us to build customer loyalty 
over the years”, explain the part-
ners Pietro Migliorini and Corra-
do Colmi, sons of Mario and Gian-
ni respectively, founders of the 
company.
Today Recor with its high-end 
products mainly serves the indu-
strial laundry and coffee machi-

nes sector: “The latter sector has 
experienced an exceptional bo-
om on foreign markets, especial-
ly Asian ones, with the demand for 
professional and domestic espres-
so machines. This is why this pe-
riod, which for many was a crisis, 
for us, on the contrary, was pro-
fi table, with an important growth 
in turnover”. The quality of Re-
cor includes a scrupulous assi-
stance service: “Our qualifi ed te-
am follows the customers in every 
phase, from the supply of 3D mo-
dels to the technical data sheets”. 
An orientation towards excellence 
that is already being carried out by 
the third generation represented 
in the company by Jacopo. 

Sixty-fi ve years of electric heaters
Recor celebrates the important anniversary in the name of continuity 

From left Pietro Migliorini, Corrado Colmi, 
Jacopo Migliorini

dossier Lombardia 

One of the best Italian companies for thermal and 
acoustic insulation of industrial and civil systems 

and for passive fi re protection compartmentation. Re-
cognised within the European market for the quality of 
the work carried out, for the high-performance mate-
rials used, and for the cutting-edge technologies. The-
se are the distinguishing features of Gepi, established in 
Nembro in the province of Bergamo in 1992 by Rober-
to Ghilardi and Ubaldo Pacati in a small garage. Today 
it is a business approaching 30 years of history with its 
3,600 square metre headquarters in Torre Boldone and a 
turnover of 7 million. Gepi is constantly evolving and has 
managed to achieve its current position by also investing 
in automated numerical control equipment and a team 
of highly qualifi ed workers. “Here continuous research is 
undertaken by engineers and surveyors, highly qualifi ed 
personnel for the prefabrication and laying of insulating 
materials - affi rm Pacati and Ghilardi -. We have taken 
part in all the courses and have all the certifi cations neces-

sary to carry out any type of work, including public procu-
rement”. In this way, increasingly considerable orders ha-
ve come in from major companies within many business 
sectors, including petrochemical, chemical, pharmaceuti-
cal, paper and glass. 

European level thermal and acoustic
Gepi has been investing in machinery, technology, and professionalism since 1992

The team
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Protecting… with the air. A 
concrete and effective ac-
tion that represents the 

core business of Imbalpoint, one 
of those dynamic and future-ori-
ented companies that no lock-
down can stop. “Before found-
ing the company in 2002, I dealt 
in hardware. I started my current 
business by selling about thirty air 
bubble wrap rolls - i.e. polyethyl-
ene sheets with air bubbles - a sur-
plus amount delivered by a suppli-
er in addition to what I ordered. I 
immediately realised its potential 
and, after that very fi rst sale, I ded-
icated myself body and soul to it”, 
says Maurizio Barzago, managing 
director and owner of the compa-
ny based in Treviglio. Imbalpoint 
started by marketing packaging 
products, but over the years the 
intent to develop the plastic ma-
terials transformation department 
grew up, turning the production 
of air bubble envelopes and sheets 
into its core business. “Our added 
value, which has allowed us to be-
come a leading player in this sec-
tor, is the capability to provide spe-
cialized packaging services tailored 
for the individual customer. Un-
like the packaging offered by our 
competitors, our sheets and enve-
lopes offer customised sizes and 
adapt to any box for any product 
sector: from lighting to furnish-
ings, from cosmetics to medical up 
to paints”. The result? 1,200 ac-
tive customers, each of them de-
livering its product to Imbalpoint, 
which subsequently proceeds with 
the development of an exclusive 
and tailor-made packaging. “Since 
the beginning, we have invested in 

machinery and new technologies, 
as we deeply believe in innova-
tion. We have been the fi rst com-
pany in Italy to offer the light air 
bubble wrap: in the past this ma-
terial was much heavier. Today, it 
is not the plastic that protects the 

products, but the air”. Moreover, 
the small amount of plastic used 
in this packaging is 100% recycla-
ble. And, as Barzago affi rms, “The 
smear campaign against plastics 
should be stopped: often paper, 
which is perceived as being less 

The world in an air bubble
Personalization and innovation represent the strengths 
of Imbalpoint, air bubble wrap specialist

Maria Kusko and Maurizio Barzago
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their work and to the company, 
thanks to our continuous com-
mitment in terms of team build-
ing, which ranges from the supply 
of professional clothing to mo-
ments of sharing. For us, people 
are the most authentic value of so-
ciety”. Expansion and sustainabili-
ty are the keywords for the future 
of Imbalpoint: “We are preparing 
a new warehouse that will be three 
times as large as the current one 
and will be equipped with a pho-
tovoltaic system to cover our ener-
gy requirements. The new facility 
will require further hiring as well 
as innovative machinery to devel-
op other versions of fully recycla-
ble air bubble wrap”, concludes 
Maurizio Barzago. 

polluting, involves the use of a lot 
of water and chemicals, while plas-
tic can be completely recycled”.
Imbalpoint is the classic Italian 
Sme, small but swift and highly 
effi cient, since it is able to satisfy 
customers even in case of urgen-
cy and of just in time deliveries, 
shifting its production from one 
customer to another with consid-
erable speed. Such qualities are 
much appreciated by the custom-
ers and allowed the company to set 
a record turnover in those months, 
just after the end of the fi rst lock-
down, which have been so trou-

blesome for many people. “The 
strong restart just after confi ne-
ment has been almost unexpected. 
Our customers had not complete-
ly stopped and in the meantime 
they had run out of their ware-
house stocks, so the demand for 
our products was high”. A recov-
ery that has kept high the morale 
of the Imbalpoint team, always 
ready to give their best also thanks 
to a team spirit fueled by the man-
agement, as recounted by Maria 
Kusko, who manages the company 
along with Maurizio Barzago.
“Our employees are attached to 

Imbalpoint sheets 
and envelopes adapt 
to any box for any 
product sector. 
The result? 1,200 
active customers, 
for which exclusive 
and tailor-made 
packaging is 
developed

Protecting… with the air. A 
concrete and effective ac-
tion that represents the 

core business of Imbalpoint, one 
of those dynamic and future-ori-
ented companies that no lock-
down can stop. “Before found-
ing the company in 2002, I dealt 
in hardware. I started my current 
business by selling about thirty air 
bubble wrap rolls - i.e. polyethyl-
ene sheets with air bubbles - a sur-
plus amount delivered by a suppli-
er in addition to what I ordered. I 
immediately realised its potential 
and, after that very fi rst sale, I ded-
icated myself body and soul to it”, 
says Maurizio Barzago, managing 
director and owner of the compa-
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started by marketing packaging 
products, but over the years the 
intent to develop the plastic ma-
terials transformation department 
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into its core business. “Our added 
value, which has allowed us to be-
come a leading player in this sec-
tor, is the capability to provide spe-
cialized packaging services tailored 
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like the packaging offered by our 
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which subsequently proceeds with 
the development of an exclusive 
and tailor-made packaging. “Since 
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tion. We have been the fi rst com-
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terial was much heavier. Today, it 
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smear campaign against plastics 
should be stopped: often paper, 
which is perceived as being less 

The world in an air bubble
Personalization and innovation represent the strengths 
of Imbalpoint, air bubble wrap specialist

Maria Kusko and Maurizio Barzago
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Iseo Serrature, a leader for 50 
years in the design and produc-
tion of locking systems and ac-

cess control solutions, led by Presi-
dent Evaristo Facchinetti, has never 
once given up hope during those dif-
fi cult periods, but has always had the 
ability to react well to changes, ac-
cepting new challenges and invest-
ing in new projects. On the other 
hand, Iseo Serrature is a long-es-
tablished company, with state-of-
the-art technologies of internation-
al standing, albeit deeply linked to 
its homeland: Lago d’Iseo lake. To-
day the Iseo group can count on al-
most 1,300 employees all around the 
world who work every day to create 
products for access management for 
security and anti-intrusion. Thanks 
to the enterprising spirit that can al-
so be found in the third generation 
of the founding family, the group has 
always stood out for the courage that 
has led it to embark on many suc-
cessful journeys. On the one hand, 
as a matter of fact, Iseo has never 
stopped investing in the mechani-

cal side of the business, while on the 
other hand, over the years it has al-
so chosen to specialise in the crea-
tion of new solutions for smart ac-
cess management. In this way, “our 
production truly adapts to mar-
ket trends and covers every possi-
ble requirement: from residential 
construction to large commercial 
developments. Iseo solutions give 

customers the possibility to choose 
how to open a door: either by us-
ing a traditional key or with a quick 
tap on their smartphone”, the com-
pany explains. The non-stop work 
of research and development - one 
of the leading stand-out features of 
Iseo Serrature together with that 
of “total quality” - has allowed the 
creation of electronic products 
which, when used in combination, 
allow customers to obtain com-
pletely “touchless” opening and ac-
cess control solutions. Thanks to 
Iseo’s innovations, it is now possi-
ble to use your smartphone or oth-
er devices (apple watch, cards etc) 
to open the door: in this way, phys-
ical contact is also reduced to a min-
imum, which is a crucial aspect giv-
en the unprecedented times we are 
currently experiencing. Creative in-
genuity, specialisation, generation-
al continuity: these are the magic in-
gredients that will continue to make 
Iseo a great brand and a symbol of 
Made in Italy. 

Argo App and the ISEO Libra Smart electronic cylinder

Total quality. That’s Italy
Security, a “key” concept for Iseo Serrature, guaranteed by 
continuous innovation and a highly skilled team

The Pisogne (Brescia) headquarters
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Entrusting the entire sales and customer man-
agement process (front end) and data process-
ing (back end) in the insurance sector to two 

benchmark companies in the sector - Atum and Intek - 
means relying on safe hands. 
The two companies, different but complementary, of-
fer specifi c tools that make them really close to cus-
tomers, riding the digital transformation with advanced 
products such as: Wise, suite of integrated insurance 
products for managing the non-life and claims portfo-
lio and FewFine, the front end for insurance compa-
nies, banks, brokers and intermediaries that combines 
in a single application all the useful functionalities for 
the placement, sale, post-sale of policies and claims. 
But what are the latest news from Atum and Intek 
which, even during the lockdown period, have under-
taken projects and concluded important operations?
“First of all, we took over Tecso, a company from Roma 
specialising in data and analytics, profi ling and needs 
analysis. 
With this acquisition we enter our core-business, i.e. 
the policy placement, also covering the analysis of the 
data, precisely examining the customer’s need for pro-
tection, be it home, family, person, capital”, explains 
Fabio Piccinini, Ceo & founder of Atum. 
The “turn” towards internationalisation also represents 

an important milestone for Atum and Intek: “We are 
working on a commercial and strategic partnership 
with an international player, an agreement that will 
bring added value to all the companies involved. 
We aim at international markets, freeing ourselves 
from our Sme dimension and offering our evolved pol-
icy management”, underline Piccinini and the Intek 
partners. Let’s not forget that since March 2020, Atum 
has created a UiPath certifi ed working group, a leader 
in Rpa (Robotic Process Automation) dedicated to in-
telligent automation projects in the insurance fi eld to 
offer advantages in terms of enhancement of human 
resources, time and cost reduction of execution and 
considerable fl exibility. 
“Also in the near future we will continue to adopt best 
practices to be effi cient partners, also on an interna-
tional scale”, conclude, Intek and Atum. 

Fabio Piccinini, ceo & founder of Atum with his team

A strategic vision of 
the insurance market
The latest achievements of Atum and Intek: acquisitions and global orientation

From left: Fabio Piccinini (Atum), Omar Badessi, Giorgio Dossena and 
Maurizio Barlocchi, partners of Intek
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Argo App and the ISEO Libra Smart electronic cylinder

Total quality. That’s Italy
Security, a “key” concept for Iseo Serrature, guaranteed by 
continuous innovation and a highly skilled team

The Pisogne (Brescia) headquarters

dossier Lombardia 

PLATINUM - November 202071



Starting from May, imme-
diately after the fi rst lock-
down, the enterprises start-

ed operating again, with courage 
and determination. At the same 
time, the decline in the month-
ly series of the different econom-
ic variables was slowly reducing in 
intensity.
According to Assolombarda da-
ta, the Lombardia indicators high-
lighted a more consistent econom-
ic drop in the lockdown period 
than the national average, as well 
as a slower and more gradual re-
covery from May until now.
Overall in the fi rst half of 2020, 
exports in Lombardy dropped by 
-15.3% on an annual basis, but for 
the more recent summer months, 
the ‘soft indicators’, although still 
partial, confi rm the existing recov-
ery, but also the reduced speed 
of the “Italian locomotive” com-
pared to the remainder of the “Bel 
Paese”, also considering the lat-
est restrictions and the inclusion 
of Lombardia amongst the fi rst re-
gions in the so-called “red zone”.
However… The companies that 
we interviewed in this issue, with 
their vision and tenacity, have 
managed to face up to this heavy 
crisis in a dignifi ed manner. Did it 
depend on the core business fully 
satisfying the needs connected to 
the pandemic? Did it depend on a 
spectacular change of business to 
follow the requests of the current 
market? Or did some levers of Ital-
ian entrepreneurship also come 

into play, making our productions 
unique? A little bit of all of this.
All the entrepreneurs agree that it 
is necessary to restart from made 
in Italy, that is an acknowledged 
synonym of reliability, creativity 
and excellence.
A know-how that includes not on-
ly the most spectacular sectors of 
fashion, food and design, but also 
all the others, from mechanics to 
engineering. Made in Italy is a true 
“vocation” that is spread from fi rm-
ly rooted local Smes through clus-
ters and production chains in other 
Italian regions, and then extend to 
the global markets. This is the fo-
cal point, not only for the compet-
itiveness of Lombardy, but for the 
whole National Economic System.
As soon as the most acute stage of 
the crisis has fi nished, exports will 
surely return to play a propulsive 
role.
Another keyword of the restart is 
sustainability, but in the profound, 
non superfi cial sense, as several in-
dustry leaders have underlined. 
Action, not words. 
And therefore, sustainability con-
nected to the circular economy, 
with a clear abandonment of the 
linear one. According to many en-
trepreneurs, there will be no true 
restart without a clean economy, 
without a real integration of the in-
dustrial cycles with low emission 
technologies and sustainable mo-
bility.
There is an obvious diffusion of a 
marked attention to the “green” 

Let us restart 
from made in Italy
The ingredients of the recovery: 
sustainability, digitalisation, institutions
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compartments, as a signifi cant 
growth, employment and invest-
ment opportunity for the pro-
duction system. Finally, the insti-
tutions must help and assist the 
Italian Smes more: this request is 
unanimous from all the visited en-
terprises. 
Too much bureaucracy, too many 
impediments to the desire to en-
gage, as well as excessive taxation 
and too little true aid. Further-
more, several infrastructures are 
needed, not only concrete ones, 
like roads, motorways and effi cient 
logistics networks, but above all 
digital ones.
Italian e-commerce has an excel-
lent growth rate, but it is behind 
the Usa, China, Japan, but also 
with respect to France, Germany 
and the UK. For a country with a 
strong export vocation, it is a sig-
nifi cant potential, but still poorly 
exploited. 
If these tendencies became reali-
ty, Lombardia and the whole of It-
aly would have all the characteris-
tics for a vigorous restart in 2021, 
when it is hoped that this crisis will 
have loosened its grip entirely and 
the new generations of the Made 
in Italy will be able to express their 
creative and entrepreneurial po-
tential. 

- Elena Marzorati -
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Let us restart 
from made in Italy
The ingredients of the recovery: 
sustainability, digitalisation, institutions
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Excellent news for the Gdp 
and industrial manufac-
turing during the third tri-

mester of 2020. The pandemic 
gave a terrible blow to manufac-
turing businesses in our country, 
but these have shown that they 
are active and reactive, creating 
a sharp rise in the months of July, 
August, and September; this is al-

Italy acts, 
manufacturing reacts

so thanks to the support of internal 
demand. Demonstrating this is the 
data from the Indagine Rapida Csc 
(Confi ndustria Centro Studi) sur-
vey on industrial manufacturing: a 
+26.4% rise in the economy after 
the -16.9% recorded by Istat dur-
ing the second semester. Istat con-
fi rms with its Gdp data that there 
is a favourable trend of +16.1% in 
the third trimester of 2020 com-
pared to the second, albeit with 
an overall reduction of 4.7%. The 
economic variation is an aggrega-
tion of a rise in added value record-
ed in the different industries: agri-
culture, forestry, fi shing, industry, 
and even services. In addition, Istat 
has recorded a positive trend in de-
mand, both from abroad and inter-
nally, data which is probably attrib-
utable, at least in part, to the focus 
on products made in Italy that Cov-
id sparked in Italian consumers. 
The Csc also analysed industrial 
manufacturing trends on a month 
by month basis. The most signifi -
cant increase was August over Ju-
ly, +1.5%. The summer months 

are, however, characterised by a 
lower number of businesses com-
pared to 2016, -6%, so the econom-
ic variation acquired in the fourth 
trimester is +0.8%. Fewer work-
ing days, manufacturing decreas-
ing compared to 2019, but an in-
crease in volume of orders, +0.3% 
in September over August, albeit 
dropping by 3.8% compared to the 
same month in 2019, +1% in Au-
gust compared to July. Industrial 
manufacturing is the sector which 
has had the most signifi cant effect 
on the increase in Gdp, states the 
Csc, while services are recovering 
less decisively. The problem is, ob-
viously, tourism, with all its satellite 
activities, which amounts to over 
10% of the Gdp (manufacturing is 
4%), with the inevitable reduction 
in foreign tourists and a marked 
trend of families to save money: 
these trends are affecting all Euro-
pean countries, in an uncertain cli-
mate bonding us together. We are 
waiting for a cure and a vaccine. 

- Barbara Trigari -

An increase of 26.4% in 
manufacturing activity 
over the summer months. 
Even the Gdp is favourable 
according to Istat

stand for 
Italy

Istat has recorded 
a positive trend in 
demand, probably 
attributable, at least 
in part, to the focus on 
products made in Italy 
that Covid sparked in 
Italian consumers

Communication project 
created by Paolo Ravetti

PLATINUM - November 202075



Ahistoric company, special-
ised in the cutting and re-

winding of any material, but which 
has been able to diversify its pro-
duction, creating a new division 
dedicated to the moulding of 3D 
pieces, including coating and re-
painting. This is the business card 
of Besafi lm of Colognola ai Col-
li, founded in 1987 and today led 
with enthusiasm by Youri Bel-
trame, who tells us about the two 
souls of the company. “We defi ne 
ourselves as cutting professionals 
by offering customers a range of 
sizes and dimensions so vast that 
it covers the needs of any sector, 
from food to electronics to con-
sumer goods. Our team of 35 pro-

fessionals works 24 hours a day and 
is ready to meet the customer by 
offering not just a simple service, 
but real advice. We support cus-
tomers in their choices and pro-
posing ourselves as partners, not 
just suppliers”. This philosophy is 
also applied to the 3D moulding 
and coating division, which began 
a year and a half ago. For both core 
businesses of Besafi lm, Youri Bel-
trame aims to implement comput-
erisation, transforming the busi-
ness into a 4.0 reality. “We are also 
reworking the management soft-
ware with the awareness that it 
must adapt to production and not 
vice versa. It will also be manage-
able from a smartphone. Finally, 

the staff is also trained in a 4.0 per-
spective, to present ourselves to 
customers as an expert and proac-
tive team”, concludes Beltrame. 

The present of cutting and the future of 3D
Technology and production diversi� cation: the experience of Besa� lm

Youri Beltrame

stand for Italy 

Elbor Spa, leader company of the Gruppo Petit-
to, was born in 1991 and today is one of the main 

competitors in its sector worldwide. The two factories 
of Montefredane and Manocalzati (Avellino), strategi-
cally connected to the ports of Napoli and Salerno, al-

low the optimisation of logistics and transport times 
and costs. All production processes are based on con-
tinuous improvement, with advantages in terms of en-
ergy saving, maintenance, disposal thanks to the pu-
rifi cation plant with recycling of liquids and reuse of 
water. Latest generation machinery with low impact 
motors have allowed the company to obtain the Iso 
14001 environmental certifi cation. “We produce weld-
ing wires in iron, stainless steel, low alloy steels and 
aluminium - underlines the managing director Katia 
Petitto - dedicating a lot of attention to research and 
development to improve production processes and 
come up with new solutions such as bronzed wire and 
non-coppered wire. Furthermore, a white wire with a 
low environmental impact is being studied”. “Exports 
- she concludes - represent 73% of turnover: we have 
consolidated our position on a global level with a care-
ful management policy based on high quality, fl exibili-
ty and customisation of the service”. 

Global strategies between innovation and fl exibility 
Welding wire: Elbor Spa leader worldwide

sostieni Italia 
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Areal panther: agile and ele-
gant at the same time. It is 
the protagonist of the new 

corporate video by Bft Burzoni, 
whose symbol identifi es with this 
fast and powerful feline. “An ani-
mal that has always been the best 
representative of our own values: 
courage, rapidity, initiative”.
This is what Alberto Burzoni says, 
founder of the business who, over 
the years, has managed to devel-
op a complete and cutting-edge 
tool system characterised by a high 
quality. “Our range, consisting in a 
warehouse that can store 10 mil-
lion pieces divided into 60,000 
items ready to be delivered, helped 
us become a reference point in the 
fi eld of mechanical workings spe-
cifi cally designed to perform the 
removal of chips. We can count 

on loyal customers throughout all 
the sectors of mechanics, Oil&-
Gas, and moulds”, Arianna Burzo-
ni adds, who is currently running 
the company with her father.
The wide range of the panther 
brand includes tools and turning 
inserts, milling machines and mill-
ing inserts, insert and cusp tips, tap 
and reamers, spindles and modu-
lated systems as well as a contin-
uous and wide range of novelties.
Bft Burzoni managed to limit the 
devastating effects of the pandem-
ics by readily reacting to the neg-
ative circumstances: “Once our 
sales force had the possibility to 
visit our clients, they did not hes-
itate to get started. The interper-
sonal relationship that has been es-
tablished with the buyers is one of 
our strong points, meant to catch 

unexpected orders and needs. 
Moreover, we have always invest-
ed on products that must be of a 
state of the art and super perform-
ing quality. Such a philosophy is 
part of our Dna”; Alberto Burzo-
ni says. During the lockdown, Bft 
Burzoni seized the opportunity to 
improve its communication activi-
ty, renewing the web site, the pres-
ence on social networks while a 
new marketing manager joined the 
staff. “We will always be focused 
on our clients, to whom we are try-
ing to offer the maximum satisfac-
tion. If sector fairs will be organ-
ised in 2021, we will attend them 
to be even closer to our clients and 
we will continue to be active also 
on line, so as to keep our interloc-
utors updated on all the news”, the 
owners conclude. 

Arianna and Alberto Burzoni

The panther brand
Bft Burzoni, specialised in chip removal tools, renovates while 
looking ahead
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The automotive industry is 
the main sector for which 
Casella Manut Service Srl 

carries out works of all kinds, to 
be exact, the movement of large 
loads. But there are also “space” 
contracts for the lifting of two sat-
ellites, which will soon orbit on 
Mars, lifted by cranes of 40 me-
tres each. The company based 
in Robassomero, near Turin, has 
gathered Antonino Casella’s thir-
ty years of experience in the tay-
lor-made construction of standard 
and special overhead cranes, gan-
try cranes, travel lifts, jib cranes, 
suspended systems, monorails, 
winches and many other products. 
The company has multiple con-
tracts for the maintenance and 
construction of lifting systems with 
leading entities, military space and 
air-space, steel, mining-quarrying 
and paper mills. Moreover, thanks 
to an expert and qualifi ed staff, it is 
able to suggest a completely cus-
tomised product and assembly on 
site. In particular, Casella Manut 
Service has focused its core busi-
ness on the maintenance and as-
sistance of lifting systems and over 
the years has constantly updat-
ed and modernised to become an 
established and accredited busi-
ness in Italy and abroad. Legisla-
tive Decree 81/2008 provides for a 
mandatory periodic routine main-
tenance programme on machines, 
on a quarterly and annual basis in 

order to ensure the good state of 
conservation of the system and for 
safety purposes, of the work equip-
ment. In order to pass the checks 
required by law, they must be car-
ried out by competent and qual-
ifi ed bodies to offer this service. 
Casella Manut Service Srl offers 
an annual programme of complete 
periodic routine maintenance and 
24h availability assistance. To safe-
guard the lifting systems and given 

the concomitant company growth, 
Casella Manut is always looking 
for professionals: steel structural 
workers, maintenance technicians, 
electromechanical engineers, me-
chanical engineers and autocad de-
signers. 
And a gaze to the future 4.0: am-
bitious technology, capable of mak-
ing operation much more fl uid and 
with a “green” impact on the envi-
ronment at the same time. 

Lifting, tailor-made 
know-how
In Italy and abroad, from automotive to aerospace.
Casella Manut Service is a leader in the design and construction 
of overhead cranes and suspended systems

Antonino Casella

stand for Italy 
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Bmp Europe designs, man-
ufactures and installs in-
dustrial Pvc quick-closing 

doors in every size and for any ap-
plication. Bmp Europe was orig-
inated in 1997 from the intuition 
of a young entrepreneur, Danilo 
Benotto, who found it diffi cult to 
fi nd quick closure solutions for the 
industry on the Italian market. The 
production site occupies an area of 
22 thousand square meters and is 
located in Villanova d’Asti, with di-
rect commercial and production 
branches both in Italy and world-
wide: Germany, France, Spain, the 
Netherlands, Sweden, the Unit-
ed States, Mexico, Australia, Korea 
and now also China. Bmp has more 

than 250 employees spread across 
the globe, with an annual turnover 
of approximately 80 million Euros. 
Safety, through the “no contact” sys-
tem is the essential prerogative of 
Bmp closures. The objective of a 
Bmp Pvc quick-closing door is to al-
low the fast passage of vehicles from 
one area to another in absolute safe-
ty. Thanks to the tightness of the 
solutions, the system also allows the 
end user to save energy. Thanks to 
the high opening and closing speeds 
of the doors, in fact, the tempera-
ture of an environment always re-
mains at the desired levels, minimiz-
ing air leaks from one environment 
to another. Nowadays, many com-
panies that have their headquarters 

in Italy have relied on Bmp: from 
food to cold logistics, from sea ports 
to clean rooms for laboratories and 
chemical and pharmaceutical com-
panies, through solutions charac-
terised by “tailor made” production 
fl exibility, in contrast with the com-
petition. Bmp holds many patents 
worldwide and its latest success has 
been the launch of the new B-Drive 
version, a direct cloth thrust sys-
tem that guarantees the perfect clo-
sure of the cover at all times, even 
in extreme wind conditions. “Green 
company”, “Innovative production” 
and “The customer always comes 
fi rst” are the three cornerstones that 
project Bmp into the imminent fu-
ture of quick-closing doors. 

Guaranteed safety with 
industrial quick-closing doors
Bmp Europe: Italian excellence in technical closures
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There is no limit to inven-
tiveness, to what you can 
create and build starting 

from a simple parallelepiped. Un-
til some years ago containers were 
considered a way to transport goods 
to the other part of Italy or the 
world. And nothing more. Thanks 
to two realities with their roots in 
Genova, a logistic base in the prov-
ince of Alessandria (20 thousand 
square metres in Tagliolo Mon-
ferrato) and warehouses scattered 
all over Italy, now the container is 
perceived in a fully new way. The 
Strutture company, on the one 
side, and Globox Container, on the 
other, have revolutionised a way of 
thinking. And they have obtained 
+30 percent in the most complicat-
ed year thanks to a change in per-
spective. Strutture has been op-
erating for over 25 years: it was 
established by Giuseppe Ponti-
ni, founder of Strutture that has 
always focused on quality. Of 
his containers, of course, but al-
so of the life of those who would 
have used them. “We sell and rent 
pre-fabricated units and containers 
that can be used as a warehouse or 
turned into what you want: accom-
modations, toilets, offi ces, schools, 
canteens, hospitals. We are pres-
ent on yards, Pontini explains, in 
the working fi elds of those extract-
ing gas in Africa, during the big 
events”. Thanks to renting, this 
2020 was characterised by a growth 
just because with distancing there 
was the need for space. And they 

create it, fully in-house and with a 
very high standard: you never have 
the impression of being in a metal 
box. From the experience of Strut-
ture, Globox was established and 
now the two are closely intercon-
nected: in 2014 Francesca Ponti-
ni, Giuseppe’s daughter, decided 
to open an offi ce in Genova with 
Pietro Marino to manage the buy-
ing and selling of maritime con-
tainers. The expansion was imme-
diate: A 2-million euro turnover 
during the fi rst year. Now they are 
present with their deposits on the 

whole national territory. “We un-
derstood that the market of con-
tainers could be another and we 
started to customise them. Then 
to explain that everything could 
be “containerised”. Even factories 
and plants. Building something in 
containers means you can disas-
semble it when it is not needed. It 
means that you can sell it in mod-
ules. It means spending a tenth in 
transport”, they explain. Now they 
customise containers, factories are 
“in pieces” and can be even deliv-
ered. All over the world. 

Francesca Pontini, Strutture Ceo and Pietro Marino, Globox Ceo.

From now space can be 
transported and rented
Containers transform to cut down costs and focus on quality. 
The revolution is signed by Strutture and Globox Container

stand for Italy 
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An important partnership for 
component manufacturing, 
with 360-degree service, 

arises from the synergy between two 
young and dynamic companies, Adm 
(Advanced Design and Manufactur-
ing) of Baronissi (Salerno) and Com-
plastic of Valle di Maddaloni (Caser-
ta). Adm, led by Antonio Di Maio 
and Luigi Grimaldi, produces medi-
um-large aesthetic moulds through 
advanced technologies. Complas-
tic, founded by Salvatore D’Alise, is 
engaged in thermoplastic moulding 
and co-injection (patented system) 
for the automotive sector: the agree-
ment between the two companies 
provides a strong opportunity to of-
fer a single, reliable interlocutor for 
large players in the automotive in-
dustry, such as Fca, for which Com-
plastic is already certifi ed as a level 
II supplier. “This partnership - em-

phasizes Di Maio - arises from the 
need to directly provide large groups 
with an integrated service rang-
ing from the design and construc-
tion of moulds to moulding”. “We 
can provide complete packages - 
adds D’Alise - from the creation of 
the mould to the whole production 
process of the moulded part, certi-
fying processes and products. We 
are close to Iatf certifi cation, which 
allows us to be direct suppliers of 
the major players in the automo-
tive industry”. The two companies, 
equipped with cutting-edge presses 
and moulding machinery, metrology 
systems and 3D equipment, can re-
ly on highly qualifi ed resources and 
on a research and development sec-
tor subject to continuous evolution, 
which has already produced sever-
al patents in innovative technologies 
for customers. . The dynamic syner-

gy, attentive to new moulding prod-
ucts and components, keeps a close 
watch at the prospects of the interna-
tional market, even in view of possi-
ble supplies in other sectors, such as 
the aerospace and household appli-
ances industries. Furthermore, inno-
vative Ppe, such as special visors and 
goggles, anti Covid-19 protective 
equipment, came from the exper-
tise of the two companies, under the 
Comfort One brand (www.comfor-
tone.it). All these items are CE certi-
fi ed and compliant with regulations, 
and are intended for specialized op-
erators, especially in the health sec-
tor. The two devices, in the fi rst 
months of the pandemic, have been 
used by the Italian Civil Protection; 
now the partnership aims at the Eu-
ropean market, in particular France 
and Spain, where they are mostly re-
quired. 

Salvatore D’Alise and Antonio Di Maio
Rear compartment sill moulding, sequential 
injection for the automotive sector

Moulds and moulding in 
a strategic partnership
Adm and Complastic: synergy for moulds and components. 
With a brand for anti Covid-19 devices
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Vetreria D’Elia was born from a deep knowl-
edge of the sector, today a reference point in 
glass processing. Founded in 1973 by Antonio 

D’Elia, who returned to Vallo di Diano after gaining a 
strong experience in Germany, today the small artisan 
workshop in Sala Consilina has become a modern com-
pany, entrusted to the children Maria and Salvatore.
“My father’s intuition - explains Maria, who manag-
es the company - was that there was no glass facto-
ry in this area. In the beginning, the fi rst customers 
were local artisans. Then the fame of particularly ac-
curate and quality workmanship spread and with it the 
customers coming from other centres of the province 
of Salerno and Basilicata”. Today the headquarters, 
which remained in the place of the original workshop, 
is a modern plant of over 1,000 square metres. Ma-
ria and Salvatore, who grew up in the company, have 
managed to innovate glass processing , maintaining 
the high quality craftsmanship. “Thanks to our long ex-
perience - says Salvatore, who takes care of the glass-
ware production - we can respond to the different sales 
and processing needs for both individuals and compa-
nies, construction sites, architects, interior designers, 
carpenters and window makers”. They range from the 
creation of interior doors and shop windows to the in-
stallation of armoured glass, double glazing, wired, sat-
in and sandblasted glass, developing customer designs 
with computers and plotter. The suppliers are of high 
quality: Saint Gobain, Pilkinton, Agc Glass, Madras 

and Vitrealspecchi. “Glass characterises interior light 
- concludes Maria D’Elia - but it is necessary to guar-
antee its safety and compliance with regulations. On 
this front, Vetreria D’Elia is very attentive to the evo-
lution of the sector, with new, more resistant and in-
novative products, such as energy-saving, low-emission 
glass, for acoustic and thermal insulation”. 

Glass, the light for interiors
Furniture, safety and energy saving: Vetreria D’Elia is a modern 
company with an artisan heart 

Maria and Salvatore D’Elia

stand for Italy sostieni Italia 

Glass can make the difference
The competitiveness indicators of the Italian fl at glass and hollow glass sectors are very positi-

ve and growing, which with a 72.2% export share on turnover and a coverage of 61.3% of the 
national market, it is positioned with an ample margin in the area that distinguishes national excel-
lence. This is confi rmed by the fi ndings disclosed this year (on 2019) by the Centro Studi Gimav, 
the Confi ndustria member association that brings together the national companies that manufactu-
re fl at and hollow glass processing machinery. However, the positive pre-Covid projections are pen-
ding updates as the national and international scenarios evolve. In the meantime, the association has 
promised a campaign, GlassIsTheAnswer, to raise awareness among people and institutions and to 
promote the supply chain as well as the glass itself, precisely during this global health emergency, 
putting itself forward as the most suitable material for protecting people and keeping them safe. 
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Not just an engineering studio 
offering integrated solutions 

for improving the effi ciency of re-
frigeration, climate control and wa-
ter treatment systems: Service, wi-
th offi ces in Ragusa, is much more. 
“Our main objective is to make Sici-
lian companies more competitive on 
the market, reducing manufacturing 
and production costs while increa-
sing performance”, explains Giorgio 
Ottaviano, the dynamic owner and 
Ceo of Service. “To this end, in ad-
dition to offering products and servi-
ces with a high technological content, 
we start with the company fi nances. 
After having found any areas that are 
lacking, the engineering, architect, 

and systems teams of Service - who 
represent an ideal mix of senior and 
junior skills - work to identify the best 
energy effi cient solution created spe-
cifi cally for each business.” An essen-
tial for Service is the fi nal harmony 
between the engineering and archi-
tectural aspects of the innovative “be-
spoke” solution for every client com-
pany. Future projects? “Service will 
continue to put itself forward as a 
General Contractor for singular ma-
nagement, streamlined and reliable 
for every commission, in Sicilia, Italy 
and in Europe. We are looking to in-
ternationalisation and will soon be 
opening two new offi ces in Milano 
and Roma,” concludes Ottaviano. 

Custom solutions and integrated services
At your Service! This is the motto and mission statement of this 
company from Ragusa, improving the competitiveness of businesses

Giorgio Ottaviano

Quality of materials, passion and determination in the 
creation and development of its products, as well as 

competitive costs, for a high-quality made in Italy all the 
time: these are some strong points of the historic Renée 
Blanche hair care brand. The company, originated by an 
idea of Felice Missano almost fi fty years ago in 1970, cre-
ates, develops, manufactures and distributes hair and body 
products in Italy and abroad. This is the story of an Italian 

company made of passion and determination, the princi-
ples that the founder has been able to transmit to his chil-
dren and to the whole company team. Thanks to the know-
how and professionalism of the entire team, Renée Blanche 
is constantly evolving towards greater excellence, employ-
ing the state-of-the-art technology and carefully selected 
active ingredients - only in Italy and Europe - to achieve an 
outstanding fi nal quality. The company represents a perfect 
combination of tradition and innovation, research and de-
velopment. The corporate vision is a successful encounter 
between technology and work philosophy. Renée Blanche, 
which is certifi ed Iso 9001, is the Italian charm that en-
chants and builds fi delity over time. No individual - accord-
ing to the company philosophy - can play a symphony: an 
orchestra is necessary for this to happen, as a team is neces-
sary to provide the best service to the consumer. 

Passion and determination for hair care 
Renée Blanche for 50 years has 
been Italian charm building 
� delity over time

Alessandra Missano, Felice Missano, Ersilia Missano

Vetreria D’Elia was born from a deep knowl-
edge of the sector, today a reference point in 
glass processing. Founded in 1973 by Antonio 

D’Elia, who returned to Vallo di Diano after gaining a 
strong experience in Germany, today the small artisan 
workshop in Sala Consilina has become a modern com-
pany, entrusted to the children Maria and Salvatore.
“My father’s intuition - explains Maria, who manag-
es the company - was that there was no glass facto-
ry in this area. In the beginning, the fi rst customers 
were local artisans. Then the fame of particularly ac-
curate and quality workmanship spread and with it the 
customers coming from other centres of the province 
of Salerno and Basilicata”. Today the headquarters, 
which remained in the place of the original workshop, 
is a modern plant of over 1,000 square metres. Ma-
ria and Salvatore, who grew up in the company, have 
managed to innovate glass processing , maintaining 
the high quality craftsmanship. “Thanks to our long ex-
perience - says Salvatore, who takes care of the glass-
ware production - we can respond to the different sales 
and processing needs for both individuals and compa-
nies, construction sites, architects, interior designers, 
carpenters and window makers”. They range from the 
creation of interior doors and shop windows to the in-
stallation of armoured glass, double glazing, wired, sat-
in and sandblasted glass, developing customer designs 
with computers and plotter. The suppliers are of high 
quality: Saint Gobain, Pilkinton, Agc Glass, Madras 

and Vitrealspecchi. “Glass characterises interior light 
- concludes Maria D’Elia - but it is necessary to guar-
antee its safety and compliance with regulations. On 
this front, Vetreria D’Elia is very attentive to the evo-
lution of the sector, with new, more resistant and in-
novative products, such as energy-saving, low-emission 
glass, for acoustic and thermal insulation”. 

Glass, the light for interiors
Furniture, safety and energy saving: Vetreria D’Elia is a modern 
company with an artisan heart 

Maria and Salvatore D’Elia

stand for Italy sostieni Italia 

Glass can make the difference
The competitiveness indicators of the Italian fl at glass and hollow glass sectors are very positi-

ve and growing, which with a 72.2% export share on turnover and a coverage of 61.3% of the 
national market, it is positioned with an ample margin in the area that distinguishes national excel-
lence. This is confi rmed by the fi ndings disclosed this year (on 2019) by the Centro Studi Gimav, 
the Confi ndustria member association that brings together the national companies that manufactu-
re fl at and hollow glass processing machinery. However, the positive pre-Covid projections are pen-
ding updates as the national and international scenarios evolve. In the meantime, the association has 
promised a campaign, GlassIsTheAnswer, to raise awareness among people and institutions and to 
promote the supply chain as well as the glass itself, precisely during this global health emergency, 
putting itself forward as the most suitable material for protecting people and keeping them safe. 
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Bilateral relations be-
tween Austria and Italy 
are known to go way be-

yond the traditional understand-
ing of good neighbourly relations. 
The common past of the Austrian 
and Italian nation has always been 
a vital motivation for both govern-
ment and population to look for-
ward and to shape their future to-
gether. Paired with a deeply rooted 
friendship this has led to an ex-
tremely fertile cross-pollination in 
all aspects of our societies.
Today, Italy is Austria’s second 
largest economic partner with an 
annual exchange of goods and ser-

vices of around 24 billion euros. 
And the economic ties continue to 
grow steadily. Austria and Italy al-
so have an intensive scientifi c and 
cultural exchange. Austria always 
takes an active part in the Venice 
Art Biennale, but also in the Mi-
lan Triennale, a hotspot of interna-
tional design. 
“Our neighbouring regions are a 
rare space where people feel at 
home on either side of the bor-
der - declares Alexander Van der 
Bellen, Austrian Federal Presi-
dent - where people feel like rel-
atives, not just neighbours. Natu-
rally, Austria has especially close 

links with South Tyrol. The auton-
omous province with its majority 
German speaking population to-
day acts as a bridge connecting our 
two countries. Both Italy and Aus-
tria build on a common future in a 
strong European Union. Together, 
we can make an important contri-
bution to deepening integration in 
the heart of Europe”. 
The two Euregios South Tyrol-Ty-
rol-Trentino and “Senza Confi ni” 
with Carinthia, Friuli Venezia Gi-
ulia and Veneto offer a forum for 
close cooperation in science, tech-
nology and innovation. Embedded 
in the environment of the Alps and 

A vital and passionate relationship built to last forever

Austria-Italy: 
smart relations 
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cut through by their valleys, these 
regions have managed to grow 
from traditional transit routes to 
leading innovation corridors. They 
have successfully turned into mod-
ern hubs of exchange between 
South and North Europe. “In 
times of crisis, good cooperation in 
the neighbourhood is even more 
essential - adds President Van der 
Bellen -. During the Covid-19 cri-
sis, close coordination and good 
contacts have proven vital amongst 
others for offering cross-border 
medical assistance and attenuat-
ing the economic effects of the 
epidemic. Last but not least, our 
two countries are leading what is 

perhaps the world’s greatest cur-
rent challenge together, the fi ght 
against the impending climate cri-
sis. President Mattarella was one 
of the earliest supporters of our 
Initiative for more Climate Am-
bition”. Austrians love Italy. They 
love the people, the language, the 
culture, the food and the Italian 
design. It is no wonder that Italy 
is Austrians most popular holiday 
destination. The other way around, 
many Italians also like to come to 
Austria. “Let us hope that soon - 
says Van der Bellen -, immediately 
after the end of the pandemic cri-
sis, also this joyful part of bilateral 
exchange will be possible again”. 

Alexander Van der Bellen, 
President of the Republic of Austria 

C
O

PY
R

IG
H

T
 L

E
C

H
: P

E
T

E
R

 L
E

C
H

N
E

R
/H

B
F

Communication project created by Alessandro Miani

Austria 2020
Cross-Border Cooperation Italy-Austria
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der - declares Alexander Van der 
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dent - where people feel like rel-
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rally, Austria has especially close 
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omous province with its majority 
German speaking population to-
day acts as a bridge connecting our 
two countries. Both Italy and Aus-
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strong European Union. Together, 
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bution to deepening integration in 
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The two Euregios South Tyrol-Ty-
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in the environment of the Alps and 
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The Gect (European Terri-
torial Cooperation Group) 
Euregio Senza Confi ni, 

set up on 27 November 2012 and 
based in Trieste, is made up of the 
Friuli Venezia Giulia, Veneto, and 
Carinthia Regions, and was set up 
precisely to be a common instru-

ment for management of and po-
litical dialogue in the Regions it 
covers, aimed at creating greater 
economic and social cohesion be-
tween bordering territories.
Currently, Gect Euregio Senza 
Confi ni is the lead body and pro-
ject partner, as well as an associ-

ate partner in 9 cross-border co-
operation projects (Emotionway, 
Scet-net, Fit4co, Smartlogi, Adri-
pass, Crossmoby, Eumint, Fortis, 
Sweet), fi nanced by the Interreg 
Italia-Austria, Interreg Italia-Slo-
venia and Adrion programmes run 
by the European Commission, that 

From the left Luca Zaia, President of the Veneto Region, Massimiliano Fedriga President of the Friuli Venezia Giulia Region, 
and Peter Kaiser, President of the Carinthia Region
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will end at the end of 2020 and of 
2021. Besides carrying out the 
concluding activities of the pro-
jects referred to above, in light of 
the new European 2021-2027 pro-
gramming, one of Gect Euregio 
Senza Confi ni’s main challenges 
is to facilitate overcoming and re-
moval of the so-called “cross bor-
der obstacles”, that is obstacles of 
various types (legal, fi scal, admin-
istrative, etc.). 
This, with the aim of making bor-
der regions laboratories of Euro-
pean integration, to the benefi t of 
European territories and their in-
habitants.
In this sense, by also using the best 
practices applied by various Euro-
pean regions, it is possible to put 
initiatives in place for overcoming 
“cross border obstacles” in matters 
for which the Regions are compe-
tent, leveraging on the forms of ex-
cellence that characterise the ter-
ritories.
The aim is to promote system ac-
tions, of a legislative nature as well, 
in order to create conditions that 
are favourable, for increasing eco-
nomic growth in the respective 
territories.
Cross-border diffi culties are most-
ly felt at a local level, whereas solu-
tions are rarely to be found at a lo-
cal level.
To remove the obstacles or re-
duce complexity, all levels of gov-
ernment and administration need 
to work in close collaboration with 
each other, each implementing a 

multi-level model of governance.
The fi rst step was taken as part of 
the Fit For Cooperation project 
(Fit4Co), a high-profi le project to 
strengthen the Gect instrument. 
This step saw the direct involve-
ment of Gect Euregio Senza Con-
fi ni and Gect Tirolo-Trentino-Al-
to Adige, and aims to strengthen 
cross-border cooperation in an ar-
ea that takes in 3 Regions and 6 
Autonomous Provinces that cover 
a territory that extends over more 
than 50,000 sq. km.
In the 2014-2020 planning, the 
two Gect are the only members 
of the Fit4Co “Fit for Coopera-
tion” project partnership, the fi rst 
case of institutional collaboration 
between these bodies in Italy, and 
one of only a few in Europe.
The project aims to involve the 
Public Administrations in the ter-
ritory, at which training will be 
given on EU competencies, and 
cross-border cooperation, in order 
to lay out some planning propos-
als that will be presented in future 
announcements of the Cte Pro-
grammes, run directly by the EU.
As part of the project, a study ac-
tivity has also been launched, that 
compares the exclusive and com-
peting competencies of the Re-
gions and Autonomous Provinc-
es that take part in the two Gect, 
in order to identify which actions 
can have a direct impact on resolv-
ing the obstacles in the coopera-
tion area.
Undoubtedly, the challenge that 

lies ahead of overcoming and re-
moving cross-border obstacles 
can be tackled by the Gect that, 
in their original calling, represent 
a common instrument for manage-
ment and political dialogue in the 
regions of which they are made up.
Gect Euregio Senza Confi ni, in 
particular, could represent an in-
strument in the future fi r over-
coming the numerous day-to-day 
obstacles faced by citizens who 
live in the border areas, seeking 
for example to improve the inte-
grated health systems of the three 
Regions, Friuli Venezia Giulia, 
Veneto, and Carinthia, on their 
systems for educating and forming 
the youth, and also on the needs of 
workers and businesses, who cross 
the territories of these regions 
every day. 

A more effi cient Europe 
by means of local actions
Cross-border cooperation sees Gect as an essential tool 
for developing plannability with an impact on the territories

The aim is to promote 
system actions, of 
a legislative nature 
as well, in order to 
create conditions that 
will be favourable 
for increasing the 
prospects of economic 
growth in the 
respective territories
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Scet-net, Fit4co, Smartlogi, Adri-
pass, Crossmoby, Eumint, Fortis, 
Sweet), fi nanced by the Interreg 
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Breathtaking landscapes, 
uncontaminated water re-
sources, a high quality of 

life, a stable government and a 
transparent legal system, an in-
ternational mentality made up of 
people coming from 172 differ-
ent countries around the world: 
the area of Carinthia has all of 
these characteristics, and, also for 
this reason, it represents the ide-
al location for anyone wanting to 
do business. Whether it is con-
solidated investors, or innovative 
start-ups, this area is fertile land 

Lakeside Park 

Carinthia, the 
opportunity of a 
lifetime
Support and opportunities offered by the 
Austrian region bordering with Italy
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for growth thanks to an excellent 
technological cluster and a lively 
research panorama, especially in 
micro-electronics and information 
and communication technology.
Also of relevance is the local per-
formance in the metalworking, pa-
per and wood, renewable technol-
ogy and environmental industries.
Carinthia also stands out for the 
relevant contribution of exports: 
8 billion euros; the main part-
ners of the region are Italy, Ger-
many, the United States, and Chi-
na. Over 99% of the electricity in 

Carinthia comes from renewable 
sources, and it is here, near lake 
Wörthersee, where some of the 
most innovative Austrian start-ups 
have opened. Another local excel-
lence is the university: the Uni-
versity of Klagenfurt was founded 
in 1970 and is among the top 150 

young universities in the world 
with 18 three-year degree pro-
grammes, 27 masters, 5 doctor-
ates and 13 teacher training pro-
grammes. A lot of space therefore 
for those desiring to con-
tribute to the growth of 
the region by putting their 

Lakeside Park 
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Carinthia in statistics

 561.000  inhabitants
 2.409  new businesses in 2019
 +3,8%  economic growth
 2,89%  share invested in R&D
 7  miliardi  euros - value of exports
 600 milioni  euros - commercial surplus 

  Carinthia region

Breathtaking landscapes, 
uncontaminated water re-
sources, a high quality of 

life, a stable government and a 
transparent legal system, an in-
ternational mentality made up of 
people coming from 172 differ-
ent countries around the world: 
the area of Carinthia has all of 
these characteristics, and, also for 
this reason, it represents the ide-
al location for anyone wanting to 
do business. Whether it is con-
solidated investors, or innovative 
start-ups, this area is fertile land 

Lakeside Park 

Carinthia, the 
opportunity of a 
lifetime
Support and opportunities offered by the 
Austrian region bordering with Italy
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entrepreneurial spirit to use 
through research, creativi-
ty, hard work and courage. 

To get to know the territory and 
the opportunities offered to busi-
nesses, you can visit the site www.

Investing and growing in Carinthia, the region 
where technology is at home
Babeg is a company offering a free complete consultation service to companies 
and entrepreneurs interested in establishing themselves in Carinthia

Babeg is a company offering 
a free complete consulta-
tion service to companies 

and entrepreneurs interested in es-
tablishing themselves in Carinthia
The Carinthia region in south-
ern Austria can count on Babeg, 
the Carinthian agency for the pro-
motion of investments and man-
agement of shares, supporting the 
foundation of new businesses also 

through participation in universi-
ty spin offs. Technological research 
and innovation represent the fo-
cus of the Agency’s activity, offer-
ing information, and interregional 
networking to attract businesses to 
Carinthia. Here foreign business-
es fi nd an important capital of skills 
and know-how, thanks to education 
facilities, research laboratories and 
science and technology parks.

Babeg offers free consultancy, start-
ing a virtuous cycle that generates 
added value for society, research, 
and the economy.
Its motto, “building roots” cements 
itself in networking activities and 
partnerships between businesses, 
research organisations, branches 
and educational agencies that rein-
force the structural roots that pro-
mote change and development.

Thereza Christina Grollitsch, head of Babeg 

carinthia.com/it where you can also 
fi nd further contact information. A 
useful in-depth tool is also found in 
the stories shared by Italian entre-
preneurs who have chosen to move 
to Carinthia. From their voice it is 

possible to understand how they 
have built their success through 
partnerships and networking with 
research communities, other entre-
preneurs, students, common peo-
ple and investors. 
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Babeg responds to companies
An interview with Thereza Christina Grollitsch, 
head of Babeg, working for companies coming 
mainly from Italy

What are Carinthia’s strong points? 
Industry and technology: we have technological parks like the Lakeside Park 
with over 70 companies, and the biggest indoor structure in Europe for drone 
testing, also using 5G technology.
What are the advantages in taxation? 
Firstly, the economic and tax stability which is offered by Austria. Income tax is 
25%, there is no Irap [Italian regional business tax] and everything is very trans-
parent. I invite businesses to contact me directly.
What is the approach to R&D? 
Contributions are up to 50%, depending on the level of partnership with uni-
versity research centres, and further contributions for expenses, for example for 
staff, or through investments in resources connected to R&D activities using the 
formula of immediate tax refunds of 14% of the costs sustained.
What is included in your free consultation? 
Babeg is a one stop shop for consultancy, we work side by side with the company 
from our � rst meeting to the opening of all phases, from identifying contacts like 
lawyers and accountants through to � nding the right location and staff.
Why did you choose Carinthia?
I was born and raised in Brazil, I lived in Italy for 9 years and then chose Carin-
thia as my place of work and to live, to raise my son. Here the level of innovation 
is equivalent to quality of life: extremely high. 

In order to do this, Babeg care-
fully observes international tech-
nological evolution and takes an 
active part in the debate on inno-
vation. It then collects all the pro-
posals and verifi es the actual possi-
bility of their opening in Carinthia, 
in partnership with its owners and 
partners. The priority is to get in-
to contact with investors and in-
ternational companies to strength-
en the know-how and technological 
services of Carinthia, in particu-
lar in the fi eld of information tech-
nology, meaning electronic compo-
nents, communication and training, 
integrated and robotic systems, as 
well as in the fi elds of process en-
gineering, mechanics and the re-
search of materials. Available to 

businesses are a number of re-
search institutes, among which we 
can mention Lakeside Labs for 
self-organised networking systems, 
Sal (Silicon Austria Labs), the Eu-
ropean research centre for elec-
tronic systems, Joanneum Research 
for robotics, Fraunhofer Austria 
Research for digitalisation and arti-
fi cial intelligence, KI4Life, Wood K 
Plus, a skilled centre for wood, and 
the incubator, “Build!”.
Establishing a business branch 
in Carinthia is advantageous un-
der a number of different aspects: 
speedy opening procedures and the 
support of Babeg for Austrian tax 
provisions, incentives and support, 
and their help in fi nding land, offi c-
es and partners. 

Help for 
entrepreneurial 
development 
Kwf, the Carinthian 
fund for economic 
promotion, is the 
ideal partner for 
businesses who 
already have a 
branch in Carinthia 
or who would like to 
open one 

An effective support for 
businesses, start-ups and 
institutes in the Carin-

thian economy, as well as the top 
representative for the promotion 
of investments, research and de-
velopment projects, and coopera-
tion. All of this Kwf, the Carinthi-
an fund for economic promotion, 
who, through contributions, fi -
nancing opportunities and consul-
tancy services supports businesses 
located in Carinthia. The objective 
is to increase the competitiveness 
of the region, give young people 
job prospects, and create places of 
work favouring the high quality of 
life that is characteristic of the ar-
ea. Kwf’s work is founded on the 
Eu strategy of Smart Specialisa-
tion: using and improving strong 
points working towards a high lev-
el of specialisation. The preferred 
fi elds are the consolidated manu-
facturing industry, information and 
communication technology, mi-
cro-electronics, and tourism. “Ac-
tivities for economic promotion 
are as varied as the company pro-
jects are - declares Sandra Venus, 
managing director for Kwf, 
leading a team of 40 em-
ployees - 

Carinthia region
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ty, hard work and courage. 
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ing information, and interregional 
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and know-how, thanks to education 
facilities, research laboratories and 
science and technology parks.

Babeg offers free consultancy, start-
ing a virtuous cycle that generates 
added value for society, research, 
and the economy.
Its motto, “building roots” cements 
itself in networking activities and 
partnerships between businesses, 
research organisations, branches 
and educational agencies that rein-
force the structural roots that pro-
mote change and development.
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useful in-depth tool is also found in 
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To each specifi c need, we 
respond with a personalised 
consultation. If the compa-

ny does not yet have an offi ce in 
Carinthia we can still offer con-
sultancy on the opportunities that 
are available.” Indeed, the region 
is often chosen because of the op-
portunities it offers, also through 
the Interreg programs, with pro-
jects that have already been done 
in the Alpe-Adria area. “We of-
fer businesses 16 different pro-
grammes - continues the director 
- and in extraordinary situations, 
like the current Covid-19 pandem-
ic, we are responding with special-
ised programs like the Kwf Stabi-
lisation Fund.” This is 30 million 
euros made available by the Land 
of Carinthia for Smes in order to 
protect and stabilise local econom-
ic stability. “We support businesses 
with real future prospects - explains 
Sandra Venus - In particular, part-
nerships between companies and 
research institutes, investments 
in individual companies aimed at 
growing and improving competi-
tiveness in international markets. 
Our project managers are availa-
ble to help all types of companies.” 
Further help is given to those 
wanting to access federal contribu-
tions, like those offered by the Aws 
and Öht credit institutions.  

The enthusiasm of designing 
a future in an environment that 
rewards business 
Onda Tlc is at the forefront in 5G 
technology and has sold 8 million devices 

Italian genius and Austrian reli-
ability, this is the winning com-
bination for Onda Tlc, a compa-

ny whose offi ces are in the Lakeside 
Science & Technology Park in Kla-
genfurt. The company works in 

the manufacturing and distribut-
ing throughout Europe and South 
America of technologically advanced 
devices under the brand names On-
da, Onda Mobile and Onda Mobile 
Communication. In 2017, the found-

Alessandro GuarinoEnrico Boaretto

Andrea Stella

Roberto and Francesco Biasion

Renato Tomasini
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The challenges of mobility fi nd 
fertile ground in Carinthia 
Klaxon Mobility brings together practicality 
and design for wheelchair users 

er, Renato Tomasini, previously a top 
manager in Motorola and the Tele-
com Group, chose Carinthia for his 
business. “The important experience 
I had in management in the commu-
nications industry found in Carinthia 
the nerve centre of Middle Europe, 
just and hour’s drive from Italy, the 
ideal support - declares Renato To-
masini, Ceo of Onda Tlc GmbH - 
The bureaucratic and tax advantages 
had their weight, but what made the 
difference was the behaviour of the 
governmental institutions, who con-
sider business to be an added value. 
Here the needs of investors are ex-
amined in order to propose the best 
solutions possible”. Onda Tlc is lo-
cated in a technology park with over 
120 start-ups working in Innovation 
Technology, shared structures offer-
ing the opportunity of partnering 
with the platforms of the other com-
panies in the facility, in order to ex-
pand potential and achieve results. 
In addition, there is also a partner-
ship with the University of Klagen-
furt for 5G technology. “In Carinthia, 
an entrepreneur can work peaceful-
ly, counting on the cooperative spirit 
of the government institutions - con-
tinues Tomasini - and in an area that 
respects and appreciates those who 
have a merited success. An encour-
aging climate that fuels entrepre-
neurial enthusiasm, often demeaned 
in other places, contributes to reach-
ing objectives: Onda Tlc has moved 
from 450,000 euros in turnover to 3 
million in 2019, reaching their cur-
rent 10 million”. The fi rst company 
to offer the market a 5G technolo-
gy modem, used exclusively by Tele-
com Italia and created in partnership 
with an important business based in 
Taiwan, Onda Tlc is now focussed 
on excellence in the data transmis-
sion industry and in assistance in the 
home. The idea is to develop prod-
ucts that are mostly recyclable, us-
ing, in turn, recycled materials to 
build them, in the knowledge that 
the world of tomorrow is built on the 
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mountains of Villach and 

Arnoldstein, and with the dream of 
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  Carinthia region

To each specifi c need, we 
respond with a personalised 
consultation. If the compa-

ny does not yet have an offi ce in 
Carinthia we can still offer con-
sultancy on the opportunities that 
are available.” Indeed, the region 
is often chosen because of the op-
portunities it offers, also through 
the Interreg programs, with pro-
jects that have already been done 
in the Alpe-Adria area. “We of-
fer businesses 16 different pro-
grammes - continues the director 
- and in extraordinary situations, 
like the current Covid-19 pandem-
ic, we are responding with special-
ised programs like the Kwf Stabi-
lisation Fund.” This is 30 million 
euros made available by the Land 
of Carinthia for Smes in order to 
protect and stabilise local econom-
ic stability. “We support businesses 
with real future prospects - explains 
Sandra Venus - In particular, part-
nerships between companies and 
research institutes, investments 
in individual companies aimed at 
growing and improving competi-
tiveness in international markets. 
Our project managers are availa-
ble to help all types of companies.” 
Further help is given to those 
wanting to access federal contribu-
tions, like those offered by the Aws 
and Öht credit institutions.  

The enthusiasm of designing 
a future in an environment that 
rewards business 
Onda Tlc is at the forefront in 5G 
technology and has sold 8 million devices 

Italian genius and Austrian reli-
ability, this is the winning com-
bination for Onda Tlc, a compa-

ny whose offi ces are in the Lakeside 
Science & Technology Park in Kla-
genfurt. The company works in 

the manufacturing and distribut-
ing throughout Europe and South 
America of technologically advanced 
devices under the brand names On-
da, Onda Mobile and Onda Mobile 
Communication. In 2017, the found-

Alessandro GuarinoEnrico Boaretto

Andrea Stella

Roberto and Francesco Biasion

Renato Tomasini
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has created a partnership with Ai-
ti, the Austrian Institute of Tech-
nology. “Carinthia rewards profes-
sionals who prove they are serious, 
tenacious in their ideas and have a 
long term development strategy in 
the area - notes Enrico Boaretto - It 
guarantees a stable and clear pub-
lic system, and a bureaucracy with 
very few yet simple rules to fol-
low. This ease of doing business is 
what attracted us and contributes to 
help spread knowledge of the Klax-
on brand around the world. Be-
cause medical devices should help 
you feel good and make travelling 
fun.”. 

solution, developed after a 
year and a half of technolog-
ical research which found 

fertile ground in Carinthia. Not on-
ly for the public funds which were 
available immediately.
The program was added to the in-
cubator in the scientifi c park in Kla-
genfurt, Lake Side Park, with sig-
nifi cant support during the start-up 
phase: free offi ces for a year and a 
half, and operational consultancy. 
In addition, the Chamber of Com-
merce supported the business in 
participating in trade shows abroad, 
the Kws in Carinthia worked to get 
equity support, and the company 

Researching and focusing 
on developing innovative 
products with a high tech-

nological content through their 
own patents: this is the objective 
on which in 2017 Plt GmbH was 
founded. The company works with 
leading companies who need to re-
solve technological problems which 
have yet to be resolved.
“Production began in 2019 and our 
decision to open in Carinthia has 
been crucial - declares Alessandro 
Guarino, Ceo for Plt GmbH - it is 
barycentric to international mar-
kets and the Far East where we 
work as consultants; it guarantees a 
safe environment, orderly and clear 
bureaucracy, and above all, opti-
mal conditions for those who, like 
us, work in research”. Non repay-
able fi nancing, lines of credit and 
even favourable terrain for research 
work with other companies and 
universities. Guarino leads a team 

Pyramidenkogel

of managers with his 35 years of ex-
perience in some of the top indus-
tries of powdered paints and ther-
moplastic masterbatches.
“Our solid and infl uential entrance 
into the market came in just a few 
months - notes the Ceo - giving us 
the idea that our objective of quick-
ly positioning ourselves among the 
most qualifi ed European business-
es will soon be reached, allowing us 
to increase our presence in interna-
tional markets”. Plt has created, to-
gether with the University of Udine 
and Electrolux Professional, a con-
sortium for the development of the 
research project FasTher, promot-
ed by Interreg as part of the Ita-
ly-Austria cross-border partnership, 
achieving the highest score among 
the hundreds of projects present-
ed. “FasTher determines an impor-
tant step in developing multifunc-
tional powdered paints with a low 
environmental impact - explains 

Guarino - Another three projects 
are getting under way thanks to our 
partnerships with Austrian univer-
sities and some of the leading com-
panies in Italy and Austria, in the 
metal mechanics and electronics in-
dustries. As proof of the accommo-
dating nature of the manufacturing 
industry in Carinthia, Plt has been 
asked to take part in a consortium, 
headed by Wood Kplus, which, in 
September presented to Horizon 
2020 an ambitious project: the dif-
fi cult phase of initial selection has 
been passed, and work continues. 

Fertile ground for innovative 
companies 
Working together for research in Carinthia: 
Plt GmbH is on the lookout for patents 

©
 TI

NE
FO

TO
.C

OM
 

Austria 2020 

PLATINUM - November 202094



Pyramidenkogel

A new industrial generation 
relaunches in Carinthia 
In 2013 the new Bifrangi facility across 
the border marked the company’s relaunch 
with new projects 

The story of Bifrangi, always 
a part of the Biasion fami-
ly, began in 1800 in a small 

town in the foothills of Veneto, 
where steel processing was done 
using the classic methods of black-

smithing: an anvil, a hammer and 
a grindstone, tools that were used 
until the middle of the 1900s. Man-
ufacturing was originally artisan 
and focused on the manufacture 
of agricultural equipment and tools 

for builders, woodworkers, and 
carpenters. The successive indus-
trialisation phase in manufactur-
ing leads to the present day, where 
heat stamping steel for automo-
biles, agricultural machinery and 
earth moving equipment with the 
Bifrangi brand stands for a manu-
facturing system of great effi cien-
cy and precision, in a new gener-
ation view of industry. To the point 
that the technical solutions created 
by Bifrangi have become industry 
standards. In 2013 a further step in 
growth was marked by the entrance 
in the company of Roberto Biasion, 
the son of the sole manager, Franc-
esco, and in turn sole manager of 
the branch that opened in Carin-
thia. New projects were ready to be 
developed but in order to get start-
ed they needed a dynamic location 
that could guarantee clear rules to 
the business and give a guarantee of 
reliability. Based on these require-
ments, Carinthia was identifi ed as a 
strategic location, perfect for open-
ing a branch: reciprocal trust be-
tween the company and local ad-
ministration, short waiting times 
to obtain authorisation, in respect 
of current provisions, a non-repay-
able contribution or with favour-
able interest rates. All of this just 
300km away from the Italian of-
fi ces of Bifrangi. In a few months, 
through the acquisition of a green 
fi eld, purchase-free location, Bi-
frangi in Carinthia saw their pro-
jects come to light and take off, 
with continual growth. Turnover 
has gone from 2.6 million euros in 
2015 to 8.7 million euros in 2016, 
to then continue to grow quickly 
over the following years: 12.5 mil-
lion euros in 2017, 16.3 million eu-
ros in 2018, and 18.9 million eu-
ros in 2019. The Covid emergency 
has slowed the development plan 
but Roberto Biasion confi rms: the 
market is already showing signs of 
recovery, and the company is ready 
to get back on the road to growth 
and success. 

  Carinthia region
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dating nature of the manufacturing 
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asked to take part in a consortium, 
headed by Wood Kplus, which, in 
September presented to Horizon 
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“In Carinthia, 33,000 com-
panies employ around 
190,000 people. About 

90% of our economy is based on 
small and medium-sized enter-
prises, often in close cooperation 
with the heavy industries of micro-
electronics, for example, renewa-
ble energy and mechanical engi-
neering.
Another pillar of our territory is 
the wood industry but it should 
not be forgotten that Carinthia is 
also a popular tourist destination, 
which includes the highest moun-
tain in Austria, the Großglockner 
with its 3,798 m”.
This is confi rmed by Jürgen Man-
dl, president of the Chamber of 
Commerce of Carinthia, who un-

derlines that if the main export 
market is the German one, 

straight after there are “Our 
neighbouring countries, Ita-

ly and Slovenia, with which 
we have a strong cultural 

affi nity - explains Mandl 
- followed by the Unit-
ed States and China, 
which over the years 
have become impor-
tant partners”. “Im-
ports - both from It-
aly and Slovenia - are 

increasing. This also ap-
plies in the opposite di-
rection. Take, for exam-
ple, the Rutar company 
from Carinthia, which 
is represented in Slo-

venia, as well as in Friuli Venezia 
Giulia. Rutar is considered a mod-
el business on how to settle in one 
or more neighbouring countries.
Employees speak three languages, 
live and work in contact with three 
corporate cultures and three dif-
ferent legal systems.
This special bond has made our 
region a homeland and a place of 
hope for all of us”.
“We have been working togeth-
er for years within the network of 
the ‘Nuova Alpe Adria’ Chambers 
of Commerce to give this region a 
clear legal status within the Euro-
pean Union. Recently, the heads 
of the Chambers of Commerce, 
Industry, Crafts and Agriculture of 
Carinthia, Styria, Slovenia, Friuli 
Venezia Giulia, Veneto, Istria and 
the Littoral-Mountain Region met 
in Gorizia: in the order of busi-
ness, in addition to the commu-
nal overcoming of the pandemic, 
the next steps to be taken towards 
the formation of the Alps-Adriat-
ic Euroregion, according to the 
model of the EU strategy for the 
Danube Region, the Baltic-Adri-
atic corridor, cross-border appren-
ticeship training. It should not be 
forgotten - concludes Jürgen Man-
dl - that today we are facing a great 
economic challenge.
We are 8 million people with 4 
different languages but with the 
same goal: to learn from history 
and build a better future togeth-
er”. 

Alpe Adria, business centre 
and place of life
Jürgen Mandl, president of the Chamber of Commerce of Carinthia, 
re� ects on local resources and post-crisis opportunities

“We are 8 million 
people with 4 different 
languages but with 
the same goal: to 
learn from history and 
build a better future 
together”

Jürgen Mandl, president of the Chamber 
of Commerce of Carinthia
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The European Rgion Ty-
rol-South Tyrol-Trentino, 
almost 10 years after its es-

tablishment as the second Euro-
pean Group of Territorial Cooper-
ation (Gect), can be considered a 
successful model in a Europe sub-
merged by the crisis and in search of 
new forms of collaboration. Despite 
the two national states, the three re-
gions and the three administrative 
languages, a strong sense of belong-
ing remains in the cross-border Eu-
roregion, to be encouraged through 
concrete cross-border cooperation 
projects aimed at the good of the 
population. The roots of the Eure-
gio are to be found in the past: how-
ever it is a project of the future. The 
mission is to carry out ongoing pro-
jects in sectors ranging from health 
to mobility, from culture to research. 
Particularly current in this period is 
the common approach in the con-

text of the Covid pandemic, the con-
structive cooperation in the promo-
tion of tourism and the realisation 
of a total of 14 new projects con-
ceived in relation to the Interreg “Fit 
for cooperation” programme. Ava-
lanche report, on the other hand, is a 
daily and multilingual avalanche bul-

letin, which informs the public daily 
during the winter season on the ava-
lanche situation throughout the Eu-
regio: it is a globally recognised tool, 
while in development it is the fi rst 
cross-border weather report called 
“Tinia”. Since traffi c, transit and mo-
bility have played an important role 
in the history and present of the Eu-
regio - just think of the Brenner 
Base Tunnel under construction - a 
system of uniform fares and tickets 
for public transport throughout the 
Euregio is also being studied. Fur-
thermore, transport, transit and mo-
bility have been chosen as the cen-
tral theme of the next Euregio 2021 
museum year. The transnational Eu-
regioFamilyPass brings together the 
advantage cards of the three coun-
tries: the “EuregioFamilyPass South 
Tyrol”, the “Family Card” (Trenti-
no) and the “Tiroler Familienpass”
(Tyrol). It offers numerous dis-
counts at over 1,000 service provid-
ers across the region, including out-
door swimming pools, museums, ski 
resorts and public transport compa-
nies.

The three presidents of Tyrol-South Tyrol-Trentino at the offi cial inauguration of the new headquarters 
of the Euregio common offi ce in the Casa della Pesa in Bolzano

Between two cultures
The winning model of the European Rgion Tyrol-South Tyrol-Trentino, 
the second European Group of Territorial Cooperation in Italy
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The new geographical map of the Euregio aims to deepen their knowledge of the Euregio 
and is intended for children of all schools in Tyrol-South Tyrol-Trentino
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Major law fi rm, Diego 
Deboni Ferletic Avvoca-
ti, was founded in a city 

of borders, Trieste, a melting pot 
of culture where people and com-
panies of Italian, German, Austri-
an, Croatian and Slovenian as well 
as Hungarian, Greek and Turkish 
origin have always crossed paths. 
Founded in 1970 with lawyer 
Mario Diego, the initial focus on 
property and contract law was ac-
companied by company law. In the 
second half of the Eighties, with 
the addition of Alessandro Debo-
ni and Franco Ferletic it expand-
ed further into the international, 
labour, social security and crimi-
nal fi elds. “When I joined the fi rm 
in 1984 - says Alessandro Deboni 
- I brought my training, my skills 
and, above all, my interest in for-
eign languages with me, in particu-
lar my passion for the German lan-
guage and culture”. A degree with 
honours in criminal law with com-
parison between Austria, Germa-
ny and Switzerland, study trips, ap-
prenticeships and collaboration at 
law fi rms in Fribourg and Munich: 
professional interest then develops 
from personal interest and the fi rst 
collaborations in Austria and Ger-
many arise and subsequently with 
Slovenia and Croatia. The fi rm 
opens a branch in Gorizia, with 
staff whose native language is Ger-
man, and in Udine. “The company 
with Austrian clients changed over 
time - adds Deboni - from an advi-
sory and assistance service for Aus-

trian banks to the establishment 
and acquisition of companies, to 
business, bankruptcy and proper-
ty law. 
The fervour of new projects in the 
capital and in the port area has 
seen strong investments in logis-
tics, maritime and rail transport, 
with the establishment of new 
companies and the reorganisation 
of corporate structures”. The addi-
tion of Guendal Cecovini Amigoni 

and Pietro Becci to the association 
expanded the operational front on 
real estate investments and admin-
istrative law. The wine-growing vo-
cation of the area and the increas-
ing presence of residents from 
abroad, together with the famil-
ial relationships that stretch across 
national borders, have added the 
niches of agricultural and wine law, 
family, international and immigra-
tion law, as well as consumer law.

Standing from left, Pietro Becci, Guendal Cecovini Amigoni, Alessandro Deboni, Franco Ferletic and Andrea 
Martinis. Seated from left, Vanessa Zanette, Debora Valentini, Valentina Ramella and Mario Diego

Consultancy for doing 
business without borders
The company Diego Deboni Ferletic Avvocati between Italy, 
Austria, Germany, Slovenia and Croatia
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ADVANTAGE AUSTRIA ITALY
Internationalisation of the Austrian economy is supported, in part, by go-international initiatives, a special 
fi nancing programme managed by experts at the BMWD (Federal Ministry for digitalisation, investments, and 
the development of businesses), in collaboration with ADVANTAGE AUSTRIA, the foreign economy promotion 
organisation. A very useful overview of Austria as a business partner, is also provided by the FRESH VIEWS 
publications (in English).

Gudrun Hager, Austrian Commercial Consul 
Director ADVANTAGE AUSTRIA Italy
E  milano@advantageaustria.org
W  www.advantageaustria.org/it

www.facebook.com/advantageaustriaIT
www.linkedin.com/company/advantage-austria-in-italy 

 Events in Austria

International Digital Security Forum 
2 -3 December  2020 | Vienna | digital
A digital event that focusses on exchanging information 
and know-how, in order to create a common background 
on lessons learned, and to set up new partnerships, by 
means of which damage caused by pandemics and serious 
events can be curtailed. 

International Machinery and Plant Engineering Forum 
11 - 12 March  2021 | Vienna
A B2B matchmaking conference and event in Vienna 
that provides companies from all over the world with 
the chance to fi nd new suppliers, clients, and business 
partners.

Future of Building 
23 March  2021 | Vienna
An event for fi nding new business partners, to discover 
the latest technologies, sharing ideas and designs for 
sustainable buildings and buildings of high environmental 
quality.

  Events in Italy

Hotelmesse
19 & 22 October 2020 | Bolzano
Once again this year, a range of 12 Austrian exhibitors was 
present at the HOTEL trade fair, an international event in 
Bolzano dealing specifi cally with excellence in hospitality 
and catering.

Industrial Upgrading
22 & 27 November 2020 | Milano | digital
The fi rst exclusively digital event organised by ADVANTAGE 
AUSTRIA Italy, focussing on questions of Industria 
4.0 and Digitalisation in the manufacturing sector, in 
collaboration with the Politecnico di Milano, during 
which more than 120 B2B interviews were held. 

Collaboration in terms of Creative Industry 
Future events
In the wake of strategic collaborations, such as that 
sealed in 2018 with the Istituto Europeo di Design IED, 
ADVANTAGE AUSTRIA Italy will continue along the road to 
innovation and digitalisation.
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ed further into the international, 
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and, above all, my interest in for-
eign languages with me, in particu-
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prenticeships and collaboration at 
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professional interest then develops 
from personal interest and the fi rst 
collaborations in Austria and Ger-
many arise and subsequently with 
Slovenia and Croatia. The fi rm 
opens a branch in Gorizia, with 
staff whose native language is Ger-
man, and in Udine. “The company 
with Austrian clients changed over 
time - adds Deboni - from an advi-
sory and assistance service for Aus-

trian banks to the establishment 
and acquisition of companies, to 
business, bankruptcy and proper-
ty law. 
The fervour of new projects in the 
capital and in the port area has 
seen strong investments in logis-
tics, maritime and rail transport, 
with the establishment of new 
companies and the reorganisation 
of corporate structures”. The addi-
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and Pietro Becci to the association 
expanded the operational front on 
real estate investments and admin-
istrative law. The wine-growing vo-
cation of the area and the increas-
ing presence of residents from 
abroad, together with the famil-
ial relationships that stretch across 
national borders, have added the 
niches of agricultural and wine law, 
family, international and immigra-
tion law, as well as consumer law.

Standing from left, Pietro Becci, Guendal Cecovini Amigoni, Alessandro Deboni, Franco Ferletic and Andrea 
Martinis. Seated from left, Vanessa Zanette, Debora Valentini, Valentina Ramella and Mario Diego

Consultancy for doing 
business without borders
The company Diego Deboni Ferletic Avvocati between Italy, 
Austria, Germany, Slovenia and Croatia
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The Rechtsanwälte Law Firm, founded in 1949 by 
Armin Dietrich, honorary president of the Ca-

rinthian Bar Association - is an ever-growing organi-
sation, based in the center of Klagenfurt for over 20 
years. The team boasts four partner lawyers - Profes-
sor Gernot Murko, mag. Christian Bauer, mag. Ger-
linde Murko-Modre and mag. Daniel Klatzer - 2 as-
sociates and 2 legal assistants as well as 8 back offi ce 
workers. All employees speak English and Italian, so 
as to timely and directly meet a clientele without bor-
ders. The fi rm’s expertise is especially focused on the 

areas of commercial law and civil law, but the advice 
provided includes all the most diverse daily legal is-
sues: the team lawyers represent and assist clients in 
the resolution of complex legal issues before all courts 
and all authorities. The drafting of contracts is the jew-
el in the crown of the fi rm expertise. “Loyalty and fi -
delity towards our customers have priority - underline 
the spokespersons of the staff - for us, likewise, train-
ing and continuing professional development are an 
indispensable requirement: we continuously attend 
high-level training events in the respective areas of 
specialization, which allow us being aligned with the 
most recent changes in the law and with the novelties 
of jurisprudence”. 

Expertise at the 
service of international 
customers
Murko - Bauer - Murko - Klatzer 
Law Firm, established in 
1949, has been in the center of 
Klagenfurt for over 20 years

Professor Gernot Murko, Christian Bauer, Gerlinde Murko-Modre 
and Daniel Klatzer
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We are close to the border with Italy, in a cen-
tral position in relation to the markets of north-

ern and eastern Europe. Here is the Interkommunale 
Gewerbepark Karnische Region. Through the “Bi2 - 
Welcome Italian Entrepreneurs” initiative, the Park 
aims at becoming a business incubator for Italian en-
trepreneurs in the Gail Valley area, the fi rst gateway to 

the German-speaking market. “Our services - explains 
Natascha Arzberger of the Hermagor Local Econom-
ic Development Consortium - are aimed at those who 
want to open a production branch abroad, at neo-Ca-
rinthian entrepreneurs with Italian roots. We offer 
land to purchase, spaces to rent, a network of profes-
sionals with expertise in business activities, and possi-
ble partners, as well as legal consultancy and national 
and European funds”. Include, inform, and accompa-
ny: this is the mission. “This initiative is a generator of 
opportunities that welcomes entrepreneurs into a net-
work of professionals who guarantee integration into 
the local market from their very fi rst day of activity”, 
concludes Arzberger. 

The business park on 
the border of Carnia
Tailored services, made for 
excellence, with “Bi2 - Welcome 
Italian entrepreneurs”

In the center, Siegfried Ronacher, Mayor of Hermagor and ceo of 
Interkommunaler, with his team, Alfred Egger and Natascha Arzberger
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Since 1985, Studio Rossbacher & Partner, with of-
fi ces in Klagenfurt and Vienna, has been offering 

professional and reliable fi nancial consultancy servic-
es and auditing. A team made up of fi ve accountants 
and a number of highly qualifi ed partners is at the dis-
posal of its numerous clients, supplying assistance and 
consultancy in Italian, German, and English. Thanks 
to their skills, working with international taxes, as well 

as their language skills, the studio has confi rmed it-
self to be, in a short time, a reliable partner for foreign 
clients, but most especially for Italian clients. Small 
and medium enterprise, private foundations, agricul-
tural and forestry businesses, associations, and organ-
isations for public law are only a number of the stu-
dio’s specialisations. What makes Studio Rossbacher 
& Partner special is their skill in offering complete, 
all round consultancy to Italian businesses working in 
Austria or intending to enter the market there; indeed, 
thanks to their partnership with a network of profes-
sionals, the Studio can supply assistance from A to Z 
and open new prospects for the lasting success of both 
new and old companies. 

Trusted consultants 
in the Austrian market
Studio Rossbacher & Partner 
ensures services in Italian, 
German, and English

Paola Strozzi, Wolfgang Rossbacher and Ferdinand Rossbacher

They have Italian origins, his 
great-grandfather emigrated 
from Friuli to Graz, he boasts 

extensive and well-respected experi-
ence in dealing with Italian subjects, 
so much so that they were also among 
the fi duciaries of the Italian Embassy 
in Austria. These represent the add-
ed values that make the lawyer Andre-
as Eustacchio, with his brother Thom-
as owner of the law fi rm of the same 
name based in Vienna and Graz, a 
point of reference for Italian compa-
nies operating in Austria and for pri-
vate individuals too. “The law fi rm - 
explains the lawyer, with a master’s 
degree in law from the London School 
of Economics and Politics (Lse) - spe-

cialises in representing Italian compa-
nies in Austria. Our extensive experi-
ence in commercial and corporate law 
both in Italy and Austria allows us to 
better take care of the needs of entre-
preneurs, but also of individuals who 
have interests abroad”. Studio Eustac-
chio carries out its activities in judicial 
and extrajudicial fi elds. It offers consul-
tancy especially for the establishment 
of companies and business start-up; in-
ternational contracts; commercial dis-
tribution law; labour law and arbitra-
tion; torts and manufacturer’s liability; 
sale of movable and immovable prop-
erty; intellectual property law and in-
dustrial law, IT law, competition law 
and Community law. 

The lawyer in Austria for Italian companies
Studio Eustacchio is one of the � duciaries of the Italian Embassy 
and has extensive experience in commercial and corporate law

From left the Italian ambassador in Vienna, Giorgio 
Marrapodi, with lawyer Andreas Eustacchio, 
awarded the honour of Cavaliere in 2015
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“Juve”, the most author-
itative German publi-
cation in the legal fi eld, 
has awarded fi rst place in 

Carinthia to the law fi rm AHP Re-
chtsanwälte and in particular to 
Werner Hochfellner, one of the 
three partners. One of the rea-
sons why the “Juve” team placed 
the lawyer Hochfellner (who is 
perfectly bilingual) at the top of 
the rankings is the vast experience 
in legal proceedings with a wide 
range of Italian representatives 
and clients: companies, banks, en-
trepreneurs and private entities in-
vesting in Austria. AHP Rechtsan-
wälte with its fi ve lawyers and 
trainee lawyers - some of them bi-
lingual - is one of the largest and 

most renowned fi rms in Carinthia 
whose decades of activity also cov-
ers the entire Alpe Adria region 
and beyond. In actual fact, the Kla-
genfurt-based fi rm, located in the 
very central Neuer Platz, has long 
been a point of reference for Aus-
trian and Italian companies, banks 
and the business world in gener-
al. In an increasingly complex le-
gal climate, the fi rm AHP with its 
team is able to meet a vast array 
of needs: from business law (with 
the establishment of companies, 
the transfer of shares or mergers) 
to debt collection; from the man-
agement of civil law processes to 
banking law, from insolvencies to 
the purchase of properties for in-
dividuals, companies and entrepre-

neurs right up to challenging and 
complex dealings. The fi rm is also 
active in the fi eld of investments 
and fi nancing for those who decide 
to start a business in Austria. For 
this reason, over the years it has be-
come a point of reference for Ital-
ian clients to whom it provides var-
ious forms of legal representation. 
It is a member of several national 
and international networks which 
allows the fi rm to identify the most 
suitable partner in the manage-
ment of cross-border disputes. As 
the magazine Juve wrote, the expe-
rience of the law fi rm AHP in the 
fi eld of corporate, civil, banking 
law and in starting a business for 
those from Italy clearly places it at 
the top of the ranking. 

From left, lawyers and partners Werner Hochfellner, Michael Pontasch-Müller and Manfred Angerer

The go-to for Italian investors 
and entrepreneurs
AHP Rechtsanwälte and lawyer Werner Hochfellner claim top spot in the 
ranking created by the renowned German law magazine “Juve”
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The Ersa Rural Develop-
ment Agency is the body of 
the Autonomous Region of 

Friuli Venezia Giulia which carries 
out the function of organising, co-
ordinating and managing the tech-
nical development services in the 
primary sector. It is also entrust-
ed with the care of training agri-
cultural operators, research and ex-
perimentation, aimed at improving 
the quality of production, innova-
tion and improvement of produc-

tion technologies and the transfer 
of knowledge. From 2017 to 2020 
it collaborated in the implemen-
tation of the projects “Made Mal-
ga and Alm Desired Experience” 
and “Top-Value The added value 
of the mountain product”, fi nanced 
by the European Regional Devel-
opment Fund (Erdf) as part of the 
Interreg V-A Italia-Austria 2014-
2020 programme. The two initia-
tives presented numerous points 
of complementarity, making it pos-

sible to intervene in an integrated 
manner on various aspects relating 
to environmental and remunera-
tive sustainability in the cross-bor-
der mountain environment. The 
focus, for both, was to offer a fun-
damental contribution in defi ning 
the guidelines that make it possible 
to highlight the transversal value of 
mountain agriculture and its prod-
ucts, increasingly sought af-
ter and appreciated, with 
other economic areas. 

Cross-border values for 
complementary growth
The experience of the Ersa rural development agency of Friuli 
Venezia Giulia within the Interreg V-A Italy-Austria 2014-2020 
cooperation programme

The partners of the “Top-Value The added value of the mountain product” project, on the occasion of the fi nal conference
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Mountain pasture
experiences
Specifi cally, “Made Mal-

ga and Alm Desired Experience”, 
conducted in collaboration with 
the Tourist Promotion Consorti-
um of Tarvisiano di Sella Nevea 
and Passo Pramollo and the Mu-
nicipality of Hermagor-Presseger 
See (Austria), had as its objective 
the launch of a shared strategy for 
the enhancement of the mountain 
pastures and the related dairy sup-
ply chain in the two neighbouring 
regions. The knowledge of the al-
pine sector, also the result of previ-
ous cooperation projects between 
Carinthia, Friuli Venezia Giulia 
and Veneto, has made it possible 
to identify environmentally friend-
ly alpine tourism, conducted with-
in a unique, inimitable and above 
all “borderless” territory, one of the 
most interesting paths to be taken 
to strengthen the mountaineering 

sector. The routes for mountain 
biking and trekking, defi ned and 
enhanced within the scope of this 
project, thanks to which it is pos-
sible to reach, in addition to the 
mountain pastures, also the shel-
ters and other accommodation fa-
cilities located at high altitude or in 
the localities of the valley fl oors of 
the two neighbouring territories, 
were among the most important 
results achieved.
In order to be able to optimise the 
various resources of the area, great 
attention was paid to training activ-
ities dedicated to operators regard-
ing hospitality, catering and the 
tourism sector.
Meetings with experts in the sec-
tors but also with starred chefs 
were an opportunity to provide 
suggestions aimed at developing 
an innovative eno-gastronomic and 
tourist offer, but respectful of tra-
ditional Alpine culture.
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A hut in Friuli Venezia Giulia

Tourist itineraries

The routes that connect the 
cross-border huts are:
- Made Trek for trekking, which 

winds from Sappada to Mount 
Lussari 144 km, in 9 stages;

- Made Bike for mountain bikes, 
which extends from Sauris di So-
pra to Tarvisio 215 km, in 7 sta-
ges.

Special signs highlight the maps 
of the trails and are enriched by 
the illustration of the natural envi-
ronment that will be encountered 
on the way. In the strategic poin-
ts there are the “Magic points” with 
the map and the “Sampogn” (cow-
bell), which invites you to spread 
the known characteristics that ac-
company the herds on the pastures, 
echoing the slogan of the project “... 
following the sound of nature”.
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Mountain products
The project idea “Top-Value The 
added value of the mountain prod-
uct” was inspired by the option-
al indication “Mountain product” 
(Reg. UE 1151/2012 and 665/14), 
wording that has the purpose of 
identifying agro-food products 
of animal or vegetable origin ob-
tained in mountain areas. The ini-
tiative was developed together with 
the Chamber of Agriculture of 
Carinthia (Austria), the Agri-food 
Directorate of the Veneto Region, 
the DI4A Department of the Uni-
versity of Udine, the Dafnae of the 
University of Padua and the scien-
tifi c institute eb&p Umweltbüro 
GmbH (Austria). To the main ob-
jective of further enhancing the 
mountain supply chains with the 
wording “Mountain product”, was 
added that of evaluating the pos-

sibility of adding a series of infor-
mation on the label regarding the 
so-called “eco-systemic services”, 
that is all those benefi ts silently of-
fered by agro-zootechnical com-
panies for the benefi t of the entire 
community. In this way, consum-
ers and producers themselves are 
accompanied on the path of rec-
ognition of the indispensable mul-
tifunctional role assumed by the 
primary mountain sector, no longer 
intended only as a supplier of pri-
mary goods. 

The value of partnership
Thanks to these two opportunities 
for territorial cooperation, Ersa has 
given continuity to the by now con-
solidated implementation of exper-
imental activities carried out joint-
ly and coordinated with partners in 
the neighbouring regions, thanks to 

Mountain products

Grazing animals in the hut

Magic Point
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a virtuous exchange of experiences 
and the construction of networks 
capable of overcome both nation-
al and regional borders. In both 
the two experiences described, the 
groups worked in order to inte-
grate skills, in an optimal combina-
tion, the result of a common identi-
fi cation of intentions. All the bodies 
involved have contributed to the 
creation of a “mosaic” built “on 
the collective and intrinsic intelli-
gence of the partnership”, based 
on listening to each one, on the en-
hancement of individual contribu-
tions, on the ability to identify in-
novative solutions, sometimes by 
fi nding internally the courage to 
take on intellectual chances as well. 
The results are available at the fol-
lowing web addresses:
www.malghefvg.it/it/iniziative/pro-
getti and www.madeinalps.eu. 

Mountain pasture
experiences
Specifi cally, “Made Mal-

ga and Alm Desired Experience”, 
conducted in collaboration with 
the Tourist Promotion Consorti-
um of Tarvisiano di Sella Nevea 
and Passo Pramollo and the Mu-
nicipality of Hermagor-Presseger 
See (Austria), had as its objective 
the launch of a shared strategy for 
the enhancement of the mountain 
pastures and the related dairy sup-
ply chain in the two neighbouring 
regions. The knowledge of the al-
pine sector, also the result of previ-
ous cooperation projects between 
Carinthia, Friuli Venezia Giulia 
and Veneto, has made it possible 
to identify environmentally friend-
ly alpine tourism, conducted with-
in a unique, inimitable and above 
all “borderless” territory, one of the 
most interesting paths to be taken 
to strengthen the mountaineering 

sector. The routes for mountain 
biking and trekking, defi ned and 
enhanced within the scope of this 
project, thanks to which it is pos-
sible to reach, in addition to the 
mountain pastures, also the shel-
ters and other accommodation fa-
cilities located at high altitude or in 
the localities of the valley fl oors of 
the two neighbouring territories, 
were among the most important 
results achieved.
In order to be able to optimise the 
various resources of the area, great 
attention was paid to training activ-
ities dedicated to operators regard-
ing hospitality, catering and the 
tourism sector.
Meetings with experts in the sec-
tors but also with starred chefs 
were an opportunity to provide 
suggestions aimed at developing 
an innovative eno-gastronomic and 
tourist offer, but respectful of tra-
ditional Alpine culture.
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A hut in Friuli Venezia Giulia

Tourist itineraries

The routes that connect the 
cross-border huts are:
- Made Trek for trekking, which 

winds from Sappada to Mount 
Lussari 144 km, in 9 stages;

- Made Bike for mountain bikes, 
which extends from Sauris di So-
pra to Tarvisio 215 km, in 7 sta-
ges.

Special signs highlight the maps 
of the trails and are enriched by 
the illustration of the natural envi-
ronment that will be encountered 
on the way. In the strategic poin-
ts there are the “Magic points” with 
the map and the “Sampogn” (cow-
bell), which invites you to spread 
the known characteristics that ac-
company the herds on the pastures, 
echoing the slogan of the project “... 
following the sound of nature”.
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Facilitated fi nance and Euro-
pean contribution channels 
as systemic and continu-

ous pillars of the corporate business 
plans. A vision that is not only pos-
sible, but also strategic, as demon-
strates the activity that since 2004 
Euroservis, a company established 
in Trieste and now leader in Italy 
has been carrying out in support to 
drawing up and implementing Eu-
ropean projects and in determining 
facilitated resources suitable for de-
veloping projects. Erik Švab is the 
president and managing director. 
“Even in a diffi cult moment like the 
one caused by the pandemic, there 
are tenders through which liquidity 
can be obtained for internationalisa-
tion, employment, training, Indus-
try 4.0 and Digital Transformation 
of the companies”, explains Švab. 
Euroservis offers its knowledge, 
skills and its long experience start-
ing from correctly planning the con-
tent so that it can obtain the resourc-
es. In particular, the company works 
beside industrial manufacturers (au-

tomotive, environmental impact, re-
newable energies, health 4.0 and 
agriculture 4.0), those of the snow/
mountain 4.0 sector and of those 
who must invest in special machin-
ery, with specifi c preparation on all 
the loan channels available and open 
for these sectors. Established with 
European Dna, Euroservis has al-

ways worked in trans-border plan-
ning, like that of Interreg. In par-
ticular “there are many projects that 
we follow within the framework of 
Interreg Italia-Austria - specifi es Šv-
ab - on tourism, environment, health 
and innovation. With reference to 
the new 2021-2027 planning - con-
tinues the expert - there are many 
opportunities opening for the com-
panies and for the Public adminis-
trations”. “The tenders have not yet 
been published, but - he points out - 
the directives that will follow are al-
ready known. For this reason, it is 
important to already start working 
for coherent planning, with respect 
to tenders that make available sev-
eral million euro. However, it is dif-
fi cult to compete, if you only start 
when it is published, considering 
the short time frame and the com-
plexity of the process”. Last but not 
least, Euroservis has prepared a sup-
port channel aimed to respect all the 
contributions implemented in fa-
vour of the production fabric in the 
pandemic emergency. 

European and facilitated 
fi nance for investments
Euroservis supports planning and realising Interreg Italia-Austria 
projects

Erik Švab, Ceo of Euroservis
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The European community is 
undoubtedly the most ex-
ceptional achievement of 

the European politics over the last 
century. When entrepreneurs car-
ry out their cross-border activities, 
they often consider the European 
Community as a truly united Eu-
rope, with the same laws, stand-
ards and regulations. 
However, reality proves implaca-
bly that, despite all the efforts to 
reach a harmonisation, the nation-
al regulations prevails both for the 
law in the artisan, industrial and 
occupational domains and in the 
tax and social security fi eld. 
And as, unfortunately, ignorance 
of the law cannot be taken as an 
excuse, failure to know the nation-
al regulations and the wrong inter-
pretations of laws and regulations 
to apply often lead to remarkable 
fi nes by the authorities of the State 
where they carry out their activity. 
“Not rarely, Lothar de Pauli and 
Thomas de Pauli, profes-
sionals founders of Studio 
de Pauli in Klagenfurt, we 
had to see for ourselves 
that many opportunities 
for promotion and sup-
port offered by the State 
to entrepreneurial activi-
ties, like also tax benefi ts, 
are neglected because of 
the lack of knowledge of 
national directives”. For 
over 30 years, Studio De 
Pauli has been operating 

as consultants for Italian compa-
nies of various sizes and sectors in 
their business in Austria and Ger-
many. 
The long and targeted advisory ac-
tivity allowed the staff to acquire a 
precious treasure of experiences 
specialised in the fi elds of services, 
commerce and industry: 
“Experiences from which our cli-
ents can benefi t for the accom-
plishment of their internation-
al projects. We offer a complete 

service to those operating across 
the borders that want to establish 
a branch or a company in these 
countries. 
We also offer assistance on the la-
bour law, social security and tax 
fi elds. Without forgetting such ser-
vices as the processing of payrolls, 
accounting, drawing of balanc-
es and analysis”. For Italian com-
panies, in particular, the adviso-
ry services are made available in 
Italian. 

Know-how for cross-border 
activities
For over thirty years Studio de Pauli has been offering tax and 
administrative expertise, along with advice for those companies 
who want to widen their business

Lothar de Pauli and 
Thomas de Pauli, 
founders of Studio de 
Pauli in Klagenfurt

Facilitated fi nance and Euro-
pean contribution channels 
as systemic and continu-

ous pillars of the corporate business 
plans. A vision that is not only pos-
sible, but also strategic, as demon-
strates the activity that since 2004 
Euroservis, a company established 
in Trieste and now leader in Italy 
has been carrying out in support to 
drawing up and implementing Eu-
ropean projects and in determining 
facilitated resources suitable for de-
veloping projects. Erik Švab is the 
president and managing director. 
“Even in a diffi cult moment like the 
one caused by the pandemic, there 
are tenders through which liquidity 
can be obtained for internationalisa-
tion, employment, training, Indus-
try 4.0 and Digital Transformation 
of the companies”, explains Švab. 
Euroservis offers its knowledge, 
skills and its long experience start-
ing from correctly planning the con-
tent so that it can obtain the resourc-
es. In particular, the company works 
beside industrial manufacturers (au-

tomotive, environmental impact, re-
newable energies, health 4.0 and 
agriculture 4.0), those of the snow/
mountain 4.0 sector and of those 
who must invest in special machin-
ery, with specifi c preparation on all 
the loan channels available and open 
for these sectors. Established with 
European Dna, Euroservis has al-

ways worked in trans-border plan-
ning, like that of Interreg. In par-
ticular “there are many projects that 
we follow within the framework of 
Interreg Italia-Austria - specifi es Šv-
ab - on tourism, environment, health 
and innovation. With reference to 
the new 2021-2027 planning - con-
tinues the expert - there are many 
opportunities opening for the com-
panies and for the Public adminis-
trations”. “The tenders have not yet 
been published, but - he points out - 
the directives that will follow are al-
ready known. For this reason, it is 
important to already start working 
for coherent planning, with respect 
to tenders that make available sev-
eral million euro. However, it is dif-
fi cult to compete, if you only start 
when it is published, considering 
the short time frame and the com-
plexity of the process”. Last but not 
least, Euroservis has prepared a sup-
port channel aimed to respect all the 
contributions implemented in fa-
vour of the production fabric in the 
pandemic emergency. 

European and facilitated 
fi nance for investments
Euroservis supports planning and realising Interreg Italia-Austria 
projects

Erik Švab, Ceo of Euroservis
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Territories can be crossed 
and discovered in a num-
ber of different ways, 
even by running, in an ar-

ea with a pre-alpine and alpine char-
acteristics. And if that practice, run-

ning in the mountains, is already a 
reality and not just a dream to bring 
to life, then one can better under-
stand the project “Scoprire il Friuli e 
Hermagor attraverso il Trail running 
- Discovering Friuli and Hermagor 

Running in the 
mountains: a driving 
force in development
The Trail Running Park project begins. A 
leading proponent is the City of Gemona. 
Università di Udine is also participating
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through Trail Running”, a cross-bor-
der idea between Italy and Austria 
which took its fi rst steps and will 
reach completion in February 2022. 
The leading proponent is the City of 
Gemona in Friuli and partners are 
the city of Paluzza in Italy, and in 
Austria, the Fachhochschule Kärnt-
en - Gemeinnützige Privatstiftung 
and the Sportverein Dellach-Gail. 
On the part of Italy, an important 
role will also be played by the Uni-
versità di Udine, which has its Motor 

Sciences faculty in Gemona, a course 
which has been in the top national 
Censis rankings for teaching quali-
ty, making the Gemona facility very 
attractive for young people wanting 
to become sporting professionals. 
“The fundamental idea of the pro-
ject - explains Mara Gubiani, coun-
cillor for Sports, Production, Devel-
opment Policy and European funds 
for the City of Gemona - is to create 
a well designated park from Gemo-
na to the Carinthian city of Herma-
gor, where we will develop 30 trails 
for running in the mountains, along 
existing trails and forest roads, these 
will be detected through the use of 
Gps”. There will be three entranc-
es to the Park: in Gemona, Paluzza - 
the other Friulian city partnering in 
the project - and in Hermagor. The 
park will have its own website and an 
app that, once downloaded, will al-
low runners to have all the routes on 
hand as well as the directions for fol-

lowing them correctly, without risk-
ing getting lost or taking a wrong 
turn. Tracing the routes has been 
entrusted to the Università di Udine 
which is combining with every route 
a number of different types of sports 
and medical information, like for ex-
ample, energy use. The project part-
ners intend that the park become 
“self-suffi cient”, through the addi-
tion of new routes, reported and 
added by trail runners themselves, 
a sport which is quite widespread in 
Friuli Venezia Giulia and in Austria. 
Staying in Friuli, recent data indi-
cates that in a year there are approx-
imately 35 events, with routes rang-
ing between 4 and 35 kilometres for 
an overall of 6 thousand participants. 
The project, therefore, could organ-
ise a sport which is already wide-
spread and, an objective which is 
no less important, “it could contrib-
ute to help expand this mountain 
and foothill region through sport”, 
notes the mayor of Gemona, Rob-
erto Revelant, highlighting a devel-
opment policy in which Gemona, a 
city with little over 11 thousand in-
habitants- has been focussing on 
for some time. This is demonstrat-
ed, among other things, through the 
Sportland project, which has created 
a network of numerous surrounding 
cities and towns, full of natural out-
door gyms as well as certifi ed sports 
facilities, with the aim of attracting 
to the area training and competition 
for a number of sports of different 
levels, including professional. In this 
context, therefore the Italian-Austri-
an Trail Running Park could be an 
opportunity to attract trail running 
teams, so they can practice in the ar-
ea, and could create the conditions 
so that qualifi ed companies in the 
industry test on park regulars new 
products used in mountain running. 
“Sports, in addition to being an eco-
nomic driving force all on its own, 
also brings with its tourism and de-
mand for that micro-economy that 
creates wellbeing throughout the ar-
ea,” concludes councillor Gubiani.

Running in the 
mountains: a driving 
force in development

The project could 
organise a sport which is 
already widespread and 
it could contribute to help 
expand this mountain 
and foothill region 
through sport
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Panorama of Gemona and surrounding area
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even by running, in an ar-
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ning in the mountains, is already a 
reality and not just a dream to bring 
to life, then one can better under-
stand the project “Scoprire il Friuli e 
Hermagor attraverso il Trail running 
- Discovering Friuli and Hermagor 

Running in the 
mountains: a driving 
force in development
The Trail Running Park project begins. A 
leading proponent is the City of Gemona. 
Università di Udine is also participating
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The sharing of ideas is the 
founding principle of the 
Gruppo Convisio, a group 

of accounting fi rms, tax consult-
ants and auditors established 20 
years ago in Völkermarkt, subse-
quently expanding to various Aus-
trian cities (Wolfsberg, Klagenfurt, 
Bleiburg and Vienna). In 2009 
the Villach headquarters were es-

tablished with Convisio Villach 
GmbH, thanks to Annarita Salva-
torelli, Jochen Neubert and Franz 
Slamanig, with the aim of address-
ing Italian customers in particular.
Convisio, which has a highly qual-
ifi ed team, is an important compa-
ny for those who want to defi ne or 
redefi ne their business in a per-
sonalised way. The group, aside 

from providing the classic servic-
es of an accounting fi rm including 
bookkeeping and payrolls, tax and 
business consultancy, is in fact the 
ideal partner when starting a busi-
ness, from the development of the 
idea to the creation of the compa-
ny itself and is able to transform a 
vision into an actual strategy. “It 
happens - emphasises Annarita 
Salvatorelli, co-founder of Convi-
sio Villach – that many entrepre-
neurs have truly brilliant ideas, 
but they are not familiar with laws 
and regulations and their creativity 
must be steered towards the right 
company form, following precise 
fi scal indications. 
Our philosophy is, therefore, that 
of developing a pathway that is 
specially made for the customer, 
aimed at achieving personalised 
goals”. Convisio also moves free-
ly in international consultancy, of-
fering complex services, such as 
group fi nancial statements, audits 
and budget planning; deals with 
intra-group procedures and prob-

Annarita Salvatorelli

International consultancy 
for companies and more
Gruppo Convisio, sharing ideas and projects for 20 years

Salvatorelli, co-founder of Convi-
sio Villach – that many entrepre-
neurs have truly brilliant ideas, 
but they are not familiar with laws 
and regulations and their creativity 
must be steered towards the right 
company form, following precise 
fi scal indications. 
Our philosophy is, therefore, that 
of developing a pathway that is 
specially made for the customer, 
aimed at achieving personalised 
goals”. Convisio also moves free-
ly in international consultancy, of-
fering complex services, such as 
group fi nancial statements, audits 
and budget planning; deals with 
intra-group procedures and prob-

Annarita Salvatorelli

All documents 
are made 
available in the 
original language 
completed with a 
translation in the 
Italian language, 
so that operations 
are as transparent 
as possible
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lems that may involve in-depth in-
vestigations. 
A company that offers tailor-made 
solutions and, in full compliance 
with the terms of the law, leads to 
advantageous choices that respect 
the aspirations of each business 
owner, thanks to concise and accu-
rate communication. 
Convisio Villach, an outpost for 
Italians from a logistical stand-
point, is managed personally by 
Salvatorelli. 
“In this area, there has always been 
an exchange of entrepreneurs that 
move from one country to the oth-
er for work. Sometimes, compa-
nies and individuals fi nd them-
selves living in a reality that has 
fi scal repercussions in both coun-
tries, for this reason, knowledge of 
Italian and Austrian taxation is re-
quired at the same time in order 

to correctly fulfi l the obligations 
imposed by the two countries, 
thus avoiding nasty surprises. It is 
therefore essential to be as precise 
as possible and we are committed 
to communicating all that is neces-
sary for both Italian and Austrian 
fi scal compliance”.
Convisio differs from the offer of 
other accountants who speak Ital-
ian in Austrian territory since, by 
implementing Italian and Austri-
an regulations, it can offer com-
prehensive advice. Furthermore, 
all documents are made available 
in the original language complete 
with a translation in the Italian lan-
guage, so that operations are as 
transparent as possible. 
The profi les of those who turn to 
this team can be very different 
from each other and range from 
companies to private individuals. 

“For example - Salvatorelli points 
out - there are many cases of com-
panies based in Italy that carry 
out activities in Austria in various 
forms, which require the analy-
sis of documents to be present-
ed to the Austrian government or 
permits to be requested from the 
Ministry to carry out the work in 
complete certainty or, again, at the 
Licensing Offi ce of the Land of 
reference if the company wants to 
open a branch in Austria”. 
A consulting service may even turn 
out to be useful outside of a strictly 
business or corporate setting. The 
purchase or sale of real estate of-
ten attracts the interest of private 
individuals and it is important to 
evaluate all distinctive features of 
an individual case in order to be 
aware of all possible fi scal reper-
cussions for non-residents. 

The team

The sharing of ideas is the 
founding principle of the 
Gruppo Convisio, a group 

of accounting fi rms, tax consult-
ants and auditors established 20 
years ago in Völkermarkt, subse-
quently expanding to various Aus-
trian cities (Wolfsberg, Klagenfurt, 
Bleiburg and Vienna). In 2009 
the Villach headquarters were es-

tablished with Convisio Villach 
GmbH, thanks to Annarita Salva-
torelli, Jochen Neubert and Franz 
Slamanig, with the aim of address-
ing Italian customers in particular.
Convisio, which has a highly qual-
ifi ed team, is an important compa-
ny for those who want to defi ne or 
redefi ne their business in a per-
sonalised way. The group, aside 

from providing the classic servic-
es of an accounting fi rm including 
bookkeeping and payrolls, tax and 
business consultancy, is in fact the 
ideal partner when starting a busi-
ness, from the development of the 
idea to the creation of the compa-
ny itself and is able to transform a 
vision into an actual strategy. “It 
happens - emphasises Annarita 
Salvatorelli, co-founder of Convi-
sio Villach – that many entrepre-
neurs have truly brilliant ideas, 
but they are not familiar with laws 
and regulations and their creativity 
must be steered towards the right 
company form, following precise 
fi scal indications. 
Our philosophy is, therefore, that 
of developing a pathway that is 
specially made for the customer, 
aimed at achieving personalised 
goals”. Convisio also moves free-
ly in international consultancy, of-
fering complex services, such as 
group fi nancial statements, audits 
and budget planning; deals with 
intra-group procedures and prob-
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To develop a new way of un-
derstanding technology 
transfer - the transition of 

the results of basic research to in-
dustrial application - giving SMEs 
the opportunity to drive forward 
this process. This represents one 
of the main objectives of the In-
terreg Italy-Austria cross-border 
project that has been called “InCI-
Ma4”, which is set to end in March 
2022 after being launched in Sep-
tember 2019, in continuity with 
the previous InCIMa project. The 
partners involved in the project 
are Elettra Sincrotrone Trieste, 
the University of Applied Sciences 
of Salzburg, the Paris Lodron Uni-
versity of Salzburg and three inno-
vation centres: Area Science Park, 
t2i and ITG. InCIMa 4 is the ac-
ronym for “Intelligent character-

isation of intelligent materials for 
Research and SMEs”, where the 
transition from basic to applied re-
search involves the strengthening 
of cross-border scientifi c and tech-
nological infrastructure. It relates 
to facilities for the synthesis and 
characterisation of materials on a 
nano-, micro- and macro-metric 
scale, with latest generation spec-
troscopy and imaging technologies, 
made available to local companies. 
The main focus is on green materi-
als, such as “the rigid foams of tan-
nin and lignin, thermal and acoustic 
insulators that were already stud-
ied in the InCIMa project, which 
are an environmentally friendly al-
ternative to synthetic materials de-
rived from petroleum”, explains 
Lisa Vaccari of Elettra, principal 
investigator of the project. More 

specifi cally, she continues, “the in-
telligent characterisation of each 
material means optimising synthe-
sis parameters to improve its func-
tional properties, through the anal-
ysis of the morpho-chemistry of 
the samples”. InCIMa4 strength-
ens cross-border collaboration be-
tween research institutions, tech-
nology transfer centres and SMEs. 
“We aim for the active diffusion of 
research results - underlines Vac-
cari - That is to say, companies 
get hands-on with the potential 
of what the research programme 
is developing”. All the details for 
SMEs to take part in the pro-
gramme are available on the pro-
ject’s website. (www.incima4.eu). 

Elettra’s infrared light to reveal the hidden 
details of matter

SMEs lead the search 
for new materials
This is the opportunity provided by the InCIMa4 Interreg Italy-Austria 
project. Elettra Sincrotrone Trieste is one of the partners involved

Elettra Sincrotrone Trieste, in the Science Park Area, Basovizza campus (Trieste)
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In such a complex tourist sce-
nario as the one we are going 
through, outdoor experienc-

es and those in touch with nature 
have acquired a great importance. 
The search for open air spaces with 
the possibility of maintaining the 
distancing in an almost natural way 
led, already in the summer of 2020, 
to a strong increase in green holi-
days. Alpe Adria Trail is one of the 
best examples of this type of tour-
ism. The 750 km trail divided in 43 
stages to be exclusively run on foot 
starts from the glacier of Gross-
glockner and arrives in Muggia 
crossing Carinthia, Friuli Venezia 
Giulia and the Western Part of Slo-
venia. Its trail is not designed for 
sportsmen or for the enthusiasts of 
extreme sports, but is addressed to 
all those who simply love walking 

and being in contact with nature. 
The stages are designed to have the 
most limited possible slope while 
the length is rarely over 20 km. 
Moreover, thanks to the collabora-
tion among the booking centres ex-
isting in the 3 involved regions, var-
ious useful services are offered to 
hikers, such as luggage transport, 
the reservation of accommodation 
facilities suitable to the needs of 
those following the trail (like ear-
ly breakfast, the cleaning of clothes 
in 12 hours, packed lunch) as well 
as the possibility to be taken back 
to the starting point. Launched in 
2015 thanks to a fi rst Interreg pro-
ject Italy-Austria, now a second one 
is ongoing, named Alpe Adria Trail’s 
Tale that is leading to a further evo-
lution of the product. Beside the 
continuous training addressed to 

both operators and stakeholders 
belonging to the “Club di Prodot-
to Alpe Adria Trail”, in this second 
phase they have decided to assign 
an important role to the wine and 
food theme. In fact, the trail can be 
considered not only a path along the 
heart of Europe that, from the Alps, 
leads to the Adriatic sea crossing the 
alpine, pre-alpine areas, valleys, hills, 
and fi nally Carso, but it is also a jour-
ney in the 360° Mitteleuropean cul-
ture. A guide dedicated to the typ-
ical products of Carinthia, Western 
Slovenia and Friuli Venezia Giulia is 
currently being published, offering 
a selection of the best restaurants, 
trattorie, osterie and typical prod-
ucts along the path to allow all hik-
ers to enjoy quality lunches, breaks 
and dinners. For further informa-
tion www.alpe-adria-trail.com. 

Nature and good 
Mitteleuropean cooking
The project Alde Apria Trail is evolving, 750 km at the foot of the 
Grassglockner glacier until Muggia (Trieste).

The part of the Alpe Adria Trail located along the border between Friuli Venezia Giulia and Carinthia
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To develop a new way of un-
derstanding technology 
transfer - the transition of 

the results of basic research to in-
dustrial application - giving SMEs 
the opportunity to drive forward 
this process. This represents one 
of the main objectives of the In-
terreg Italy-Austria cross-border 
project that has been called “InCI-
Ma4”, which is set to end in March 
2022 after being launched in Sep-
tember 2019, in continuity with 
the previous InCIMa project. The 
partners involved in the project 
are Elettra Sincrotrone Trieste, 
the University of Applied Sciences 
of Salzburg, the Paris Lodron Uni-
versity of Salzburg and three inno-
vation centres: Area Science Park, 
t2i and ITG. InCIMa 4 is the ac-
ronym for “Intelligent character-

isation of intelligent materials for 
Research and SMEs”, where the 
transition from basic to applied re-
search involves the strengthening 
of cross-border scientifi c and tech-
nological infrastructure. It relates 
to facilities for the synthesis and 
characterisation of materials on a 
nano-, micro- and macro-metric 
scale, with latest generation spec-
troscopy and imaging technologies, 
made available to local companies. 
The main focus is on green materi-
als, such as “the rigid foams of tan-
nin and lignin, thermal and acoustic 
insulators that were already stud-
ied in the InCIMa project, which 
are an environmentally friendly al-
ternative to synthetic materials de-
rived from petroleum”, explains 
Lisa Vaccari of Elettra, principal 
investigator of the project. More 

specifi cally, she continues, “the in-
telligent characterisation of each 
material means optimising synthe-
sis parameters to improve its func-
tional properties, through the anal-
ysis of the morpho-chemistry of 
the samples”. InCIMa4 strength-
ens cross-border collaboration be-
tween research institutions, tech-
nology transfer centres and SMEs. 
“We aim for the active diffusion of 
research results - underlines Vac-
cari - That is to say, companies 
get hands-on with the potential 
of what the research programme 
is developing”. All the details for 
SMEs to take part in the pro-
gramme are available on the pro-
ject’s website. (www.incima4.eu). 

Elettra’s infrared light to reveal the hidden 
details of matter

SMEs lead the search 
for new materials
This is the opportunity provided by the InCIMa4 Interreg Italy-Austria 
project. Elettra Sincrotrone Trieste is one of the partners involved

Elettra Sincrotrone Trieste, in the Science Park Area, Basovizza campus (Trieste)
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It only took one of the many 
Coronaviruses to remind man 
of his evolutionary weaknes-

ses and to highlight how we must 
quickly stop exploiting animals 
and the planet in order to prevent 
the extinction of our species.
Man considers himself the most 
intelligent living species, but for-
gets that intelligence is a secon-
dary effect of evolution and does 
not necessarily constitute an evo-
lutionary advantage.
The Anthropocene has been a ge-
ological epoch characterised by a 
signifi cant increase of the impact 
of human activity on the ecosy-
stem. It has been a short evolu-
tionary period, because it is ob-
vious to everybody that we have 
now entered a new period that we 
could call the Zoonosecene, cha-
racterised by the increasingly fre-
quent appearance of pandemic in-

fectious diseases transmitted to 
man by animals (zoonoses).
More than 70% of the 1,700 in-
fectious diseases that affect hu-
mans come from animals and the 
Ebola, Hiv, Sars, Mers, Swine and 
Avian fl u, Zika, etc. pandemics, 
after starting from sporadic phe-
nomena limited to rural areas, ha-
ve become a global emergency.
The repeated and frequent onset 
of pandemics can also be attribu-
ted to the irresponsible behaviour 
of man.
In particular, the creation of enor-
mous intensive domestic animal 
farms, the indiscriminate use of 
antibiotics on intensive breeding 
farms, the destruction of forests 
and the consumption of the meat 
of wild animals are all factors cau-
sing the insurgence of lethal hu-
man diseases. 
From a medical viewpoint, it is 

useless treating the symptoms of 
a patient without eliminating the 
causes of the illness at the same ti-
me, because it will never be truly 
healed. 
In the same way, it is absolu-
tely useless developing even mo-
re powerful new antibiotics or 
increasingly sophisticated vacci-
nes unless we reduce the negati-
ve impact caused by our species 
on the other living beings, by clo-
sing the large intensive animal far-
ms in favour of extensive ones, re-
ducing the use of antibiotics and 
restoring the balance between 
our species and the ecosystem 
(from Ego to Eco). The Project 
Bio-crime Interreg Italia Austria 
(www.biocrime.org) creates awa-
reness in people with respect to 
the biological risk and the project 
output is extremely simple: survi-
ving in an “eco” world. 

The Zoonosecene
The new geological epoch of intensive breeding, of wildlife trade, 
of antibiotic resistance and of pandemic diseases, following the 
Anthropocene

“Ego-Eco”: humankind is part of the ecosystem, not separate from it or above it
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It only took one of the many 
Coronaviruses to remind man 
of his evolutionary weaknes-

ses and to highlight how we must 
quickly stop exploiting animals 
and the planet in order to prevent 
the extinction of our species.
Man considers himself the most 
intelligent living species, but for-
gets that intelligence is a secon-
dary effect of evolution and does 
not necessarily constitute an evo-
lutionary advantage.
The Anthropocene has been a ge-
ological epoch characterised by a 
signifi cant increase of the impact 
of human activity on the ecosy-
stem. It has been a short evolu-
tionary period, because it is ob-
vious to everybody that we have 
now entered a new period that we 
could call the Zoonosecene, cha-
racterised by the increasingly fre-
quent appearance of pandemic in-

fectious diseases transmitted to 
man by animals (zoonoses).
More than 70% of the 1,700 in-
fectious diseases that affect hu-
mans come from animals and the 
Ebola, Hiv, Sars, Mers, Swine and 
Avian fl u, Zika, etc. pandemics, 
after starting from sporadic phe-
nomena limited to rural areas, ha-
ve become a global emergency.
The repeated and frequent onset 
of pandemics can also be attribu-
ted to the irresponsible behaviour 
of man.
In particular, the creation of enor-
mous intensive domestic animal 
farms, the indiscriminate use of 
antibiotics on intensive breeding 
farms, the destruction of forests 
and the consumption of the meat 
of wild animals are all factors cau-
sing the insurgence of lethal hu-
man diseases. 
From a medical viewpoint, it is 

useless treating the symptoms of 
a patient without eliminating the 
causes of the illness at the same ti-
me, because it will never be truly 
healed. 
In the same way, it is absolu-
tely useless developing even mo-
re powerful new antibiotics or 
increasingly sophisticated vacci-
nes unless we reduce the negati-
ve impact caused by our species 
on the other living beings, by clo-
sing the large intensive animal far-
ms in favour of extensive ones, re-
ducing the use of antibiotics and 
restoring the balance between 
our species and the ecosystem 
(from Ego to Eco). The Project 
Bio-crime Interreg Italia Austria 
(www.biocrime.org) creates awa-
reness in people with respect to 
the biological risk and the project 
output is extremely simple: survi-
ving in an “eco” world. 

The Zoonosecene
The new geological epoch of intensive breeding, of wildlife trade, 
of antibiotic resistance and of pandemic diseases, following the 
Anthropocene

“Ego-Eco”: humankind is part of the ecosystem, not separate from it or above it
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Italy at the forefront of 
satellite monitoring of 
cultural sites

Dario Franceschini

The concrete applications of 
space technology are now 
infi nite. Even if we do not 

always realise it, there are proba-
bly no parts of our life that cannot 

have relations with - and draw ad-
vantages from - the constant evo-
lution of the instruments and of 
the monitoring systems that or-
bit around our planet. A sector in 

which Italy fi nds itself at the fore-
front: therefore, it is obvious that 
the sectors which benefi t from sat-
ellite monitoring include the ex-
traordinary sector of cultural herit-
age, indisputably the richest in the 
world.
One of its main supporters is the 
Right Honourable Dario Frances-
chini, Minister for Cultural Herit-
age. “There are many possible ap-
plications of space technologies in 
the protection of cultural heritage, 
they encompass several aspects 
and can be strategic in the imme-
diate future - the Minister points 
out - I am thinking of monitoring 
archaeological sites in the crisis ar-

“What is happening at the Coliseum with the Copernicus project is 
emblematic” points out Minister Dario Franceschini. The project has, in fact, 
been extended to Paestum, Ercolano, Campi Flegrei and Ostia Antica
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eas of the planet, instrumental for 
interventions of the international 
community and particular for the 
blue helmets of culture that we are 
establishing in Europe as well as in 
the Un.
The effective proof of the destruc-
tion carried out by the Isis militia 
in the site of Palmira, for exam-
ple, was obtained thanks to satel-
lite images. The controls that can 
be performed to fi nd clandestine 
archaeological digs, which have so 
far been entrusted to aerial pho-
tography is just as important, as 
are those to fi nd archaeological ar-
eas that have not yet been exploit-
ed or those situated in areas affect-
ed by the possible construction of 
infrastructure, or even to control 
the development of illegal urban 
settlements in proximity to archae-
ological remains or inside archaeo-
logical parks.
Then fundamentally, monitoring 
cultural heritage in terms of cli-
mate change, of possible hydroge-
ological instability, of chemical-en-
vironmental degradation.
These activities make it possible 
to improve planning of the main-
tenance of the archaeological sites, 
allowing the intervention priorities 
to be determined with greater ef-
fi cacy. Then, the possible applica-
tions to protect submerged archae-
ological heritage is also interesting. 

Indeed, thanks to the establish-
ment of the national superintend-
ence of Taranto for underwater 
heritage, it will gain a new impe-
tus”. After all, Italy is already at the 
forefront in Europe in the practi-
cal application of satellite monitor-
ing to cultural heritage. The park 
of the Coliseum of Roma paved the 
way. “It is totally natural that space 
technologies fi nd the fi rst and most 
important application in our coun-
try - continues Franceschini - The 
whole peninsula is dotted with set-
tlements of the dozens of civiliza-
tions that developed in Italy  and 
with their infrastructures, starting 
from the Roman aqueducts and 
Consular roads, what’s more we 
have the most extensive archaeo-
logical areas in the world, from the 

centre of Roma to Pompei, from 
Paestum to the Valley of Temples 
of Agrigento”. “What is happening 
at the Coliseum with the Coperni-
cus project is emblematic.
The national plan to produce a 
monitoring system of the archae-
ological and monumental herit-
age through satellite analysis has 
a strategic interest and it is no co-
incidence that it has been extend-
ed to Paestum, Ercolano, Campi 
Flegrei and Ostia Antica. The ob-
servation of the earth movements, 
atmospheric pollution, climate 
change along with information col-
lected in situ makes it possible to 
defi ne the conditions of the ar-
chaeological sites as well as possi-
ble”. The integration between the 
excellence of the cultural sites and 
the great importance of our space 
research puts Italy at the forefront 
in this specifi c fi eld. “This is anoth-
er opportunity to assert the cultur-
al leadership of Italy in the world 
in a particularly innovative sector 
like that of space technology - con-
cludes Franceschini - It is not on-
ly a reason to be proud, something 
to show off: it is a capability to car-
ry out research, to improve protec-
tion of cultural heritage, to devel-
op new technologies that can have 
thousands of other applications. 
All this may bring greater knowl-
edge, development and wealth to 
our country”. 

Hi-tech prevention at Pompei too
Even Pompei, one of the most important and famous archaeological sites in 
the world is involved in this control activity. “Thanks to an agreement signed 
in 2014 with Leonardo Spa - explains Minister Franceschini - the archaeolo-
gical site of Pompei is equipped with innovative instruments to visualise the 
results of the monitoring carried out through the satellite constellation Co-
smo-SkyMed operated by the Italian Satellite Agency. Along with on site sur-
veys with networks of wireless sensors, this allows slow earth and structure 
movements to be identi� ed. This permits a better control of the stability of 
the site and of the surrounding land in an area of approximately 10 square 
kilometres. In this way a plan of action can be prepared to prevent collapsing 
and landslides in the archaeological area due to hydrogeological instability. 
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Space is even 
closer

Gian Paolo Manzella

Space has never been so close 
as it is now. It has never in-
fl uenced our life as much 

as now. The Space economy has 
brought the people closer to this di-
mension, also for its concrete na-
ture and productive immediacy: 
the technologies and innovations 
in the aerospace sector are increas-
ingly central for the everyday ac-
tivities, from telecommunications 
to agriculture, from observing the 
earth to the geo-localisation servic-
es. And the economic and commer-
cial activities connected to space 
have been extended: from launch-
ing satellites, to analysing and mar-
keting the data coming from space.
In order to analyse and examine 
this sector and this historic mo-
ment, the Ministry of Economic 
Development has published a doc-
ument entitled “The Italian Space 
Industry: yesterday, today and to-
morrow”.
“It is the right time to talk about this 
industry - begins the Right Hon-
ourable Gian Paolo Manzella, un-
dersecretary delegated to the Pol-
icies and Activity related to Space 
and Aerospace - An industry that 
is fi rst and foremost work: 200 en-
terprises, 80% of which are Smes, 
dotted all over the country; an an-
nual turnover of over 2 billion and 
around 7,000 employees. All with a 

constant growth rate: plus 15% in 
the last 5 years. And then because it 
is research, a true ‘Italian industri-
al ecosystem’, made up of large and 
small enterprise, of research cen-
tres and investment funds, of start-
ups and internationally-acclaimed 
aerospace engineering universi-
ty departments. As well as of male 
and female astronauts who are now 
household names for Italians, who 
embody our history: Parmitano, 
Cristoforetti, Vittori, Guidoni. This 
is the Italian Space ecosystem and 
it is essential to strengthen it in the 
next few years. Starting from aware-
ness: I believe that the fact that It-
aly was the third country in the 
world to have launched satellites 
into space has to be known, starting 

with schools. It is a piece of Italian 
identity. And these are the reasons 
why the NextGenerationEU will 
reserve an important role to space 
with signifi cant funds related to the 
Space Economy”.
In the future space will be a hot top-
ic of discussion, if it is true that in 
2024 man will return to the Moon. 
And Italy has an important part to 
play in this long “build-up”.
“Returning to the Moon will be a 
symbolic step in many ways - con-
tinues Manzella - and also the op-
portunity to test new technologies 
that will be necessary for what is to-
day the new frontier: the explora-
tion of Mars in the near future. It-
aly will participate in this match, as 
is proven by the letter of intent for 

They are increasingly fundamental technologies and innovations for 
daily activities. The Right Honourable Manzella: “It is a true Italian 
industrial ecosystem”

Cosmo-SkyMed Second Generation
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Italian participation in the Artemis 
programme signed on 25 Septem-
ber. A central programme in this 
step, whose explicit objective is to 
establish a self-suffi cient presence 
on the Moon, capable of promoting 
‘a lunar economy’. And the Jour-
ney has already begun”. Indeed, 
our country is already in the future 
lunar station with the pressurised 
modules, and in the exploration of 
Mars with the robotic arms that will 
be used to bring back soil samples to 
the Earth. “It is a presence of large 
and small enterprises - concludes 
the undersecretary - of projects that 
touch the heart of this new chal-
lenge: from the service module of 
the Orion capsule, that will perform 
the fi rst mission without astronauts 
in 2021, to the two modules of the 
four of the main Gateway that will 
constitute the European contribu-
tion to the cis-lunar space station 
that will be assembled in orbit start-
ing from 2024. Basically, the ‘house’ 
of the station - the habitation mod-
ule I-Hab - will be made at the Tu-
rin plants. A great success for our 
country that we must lay claim to. 
Because it is based on a long histo-
ry of enterprise, research, resource-
fulness. These capacities of our sys-
tem remain and we must build on 
them in the next few years. In this 
the Recovery Fund provides an im-
portant help. It should be used in 
the best possible way. Quickly. In a 
clearheaded way”. 

The Italian Space 
Economy can count 
on 200 enterprises, 
80% of which are 
Smes, dotted all over 
the country, an annual 
turnover of over 2 
billion and around 
7,000 employees

Gian Paolo Manzella, undersecretary delegated to the Policies and Activity related to Space and Aerospace
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Leonardo, a leading high-te-
ch global company, among 
the top ten companies in 

the world in the aerospace, defen-
ce, and security industries, offers so-
lutions with a dual application, both 
military and civilian, which contribu-
te to benefi ting people, even in their 
daily lives.
Thanks to the company’s many years 
of experience, starting with the 
Pompei monitoring project created 
in partnership with Mibact, Leon-
ardo has fi nalised an integrated sys-
tem for the protection of archae-
ological areas, in operation 24/7: 
the “Leonardo Situational Aware-

ness” platform, which coordinates 
a number of multidisciplinary ap-
plications on territorial resilience. 
Through the use of Aware by e-Ge-
os and eMorp by Leonardo, with a 
singular approach on optical integra-
tion and radar, it is possible to access 
the reports, maps and data collected 
by the Italian constellation satellite, 
Cosmo-SkyMed. This data, integrat-
ed with that collected and supplied 
by Leonardo drones using non-inva-
sive ground sensors, allows for an in-
novative use of ground and satellite 
monitoring.
And so the platform offers an overall 
framework, which is highly effective, 

on the conditions of the monument, 
and makes it possible to constantly 
survey the health of the structure - 
preventively identifying any risks or 
vulnerabilities - whilst monitoring 
any changes, both geophysical and 
hydrological, even in the long term, 
with the aim of creating effective 
contingency plans.
“The company invests over 11% of 
its profi ts in Research and Develop-
ment, and can use advanced tech-
nology to defend our World Herit-
age sites, from augmented reality 
to artifi cial intelligence - notes Pas-
quale Di Bartolomeo, chief com-
mercial offi cer for Leonardo - this 
technology can be summed togeth-
er in order that our children be able 
to benefi t from the world heritage 
left over the ages.” Exporting tech-
nology developed by Leonardo to 
other countries was one of the top-
ics of the recent IILA webinar: “Cul-
ture as a driving force to come out 
of the Covid-19 emergency,” organ-
ised by the diplomatic councillor, 
minister Vanni D’Archirafi  and by 
the offi cial for Aerospace and Secu-
rity Policy, Mr D’Adamo, part of the 
Cabinet run by minister Franceschi-
ni. Mexico will be the fi rst country 
to use the Leonardo platform to pro-
tect the 35 archaeological sites de-
clared to be World Heritage Sites by 
Unesco. And so Italy’s leadership is 
confi rmed throughout the world in 
fi elds like technology and systems 
integration, capable of offering 
operators a “common operational 
picture”. Rome, Italy. GeoEye-1 Image @ 2020 Maxar Technologies. Processed and distributed by e-GEOS

Defending World heritage, 
Italy on the front lines
Leonardo’s monitoring systems protect the 
world’s heritage
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The evolution of Serco Ita-
lia’s activities in the aerospa-
ce fi eld is continually enhan-

ced through important projects. For 
months, one of the most high profi le 
efforts of the Italian company (part of 
the Serco Group, listed on the Lon-
don Stock Exchange) has been tied to 
Copernicus, the revolutionary obser-
vational and monitoring programme 
of the Earth, assembled by the Eu-
ropean Union: the company has be-
en appointed to manage key services 
in terms of support in accessing data, 
syndication of the products, and their 
usage by the end user. “Initially, those 
using this information were a niche: 
now the EU has a new policy, accor-
ding to which all citizens can freely 
access the data, and technology al-
lows us to create dozens of terabytes 
of images a day,” explains Guido Vin-
gione, Space Business Director for 
Serco Italia. When, in 2018, Esa, the 

European Space Agency, launched 
the “Dias” project, to facilitate data 
usage for inexperienced users, Ser-
co Italia took on part of the job than-
ks to its Onda platform, based on the 
use of the cloud, it allows inexperien-
ced users to fi nd and process data in 
a simple and straightforward man-
ner. Also through Onda, the com-
pany coordinated the H2020 EO-
pen which has now fi nished, created 
to supply bespoke services (through 

Integrated data 
tells us how the earth is doing
Combining arti� cial intelligence and machine learning, Serco’s new 
project will help create a digital model of the planet

H2020 Callisto is an 
integration between 
artifi cial intelligence 
and machine learning, 
which allows us 
to combine earth 
observation data with 
other data coming 
from diverse and 
heterogeneous sources

the use of satellite data) in strategic 
sectors like fl ooding, climate chan-
ge and food security. The most re-
cent news in this sector is that, thanks 
once again to Onda, Serco Italia will 
coordinate H2020 Callisto: an inte-
gration between artifi cial intelligen-
ce and machine learning, which will 
combine earth observation data wi-
th others coming from diverse and 
heterogeneous sources (crowd sour-
cing, drone video, on-site sensor da-
ta). “A truly innovative project - con-
tinues Vingione - that is a part of the 
new programs on the European digi-
tal agenda. In addition, Callisto is also 
integrated with another pilaster, the 
Digital Twin Earth: the objective is 
to create a digital model of the Ear-
th, a replica of information - spatial 
and non - that characterises the en-
tire globe. A sort of augmented vir-
tual reality, capable of supplying us 
the with the updated health status of 
our planet.”. 

Image generated by CNR-IREA
through the Onda platform

Callisto is a project receiving funding from the European Union’s Horizon 2020 
Research and Innovation programme under Grant Agreement N. 101004152
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Development of thermo-
dynamic solar power 
tower systems was hinde-

red by problems in fi rst generation 
ceramic solar receivers, highli-
ghting the insuffi cient component 
life caused by limited resistance of 
the thermal gradients. The Euro-
pean Union has encouraged resear-
ch into new solutions to make these 
systems more durable and emissive: 
H2020 “Nextower”, coordinated by 
Enea, is a project focusing not only 
on identifying new and more resi-
stant materials, but also on reaching 
industrialisation. At just a year away 
from completion (though inevitably 
delayed by Covid), Nextower is en-
tering the fi nal experimental phase, 
with excellent prospects for success. 
“We examined the problem with 
new ceramic receivers for the solar 

power tower, products with more 
advanced and reliable technologies, 
capable of operating at 1,100 degre-
es for many years” explains Antonio 
Rinaldi of Enea, project coordina-
tor. As regards heat storage, today 
technology uses systems that opera-
te on molten salts, up to approxima-
tely 550 degrees. It is here that the 
deep-rooted experience of Enea in 
the nuclear energy domain took to 
the fi eld. “Operating at our centre in 
Brasimone, we introduced the sec-
tor to the idea of using liquid lead as 
a heat transfer and heat storage fl u-
id, creating a storage technology that 
can function at over 800 degrees: a 
small conceptual revolution, than-
ks also to the development of spe-
cial anticorrosion alloys of Swedish 
conception”. To sum up, Nextow-
er is an ambitious project, also in 

terms of the time between ideation 
and implementation. “We went from 
the idea to the engineering; from the 
creation of materials in industrial-
ised batches, tested under welding 
conditions and not just in found-
ry, to the manufacture of complex 
prototype components; from certi-
fying procedures to putting the sys-
tem into operation and, fi nally, test-
ing it - emphasises Rinaldi - Some 
of the data could open the way to a 
new line of business: the use of liq-
uid lead technology in the solar and 
renewable energy fi elds, which was 
never even contemplated before. 
Yet the true value of Nextower is the 
winning methodological approach: 
thanks to an operational mode in 
which all partners have truly worked 
together since the beginning. Now 
one of the goals is also to create an 
engineering and manufacturing sup-
ply chain in Italy that is highly spe-
cialised in this area”. 

Solar energy thanks 
to liquid lead
Through the H2020 Nextower project coordinated by Enea, 
thermodynamic solar power tower systems will last much longer

Antonio Rinaldi

This project has received funding from 
the European Union’s Horizon 2020 research 
and innovation programme under grant 
agreement No 721045

Top left, NEXTOWER prototype receiver produced by partner EngiCer SA, below, the receiver during the 
test up to 1200°C, on the right, CESA-1 TOWER at PRA-CIEMAT for fi eld tests of prototype receivers

research&innovation

PLATINUM - November 2020124



The amount of satellite data 
that reach the Earth every 
single day is enormous: but 

it is raw information, and it often 
takes a long time for it to be ade-
quately processed by an operator - 
or a software system - before it can 
be usefully transmitted to the end 
users. In order to try to reduce such 
processing times, thereby eliminat-
ing the “bottleneck” that is created 
when all the data reach the ground, 
the S4Pro project (a coming to-
gether of previous H2020s on sim-
ilar topics) is studying a solution to 
actually process the data on-board 
the satellite, before they are sent to 
Earth. “In actual fact, satellites al-
ready possess a certain calculation 
capability, albeit not so advanced: 
once acquired, the data are pro-
cessed on-board, analysed in a more 

or less simplifi ed way, transformed 
into a product and transmitted to 
the ground. It is small data but can 
already be transmitted to the end 
user within a matter of minutes. We 
have to optimise this process”. So 
tells engineer Riccardo Freddi, who 
coordinates the project on behalf of 
Ohb Italia. And he underlines an-
other advantage that could come 
from S4Pro: “Current computer sys-
tems usually acquire data from sat-
ellites, but do not interact with the 
system: an extra step is actually re-
quired if the user on the ground 
has to communicate with the satel-
lite. The objective is also to improve 
this interactivity”. As part of the pro-
ject, Ohb Italia is working on “ship 
detection”, the identifi cation of ves-
sels on the water: an activity that 
has many institutional applications 

(satellite control of ports, merchant 
ships, coastal ships). “When the sat-
ellite detects and observes a ship - 
continues Freddi - it is already able 
to determine its position, course 
and cruising speed. And, if you can 
quickly receive satellite information, 
you can understand if there are any 
diffi culties: for example, if a ship is 
adrift, you can take action straight 
away”. More generally, the principal 
theme is the development of the da-
ta-chain, the hardware system that 
analyses and allows these algorithms 
to operate. “We are working on op-
tical-type algorithms, other partners 
on radar-type algorithms, or on the 
hardware part: the important thing 
is, starting from the basic concept, to 
arrive at the point where implemen-
tations make it possible to innovate 
the existing situation”. 

How to speed up 
the use of satellite data
The solution we are working on involves processing them directly 
on-board. The project is coordinated by engineer Riccardo Freddi 
on behalf of Ohb Italia
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new ceramic receivers for the solar 

power tower, products with more 
advanced and reliable technologies, 
capable of operating at 1,100 degre-
es for many years” explains Antonio 
Rinaldi of Enea, project coordina-
tor. As regards heat storage, today 
technology uses systems that opera-
te on molten salts, up to approxima-
tely 550 degrees. It is here that the 
deep-rooted experience of Enea in 
the nuclear energy domain took to 
the fi eld. “Operating at our centre in 
Brasimone, we introduced the sec-
tor to the idea of using liquid lead as 
a heat transfer and heat storage fl u-
id, creating a storage technology that 
can function at over 800 degrees: a 
small conceptual revolution, than-
ks also to the development of spe-
cial anticorrosion alloys of Swedish 
conception”. To sum up, Nextow-
er is an ambitious project, also in 

terms of the time between ideation 
and implementation. “We went from 
the idea to the engineering; from the 
creation of materials in industrial-
ised batches, tested under welding 
conditions and not just in found-
ry, to the manufacture of complex 
prototype components; from certi-
fying procedures to putting the sys-
tem into operation and, fi nally, test-
ing it - emphasises Rinaldi - Some 
of the data could open the way to a 
new line of business: the use of liq-
uid lead technology in the solar and 
renewable energy fi elds, which was 
never even contemplated before. 
Yet the true value of Nextower is the 
winning methodological approach: 
thanks to an operational mode in 
which all partners have truly worked 
together since the beginning. Now 
one of the goals is also to create an 
engineering and manufacturing sup-
ply chain in Italy that is highly spe-
cialised in this area”. 

Solar energy thanks 
to liquid lead
Through the H2020 Nextower project coordinated by Enea, 
thermodynamic solar power tower systems will last much longer

Antonio Rinaldi

This project has received funding from 
the European Union’s Horizon 2020 research 
and innovation programme under grant 
agreement No 721045

Top left, NEXTOWER prototype receiver produced by partner EngiCer SA, below, the receiver during the 
test up to 1200°C, on the right, CESA-1 TOWER at PRA-CIEMAT for fi eld tests of prototype receivers
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Is it possible to develop high-val-
ue biodegradable coatings 
starting from biomass, thereby 

achieving a double objective from 
the point of view of environmen-
tal sustainability? This is what Eco-
funco aims to do, a project that has 
received funding from the BBI-JU 
Bio Based Industries Joint Under-
taking as part of the European Un-
ion’s Horizon 2020 Research and 
Innovation Programme, with Grant 
Agreement no. 837863 and coordi-
nated by INSTM National Inter-
university Consortium of Science 
and Materials Technology, unit 
of the University of Pisa, Depart-
ment of Civil and Industrial Engi-
neering and involving several other 
Italian universities. Almost halfway 
through the journey, the work is al-
ready moving towards the applica-
tion phase: after having perfected 
the extraction and studied the char-
acterisation of the materials extract-
ed from the waste produced by the 

agro-industrial sector (cutin, de-
rived from tomato, melon and ap-
ple; chitin and chitosan, from crus-
taceans and hyphae; proteins from 
legume husk waste), the team of re-
searchers belonging to the project 
carried out tests by applying the 
coatings produced to verify the ho-
mogeneity and stability. “The fi rst 

experimental results are very posi-
tive - explains Patrizia Cinelli, pro-
ject coordinator - but we have to se-
lect the best materials, also in terms 
of durability, and performance in 
terms of gas barrier, water barri-
er and antimicrobial properties. In 
the future, these coatings could be 
used for multi-layer food packaging 
material, both plastic and cellulose 
based such as paper and cardboard, 
or even single-use products in the 
cosmetic sector such as make-up 
remover wipes”. The coatings that 
Ecofunco is experimenting with in 
the future will also be developed 
on an industrial level. “Nowadays, 
plastic coatings are often not bio-
degradable, which creates prob-
lems with disposal even for sin-
gle-use paper - continues Cinelli 
- However, if we were able to cre-
ate a biodegradable product that al-
so comes from production waste, 
then it would unquestionably be in 
line with the concept of the circu-
lar economy and sustainability”. In 
actual fact, such type of operation 
would allow agricultural produc-
ers to gain value from their waste: 
not only would they see a reduction 
or complete elimination of dispos-
al costs, but they could even prof-
it from their waste if they were able 
to resell it to those who reuse it to 
produce new materials. Everyone 
would benefi t, especially the envi-
ronment. From left Maria Beatrice Coltelli, Serena Danti and Bahareh Azimi in coating and electrospinning operations

Biodegradable coatings 
derived from biomass
A perfect example of the circular economy: 
creating high-quality coatings from agro-
industrial waste. The Ecofunco project, 
H2020 coordinated by Instm-Unipi

Professor Patrizia Cinelli, 
project coordinator

Biodegradable coatings 

This project has received funding from the Bio Based Industries Joint 
Undertaking (JU) under grant agreement No 837863. The JU receives 
support from the European Union's Horizon 2020 research and innovation 
programme and the Bio Based Industries Consortium.

Salerno
28-31 March

2021

www.aidic.it/nine2021

PL084BIS_AIDIC-CIAMBELLI.indd   1 06/11/20   15:58

PLATINUM - November 2020127



The ultra-short pulses of light emitted by a laser source 
can be used to identify the chemical bonds present in 

matter through their vibrations, with important repercus-
sions in biomedical research and materials science. This 
activity is involved in an international cooperation pro-
ject funded by the Ministry of Foreign Affairs and ENEA 
which has as its recipient the ultra-fast spectroscopy labo-
ratory of the Physical Technologies for Safety and Health 
Division (Fusion and Nuclear Safety Department) of the 
ENEA Casaccia Research Centre, and which is developed 
in partnership with the group led by Professor Waruna 
Kulatilaka of A&M University, Texas. “It is a spectrosco-
py project that exploits the particular properties of ultra-
short pulses - underlines Mauro Falconieri, coordinator 
of the project - Our goal is to measure vibrational maps, 
that is to localise specifi c chemical compounds in the ma-
terials under examination. And to implement, at the end 
of the project, a practical application of a research which 
has so far developed only in specialised laboratories ”.

“The multidisciplinary research group working on the 
project - concludes Falconieri - involves various spe-
cialists present in ENEA, and makes use of the contri-
bution of Professor Eugenio Del Re of the University
of Roma La Sapienza”. 

The new frontiers of spectroscopy
Laser pulses to study the 
vibrational maps of materials

The ENEA group, from left Michele Marrocco, Serena Gagliardi, 
Flaminia Rondino, Mauro Falconieri and Caterina Merla
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The increasingly perfect technolo-
gy that allows us to observe the 

Earth from satellites at millimetre 
frequencies is about to be enhanced 
with a new contribution, the result 
of an Italian-French-Finnish H2020 
that will fi rst have Thales Alenia 
Space Italy and more generally Euro-
pean companies of the space sector as 
fi nal user. It is called “MiGaNSOS”, it 
is based on gallium nitride (GaN) and 
has a double objective: space evalua-
tion of this technology (i.e. that it has 
adequate reliability and performance 
requirements) and the creation of 
some demonstrators, both in terms of 

single chips and system demon-
strator. A little less than a year 
from the end of the project, 
work is well underway: “For 
individual circuits we are at 
the fi nal versions, whereas 
with regard technological cer-
tifi cation we are starting now because 
they are tests with predetermined 
times. If there are no complications 
due to Covid, everything should be 
completed by the end of 2021”, un-
derlines Professor Ernesto Limiti, di-
rector of Die of the University of Tor 
Vergata and head of a project that, ac-
cording to the EU, intends to bridge 

a technological gap present today, 
at least compared to the US. “For 
technology based on gallium nitride, 
Americans are ahead of their Euro-
pean counterparts, also thanks to in-
vestment made by their department 
of defence. With projects like this we 
are attempting to make ourselves in-
dependent”. 

Looking at the Earth to the millimetre
A project based on gallium nitride 
technology, which will bring European 
technology closer to that of the Usa

The reserach teams have received funding from the European Union 
for project H2020-COMPET-2017 MiGANSOS No. 776322.A 
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The latest generation in metal materials are “de-
formed” by manufacturing industries for a num-
ber of uses. One of the most important is that 

tied to the automotive industry, where the use of lighter 
and more resistant materials leads to a number of differ-
ent objectives: a better performing and safer vehicle for 
drivers, but also less manufacturing waste (and therefore 
less pollution) for the industrial sector overall. These are 
the main objectives listed by “FormPlanet” (formplanet.
eu), an ambitious H2020 project which is halfway com-
plete. It has a double aim: not only to improve mould-
ing technology for metals, preventively catching defects, 
to obtain more valid solutions; but also (this is complete-
ly innovative) to create, once the project is fi nished, a 
European organisation supplying services to the man-
ufacturing industry throughout the Continent. With-
in FormPlanet, coordinated from Spain, is also a signifi -
cant partnership with Italy, made up of the Department 
of Civil Engineering and Industry from Università di Pi-
sa (professor R. Valentini, professor B. Monelli, Ms. R. 
Ishak - dici.unipi.it), by a spin-off belonging to the same 
university, Letomec Srl (Ms P. Bonfanti - letomec.com), 
as well as Centro Ricerche Fiat (CRF), by Fiat Chrys-
ler Automobiles (Mr M. Tedesco, Engineer - www.crf.
it). “We are concentrating on one of the most important 
topics of the project - explains Professor Renzo Valenti-

ni, head of the project for the university in Pisa - we are 
working on special materials in steel called Ahss - Ad-
vanced High-Strength Steel, which have been assigned 
to our protection in case of any accidents, and, in prac-
tice, form the survival cell of the automobile: a part that 
cannot be deformed and must protect the passengers 
from serious injury”. And the work by the Italian pool is 
providing signifi cant results. “The research is proceed-
ing very well - continues Valentini - With our spin-off we 
have registered an international patent, Helios, an inno-
vative technique to prevent these types of materials from 
becoming fragile through the use of hydrogen during the 
construction phase. And, in December, the European 
Union will begin a project to work on regulations, based 
on our research.” Also within the project, Università di 
Pisa is developing a new type of test, allowing for an au-
dit on the quality of these products through a low cost 
online process. 

Production line for moulded parts for automobiles The Helios system applied to a vehicle

High performance materials for 
the European automotive industry
There is also an Italian pool working the research 
on safer metals for the manufacturing industry

The work by the Italian pool is 
providing signifi cant results. “With 
our spin-off we have registered an 
international patent, Helios”

The ultra-short pulses of light emitted by a laser source 
can be used to identify the chemical bonds present in 

matter through their vibrations, with important repercus-
sions in biomedical research and materials science. This 
activity is involved in an international cooperation pro-
ject funded by the Ministry of Foreign Affairs and ENEA 
which has as its recipient the ultra-fast spectroscopy labo-
ratory of the Physical Technologies for Safety and Health 
Division (Fusion and Nuclear Safety Department) of the 
ENEA Casaccia Research Centre, and which is developed 
in partnership with the group led by Professor Waruna 
Kulatilaka of A&M University, Texas. “It is a spectrosco-
py project that exploits the particular properties of ultra-
short pulses - underlines Mauro Falconieri, coordinator 
of the project - Our goal is to measure vibrational maps, 
that is to localise specifi c chemical compounds in the ma-
terials under examination. And to implement, at the end 
of the project, a practical application of a research which 
has so far developed only in specialised laboratories ”.

“The multidisciplinary research group working on the 
project - concludes Falconieri - involves various spe-
cialists present in ENEA, and makes use of the contri-
bution of Professor Eugenio Del Re of the University
of Roma La Sapienza”. 

The new frontiers of spectroscopy
Laser pulses to study the 
vibrational maps of materials

The ENEA group, from left Michele Marrocco, Serena Gagliardi, 
Flaminia Rondino, Mauro Falconieri and Caterina Merla
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The increasingly perfect technolo-
gy that allows us to observe the 

Earth from satellites at millimetre 
frequencies is about to be enhanced 
with a new contribution, the result 
of an Italian-French-Finnish H2020 
that will fi rst have Thales Alenia 
Space Italy and more generally Euro-
pean companies of the space sector as 
fi nal user. It is called “MiGaNSOS”, it 
is based on gallium nitride (GaN) and 
has a double objective: space evalua-
tion of this technology (i.e. that it has 
adequate reliability and performance 
requirements) and the creation of 
some demonstrators, both in terms of 

single chips and system demon-
strator. A little less than a year 
from the end of the project, 
work is well underway: “For 
individual circuits we are at 
the fi nal versions, whereas 
with regard technological cer-
tifi cation we are starting now because 
they are tests with predetermined 
times. If there are no complications 
due to Covid, everything should be 
completed by the end of 2021”, un-
derlines Professor Ernesto Limiti, di-
rector of Die of the University of Tor 
Vergata and head of a project that, ac-
cording to the EU, intends to bridge 

a technological gap present today, 
at least compared to the US. “For 
technology based on gallium nitride, 
Americans are ahead of their Euro-
pean counterparts, also thanks to in-
vestment made by their department 
of defence. With projects like this we 
are attempting to make ourselves in-
dependent”. 

Looking at the Earth to the millimetre
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technology, which will bring European 
technology closer to that of the Usa

The reserach teams have received funding from the European Union 
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Promoting so-called “soft” 
mobility based on light elec-
tric vehicles, such as scooters 

and bicycles, within European cit-
ies. This type of mobility would ob-
viously have very positive repercus-
sions on air quality problems and 
also on noise pollution. Yet substan-
tial effort is still required in its pro-
motion towards the end user, who 
has a habit of favouring person-
al solutions that pollute more, fi rst 
and foremost cars. This promotion-
al purpose was the overriding goal 
of Elviten, an H2020 project under 
Greek coordination, which closed 
at the end of October and that also 
counted the Municipality of Gen-
ova as one of its partners. In the 
streets of the Ligurian capital, for a 
number of months, specifi c electric 
vehicles were tested - large Swiss-
made tricycles - made available to 

individuals willing to use them (both 
private individuals and companies) 
through a special registration plat-
form. “The test continued for over 
a year - explains Corrado Ragucci, 
head of the Resilience and Europe-
an Projects offi ce of the Municipali-
ty - The goal was to measure the use 
of these vehicles (trips made, safety, 
use times) to see the degree of con-
fi dence that a heterogeneous group 
of individuals might have using the 
electric vehicle. A test that oth-
er European cities participating in 
the project have carried out on dif-
ferent vehicles”. Additionally, little 
“black boxes” were also installed on 
privately owned “soft” electric ve-
hicles, again to test their use and 
their characteristics, as well as a 
number of charging stations meant 
specifi cally for these users. In Gen-
ova the results were encouraging, 

though not extraordinary: this was 
in all likelihood also associated with 
the particular orography of the city. 
“For us it is not yet a mature mar-
ket - commented the head of the 
offi ce - even though things defi -
nitely improved during the three 
years of the project. The climate 
helps us, and the use of two wheels 
is widespread, yet made with the 
classic engine. We have built a re-
gional contact group in support of 
the project, with stakeholders who 
are interested and willing to act as 
multipliers, and we have created a 
video to present the results. These 
are activities that have been inte-
grated with other sharing systems 
promoted by the Municipality: all 
important actions, as the ultimate 
goal is to manage to bring about a 
cultural leap”. A vehicle being charged at the Piazza Brignole area

Soft electric mobility 
for European cities
Genova participated in a project that aimed 
to promote the use of light vehicles

This project has received funding 
the European Union’s horizon 2020 
research and innovation programme 
under grant agreement No. 769926

A vehicle being charged at the Via Pinelli area

research&innovation

PLATINUM - November 2020130



The recent European Un-
ion regulation on the ap-
proval and market surveil-

lance of motor vehicles, which has 
been in force since 1st September 
2020, introduces new rules to en-
sure cleaner and safer cars on the 
European market. The new de-
velopments include the Europe-
an Union itself assuming a control 
role for cars. These new compli-
ance checks have been entrust-
ed to the Joint Research Centre 
which is equipping - at its Ispra 
headquarters - two new laborato-
ries with two test cells and state-
of-the-art equipment, as well as a 
team of about twenty people. As 
long as Covid does not create fur-
ther delays, the new facilities will 
be able to operate at full throttle by 
the fi rst quarter of 2021.
“For us it is a new area, but one that 
is fully in line with work we have 

done over the past years - explains 
Giorgio Martini, deputy head of 
the Sustainable Transport Unit of 
the Jrc - Since 2000 we have pro-
vided signifi cant support for the 
development of the various regula-
tions (Euro 5, Euro 6 and so on): 
it is therefore not something new 
to work on air pollutant emissions”.
The new laboratories will carry 
out the conformity checks of the 
cars already on the market both in 
terms of emissions and safety; the 
vehicles chosen will be selected on 
the basis of risk criteria, something 
still under discussion.
“Before being launched on the 
market, car manufacturers must 
receive approval from the national 
authority (in Italy, Motorizzazione 
Civile) through a series of checks 
carried out on a sample vehicle 

- continues Martini - We must 
check, downstream, that the mod-
els actually produced and sold are 
compliant, that there are no mis-
alignments or manipulations, to 
avoid other cases such as the in-
famous ‘dieselgate’. The tests in-
clude, for example, simulations of 
the behaviour of vehicles at dif-
ferent altitudes or temperatures 
which serve to test the actual re-
action of the cars under real driv-
ing conditions, very different from 
those in which the initial approv-
al is carried out. The Jrc will also 
take on the role of coordinating the 
Member States to ensure the wid-
est possible coverage of the market 
and that priority is given to verify-
ing systems/behaviours which are 
associated with greater potential 
risks”. 

Giorgio Martini 

New controls for 
safer motor vehicles
The recent regulation entrusts compliance checks to the Joint 
Research Centre (Jrc) of the European Commission

Work is ongoing in the new laboratory at the JRC site in Ispra
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number of charging stations meant 
specifi cally for these users. In Gen-
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ket - commented the head of the 
offi ce - even though things defi -
nitely improved during the three 
years of the project. The climate 
helps us, and the use of two wheels 
is widespread, yet made with the 
classic engine. We have built a re-
gional contact group in support of 
the project, with stakeholders who 
are interested and willing to act as 
multipliers, and we have created a 
video to present the results. These 
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Soft electric mobility 
for European cities
Genova participated in a project that aimed 
to promote the use of light vehicles

This project has received funding 
the European Union’s horizon 2020 
research and innovation programme 
under grant agreement No. 769926

A vehicle being charged at the Via Pinelli area
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Climate change is modifying many things in nature, 
including fruit growing. And the growing drought 
- which is one of the most worrying consequenc-

es of climate change - will affect considerably, especially in 
already hot areas, such as the Mediterranean basin. This 
is precisely the scenario on which the “Freeclimb” project 
moves, a “Prima” coordinated by the Department of Ag-
ricultural and Environmental Sciences of the University 
of Milano and participated by subjects from almost all the 
countries overlooking the mare nostrum (an extended shar-
ing that can be essential for the success of the activities). 
Starting from the infl uence of global warming in agricul-
ture, the project aims to identify fruit crops that can have 
characteristics of resistance to climate change, particular-
ly in drought situations: that is, it studies the genetic mate-
rials of the main fruit plants - citrus fruits, olives and stone 
fruits (peaches and apricots in particular) - to understand 
their resilience with respect to the rarefaction of rains, as 
well as to the main diseases. “It is a work that we mainly do 
in the fi eld, observing the trees, but also through the analy-
sis of the genome, to verify if the positive characteristics can 
be associated with useful traits to select improving plant 
material through molecular markers”, emphasises Profes-
sor Daniele Bassi from the Milanese Disaa, project manag-
er. About a third of the way through, the work has already 
yielded some initial results: “We made surveys in particu-
lar on peach trees, the crop on which we had already estab-

lished a previous European network, which allowed us to 
take advantage of this position - continues the coordinator 
- In addition to collecting fi eld data on the traits object of 
the research, the partners exchange propagation material 
to build a European network of fruit collections in different 
sites in the Mediterranean countries, a network that in the 
future will allow us to make common observations : a situ-
ation that currently exists only for peach trees. The project 
also includes a small programme of “crossing”, favoured by 
exchanges of pollen between the samples, in order to try to 
obtain material for improvement, in view of the objectives 
it has set itself”. 

Group photo of the participants in the kick-off meeting

The resilience of fruit to 
global warming
The Freeclimb project helps the main fruit plants 
in the Mediterranean to cope with drought

Some participants during a fi eld visit to the kick-off meeting of the 
Freeclimb project in Meknes in Morocco at the beginning of April 2019
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Agriculture and breeding are 
fi elds that are continuously 
involved by changes meant 

to a reach a greater sustainability, 
in particular when it comes to the 
inputs used in the production sys-
tems.
Among the most important ongo-
ing researches on an international 
level, the H2020 project “Organic 
Plus” is worth a special attention. It 
is coordinated by the University of 
Coventry, involves 26 partners from 
12 countries, not only Europeans, 
and aims at providing scientifi c 
and multidisciplinary knowledge to 
support stakeholders and decision 
makers in the organic agrifood sec-

tor, in particular as far as plants, soil 
and animals are concerned. The 
activities connected to the organ-
ic productions of the zootechnical 
sector are coordinated by profes-
sor Massimo De Marchi, pertaining 
to the Department of Agronomy, 
Animals, Foods, Natural Resourc-
es and Environment (Dafnae) of 
the University of Padova (the de-
partment ranks fi rst in Italy as for 
the quality of its research in Area 7 
- Agrarian and Veterinary Scienc-
es) in collaboration with the group 
of the University of Parma (De-
partment of Medical-Veterinary 
Sciences) led by professor Feder-
ico Righi (that, for years, has been 
dealing with the research on the 
use of natural additives in the ra-
tioning of animals in the zootechni-
cal production). The “Organic Plus” 
research involves the main species 
of livestock and aims at identifying 

strategies for a more effi cient ra-
tioning and management in the or-
ganic sector.
“Among the most important chal-
lenges, De Marchi tells us - we 
should mention the one meant to 
identify strategies for the reduction 
of the use of antibiotics”.
The project is now halfway and the 
work of the Italian group is focused 
on in fi eld experimentation; the ad-
ministration of sustainable diets to 
dairy cattle, bullocks and chickens 
and the monitoring of the produc-
tion performance, of the well-being 
conditions of animals and the or-
ganoleptic features of the products 
obtained by them.
All this would not have been possi-
ble without the great collaboration 
by farmers: “They are the fi rst will-
ing to experiment. If animals are 
healthy, zootechnical farms are sus-
tainable and the farmer is happy”. 

Experimental diets 
for sustainable farmings
A complex European project on the sustainability of projects for 
organic farming and agriculture

Professor Massimo De Marchi

The partners of the Organic Plus project
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take advantage of this position - continues the coordinator 
- In addition to collecting fi eld data on the traits object of 
the research, the partners exchange propagation material 
to build a European network of fruit collections in different 
sites in the Mediterranean countries, a network that in the 
future will allow us to make common observations : a situ-
ation that currently exists only for peach trees. The project 
also includes a small programme of “crossing”, favoured by 
exchanges of pollen between the samples, in order to try to 
obtain material for improvement, in view of the objectives 
it has set itself”. 

Group photo of the participants in the kick-off meeting

The resilience of fruit to 
global warming
The Freeclimb project helps the main fruit plants 
in the Mediterranean to cope with drought

Some participants during a fi eld visit to the kick-off meeting of the 
Freeclimb project in Meknes in Morocco at the beginning of April 2019
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Climate change has a negative 
impact on the availability of 
water resources, therefore 

making it necessary to resort to alter-
native resources, such as treated ur-
ban wastewater. On the other hand, 
conventional treatment processes 
do not make it possible to effective-
ly deal with certain risks, in particu-
lar those related to the presence of 
micropollutants in water and antibi-
otic resistance. Therefore, it is nec-
essary to identify and study new ef-
fective and sustainable solutions for 
treating wastewater, especially in 
terms of reusing this treated water in 
agriculture. Dswap is a “Prima” pro-
ject involving 10 partners from seven 
different countries and coordinated 
by Eddie Cytryn of the Agricultural 
Research Organization (Israel). The 
Italian partner is the Dipartimento di 
Ingegneria Civile of Università degli 

Studi di Salerno (Department of Civ-
il Engineering at the University of 
Salerno). The project aims to devel-
op sustainable, fl exible and econom-
ical wastewater treatment technolo-
gies, designed to enable the reuse of 
urban wastewater in agriculture, with 
particular attention paid to both en-
vironmental and agronomic impacts. 
“The problem of reusing wastewater 
is crucial today - underlines Profes-
sor Luigi Rizzo, head of the project 
for UniSa - In terms of technologi-
cal solutions, the most important as-
pect of our research concerns the 
use of solar radiation, green chem-
istry, and their integration with phy-
todepuration”. In order to identify a 
sustainable solution to urban waste-
water treatment for agricultural re-
use, the idea being worked on by the 
University exploits a combination of 
processes based on the use of plants 

(phytodepuration) and solar radia-
tion (solar photo-Fenton process). 
It represents an interdisciplinary ap-
proach, made possible thanks to the 
collaboration between different re-
search groups of the Campania uni-
versity: the group of Professor Luigi 
Rizzo (Environmental Engineering) 
was joined by those of Professors 
Stefano Castiglione (Botany and Ge-
netics) and Antonio Proto (Chemis-
try of Materials), of the Department 
of Chemistry and Biology. “The goal 
of the UniSa group - concludes Riz-
zo - is to reduce, through the com-
bination of phytoremediation and so-
lar photo-Fenton, the salinity of the 
wastewater, the quantity of toxic mi-
cropollutants such as medicines and 
pesticides, and bacteria resistant to 
antibiotics: so as to make wastewa-
ter treated safer for reuse in agricul-
ture”. 

The research group, from left Marco De Carluccio, Luigi Rizzo, Stefano Castiglione and Antonio Proto
Analysis of micropollutants in water samples 
(Patrizia Iannece and Marco De Carluccio)

Sun and plants, a winning 
combination for purifi cation
A “sustainable” project to reuse wastewater 
for agricultural purposes. The Italian partner 
is the Dipartimento di Ingegneria Civile
 of Università degli Studi di Salerno

This project is part of the PRIMA
Programme supported by the 
European Union
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In the next few months we 
will probably be hearing a lot 
about RNA technologies, be-

cause it is the technique on which 
most of the anti-Covid vaccines 
being developed are based. Its ap-
plication has already been active in 
various sectors of human and vet-
erinary medicine for years. One 
of the future fi elds may be agri-
culture: where RNA interference 
(RNAi) has been studied for sev-
eral years. Indeed, the ‘iPlanta’ 
project of the Horizon 2020 COST 
programme, coordinated by Prof 
Bruno Mezzetti, deals with this 
specifi c sector. The primary objec-
tive the iPlanta COST Action net-
work is to reduce the use of pes-
ticides, while obviously continuing 
to fi ght plant disease (fungus, in-
sects, parasites): “iPlanta” does it 
by replacing traditional pesticides 
with the RNAi technique. The re-
search network created, involving 
more than 300 researchers, has 

not only highlighted the potential 
of this technique in the agricultur-
al sector, but has also set out two 
alternative ways of taking action on 
the plants. “The fi rst makes it pos-
sible to intervene in a stable man-
ner on the plants, making them 
more resistant - points out profes-
sor Bruno Mezzetti, Chairing the 
COST Action -. In so doing, how-
ever, we change them: they be-
come transgenic, Gmos, and this is 
now a delicate subject for Europe-
an public opinion and for the con-
sumer”. The second possible in-
tervention is more innovative and 
at the same time less invasive: “It 
is based on the creation of RNAi 
based products, which can be ap-
plied to the plants - as if they were 
a pesticide, - and have a very spe-
cifi c effect on parasites and diseas-
es, because they interfere only by 
silencing the genes that we want 
to control”. The project has ana-
lysed the peculiarity of the RNAi 

systems to maximise the required 
gene silencing and keep the ef-
fects on the environment and on 
the consumer down to a mini-
mum. “From the scientifi c view-
point, they are both valid solutions 
for the new “green deal” promot-
ed by the European Union which 
focuses on the reduction of pesti-
cides, but does not explain clearly 
how to continue to guarantee food 
safety and security of supply. Prof 
Mezzetti said: the technology that 
is being developed in this project 
we now offers a new and reliable 
opportunity that must be taken in-
to consideration and accepted”. 

Looking 
after plants without pesticides
An innovative project applies the molecular technique of RNA 
interference to plants

Plants do not have 
an immune system, 
but we can vaccinate 
them, making them 
more resistant

Bruno Mezzetti, Department of Agricultural,
Food and Environmental Sciences of the 
Polytechnic University of Marche

Obtaining RNAi modifi ed plants which are 
pathogen resistant

Tobacco plants used for the production of RNAi 
to be applied for plant defence

Climate change has a negative 
impact on the availability of 
water resources, therefore 

making it necessary to resort to alter-
native resources, such as treated ur-
ban wastewater. On the other hand, 
conventional treatment processes 
do not make it possible to effective-
ly deal with certain risks, in particu-
lar those related to the presence of 
micropollutants in water and antibi-
otic resistance. Therefore, it is nec-
essary to identify and study new ef-
fective and sustainable solutions for 
treating wastewater, especially in 
terms of reusing this treated water in 
agriculture. Dswap is a “Prima” pro-
ject involving 10 partners from seven 
different countries and coordinated 
by Eddie Cytryn of the Agricultural 
Research Organization (Israel). The 
Italian partner is the Dipartimento di 
Ingegneria Civile of Università degli 

Studi di Salerno (Department of Civ-
il Engineering at the University of 
Salerno). The project aims to devel-
op sustainable, fl exible and econom-
ical wastewater treatment technolo-
gies, designed to enable the reuse of 
urban wastewater in agriculture, with 
particular attention paid to both en-
vironmental and agronomic impacts. 
“The problem of reusing wastewater 
is crucial today - underlines Profes-
sor Luigi Rizzo, head of the project 
for UniSa - In terms of technologi-
cal solutions, the most important as-
pect of our research concerns the 
use of solar radiation, green chem-
istry, and their integration with phy-
todepuration”. In order to identify a 
sustainable solution to urban waste-
water treatment for agricultural re-
use, the idea being worked on by the 
University exploits a combination of 
processes based on the use of plants 

(phytodepuration) and solar radia-
tion (solar photo-Fenton process). 
It represents an interdisciplinary ap-
proach, made possible thanks to the 
collaboration between different re-
search groups of the Campania uni-
versity: the group of Professor Luigi 
Rizzo (Environmental Engineering) 
was joined by those of Professors 
Stefano Castiglione (Botany and Ge-
netics) and Antonio Proto (Chemis-
try of Materials), of the Department 
of Chemistry and Biology. “The goal 
of the UniSa group - concludes Riz-
zo - is to reduce, through the com-
bination of phytoremediation and so-
lar photo-Fenton, the salinity of the 
wastewater, the quantity of toxic mi-
cropollutants such as medicines and 
pesticides, and bacteria resistant to 
antibiotics: so as to make wastewa-
ter treated safer for reuse in agricul-
ture”. 

The research group, from left Marco De Carluccio, Luigi Rizzo, Stefano Castiglione and Antonio Proto
Analysis of micropollutants in water samples 
(Patrizia Iannece and Marco De Carluccio)

Sun and plants, a winning 
combination for purifi cation
A “sustainable” project to reuse wastewater 
for agricultural purposes. The Italian partner 
is the Dipartimento di Ingegneria Civile
 of Università degli Studi di Salerno

This project is part of the PRIMA
Programme supported by the 
European Union
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Covid is the new objective 
of medical research

Pierpaolo Sileri

As you can read in the follow-
ing pages, and as indeed is 
natural, the medical-scien-

tifi c research of the last few months 
has focussed on Covid in many cas-
es. Even studies or projects origi-
nally earmarked for other purpos-
es have been amended, partially or 
completely, to analyse the virus and 
how to defeat it. “In Italy research 
has been extremely reactive right 
from the early weeks when it be-
came obvious that the Sars-CoV-2 
virus had begun to circulate in 
some areas of the Country - points 
out the Right Honourable Pierpao-
lo Sileri, Deputy Health Minister 
- The institutions, both the Italian 
ones and the International ones im-
mediately understood how crucial 
a systemic approach would be, en-

couraging maximum collaboration 
and transparency in the research 
projects in progress and inviting 
all the subjects involved in clinical 
trials to ‘achieve critical mass’ and 
to design large multicentric, con-
trolled and randomised studies, to 
obtain solid and robust evidence on 
possible anti-Covid treatment and 
vaccines”.
The Health Ministry has made a 
substantial contribution in this re-
gard by launching a call for re-
search projects in the early days of 
April, aimed at acquiring knowl-
edge of the problems, the clini-
cal and public health measures to 
contain the spread of the virus and 
intended for the Italian Scientif-
ic Institutes for Research, Hospi-
talisation and Health Care (Irccs), 
for a value of 7 million euro. Of the 
91 protocols presented, 10 were fi -
nanced: rewarding those which of-
fered a “shifting” focus, that is a ca-
pacity to translate the knowledge 
into results of care and immediate-
ly applicable clinical intervention 
measures. 
And the research continues. “Sev-
eral clinical studies are still in pro-
gress in Italy - continues Sileri - The 
Italian Medicines Agency has au-
thorised over 40 of them and some 
of them are carried out along with 
other States to maximise the solidi-
ty of the evidence and of the results 
obtained, for which we will have 
to wait longer before having more 
certain replies. The challenge at the 

“The institutions 
immediately 
understood how 
crucial a systemic 
approach was”, 
points out the 
Deputy Health 
Minister Pierpaolo 
Sileri. The 
commitment and the 
role of our Country
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moment is about monoclonal anti-
bodies, that represent a promising 
therapeutic alternative.
And obviously expectations are 
high about the vaccine. The Euro-
pean Medicines Agency is currently 

engaged with the developers of 39 
potential vaccines and of 163 possi-
ble treatments including immuno-
modulators, antivirals and hyperim-
mune serums. Let us leave research 
to do its duty and in the meantime, 
we shall adopt all the virtuous be-
haviour to combat the spread of the 
contagion”.
Hoping that Covid is quickly erad-
icated, the methodology used in 
these months may anyway also 
stimulate the future return to nor-
mality.
“The experience of 2020 must be-
come the starting point, the mod-
el to deal with any future pandemic 
emergencies with instruments that 
have been tried and tested and with 
a more effective and coordinated 
response on an international lev-
el - concludes the Deputy Minister 
- I am not only speaking about the 
necessary counter-measures from a 

The Italian Medicines 
Agency has authorised 
over 40 clinical studies 
in Italy and some of 
them are carried out 
along with other States 
to maximise the solidity 
of the evidence

medical and health viewpoint, but 
of reaction mechanisms on a social, 
economic and even political level. 
Normality is a fl eeting concept: we 
must not simply aim for a return to 
the status quo, but to progress with 
respect to the past, which allows us 
to be more ready and more con-
scious when coming up against any 
kind of emergency”. 

Covid is the new objective 
of medical research

Pierpaolo Sileri

As you can read in the follow-
ing pages, and as indeed is 
natural, the medical-scien-

tifi c research of the last few months 
has focussed on Covid in many cas-
es. Even studies or projects origi-
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from the early weeks when it be-
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some areas of the Country - points 
out the Right Honourable Pierpao-
lo Sileri, Deputy Health Minister 
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and transparency in the research 
projects in progress and inviting 
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to design large multicentric, con-
trolled and randomised studies, to 
obtain solid and robust evidence on 
possible anti-Covid treatment and 
vaccines”.
The Health Ministry has made a 
substantial contribution in this re-
gard by launching a call for re-
search projects in the early days of 
April, aimed at acquiring knowl-
edge of the problems, the clini-
cal and public health measures to 
contain the spread of the virus and 
intended for the Italian Scientif-
ic Institutes for Research, Hospi-
talisation and Health Care (Irccs), 
for a value of 7 million euro. Of the 
91 protocols presented, 10 were fi -
nanced: rewarding those which of-
fered a “shifting” focus, that is a ca-
pacity to translate the knowledge 
into results of care and immediate-
ly applicable clinical intervention 
measures. 
And the research continues. “Sev-
eral clinical studies are still in pro-
gress in Italy - continues Sileri - The 
Italian Medicines Agency has au-
thorised over 40 of them and some 
of them are carried out along with 
other States to maximise the solidi-
ty of the evidence and of the results 
obtained, for which we will have 
to wait longer before having more 
certain replies. The challenge at the 
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points out the 
Deputy Health 
Minister Pierpaolo 
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role of our Country

research&innovation

PLATINUM - November 2020137



optimised Pass system will already 
be on the market from December 
2020 - January 2021. “It is an ex-
tremely business-oriented project - 
continues the professor - the objec-
tive is to develop this technology, as 
quickly as possible, to sanitise the 
external surface of food packaging 
and ready meals from Covid-19, 
particularly if they are intended to 
be used in some particularly critical 
contexts, like shelters, school can-
teens and hospital wards”. “Short-
ly we should patent the system and 
we are assessing its market poten-
tial and the sales strategy”. In this 
perspective, we are planning to 
create a start-up dedicated to mar-
keting the technology and to assis-
tance, a new business context in 
which some of our young research-
ers will be included”. 

Can food packaging be a ve-
hicle of Covid-19 conta-
gion? And, if so, can this 

risk be eliminated or at least limit-
ed? This is the subject that is being 
worked on by a pool of research-
ers coordinated by professor Pietro 
Rocculi of the Department of Ag-
ricultural and Food Sciences and 
Technologies of Bologna Universi-
ty, at the speed requested by an EU 
“fast call” (six months of time, from 
July to December). The Pass (Plas-
ma Assisted Sanitation System) 
project - in which the Microbiolo-
gy staff of the Ausl Romagna un-
der the leadership of Vittorio Sam-
bri of Dimes of Bologna University, 
the Bolognese spin-off AlmaPlas-
ma and the Swedish University of 
Lund also participate - intends to 
create a sanitisation system of the 

materials used for food packag-
ing through an innovative technol-
ogy that uses cold plasma gas. Us-
ing an already existing prototype 
(until now applied for the direct 
treatment of food), it is possible 
to inactivate the Covid-19 through 
the plasma, that is an ionised gas. 
“Firstly, we verifi ed the persistence 
of the virus in time on different 
packaging materials - says Rocculi 
- discovering that it ranges from a 
few days to a week. Then we test-
ed the new plasma technology on 
the material contaminated by the 
virus in laboratory: the results, de-
spite not yet being defi nitive, tell us 
that after a few minutes’ treatment, 
the virus is inactivated”. Consider-
ing the speed with which the pro-
ject has had to move, because of 
the current pandemic situation, the 

Prototype Plasma Assisted Sanitation System - Pass

Food packaging: how to make 
it Covid free
A new cold plasma-based technology from the 
Department of Agricultural and Food Sciences 
and Technologies of Bologna

Covid-19 
contamination of 
the surfaces of food 
packaging provides a 
risk of spreading that 
is worth considering. 
The “Pass” technology 
with cold plasma gas 
may solve this new 
problem
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In the current debate on the ac-
tions that should be taken to 
fi ght against the Covid-19 pan-

demic, the transport sector has a 
remarkable space. Although there 
are risk differences intrinsic to the 
means of transport, the infection 
sources are essentially three: res-
piratory droplets, aerosol, and the 
surfaces people come into contact 
with. Apart from the known recom-
mendations on masks, safety dis-
tance and personal hygiene, which 
contribution can innovative tech-
nologies offer for a safer transport? 
Over the last few years, following the 
spreading of such diseases as Ebola 
or Sars, the research focussed on an-
timicrobial coatings. In this fi eld, the 
meeting between the C&GKiel Ita-
lia/Botto RO Interior group and the 
micro-company Narrando, evolution 
of a spin-off of Università di Saler-
no, has generated an effi cient inno-

vation activity against the spread-
ing of the epidemic. “The attention 
is addressed to coatings for the in-
ternal parts of buses and trains, for 
years core business of C&GKiel Ita-
ly, integrating the competences with 
those of Narrando, dealing with na-
notechnologies”, underlines Paolo 
Ciambelli, professor of the Universi-
tà di Salerno and Narrando’s CEO. 
The activity focused on transparent, 
light, resistant and lasting antimicro-
bial coatings ensuring 99.9% of pro-
tection from bacteria and viruses, 
preventing them from growing and 
overcoming the main limits of the 
current coatings (short lasting, poor 
resistance to the cleaning treatments, 
activity not certifi ed for Sars-CoV-2). 
The result, also thanks to the collab-
oration with Kiel Germany, C&G 
Kiel Protect is a hybrid coating with 
an inorganic component (silica) fi rm-
ly adhering to rigid and fl exible sur-

faces and an organic one, a quater-
nary ammonium salt, active against 
bacteria and viruses, also in the dark, 
unlike other solutions. The scientif-
ic bases were acknowledged with the 
2019 Innovation Price in Germany. 
“The mechanism of action is physi-
cal, Ciambelli continues, therefore, 
there is no consumption of the coat-
ing whose guaranteed duration is at 
least 12 months. The activity certi-
fi ed in the laboratory against vari-
ous viruses, including CoV-2, bacte-
ria, moulds, fungi, algae and odors, 
is accompanied to the inertia to-
wards fl ame retardant treatments of 
surfaces and to the resistance to the 
washing cycles. The product can be 
applied with no particular technical 
skills”. An effi cient solution that is 
obtaining great attention in Europe. 
And Narrando is envisaging further 
applications, from school desks to air 
fi ltering systems. 

Packaging department of C&G Kiel Italia coatings Antimicrobial/viral treatment of seats using a spray

Anti Covid-19 innovative 
coatings
Cutting edge antimicrobial coatings designed 
to limit infection on the means of transport

optimised Pass system will already 
be on the market from December 
2020 - January 2021. “It is an ex-
tremely business-oriented project - 
continues the professor - the objec-
tive is to develop this technology, as 
quickly as possible, to sanitise the 
external surface of food packaging 
and ready meals from Covid-19, 
particularly if they are intended to 
be used in some particularly critical 
contexts, like shelters, school can-
teens and hospital wards”. “Short-
ly we should patent the system and 
we are assessing its market poten-
tial and the sales strategy”. In this 
perspective, we are planning to 
create a start-up dedicated to mar-
keting the technology and to assis-
tance, a new business context in 
which some of our young research-
ers will be included”. 

Can food packaging be a ve-
hicle of Covid-19 conta-
gion? And, if so, can this 

risk be eliminated or at least limit-
ed? This is the subject that is being 
worked on by a pool of research-
ers coordinated by professor Pietro 
Rocculi of the Department of Ag-
ricultural and Food Sciences and 
Technologies of Bologna Universi-
ty, at the speed requested by an EU 
“fast call” (six months of time, from 
July to December). The Pass (Plas-
ma Assisted Sanitation System) 
project - in which the Microbiolo-
gy staff of the Ausl Romagna un-
der the leadership of Vittorio Sam-
bri of Dimes of Bologna University, 
the Bolognese spin-off AlmaPlas-
ma and the Swedish University of 
Lund also participate - intends to 
create a sanitisation system of the 

materials used for food packag-
ing through an innovative technol-
ogy that uses cold plasma gas. Us-
ing an already existing prototype 
(until now applied for the direct 
treatment of food), it is possible 
to inactivate the Covid-19 through 
the plasma, that is an ionised gas. 
“Firstly, we verifi ed the persistence 
of the virus in time on different 
packaging materials - says Rocculi 
- discovering that it ranges from a 
few days to a week. Then we test-
ed the new plasma technology on 
the material contaminated by the 
virus in laboratory: the results, de-
spite not yet being defi nitive, tell us 
that after a few minutes’ treatment, 
the virus is inactivated”. Consider-
ing the speed with which the pro-
ject has had to move, because of 
the current pandemic situation, the 

Prototype Plasma Assisted Sanitation System - Pass

Food packaging: how to make 
it Covid free
A new cold plasma-based technology from the 
Department of Agricultural and Food Sciences 
and Technologies of Bologna
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contamination of 
the surfaces of food 
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risk of spreading that 
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Type-2 diabetes - always 
considered a chronic dis-
ease - can be cured. A 

healthy diet, often representing 
a solution to various health prob-
lems, is also crucial for this meta-
bolic disease. It is too early to de-
clare victory, yet the results of the 
studies conducted within various 
European projects - of which the 
Università di Pisa is a partner in 
various capacities - give rise to a 
degree of optimism. “We have al-
ready seen that, with surgical in-
terventions on the gastrointestinal 
tract in obese subjects, diabetes 
disappears in a substantial per-
centage of these patients - explains 
Professor Piero MarchettI of the 
university and of the University 
Hospital of Pisa - More recently, 
it has emerged that similar results 
can even be obtained with a dietary 
approach - fairly strict diets, yet ac-

ceptable nonetheless - with sever-
al patients returning to normal lev-
els of glycaemia”. Starting from 
this basis, the H2020 “Rhapsody” 
seeks to go further. “We must still 
understand the mechanisms in-
volved and the reasons why not all 
patients achieve positive results. In 
the laboratory, we are using beta 
cells (that make insulin and which 
‘become ill’ in type-2 diabetes) and 
initially exposing them to situa-
tions in which the concentrations 
of glucose and fats rise (becoming 
similar to those of diabetes) in or-
der to demonstrate that soon after, 
the beta cells are no longer able to 
function. Yet the same beta cells, 
when brought back to a ‘healthy’ 
situation, then demonstrate nor-
mal behaviour once again. Just like 
many of the patients tested in real 
life. We have tried to understand 
the reason behind these improve-

ments, by identifying a series of 
molecular mechanisms that are as-
sociated with metabolic damage, 
and with ‘curing’ the beta cells. 
It is already a signifi cant scientifi c 
result, though it leaves a number 
of questions open: why are not all 
patients cured? Why do some pa-
tients, after recovering, have dia-
betes again later on? Which mo-
lecular mechanisms give rise to 
these differences? “We try to re-
spond to these questions as well, 
by comparing the molecular char-
acteristics of cells that improve 
and those that do not, in order to 
understand if specifi c pharmaco-
logical treatments can be used for 
those beta cells that do not recov-
er by themselves. This is the goal 
of the fi nal phase of Rhapsody”. 
At the same time, another H2020 
project of which the Università di 
Pisa is a partner has “sprouted” 
a parallel project (“Innodia Har-
vest”), in which the information 
gathered is transferred to clinical 
trials for the prevention and early 
treatment of Type-1 diabetes. Re-
search continues. The research Group

Pancreatic islet with beta cells (which produce 
insulin) in green

Type-2 diabetes? 
It can be cured
A series of studies by the Università di Pisa 
tries to demonstrate this at cellular and 
molecular level
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Type-2 diabetes - always 
considered a chronic dis-
ease - can be cured. A 

healthy diet, often representing 
a solution to various health prob-
lems, is also crucial for this meta-
bolic disease. It is too early to de-
clare victory, yet the results of the 
studies conducted within various 
European projects - of which the 
Università di Pisa is a partner in 
various capacities - give rise to a 
degree of optimism. “We have al-
ready seen that, with surgical in-
terventions on the gastrointestinal 
tract in obese subjects, diabetes 
disappears in a substantial per-
centage of these patients - explains 
Professor Piero MarchettI of the 
university and of the University 
Hospital of Pisa - More recently, 
it has emerged that similar results 
can even be obtained with a dietary 
approach - fairly strict diets, yet ac-

ceptable nonetheless - with sever-
al patients returning to normal lev-
els of glycaemia”. Starting from 
this basis, the H2020 “Rhapsody” 
seeks to go further. “We must still 
understand the mechanisms in-
volved and the reasons why not all 
patients achieve positive results. In 
the laboratory, we are using beta 
cells (that make insulin and which 
‘become ill’ in type-2 diabetes) and 
initially exposing them to situa-
tions in which the concentrations 
of glucose and fats rise (becoming 
similar to those of diabetes) in or-
der to demonstrate that soon after, 
the beta cells are no longer able to 
function. Yet the same beta cells, 
when brought back to a ‘healthy’ 
situation, then demonstrate nor-
mal behaviour once again. Just like 
many of the patients tested in real 
life. We have tried to understand 
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ments, by identifying a series of 
molecular mechanisms that are as-
sociated with metabolic damage, 
and with ‘curing’ the beta cells. 
It is already a signifi cant scientifi c 
result, though it leaves a number 
of questions open: why are not all 
patients cured? Why do some pa-
tients, after recovering, have dia-
betes again later on? Which mo-
lecular mechanisms give rise to 
these differences? “We try to re-
spond to these questions as well, 
by comparing the molecular char-
acteristics of cells that improve 
and those that do not, in order to 
understand if specifi c pharmaco-
logical treatments can be used for 
those beta cells that do not recov-
er by themselves. This is the goal 
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At the same time, another H2020 
project of which the Università di 
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Pancreatic islet with beta cells (which produce 
insulin) in green

Type-2 diabetes? 
It can be cured
A series of studies by the Università di Pisa 
tries to demonstrate this at cellular and 
molecular level

research&innovation

The worldwide emergency 
associated with Covid-19 
has inevitably attracted 

the attention of many research-
ers, who have concentrated their 
efforts on research aimed at fi ght-
ing the Coronavirus. This has also 
happened to the pool of experts - 
universities, researchers, compa-
nies - that form a part of the Euro-
pean network COST “CellFit”, led 
by the Università di Milano. Even 
though the initial goal was to cre-
ate 3D in-vitro models of organs 
and tissues, in recent months the 
Action has chosen to concentrate 
their efforts on Covid.
“We realised that we could use our 
skills to produce models applicable 
to the virus” explains Professor Ti-
ziana Brevini, chair of the network. 
“Today we are part of an inter-Eu-

ropean Task Force - composed of 
epidemiologists, doctors and bio-
engineers each providing their 
contribution - in which we see to 
the construction of three-dimen-
sional models of the substrates at-
tacked by Covid”.
This methodology allows us to cre-
ate a model of respiratory tracts 
in our laboratory, on which re-
searchers test particles that have 
the shape and size of the virus. In 
practice, this is a simulated infec-
tion that does not pose any risk 
to the operators or the communi-
ty. “Utilising nanoparticles we can 
imitate one of the two mechanisms 
used by Covid to enter the cells 
- continues Brevini - The idea is 
very promising; a number of major 
journals have already recognised 
a winning strategy in this hypoth-

esis. Our dream is to bioengineer 
the virus and to create a type of ar-
tifi cial Covid that is no longer in-
fectious. It would be the perfect 
model, even though it is not easy”.
It is a strategy that will continue 
beyond the current challenges of 
this Coronavirus. “As a matter of 
fact, a more extensive project has 
taken shape that, in addition to 
tackling the current emergency, 
may be effective in any future pan-
demics. In the previous months, 
one of the main problems in deal-
ing with the virus was also that the 
management was too fragmented, 
so that one country had no idea 
what another was doing. In fact, 
we need a well-structured cluster 
between the transversal situations, 
which would be an advantage for 
everyone”. 

The Group of CellFit researchers

A 3D model for the 
fi ght against Covid
The European network “CellFit” takes to 
the � eld to help � ght the virus
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Creating links connections 
between the research 
centers and the innovative 

enterprises in the biomedical, bio-
technology and bioinformatics sec-
tors. This is the purpose of Euro Bi-
ohightech, an event organized by 
Confi ndustria Alto Adriatico and by 
the BioHighTech Net 4.0 network 
in Trieste on 3-4 September 2020, 
during the European Science Open 
Forum (ESOF 2020) that has been 
held in the new Trieste Convention 
Center. “In the Research Institutes 
of Trieste, European Capital of Sci-
ence with Esof 2020, only there are 
approximately 10,000 researchers - 
says Diego Bravar, president of Bi-

oHighTech Net 4.0 - who 
have favored the achieve-
ment of the highest pro-
vincial density in Italy 
of innovative start-ups. 
This fi gure, however, is 
only a tenth in compar-
ison with similar Euro-
pean environments and 
one hundredth com-
pared to the Us. Bioval-
ley - Family and Friends 
Offi ce is a growth ac-
celerator for innovative 
companies that has pro-
moted the establishment 
of the new BioHighTech 
Net 4.0 Network, con-
sisting of over 20 compa-
nies. But there is still a lot 
of work to be done”. The 
days of the event served 
to take stock of the situ-

ation throughout the supply chain 
for the new “smart specialization 
for smart health” regional strategy 
plan: from research to education, 
from banks and fi nance to politics 
to promote technological innova-
tion. A presentation has been held 
for the projects that saw the crea-
tion of new products and innovative 
services thanks to regional, national 
and European funding, and that led 
to the growth of the involved com-
panies, with an increase in the of-
fer of youth and qualifi ed jobs in the 
territory. An example of the above 
is Alifax that, downstream of a re-
search and development path (also 
including Covid-19) fi nanced in the 

Por Fesr regional projects illustrated 
during the event, has hired approx-
imately twenty new employees. If 
the conversion to start-ups will man-
age to accelerate, through addition-
al public and private investments in 
the coming years and using the work 
of over 10,000 regional research-
ers, the generation of new entrepre-
neurial entities, the biohightech sec-
tor will be able to further grow like 
the shipbuilding industry and thus 
become an example for other indus-
trial sectors, not only in Friuli Vene-
zia Giulia but in Italy.
The President of the Region of Fri-
uli Venezia Giulia, Massimiliano 
Fedriga, concluded the event by re-
minding that the model developed 
by this region (the most innovative 
in Italy) for the investments in re-
search and innovation is available for 
other Italian and Balkan regions. 

Michelangelo Agrusti, President of Confi ndustria Alto Adriatico 

Diego Bravar, President of BioHighTech Net 4.0

Eurobiohightech 2020 between 
research and development
Con� ndustria Alto Adriatico and Biohightech Net 4.0 Network together 
for smart health. A review about the supply chain and strategies

research&innovation
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From the work of designers and 
researchers with years of expe-

rience in the automation industry in 
the fi eld of pharmaceuticals and on-
cology, comes Chemo Maker, a last 
generation automated system, for 
the preparation of anti-tumour med-
icines. The idea, developed 15 years 
ago using large and complicated ma-
chinery, was revisited between 2017 

and 2019, thanks to a study founded 
by Por Fesr, subsidising the best pro-
jects in businesses and in research 
centres. Biovalley Investments Spa 
coordinated and, in turn, created 
partnerships with private compa-
nies, research institutes and hospital 
structures, transforming the project 
into reality. The machine will guaran-
tee increased safety for patients and 
operators, with an improvement in 
dosing capabilities and  a reduction 
of contamination risk, optimising the 
use of medicines and reducing costs, 
currently quite high, connected with 
the disposal of the waste generated 
during manual preparation. Chemo 
Maker is a small machine, compact 
and with contained running costs 

that can be used in any size of set-
ting, even in small hospitals. Availa-
ble at the end of the year, it will go on 
to satisfy the numerous demands for 
automation in hospital pharmacies. 

Chemo Maker, the automated medication preparer

Paolo Giribona

The Chemo Maker machine

Biovalley Investments presents its new creation

Biovalley Investments Part-
ner (Bip), an industrial hold-

ing company working with innova-
tive businesses in the Biohightech 
sector, is also an innovative Sme 
with research and development 
projects and a distributing phar-
maceutical company in Italy for 
orphan medicines used for rare 
diseases. As part of the business 
growth strategy in the Biotech 
Business Unit, focussed on the de-
velopment of new and sustainable 
methods of synthesising generic 
active ingredients of chemical or 
biosimilar origin, in January 2019, 
Bip purchased the majority shares 
in Serichim Srl.
To support the development plan 

for the biosimilar sector, which 
is growing rapidly, Serichim has 
signed a partnership contract with 
Icgeb and, with the fi nancial sup-
port of Bip, purchased the tech-
nology needed for the manufac-
ture of insulin and has priority 
purchase for another 9 biotech 
platforms. In its biotechnology de-
partment, Serichim is developing 
innovative processes for the man-
ufacture of insulin, Rhi and analo-
gous, based on proprietary clones 
which will be enhanced through 
the distribution of usage licences 
for industry operators. In the next 
5 years, the objective is to triple 
the turnover, facilitating the list-
ing of Bip in Aim in 2021/2022. 

Biohightech for pharmaceuticals
Biovalley Investments Partner prepares the future for biosimilars

Giovanni Loser
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The decarbonisation of ma-
rine transport will impose 
a progressive electrifi cation 

of ships and port infrastructures, 
thanks to new technologies whose 
common denominator is a direct 
current interface with electric sys-
tems for the energy. In view of this, 
the project ETEF (Electric TEst 
Facility) has been created in Trieste, 
to construct a technological demon-
strator of smart electrical networks 
for validating, de-risking and train-
ing on new solutions for marine 
electric systems and the relevant 
components. ETEF is a modular 
and digitally controlled direct cur-
rent electrical network, designed to 
inter-connect and intelligently opti-
mise the power fl ows between gen-
erators and electric charges, accu-
mulation systems, renewable fuels 
and previously existing networks. 
After a year of preliminary and ex-
ecutive design, and eight months of 
recently tested construction and in-
stallation work, the project will con-
tinue with the activities of start up 
and functional testing. Giorgio Sul-
ligoi, tenured professor of Electri-
cal Systems for Energy at the Uni-
versity of Trieste, scientifi c head of 
the ETEF project, underlines: “At 
the University of Trieste, we carry 
out research on technological and 
methodological concepts of electri-
cal ships aimed at improving the en-
vironmental, shipping, construction 

and design returns. ETEF is crucial 
to validate the results of our research 
and provide the test before invest 
services to project partners who we 
are proud to work with”. Against 
an investment of over 7 million eu-
ro in technological research, co-fi -
nanced by the Ministry of Defence, 
the ETEF project actually associates 
the University of Trieste with the in-
dustrial excellences of Fincantieri 
SI, Seastema (respectively compa-
nies of integration and automation 

of complex Fincantieri systems) and 
Wartsila. “We have a fi rst-rate part-
nership - concludes the professor - 
which allows us to think big, and a 
research group that revolves around 
the Digital Energy Transformation 
& Electrifi cation Facility, of the Uni-
versity of Trieste, made up of excep-
tional researchers and engineers. In 
our vision, in the electric ships and 
in the “green” ports there is and in 
the future there will be a great deal 
of made in Trieste”. 

The ETEF demonstrator for digitally 
transforming ships’ and ports’ energy 
through direct current technologies

Professor Giorgio Sulligoi
A digital 
energy hub for 
electrifi cation of 
marine transport

research&innovation
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The International Institute 
for Human Rights Studies 
is a public interest non prof-

it organisation. The Institute has 
been granted Participatory Status 
by Unesco and by the Council of 
Europe. Participatory Status quali-
fi es the Institute as a “consultant”, 
also acknowledging it as an interna-
tional legal personality. For these 
reasons and in this role, the Insti-
tute has the authority and the au-
thoritativeness to act on its own in-
itiative and offi cially put forward 
projects applauded and encour-
aged also in Italy by the President 
of the Republic, Sergio Mattarella, 
as expressed in his communication 
dated 17 January 2020 addressed 
to its Vice president Tullio Cappel-
li Haipel. The Institute, founded by 
professor Guido Gerin in collabo-
ration with the secretary general of 

the United Nations, is now chaired 
by professor Giacomo Borruso and 
its honorary president is the Right 
Honourable Franco Frattini for-
mer Foreign Minister, president 
of Sioi and authoritative represent-
ative of the Council of State. The 
Institute avails of the precious col-
laboration of professor Antonello 
Pezzini, member of the European 
Social and Economic Committee, 
representative of Confi ndustria, 
Chairman of Gruppo Alimentazi-
one Sostenibile beside the chair-
man professor Giacomo Borruso. 
The Institute had an instrumen-
tal role in drawing up the prepara-
tory documents for providing the 
“Text of the Convention on Minor-
ities” later approved by the Coun-
cil of Europe. Also, in providing the 
supporting documentation to the 
international instruments of incor-

poration of the “International War 
Crimes Tribunal” and for the pro-
posals for the “International Court 
for the Environment”. It is also 
worthwhile remembering the doc-
umentation for creating the “Con-
stitution of Albania” and the draft 
Unesco “Universal Declaration 
on the Human Genome and Hu-
man Rights” later used by the Ho-
ly Father for the Encyclical letter 
on the Genome. Indeed, the Insti-
tute is also committed as “Interna-
tional Centre of Bioethics”. It has 
produced publications on many 
themes. In collaboration with inter-
national institutions, the Institute 
has prepared a “specifi c project” 
to create a reference cultural cen-
tre called “World Forum of Science 
and Innovation”, in a location to be 
established and expected to be in It-
aly in Trieste, consisting of one spe-
cifi cally scientifi c and cultural com-
ponent and another operative one, 
implementing the results of the 
“Cresi - Centro di Riferimento Eu-
ropeo di Sviluppo e Innovazione” 
research. The Forum will make the 
established location a centre of pe-
riodical and annual dialogue of the 
results of the synergies of the inter-
national research in several disci-
plines supported by a Cloud HPC 
Data Center of the Trieste Valley, 
subsidiary of Diego Bravar with Bi-
ovalley Investments. Tullio Cappelli Haipel and Giacomo Borruso Professor Antonello Pezzini

Trieste base for the 
World Forum of Science 
and Innovation
Initiative promoted by the International Institute of Human Rights with the 
Entrepreneurship and High Technology provided by the services of Trieste Valley 
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In the last ten years, research 
has made important advances 
in the diagnosis and treatment 

of neoplasms in children and youn-
gsters, even if the desired results we-
re not yet achieved for all paediatric 
tumours. Mortality rate has most cer-
tainly changed, in sharp decline for 
patients with acute lymphoblastic 
leukaemia, one of the most common 
paediatric tumours. “There is still a 
clear disparity between the rise in 
survival rate and the improvemen-
ts in patient quality of life”, explains 
Professor Silverio Perrotta, head of 
Paediatric Haematology-Oncology at 
the Policlinico Luigi Vanvitelli in Na-
poli. “The goal that lies ahead of us 
now is to improve the quality of life 
for patients affected by tumours wi-
th high survival rates and at the same 

time, raise the chances of curing pa-
tients with tumours for which it is still 
diffi cult to obtain a positive respon-
se”, highlights the Professor of Van-
vitelli, which is also a European refe-
rence centre for rare haematological 
diseases, both in children and adul-
ts, and a paediatric reference cen-
tre for neurofi bromatosis. The intro-
duction of the innovative therapies 
that accompany the more traditio-
nal chemotherapy treatments has al-
lowed us to obtain the best treatment 
outcomes, pushing us ever closer to 
personalised pathways, the so-cal-
led targeted therapies, to “achie-
ve greater effectiveness and reduce 
the toxicity of treatments”, emphasi-
ses Perrotta. Another possibility is re-
presented by Car T-cell therapy, whi-
ch consists of “taking T lymphocytes 

Professor Silverio Perrotta, head of paediatric 
Haematology-Oncology at the Policlinico Luigi 
Vanvitelli in Napoli

Target therapy 
e terapie cellulari
The advances in research on the diagnosis and treatment of 
childhood neoplasms as explained by Professor Silverio Perrotta of 
the Policlinico Luigi Vanvitelli in Napoli
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from the patient, genetically engine-
ering them such that they express a 
receptor called the chimeric anti-
gen receptor (Car) on the cell sur-
face. The presence of the Car stren-
gthens the lymphocytes so that, upon 
re-infusion into the patient, they are 
capable of identifying and attacking 
the tumour cells that are present un-
til these are eliminated. In the area of 
haematology - concludes Professor 
Silverio Perrotta - we have obtained 
signifi cant results for congenital ana-
emia, including thalassemia. Drugs 
that are to be administered subcuta-
neously to treat this will be available 
shortly and will reduce and remove 
transfusion needs of patients”.

- Camilla Zanetti - The Professor and his Team

medicine and 
technology 
system
Communication project created by  Antonella Minichini
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With the creation of mon-
itoring systems for gly-
caemia, Alpha Phar-

ma Service Srl, among the leading 
Italian companies in monitoring 
and remote support, since 2011 
has revolutionised, in a positive 
way, the life of many patients suf-
fering from diabetes, obtaining a 
primary role in the landscape of 
predictive and precision medicine.
As all this occurs in a scientifi c and 
scrupulous way through research 
and development activities that are 
fully carried out within the compa-
ny thanks to a department dedicat-
ed to innovation consisting in fi ve 
engineers.
“The system, Michele Cassese, 
Managing Director explains, works 
thanks to a glucometer that sends, 
through a virtual sim, the glycae-
mia data of the patient to the Al-
pha Pharma platform with no need 
of phone devices or connected 
apps: everything is authorised and, 
therefore, complies with the pri-

vacy Gdpr”. “Thus, he continues, 
the telemedicine platform sends 
an early alert, for example, in the 
cases of ipo-hypoglycemia, to rel-
atives, but also to such specialised 
doctors as endocrinologists, dia-
betologists or general practition-
ers that usually follow the patients, 
preventing, above all, the risks to 
the so called “fragile” ones suf-
fering from other always chron-
ic pathologies like cardiopathies 
and nephropathies along with the 
treacherous disease.
The solutions that we are launch-
ing on the market are designed 
and patented by our company, 
even though the production is car-
ried out abroad”.
The problem of the diabetic pa-
tient is the adherence to the ther-
apy, that is the need to provide, 
every day, the values to those who 
can see them and support their 
activities and this is where Al-
pha Pharma method comes into 
play, whose action is meant to pre-

vent or reduce the risk, that is the 
possibility that undesired events 
take place. “This allows, Cassese 
adds, to make the awareness and 
the sense of responsibility grow 
through the information process.
A continuous, structured and 
monitored prevention proves to 
be critical within a reassuring and 
comfortable context such as the 

Diabetes no longer scares
The Apha Pharma cutting edge method prevents, cures and defuses 
the serious effects

The Alpha Pharma 
monitoring systems 
of glycaemia can 
maintain a complete, 
clear and scientifi c 
picture on the health 
condition of the 
individual patient 
through a control room 
always guarded by our 
best technical staff

The Headquarters

medicine and technology system 
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domestic one that, thanks to the 
use of glycaemic monitoring in-
struments, but not only, helps lead 
a serene life aware that these in-
novative systems can measure and 
protect.
From this originates an improve-
ment of the notion of the disease 
lived with a lower anxiety and, as 
a consequence, a better percep-

tion of one’s own life condition and 
a better management and destina-
tion of spaces and hospital means 
pertaining to the health system”.
“We can maintain a complete, 
clear and scientifi c picture on the 
health condition of the individu-
al patient through a control room 
always guarded by our best tech-
nical staff. Making the patient au-

tonomous in the management and 
monitoring of the disease, Cassese 
underlines, means reducing the 
stress and the anxiety conditions 
due to the direct experience of 
hospitalization or visits for medical 
exams in a hospital environment”.
With the spread of the Covid pan-
demic, the company employing 35 
people, also turned to those activ-
ities involving the production and 
distribution of serological tests 
and fast swabs. “Despite the re-
markable increase in the turno-
ver, Cassese concludes, our main 
activity underwent a slowdown, as 
all our medical sales representa-
tives found it extremely diffi cult 
to meet doctors in hospitals to talk 
about diabetes.
Even though this situation is still 
continuing, we haven’t fi red any-
one.” Over the next two or three 
years we are going to turn our 
company into a Spa, increasing the 
shareholder structure and, then, 
listing it on the Stock Market Ex-
change. 

Michele Casese, Managing Director

Rapid tests

With the creation of mon-
itoring systems for gly-
caemia, Alpha Phar-

ma Service Srl, among the leading 
Italian companies in monitoring 
and remote support, since 2011 
has revolutionised, in a positive 
way, the life of many patients suf-
fering from diabetes, obtaining a 
primary role in the landscape of 
predictive and precision medicine.
As all this occurs in a scientifi c and 
scrupulous way through research 
and development activities that are 
fully carried out within the compa-
ny thanks to a department dedicat-
ed to innovation consisting in fi ve 
engineers.
“The system, Michele Cassese, 
Managing Director explains, works 
thanks to a glucometer that sends, 
through a virtual sim, the glycae-
mia data of the patient to the Al-
pha Pharma platform with no need 
of phone devices or connected 
apps: everything is authorised and, 
therefore, complies with the pri-

vacy Gdpr”. “Thus, he continues, 
the telemedicine platform sends 
an early alert, for example, in the 
cases of ipo-hypoglycemia, to rel-
atives, but also to such specialised 
doctors as endocrinologists, dia-
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ers that usually follow the patients, 
preventing, above all, the risks to 
the so called “fragile” ones suf-
fering from other always chron-
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treacherous disease.
The solutions that we are launch-
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and patented by our company, 
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ried out abroad”.
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vent or reduce the risk, that is the 
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take place. “This allows, Cassese 
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Diabetes no longer scares
The Apha Pharma cutting edge method prevents, cures and defuses 
the serious effects

The Alpha Pharma 
monitoring systems 
of glycaemia can 
maintain a complete, 
clear and scientifi c 
picture on the health 
condition of the 
individual patient 
through a control room 
always guarded by our 
best technical staff

The Headquarters
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Cutting edge technology for the diagnostics employed to 
prevent serious diseases, from the cardiovascular to the 
oncological ones, made available at Centro Polidiagnostico 
Morrone of Caserta, a structure accredited with the 
National Health Service that is becoming increasingly 
more integrated in the territory of Caserta and of the whole 
region. The centre extends over 5,300 square metres where 
a frontier technology has now been introduced, that is 
Siemens Tac Drive, equipped with 8-centimetre detectors 
and presenting a double radiogenic source. “The updating 
of services and the investment in technology have always 
been one of our main strong points, doctor Renato Morrone, 
Director, underlines. This new important investment 
follows this track. It is a new piece of equipment that 
can give important responses to specialised doctors and 

practitioners working on the territories where the Centre 
operates, thanks to the high performance it offers also as 
a preventive function or to intercept diseases at an early 
stage. “The CAT allows to carry out spectrum analyses 
of tissues, Morrone exemplifi es, giving the possibility to 
intercept cancer micro formations and thus helps start 
implementing the procedures designed and meant to 
fi ght the disease at an early stage. Important general 
aspects and, above all, for special pathologies, like lung 
cancer, whose early diagnosis can lead to an increase in 
the survival rate”. Under this perspective “prevention 
campaign on risk targets can be considered as critical 
instruments, Morrone exemplifi es, addressed, for example, 
to long period smokers and people smoking a high number 
of cigarettes a day”. For its characteristics, Siemens Tac 
Drive “allows for the execution of extremely high resolution 
investigations in very short times, in a fraction of seconds”, 
specifi es the scientifi c advisor of Centro Polidiagiostico, 
Alfondo Bencivenga, director of UoC Image diagnostics 
and interventional radiology at Aorn San Pio in Benevento. 
“From the clinical point of view the repercussions concern, 
in particular, the cardiology fi eld, the expert continues, as 
you can not carry out investigations characterised by a 
very high diagnostic accuracy on coronaries, and also for 
what concerns myocardial perfusion. You can perform a 

High resolution 
investigations in 
fractions of a second
At Centro Polidiagnostico Morrone in Caserta cutting edge technology 
for the diagnosis of cardiovascular and oncological pathologies
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non invasive exam only through the administration of an 
intravenous iodate contrast medium allowing to view in real 
time the status of coronaries with no need of coronography 
and to acquire simultaneously information on the peripheral 
perfusion of the myocardium. It is then possible to obtain 
information that proves to be far greater when compared to 
other indirect assessment techniques like ECG stress test 
and scintigraphy”. The other big novelty concerning this 
type of equipment is “the possibility to carry out spectrum 
tests, that is to obtain a deep analysis of tissues, being 
able to discriminate also their structural and integral 
characteristics”, Bencivenga explains again. This can be 
considered as a remarkable diagnostic aid, especially in 
the oncological fi eld. Moreover, the possibility to carry out 
investigations on the whole body within extremely short 
times allows, for example, the possibility to assess the 
vascular apparatus on the whole human body by simply 
intravenously injecting a contrast medium in a very precise 
way; just think to the vascular studies concerning the 
abdominal thoracic aorta and the peripheral circle, that is 
the inferior limbs. “It is therefore clear that the possibility 
to have such a technology available offers indisputable 
diagnostic advantages in many essential sectors, both 
for cardiovascular and oncological pathologies” Doctor 
Bencivenga concludes. 

You can carry out a non-invasive 
test only with the administration 
of an intravenous iodate contrast 
medium

www.centromorrone.it
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The air that you breathe in 
offi ces, in public transport 
and even in your homes is 

worse than that outdoors. This is a 
proven fact. What is diffi cult to un-
derstand, however, is that very few 
people pay the same amount of at-
tention to their indoor air quali-
ty as they do, for example, to food 
quality. Actually, an unhealthy en-
vironment strongly infl uences on 
the heath of an individual in both 
the short and long term.
Three companies know this well. 
Their common denominator is in-
novation; three businesses who 
have chosen to work together to 
supply a solution that is destined 
to revolutionise the indoor air san-
itation industry. 
It all started with the Milanese Na-
nohub, a start-up that has the ben-
efi t of the long years of experience 
in nanotechnologies of its owner, 
Stefano Perboni. “Reducing pol-
luting agents improves people’s 
wellbeing, an ideal condition for 
those suffering from allergies, but 
honestly also for anyone, because 
it is scientifi cally proven that in an 
environment with clean air peo-
ple study better, work better and 
are more productive. But there are 
varied applications. 
For example, in the sale of fruits 
and vegetables: eliminating the 
presence of ethylene gas preserves 
products better indoors, reducing 
food waste”. 
Nanohub has therefore patent-
ed the fi ltration system used in its 
equipment to improve air quali-
ty, thanks to technology based on 
the combined effect of photocatal-
ysis and a new antiviral/antibacte-
rial material. 
For photocatalysis they do not use, 
like in other devices on the market, 
titanium dioxide, a chemical with a 
carcinogenic level of 1, but a pho-
tocatalyser which activates in the 
visible light spectrum. The result? 
Effectiveness from 5 to 20 times 
superior to pre-existing technology 

with no side effects from use. And 
so, they created a range of twelve 
devices that satisfy the needs of 
public and private transport, resi-
dences, industries, commercial fa-
cilities and personal care and that 

now have achieved Sima Verifi ed 
status. Manufacturing is entrusted 
to Fuel, from Varese. 
“The Nanohub solution is not 
based on mechanical fi ltration - 
notes Engineer Massimo Ottino, 

Healthy air is 
our health
Nanohub, Fuel, Dto: working together 
to revolutionise indoor air quality

From left to right Pierantonio Del Turco from Dto Air, Stefano Perboni from Nanohub and Massimo Ottino from Fuel
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the owner of Fuel - this technol-
ogy guarantees, at a molecular lev-
el, the disintegration of the patho-
gen, which will therefore not even 
be present in the fi lter. 
All of this while creating an irrele-

vant amount of non-dangerous by 
products: water vapour, minerals, 
and carbon dioxide. 
And this makes it possible to use 
in the presence of people, right at 
the moment the air is contaminat-

ed. Contrarily to technology us-
ing peroxide or ozone (which can-
not be used continuously) active 
agents do not need to be reinte-
grated and, differently from de-
vices using Uv lamps, they do not 
need maintenance.”
“Italy has become much more sen-
sitive in this regard - notes Pieran-
tonio Del Turco, from the Venetian 
Dto, the company handling the 
sales in Italy of the standalone de-
vice (Fuel sells those connected to 
transportation) - For example the 
Levante model, ideal for sanitis-
ing rooms of 50-70 square meters 
per hour of air, is frequently ac-
quired by school administrations, 
often with the direct intervention 
of the parents who demonstrate, 
with facts, that they care about the 
health of their children. 
The new KtV fi lter patented by 
Nanohub has been tested in the 
Laboratory for Viral Pathology and 
Biosafety in the San Raffaele hos-
pital in Milano, highlighting a de-
activation of viral load within ten 
minutes of over 98%, and a total 
deactivation of the virus in 30 min-
utes. 
We have been the fi rst in the world 
to successfully test our solutions on 
Covid-19.” 

For photocatalysis we 
do not use titanium 
dioxide, a chemical 
with a carcinogenic 
level of 1, but a 
photocatalyser which 
activates in the visible 
light spectrum. The 
result? Effectiveness 
from 5 to 20 times 
superior with no side 
effects from use

Fabio Padovan from Dto
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Federico Nardi, a surgeon spe-
cialised in vascular and endo-

vascular surgery, has a number of 
years of experience in dilative ar-
terial (aortic aneurysms, visceral, 
of the extremities), steno-obstruc-
tive (carotid, aortic, of the upper 
or lower extremities), and venous 
pathologies (varicose veins in the 
lower extremities), as well as com-
plications from diabetes, like “di-
abetic feet”. “If these issues are 
treated during the early stages - ex-
plains Nardi - these diseases can be 
cured in most patients. These same 
diseases, treated too late, can lead 
to serious complications or even 
death. Each patient needs a person-

alised therapy plan, based on their 
medical history, age, current health 
conditions and any risks tied to the 
treatment.” For aortic aneurysms, 
endovascular surgery allows, with 
a minimum of invasiveness and 
through the use of a local anaes-
thetic, to implant a stent, excluding 
the aneurysm from the blood fl ow. 
“With this procedure - continues 
Nardi - it is possible to work even 
on the most elderly patients. The 
same principle goes for steno-ob-
structive lesions of the lower ex-
tremities, which can be treated by 
using a stent or drug-coated bal-
loons, avoiding future complica-
tions such as ischemia and the con-

sequential amputation of the limb. 
These procedures can also be car-
ried out on the very elderly and 
high-risk patients”. 

New horizons for vascular surgery
Doctor Federico Nardi’s surgery in Caserta is specialised in curing 
arterial and venous pathologies, as well as diabetic feet

Doctor Federico Nardi

Technology applied to machines for digestive endos-
copy and for anti Covid-19 environmental saniti-

sation. This is the valuable core business of Mdg Engi-
neering Srl, a company under Gruppo Mdg in Ravenna, 
a world leader for innovations applied to its equipment 
to the extent that it stood out and was visited by the Eu-
ropean Patent Offi ce of Monaco in 2019. Mdg Engi-
neering is a company that is completely Made in Italy 
and a holder of numerous innovative patents on med-
ical devices. Right now, it is expanding its headquar-
ters with a new factory to strengthen production and 
is investing in hiring and training new individuals. As 
a matter of fact, the company will shortly launch a spe-
cifi c training school internally for the cleaning and san-
itisation of hospital environments. This is reserved for 
healthcare professionals and is accredited in the con-

tinuous training programme promoted by the Ministe-
ro della Salute. “The training activity - explains Ceo An-
drea Fabbri - is an opportunity for the company to meet 
those who will have to use and evaluate the medical de-
vices in the fi eld. The discussion on needs and new reg-
ulations is of mutual interest; on the one hand, the ben-
efi ts of training for hospital staff and, on the other hand, 
the motivation that we derive from it, we are increas-
ingly motivated to innovate and to improve”. 

High innovation for hospital applications
Mdg Engineering strengthens 
production and focuses on 
continuous training

Endoscopy Line
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In vitro fertilization? It is a tech-
nique that can be addressed 

even in the age of Covid: it is suf-
fi cient to observe precautions that, 
according to the guidelines of the 
main scientifi c societies, range 
from serological analyzes to the 
triage card, to distancing. This 
was explained by Ermanno Gre-
co, head of Reproductive Medi-
cine and Biology at the Villa Ma-
falda Nursing Home in Roma, who 
also reminds us that there are re-
assuring data about the rarity of 
transmission from sick mother to 
fetus. News that take on a posi-

tive value given that: “The con-
stantly decreasing fertility of the 
couple - he explains - and the age 
of the woman are the main rea-
sons to avoid delaying treatments”. 
The “pre-implantation genetic di-
agnosis” is strongly recommend-
ed for some typologies of couples, 
as it can analyze the chromosomal 
component of the embryos with no 
risks. Among the techniques used 
with a good percentage of success, 
the heterologous one, using with 
frozen oocytes, has the addition-
al advantage, in the Covid-19 age, 
of allowing the performance of the 

transfer when the contagion curve 
is lower. “After about 500 cases car-
ried out at our Center - concludes 
Greco - the results are fully compa-
rable to those with fresh oocytes”. 

Assisted insemination, starting 
again in the Covid-19 age
It can be done, observing the due precautions, 
as explained by Dr. Ermanno Greco

Professor Ermanno Greco

medicine and technology system 

You can “virtually” visit your 
loved ones when you so wish, 

through video cameras located 
both in shared spaces and individ-
ual rooms. Just a few kilometres 
from Napoli, in Calvizzano, the 
Stella d’Argento residential care 

complex for the elderly provides 
this opportunity. This is one of its 
added values and increasingly im-
portant at a diffi cult time, with lim-
itations due to Covid-19.
Then again, the medical director of 
the facility is Gaetano De Rosa, a 
medical graduate with a postgrad-
uate degree in Healthcare Com-
pany Management. He has always 
sought to stay ahead of the times, 
starting with the arrival of Vil-
la Ionia, the fi rst nursing home in 
Campania. Today, Stella d’Argen-
to maintains very high standards, 
both in terms of human resourc-

es and technology. “We created 
an innovative care unit - explains 
De Rosa - from therapies for pain 
to those for respiratory diseases, 
based on a combination of sau-
na and Dead Sea salts, in addition 
to treatments such as hydrothera-
py, allowing us to alleviate health 
problems associated with stress”. 
Only a hint of disappointment re-
mains for the accreditation that is 
yet to be received from the Cam-
pania Region. “We do regret this as 
we have very high standards of ex-
cellence - concludes De Rosa - but 
we will keep going regardless”. 

Virtual visits and innovative 
care keep older adults at ease
At the Stella d’Argento complex technology 
is at the service of the elderly

Gaetano De Rosa

sistema medicina e tecnologia 
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Throughout the Covid-19 
emergency, also known as 
Sars CoV2, it is important 

to evaluate and intervene on pul-
monary and cardiac complications 
caused by the infection. A dan-
ger that must not be underestimat-
ed and which must be tackled with 
skill and constant monitoring.
“This virus - explains Doctor Ste-
fano De Vivo, cardiologist at Os-
pedale Monaldi in Napoli - causes 
effects both in patients that already 
suffer from heart disease and those 
undergoing Covid-19 therapy us-
ing Hydroxychloroquine and Azith-
romycin, medicines used exclu-
sively for viral illnesses, which can 
lead to possibly lethal arrhythmia 

(ventricular tachycardia, torsades 
de pointes). It is important that all 
patients affected by Covid-19 are 
monitored through general clini-
cal examinations like electrocardi-
ograms and echocardiograms, in 
order to eventually suspend the an-
ti-viral therapy if needed”.
“Most patients suffering from Sars 
CoV2 are elderly with a specifi c and 
particular foundation, cardiological, 
internal, renal, metabolic and cer-
ebral - continues Doctor De Vivo 
- Arrhythmia during Covid-19 can 
manifest itself through simple ar-
rhythmia (premature ventricular 
and atrial heartbeats) or more com-
plex arrhythmia (atrial fi brillation, 
atrial fl utter) which could lead to 

heart failure in an already precar-
ious situation. In elderly patients, 
pacemakers may need to be insert-
ed.” Viral infection, triggering acute 
respiratory syndromes, can worsen 
cardiovascular situations: “Often - 
adds the cardiologist - certain pa-
tients can suffer from pericarditis 
and myocarditis, and, in some cas-
es, pericardial effusions, needing 
urgent intervention such as pericar-
dial taps. Others can develop cardi-
omyopathy (dilative and restrictive) 
with the risk of worsening the clini-
cal situation of the disease”.
Both for existing heart diseases, 
and in the case they are caused by 
the virus itself, or by the iatrogen-
ic effect of certain antiarrhythmic 
drugs, the cardiological aspect in 
Covid-19 patients must be kept un-
der control from the moment there 
is a positive diagnosis and the fi rst 
symptoms occur. “A targeted and 
careful evaluation of the therapies 
used must be made in cardiopath-
ic Covid patients - concludes Doc-
tor Stefano De Vivo - also because, 
if the treatment can be identifi ed, 
in cases of viral disease, the way the 
patient is managed changes”. 

Doctor Stefano De Vivo 

Arrhythmic complications 
in Covid-19 patients 
Heart disease and antiviral medication: an analysis by Doctor 
Stefano De Vivo, cardiologist at Ospedale Monaldi in Napoli 

This virus causes 
damaging effects 
on both cardiopathic 
patients and those 
undergoing treatment 
for Covid-19
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Professor Ermanno Greco
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Technogenetics, an Italian 
company specialised in the 
production and commer-

cialisation of diagnostic tests and in 
vitro diagnostic (Ivd) medical de-
vices, has been active in the fi eld 
of diagnostic research, biotech-
nology and molecular genetics for 
more than 35 years. Over the years 
it has developed specifi c know-
how in the areas of infectious dis-
eases, autoimmunity and chromo-
somal disorders. Technogenetics is 
a leader in the fi ght against Cov-
id-19, standing out for having de-
veloped in a very short time both 
molecular tests (swab) - for the de-
tection of the viral antigen - and 
serological tests (lancing device 
and venous sampling) that are able 
to verify the presence of antibod-
ies developed subsequent to coro-
navirus infection. A responsiveness 
made possible thanks to the sup-
port of 130 collaborators spread 
between the Lodi headquarters 
and the research and production 
centre in Morra de Sanctis (Avel-
lino). Today, Technogenetics pro-
vides a line of 14 tests for the fi ght 

against Covid-19 and offers diag-
nostic solutions and multidiscipli-
nary programmes for prevention 
and safety in all school, production, 
sports and social communities. 
Among the things it is most proud 
is the development of a rapid se-
rological test that provides results 
within 8-15 minutes and with high 
performance for sensitivity (100%) 
and specifi city (99.4%) and an au-
tomatic Clia test for the quantita-
tive search of IgG antibodies based 
on a venous blood sample, which 
measures the quantity of antibod-
ies present in the blood. R&D ef-
forts continue, and the company is 
ready to launch a line of tests that 
perform a rapid search for the Cov-
id-19 antigen, a vital instrument 
in the fi ght against the pandem-
ic. The tests that search for the vi-
ral antigen are in fact very fast, de-
tecting the presence of the virus 
in just 3 minutes and they will be 
able to do this on specimens from 
swab and saliva sample. These rap-
id diagnostic tests can provide vital 
assistance as we fi ght against the 
pandemic and defend our commu-

nities. The mission of Technoge-
netics is to contribute to medical 
and scientifi c progress each day by 
developing cutting edge solutions 
and products in their laboratories. 
These ensure effectiveness, effi -
ciency and experience in the pre-
vention, diagnosis and therapeutic 
treatment of many diseases. 

The headquarters of Technogenetics in Lodi

Covid-19: the fi ght continues
Research by Technogenetics to keep communities safe: there are 14 
diagnostic solutions that have been made available to date
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Farmaffari was launched in Roma in 1998 by Mariano Marotta, President 
of the National Association of Chemists and Pharmaceutical Technol-

ogists, and Director of Studio SviMM, one of the most important regulato-
ry business and marketing consultancy practices in Italy. The Farmaffari pro-
ject, supported by Farmindustria and presented to its associate companies, is 
now the point of contact for Farmindotto because via the Farmaffari guide, 
the portal, marketplace, and data bases for third parties and pharmaceuti-
cal packaging, it provides the right indications for manufacturing and mar-
keting health products in the easiest, most economical way. Today, Farmaf-
fari is one of the most highly thought of brands in the pharmaceutical world, 
thanks to initiatives that have added value, such as the Agenda of regulatory 
business and marketing managers, with the major norms for medicines, cos-
metics, medical devices and integrators, regulatory formalities, and the Italian 
Pharmaceutical Excellence Company Profi les. These cover the leading phar-
maceutical companies (distributed to Chambers of Commerce Abroad and 
Embassies). It also has a data base for production under contract and a phar-
maceutical packaging database. Farmaffari’s main marketing awards include: 
Total-Zero Deviations Quality, Valu-Cert for Certifi cation Value, and Com-
municating Health. 

Manufacture and market health products
Farmaffari: the guide and portal with the right indications

Dr. Mariano Marotta
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with over thirty years of experi-
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Sanitation and Pests at the time of Covid-19 
The certi� ed services of Sea 2.0 look to the future
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These ensure effectiveness, effi -
ciency and experience in the pre-
vention, diagnosis and therapeutic 
treatment of many diseases. 
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The needs of modern soci-
ety are putting a serious 
strain on the human phys-

iology and biology, above all that 
of women. Lifestyle, work, social 
and affective relations require an 
increasingly fi t organism that is 
aesthetically sound and capable of 
putting off activities like procre-
ating. The organism cannot keep 
up with these demands because of 
ageing and the gradual reduction 
of the functions of the tissues and 
of the organs, so something has to 
be sacrifi ced: career or children, 
pleasure, success or family. 
Regenerative medicine is not the 
source of eternal youth, but it 
is the only scientifi c way to slow 
down ageing, a process primarily 
connected to the reduction of the 
capacity of the individual cells to 
repair themselves, regenerate and 
replicate. Dr. Alfonso Maria Irol-
lo, the director of one of the most 
important sterility centres in It-
aly, Chianciano Salute (Gruppo 
Omnia Salute), has tackled and 
remedied this problem by creat-
ing the fi rst Unit of Regenerative 
Medicine for Map (info@rigen-
erazioneumana.com). This ther-
apy has been so successful that it 
has cleared up even aesthetic and 
functional problems of the geni-
tal sphere like dyspareunia and in-
continence. The lynchpins of re-
generative medicine applied to 
the female organism are Prp and 
Ovoskill. Prp (Platelet-rich Plas-
ma) is an autologous blood product 
that has no contraindications. It is 

employed for ovarian failure, ovar-
ian reserve, early menopause, un-
successful Map caused by oocytes, 
for the pathologies of the endome-
trium, to solve functional and aes-
thetic problems of the vagina and 
vulva. 
Treatment is carried out in an out-
patient setting under light seda-
tion or local anaesthesia. Ovoskill 
is the regeneration of the ovary by 
employing stem cells. The indica-

tions are the same as for Prp. In 
this case too, it may refer to the 
whole genital apparatus and to the 
whole organism. The stem cells 
are adipose-derived, generally as-
pirated from the abdominal area. 
These cells, under sedation or un-
der local anaesthetic are inoculat-
ed in the tissues or in the organs to 
be regenerated thus opposing the 
ageing process and deterioration 
of the organs and tissues. 

Dr. Alfonso Maria Irollo

Regenerative Medicine: 
anti-age mainstay for women
But also elixir of fertility Chianciano Salute know-how
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In the last few months Italy 
has sung the praises of med-
ical personnel, angels of our 

time who have looked after a deep-
ly wounded nation. However, oth-
er equally important acts of hero-

ism have been highlighted from 
several quarters, implemented by 
what Alis - Associazione Logisti-
ca dell’Intermodalità Sostenibile, 
likes to call the “transport people”: 
men and women who have never 

stopped and who show day after 
day a sacrifi cial spirit, competence 
and an abundance of dedication. 
They are lorry drivers, machine 
operators, ship captains, harbour 
operators, crane operators, main-

transport
&logistics

Communication project created by Antonella Minichini

Looking to the future 
with optimism

The commitment and the strong message of the 
Associazione Logistica dell’Intermodalità Sostenibile
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tenance engineers, energy suppli-
ers, couriers, administrative per-
sonnel. “Never like now - points 
out Guido Grimaldi, president 
of Alis - had anyone thought how 
important words like production, 
transport and distribution were 
in everyday life, as well as the ac-
tivities of many sea, rail and road 
transport operators, to provide us 
with all the essential goods that 
we can fi nd on the supermarket 
shelves, products of every kind 
that come to our cities by means of 
an effi cient and above all sustaina-
ble logistics system”. Alis is an as-
sociative form that networks all the 
operators of the transport world: 
there are 1,530 associated compa-
nies, with over 185,000 employ-
ees, 133,000 vehicles, more than 
140,500 annual sea connections, 
125 Motorways of the Sea, over 
160 railway lines, 200,000 railway 
connections per year and 30 billion 

euro of aggregate turnover. “Dur-
ing the course of these last few dif-
fi cult months - continues Grimaldi 
- the association has worked very 
hard for the Government and the 
institutions to stave off disaster for 
this strategic sector for the Coun-
try’s economy. This constant com-
mitment has made it possible to 
look to the future with renewed 
optimism”. One of the most signif-
icant changes is the launch of Alis 
Channel, the association’s tv en-
tirely dedicated to the transport 
and logistics sector. The project 
was previewed during the course 
of two events: “The two days of 
Alis. The resumption for a mov-
ing Italy”, which saw the presence 
of important exponents of politics 
and of the institutions in Sorren-
to, and “Sustainable transport and 
tourism: the South leading the Re-
start”, organised in Manduria. 
The fi rst format produced on Alis 
Channel is Alis Tg News, with in-
depth analysis of the main news 
on transport, the economy and 
logistics, from Italy and Europe. 
The news is broadcast every day 
at 7.30am, 11.30am, 1.30pm, 
6.30pm, 8.30pm and 11.00pm on 
the Alis App and on all the associ-
ation’s social networks, chalking up 
thousands of views. 
“Alis Tg News - adds the president 
- is the place where Government, 
institutions, politics and enter-
prise meet and discuss to offer vi-
sion, ideas and direct contributions 
on the most important subjects of 
the sector and of the economy, to 
give space and voice to the trans-
port operators through in-depth 
talk shows and interviews, to share 
strategies, lines of intervention and 
public policies for developing our 
sector”. 
With a digital platform of contin-
ually updated subject areas, Alis 
Channel and Tg News talk about 
the most important stories and ac-
tivities of the companies of the 
cluster, the initiatives and the 

With a digital platform 
of continually updated 
subject areas, Alis 
Channel and Tg News 
talk about the most 
important stories 
and activities of the 
companies of the 
cluster

events of the Association, the sec-
tor’s news, Government applica-
tions, European and international 
rules, the voices of the road-rail-
sea sectors’ operators, the whole 
sector’s company, entrepreneur 
and stakeholder success stories. 
“We want to tell everybody - con-
cludes Guido Grimaldi - about 
who manages to guarantee the op-
eration of every part of the work-
ings of the complex and dynamic 
world of transport”. 

- Francesco Bellofatto -

Guido Grimaldi, President of Alis

Looking to the future 
with optimism
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Market knowledge, the 
strength of a family busi-
ness, effi cient organisa-

tion and a deep passion for work: 
in almost 30 years Giacomo Mau-
relli has transformed from a spare 
parts dealer for industrial vehicles 
into a leading company in the sec-
tor in Italy, Maurelli Distribuzione 
Spa based in Napoli, today a refer-
ence point for major internation-
al players. In a just a few years the 
company has actually gone from 
being an agent to storage and re-
sale activities. “My desire to grow 
was gradual but determined - says 
Giacomo Maurelli, sole director of 
the Group - We have opened points 
of sale in other parts of Italy, chal-
lenging the area monopolies during 
a period of history when everything 
was more complex, especially for a 
businessman from the South. To-
day there are 500 of us, present in 
all Italian regions, and I am happy to 
see so many people grow and estab-
lish themselves”. Particular thanks 
is due to Karina, Giacomo Maurel-
li’s wife, in charge of administration 
and fi nance, children Eduardo and 
Giulia, who bring their expertise 
in Economics to the company, and 
an expert team of employees, who 
have made a huge contribution to 
the growth and strengthening of 
the Group. “In 30 years I have ac-
quired extensive knowledge of the 
territory and products - continues 
the entrepreneur - which allows 
me to understand the problems 
faced by the sector and identify the 
solutions, something diffi cult to do 
sitting at a desk”. For Maurelli, the 
relationship with the customer is 
key to organise an effi cient service Giacomo Maurelli

Industrial vehicles, 
the winning challenges
Spare parts, training, assistance: Maurelli 
Group is the leader in the sector

transport&logistics - Alis 
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the Year 2019. From the Milano 
offi ce, Eduardo Maurelli oversees 
the development of the network 
of dealerships and workshops. The 
next challenges? “Strengthening 
leadership, building loyalty with 
workshops, increasing the num-
ber of points of sale and the range 
of services to the customer - con-
cludes Giacomo Maurelli - always 
with the same passion that has 
driven us along our long growth 
path”. 

For Maurelli, the 
relationship with the 
customer is important 
so as to organise 
an effi cient service 
based on the constant 
improvement of 
warehouse stocks

based on the constant improve-
ment of warehouse stocks. This ex-
pertise has established the Group 
as a certifi ed supplier for the Pub-
lic Administration to support large 
fl eets, such as municipal compa-
nies, with all-round fl eet manage-
ment. In addition to the core busi-
ness of distribution and sale of spare 
parts, Maurelli Spa supports com-
plementary activities such as For-
mau, the ideal partner for truck and 
trailer solutions, with after-sales sup-
port, training courses, MTruck net-
work for roadside assistance and an 
advanced chemical laboratory with 
sophisticated diagnostic tools. Then 
there is Interservice, a multi-brand 
workshop and original spare parts 
sales company based in Trento, 
Gam Technic, which offers “after-
market” spare parts for trucks, bus-
es and other industrial vehicles, and 
the latest addition, Motyx, an inno-
vative brand entrusted to the young 
Giulia Maurelli, who deals with the 
distribution of accessories, satisfy-

ing the needs of various application 
areas, from chemical line to per-
sonal protective equipment. “Our 
aim is to ensure the right product, 
at the right price, at the right time 
- continues Maurelli - because to-
day the transport world, from truck 
to van, is used more and more and 
it is unthinkable to have a vehi-
cle stopped for long. We focus on 
a fast service with three logistics 
hubs: Capua, Verona and Pero (Mi-
lano) which support our 35 points 
of sale, a growing network, plus ex-
port activities all over the world. 
Delivery times are constantly im-
proving, thanks to the right ware-
house stocks and modern IT infra-
structure”. The latest challenge is 
F-Trucks Italia, a joint-stock com-
pany between Maurelli Group, 
Vfm Company, Storti Group and 
Edoardo Gorlero, which imports 
Ford heavy vehicles produced in 
Turkey for Italy, as part of an Ital-
ian-Turkish joint-venture, includ-
ing F-Max, International Truck of 

Giulia Maurelli and Giacomo Maurelli Capua Logistics Hub Warehouse
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Road transport excellence 
is a family affair: Salvatore 
Casapulla, at the helm of 

the company founded by his fa-
ther Angelo in 1978, grew up with 
trucks and lorries, with the same 
enthusiasm as his son Angelo, four 
years old, when he sees a truck. Sal-
vatore joining the business marks 
the modernisation of a service in 
line with the current needs of in-
termodal transport: a modern fl eet 
of 40 Euro 6 tractor units and 60 
semi-trailers, curtainsiders and re-
frigerated trucks, equipped with 
GPS and locators, ensures every day 
an accurate, punctual and eco-sus-
tainable service, thanks to reliable 
employees, and to a network that, 
in addition to the headquarters in 
Volla (Napoli), can count on the 
platforms of Marcianise (Caserta), 
Catania (industrial area) and Carini 
(Palermo). A perfect set-up able to 
respond to the requests of large-
scale retail trade, especially for food 
products, which require fast, trace-
able and guaranteed delivery by 
temperature-controlled vehicles. 
The entire family is employed in 
the company: Lina Carotenuto, Sal-
vatore’s wife, who after graduating 
in Economics takes care of admin-
istration, Angelo’s other two daugh-
ters, Imma and Anna Casapulla, 
work in the payroll offi ce, and their 
husbands, Giuseppe and Carlo, are 
responsible for looking after the 
fl eet. “The growth of the compa-
ny under the watchful eye of my fa-
ther - says Salvatore Casapulla - has 

always relied on an excellent team 
of trained workers who are always 
updated on safety and technology, 
which constitute our real treasure”. 
The real turning point was in 2004, 
with the choice of intermodality for 
connections with Sicilia: thanks to 
the Grimaldi Group, which contin-
ues to invest in large and fast ships, 
we have strengthened our presence 
on the Sicilian market, as seen by 
the signifi cant collaboration with 
New Fdm Spa of Modica. Casapul-
la can count on a prestigious part-

ner in the form of Number1, lead-
er in Italy in the food sector, and on 
the fl eet of Scania vehicles on the 
roads throughout Italy. Today, al-
so with the recent creation of Au-
totrasporti Fratelli Casapulla, “we 
look to the future with confi dence 
so that the dream we have achieved 
can be carried forward by our chil-
dren and grandchildren, always 
with the same values that distin-
guish the company: dedication to 
work, professionalism, punctuality 
and quality”. 

Angelo junior, Salvatore and Angelo Casapulla

Road transport, a tradition 
that reinvents itself
Reliability, punctuality and quality represent the core values of 
Casapulla Angelo, a reference company for large-scale retail trade
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Pietro Fiorini’s creativity and strategic vision led to the 
creation of Intermodaltrasporti in 1987 with the aim 

of promoting intermodal transport. The partnership with 
major industrial players in plastics contributed to busi-
ness growth and to the introduction of bulk containers 
in the transport of polymers. Today, with 250 employees, 
3,000 swap bodies, 150 tractor units, 700 semi-trailers and 
80 million in turnover, Intermodaltrasporti is the head of a 
group of multimodal transport and integrated logistics op-
erators. With the founder’s three children (Giorgio Fiorini, 
current Ceo, Francesca, an expert in Civil and Transporta-
tion law, and Alessandra, in charge of administration and 
HR management), Intermodaltrasporti offers innovative, 
reliable and customised solutions, respecting environmen-
tal sustainability and quality standards required by the mar-
ket. The Group operates ‘door-to-door’ in Europe along the 
entire chain of bulk, solid and liquid goods transport. The 
services range from general cargo to the transport of bulk 
goods, liquids in tank containers, refrigerated products, 

feed and fl our; from the movement of complete trains to 
the storage and rebulking of food products for large-scale 
retail trade. Together with the Ferentino (Frosinone) head-
quarters, there is the Agognate (Novara) terminal close to a 
strategic international corridor. Other locations include An-
agni, Livorno, Cagliari, Valencia and Barcelona. 

“Door-to-door” quality and sustainability
Intermodaltrasporti is intermodality and integrated logistics

The team

transport&logistics - Alis 

Pragmatica Ambientale Srl, an 
enterprise dedicated to the pre-

vention and management of envi-
ronmental emergencies within the 
production and distribution logistics 
chain, stands out from other com-
petitors for its integrated offers of 
digitised services devised to increase 

sustainability and competitiveness 
according to a “green new deal” 
perspective”. The spearhead in the 
broad range of services is the envi-
ronmental quick response, made 
more effi cient by digitization ac-
complished through the MyPragma 
platform, which allows automation 
and geolocation of events, ensur-
ing on-site interventions throughout 
Europe within a time interval that, 
in Italy, does not exceed two hours 
and a half from the reporting of the 
problem. The secret of the success 
of Pragmatica Ambientale therefore 
lies in the digitisation of interven-

tion systems and in the perfect inter-
action between the internal and ex-
ternal organizations, with the latter 
consisting of a network of special-
ised companies. “We are also devel-
oping a project that systemises the 
horizontal supply chains built up to 
now to provide integrated digitized 
services - concludes the administra-
tor, engineer Alberto Guidotti - and 
then, additional investments will be 
envisaged for a new digital platform 
capable of managing the relation-
ships among the supply chains and 
the customers , so as to ensure certi-
fi ed quality services”. 

When sustainability goes 
together with digital innovation
Pragmatica Ambientale Srl: management of 
environmental emergencies throughout Europe

Alberto Guidotti

trasporto&logistica 
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reliable and customised solutions, respecting environmen-
tal sustainability and quality standards required by the mar-
ket. The Group operates ‘door-to-door’ in Europe along the 
entire chain of bulk, solid and liquid goods transport. The 
services range from general cargo to the transport of bulk 
goods, liquids in tank containers, refrigerated products, 

feed and fl our; from the movement of complete trains to 
the storage and rebulking of food products for large-scale 
retail trade. Together with the Ferentino (Frosinone) head-
quarters, there is the Agognate (Novara) terminal close to a 
strategic international corridor. Other locations include An-
agni, Livorno, Cagliari, Valencia and Barcelona. 

“Door-to-door” quality and sustainability
Intermodaltrasporti is intermodality and integrated logistics

The team
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Pragmatica Ambientale Srl, an 
enterprise dedicated to the pre-

vention and management of envi-
ronmental emergencies within the 
production and distribution logistics 
chain, stands out from other com-
petitors for its integrated offers of 
digitised services devised to increase 

sustainability and competitiveness 
according to a “green new deal” 
perspective”. The spearhead in the 
broad range of services is the envi-
ronmental quick response, made 
more effi cient by digitization ac-
complished through the MyPragma 
platform, which allows automation 
and geolocation of events, ensur-
ing on-site interventions throughout 
Europe within a time interval that, 
in Italy, does not exceed two hours 
and a half from the reporting of the 
problem. The secret of the success 
of Pragmatica Ambientale therefore 
lies in the digitisation of interven-

tion systems and in the perfect inter-
action between the internal and ex-
ternal organizations, with the latter 
consisting of a network of special-
ised companies. “We are also devel-
oping a project that systemises the 
horizontal supply chains built up to 
now to provide integrated digitized 
services - concludes the administra-
tor, engineer Alberto Guidotti - and 
then, additional investments will be 
envisaged for a new digital platform 
capable of managing the relation-
ships among the supply chains and 
the customers , so as to ensure certi-
fi ed quality services”. 

When sustainability goes 
together with digital innovation
Pragmatica Ambientale Srl: management of 
environmental emergencies throughout Europe

Alberto Guidotti
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To optimise the manage-
ment of international logis-
tics fl ows with tailor-made 

proposals, the reference partner 
is Nippon Express, the Japanese 
group that offers a cutting-edge 
service thanks to its connotation of 
Global Logistics Provider, with sat-
ellite warehouses all over the world 

for a total 3.6 million square me-
tres. Nippon Express boasts more 
than 130 years of activity in the in-
ternational arena and stands out 
for offering solutions that integrate 
shipping, logistics, supply chain and 
distribution, always in the name of 
customisation.
In Italy, the Japanese giant is rep-

resented by Nippon Express Italia, 
with specialisation in the clothing 
sector: “Years of collaboration with 
important Italian fashion houses 
have allowed us to develop custom 
services that take into account the 
most widespread problems relat-
ed to this type of goods”, say in the 
company. How can we not mention 

The leader in logistics 
for the fashion sector
Nippon Express Italia Spa is the new entity resulting from 
a merger: mission and objectives
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the Euro Fashion service, for the 
shipment by air of clothing, hang-
ing and no-crease? Euro Fashion 
was developed on the basis of a se-
ries of solutions which work in syn-
ergy to ensure high levels of safe-
ty in all phases of the shipment. 
Transporting the hanging garments 
means facilitating all handling oper-
ations as they are arranged in an or-
derly manner, the clothes are eas-
ily identifi able and easier to divide 
and check and will not show any 
creases. Worth mentioning is the 
brand new “Flying Boutique” ser-
vice, a bi-weekly charter fl ight to 
New York operated directly by Nip-
pon Express Italia and entirely ded-
icated to Fashion & Life Style com-
panies. The Rewards warehouse 
management system, through the 
IT network that connects the Nip-

pon Express branches around the 
world, also offers the possibility of 
viewing the fl ows and stocks of all 
the group’s warehouses through 
a single interface, even online di-
rectly by the customer. But that’s 
not all, because the company in It-
aly was recently the subject of a tri-
ple merger approved by the Tokyo 
HQ last January, between the three 
companies Nippon Express Italia 
Srl, Franco Vago Spa and Traconf 
Srl. The result? 
A new entity called Nippon Express 
Italia Spa, with 35 offi ces in Italy 
alone for a total of 450 employees. 
This is a transition that confi rms 
Nippon as one of the major Italian 
operators in the sector and one of 
the most important on the interna-
tional scene. Previously, precisely 
in 2013, the Japanese group had al-

ready taken over Franco Vago, an 
Italian company active in ship-
ments in particular of clothing for 
luxury brands in the fashion sector 
in Italy. Later in 2018, Traconf, a 
company specialised in warehouse 
logistics, distribution and other ser-
vices related to the fashion indus-
try in Italy and Europe, was also 
acquired. Finally, this last opera-
tion which, as the company under-
lines: “It will allow, in continuity 
with what has been done so far, to 
implement and refi ne the already 
wide and customised range of ser-
vices offered to customers with in-
creasingly dynamic and competitive 
commercial proposals, increasing 
the level of acquired professional-
ism and skills”. Indeed, the interac-
tion between the individual special-
isations of the previous companies 
can only be a reason for the growth 
and development of this new enti-
ty, with undeniable advantages in 
terms of both know-how and eco-
nomic value, at the service of cus-
tomers. 

This is a transition 
that confi rms Nippon 
as one of the major 
Italian operators in the 
sector and one of the 
most important on the 
international scene
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for a total 3.6 million square me-
tres. Nippon Express boasts more 
than 130 years of activity in the in-
ternational arena and stands out 
for offering solutions that integrate 
shipping, logistics, supply chain and 
distribution, always in the name of 
customisation.
In Italy, the Japanese giant is rep-

resented by Nippon Express Italia, 
with specialisation in the clothing 
sector: “Years of collaboration with 
important Italian fashion houses 
have allowed us to develop custom 
services that take into account the 
most widespread problems relat-
ed to this type of goods”, say in the 
company. How can we not mention 
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Always striving to innovate and to achieve max-
imum objectives of effectiveness and effi cien-
cy, Conserva Spa - founded in Bitonto in 1961 - 

carries out transports at national and international level 
by road, ship and railway through full load, parcel, sin-
gle pallet and multi-drop services, aiming at quality 
that is synonymous with safety and environmental pro-
tection.
Among its main customers Conserva can list the larg-
est global players in the tire and automotive sector, in 
the furniture and consumer sector, hygiene and per-
sonal care, beverage and food. Today the Spa based in 
Bitonto has about 450 direct employees and employs 
another 450 indirect units, mainly carriers and sub-car-
riers located throughout the national territory as well 
as sub transit points and contracts with handling coop-

eratives. “Our company - explains Donato Conserva, 
one of the sons of the founder and sole administrator 
- has a customer area that spans all over Italy and Eu-
rope including non-EU countries not far from us, such 
as Albania, Kosovo, Macedonia, Slovenia and Slovakia, 
Greece and Turkey. We are present throughout Italy 
with a transit point in each regional capital and three 
hubs located in Roma, Milano and Bari. Our goal, how-
ever, is to increase the level of performance more and 
more through extremely valid ‘Kpi’ (Key Performance 
Indicators), to cover the national territory and give our 
customers everything that the innovative market, espe-
cially regarding e-commerce, requires today”.
“In particular - continues the administrator - in those 
situations where exasperated Kpi including the calcu-
lation of the estimated arrival time of the vehicle are 
present, the information to the customer about the 
‘track & trace’ of the vehicle carrying their goods along 
the route makes the difference. The results of the Kpis 
are also related to the proper administration as regards 
to invoicing, credit notes, signed bills and Pod (Proof 
of delivery)”.
To work, the company needs 50 million liters of diesel 
per year to supply its vehicle fl eet, which includes 800 
semi-trailers, 400 tractors, 150 trucks with centre axle 
trailers plus approximately 80 trucks. 

The effectiveness 
and effi ciency fl eet
Conserva Spa Trasporti e Logistica delivers from Bitonto 
throughout Europe with over 1,000 vehicles by road, ship and rail

The staff

Donato Conserva, sole administrator
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Environmental protec-
tion and continuous re-
search towards sustain-

able development have always 
been essential values for City Ex-
press. Acquired by Luigi Ragozz-
ino, who has been sole director 
of the company since 2020, City 
Express has seen over the years 
an increase in turnover and staff, 
reaching increasingly ambitious 
objectives. With a wide and varied 
range of services, ranging from 
food logistics to industrial logis-
tics, with a particular focus on 
capillary distribution at controlled 
temperatures, the company from 
Teverola (Caserta) allows custom-
ers to take advantage of a single 
interlocutor for all logistical and 
distribution support needs on the 
national market. The fl eet, made 
up of latest generation vehicles, 
even at controlled temperatures, 
is constantly renewed and guaran-

teed by periodic checks and main-
tenance. “Since its foundation 
- explains the commercial direc-
tor Luigi Buonanno - the compa-
ny has been committed to devel-
oping a work environment where 
safety, health, well-being, respect 
for rights and a sense of responsi-
bility are protected as indispensa-
ble values. In our work we try to 

never forget that it is the people, 
from the drivers to the adminis-
trative personnel, who accompa-
ny the goods, determining times, 
quantity and quality: for this rea-
son, kilometre after kilometre, 
City Express continues to consid-
er honesty, legality, transparency 
and ethics, the fundamental ob-
jectives for the growth of a busi-
ness”.
Drivers are constantly supplied 
with updated information and 
training in eco-friendly driving, 
able to achieve savings in fuel 
consumption and a reduction in 
CO2 emissions, while maintain-
ing at the same time, high safe-
ty standards, also through com-
puterised and satellite monitoring 
and localization systems.
“City Express is increasingly pro-
jected towards a national central-
ity, accompanying in growth the 
customers who trust our exper-
tise - concludes Luigi Buonanno 
- convinced that an indispensa-
ble development strategy for the 
South starts from transport”. 

From the left Maria Rosa Chirico, Luigi Ragozzino and Luigi Buonanno

Distribution, the human factor
The values of City Express, specialised in food and industrial 
logistics

The staff
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Modular standard cata-
logue systems along-
side customised solu-

tions. Competitive prices and 
high quality, digitalisation of the 
processes and continual invest-
ments in R&D. Strong team spir-
it and customer-oriented mentali-
ty. These are the ingredients that 
distinguish GS Industry, manufac-
turer of storage systems, logistics 
solutions and automation systems 
for various commodities sectors, 
with a truly vast range: from offi ce 
shelving to warehouse automation 

for industrial plants. “We are pres-
ent on the main European mar-
kets, but also in North Africa and 
in the Gulf States - declares the 
managing director Stefano Rubin 
- our main objectives are to save 
space, costs and guarantee the effi -
ciency of our products”.
Thanks to its modern 20,000 sq.m 
plant in Galliera Veneta with its 
over 25 profi ling lines, machinery 
and precision tools, forming lines 
and machine tools, GS Industry 
maintains a leading position in the 
sector. 

“Obviously being a reference com-
pany for the sector does not de-
pend solely on the machines but 
on all the people and stakeholders 
in any way involved in the compa-
ny: on the 70 employees and part-
ners and suppliers, on the custom-
ers and credit institutes that have 
guaranteed the company a solid 
reputation”.
Since 2019, when the new board 
took over, the bar has been raised 
even higher, including strengthen-
ing equity and fi nances, consolida-
tion and further growth in specifi c 
business areas and expanding in-
to new geographical areas abroad. 
“The customer will continue to be 
at the centre of our operations: we 
will provide tailored projects to 
satisfy any needs. 
Investments in R&D will not stop 
being a priority for us either, so 
that we can improve the quali-
ty standards of our products even 
more, starting with structural anal-
ysis and selecting the best and 
most sustainable materials”. 
2021 is, therefore, expected to be 
full of new challenges to meet. 

The headquarters

Effi ciency, dynamism, 
organisation
GS Industry, the state of the art in the storage and logistics sector

The work of GS Industry 
revolves around the 
customer: they are 
provided with tailored 
projects to satisfy any 
needs

transport&logistics 
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Salerno Kontrol is an important entity in plant engineer-
ing and industrial construction, which gathers profes-

sional experiences gained in Italy and abroad. Founded in 
the 90s as a company specialisng in industrial electrome-
chanical assembly and security systems, Salerno Kontrol has 
expanded over the years its expertise in electrical and spe-
cial industrial systems, ventilation systems and solar cooling. 
“From the merger of two historic companies - says the tech-
nical director Vincenzo Marino, administrator, with Giovan-
ni Iacuzio, of Salerno Kontrol - we have developed by pro-
viding 360-degree services in the design and construction 
of heating, ventilation and air conditioning systems, cus-
tomised anti-theft solutions and video surveillance, indus-
trial lighting, automatisms, data networks and structured ca-
bling, photovoltaic and energy effi ciency systems with low 
environmental impact”. With a “turnkey” package Saler-
no Kontrol takes care of the coordination of all the com-

plementary works to the design of the project, from con-
sultancy to testing and maintenance. “Our competence 
- concludes Marino - allows us to offer the best integrat-
ed solutions, with a technical study that develops projects in 
line with the needs of customers”. 

The value of consulting
Energy ef� ciency and industrial 
systems: the experience of 
Salerno Kontrol

The passion for the sea
Cincotta Group operates in all the ports in Sardegna with fi ve companies 

The Cincotta family

The crew. With the favour of Aeolus. Cagliari: the sea, the port. Sardegna: the sea, the ports, 
the works. The islands of God. The art works published by the Cincotta family are a homage to 
the sea. The same sea with which they have a deep-rooted bond, started when Bartolo brought 
from Lipari to Cagliari the loads of pumice stones that were used to rebuild the city, destroyed 
by the bombings during WWII. He went to Sardinia with his wife Lola and his son Vincenzo who 
followed his father’s footsteps starting a job in the maritime transport he is still devoted to. A 
modern and expert manager who believes in the potentials of Sardegna in such an important 
basin as the Mediterranean one, Vincenzo Cincotta invested fi nancial and human resources 
in the company. Supported by his wife Franca, he helped the company grow, transform, reach 
an international level involving his daughter Cinzia and his son Gianmarco in this business 
challenge. Cincotta Group consists now in its fi ve subsidiaries: Agenzia Marittima Cincotta, 
Cincotta Feederferry, Agenzia e Provveditoria Marittima Enrico Pernis Ltd, Multimedia 
Nonsolocrociere and Enrico Pernis Ncc, offering services in all the ports of Sardegna in the 
Shipping, Logistic, Supply and Travel sectors.
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Companies know full well 
that the best advertising is 

no longer achieved through post-
ers and commercials, but through 
product delivery times. A pack-
age that arrives in perfect condi-
tion and at the expected time will 
lead to word of mouth like noth-
ing else can. Cristian Fazi, Ceo of 
Logistics4You, dedicated the book 
“Spedire è facile (se sai come far-
lo)” (Shipping is easy (if you know 
how to do it)) to the strategic role of 
transport for the success of compa-

nies, a genuine step-by-step guide 
to make deliveries the fl agship of 
every company. Logistics4You, the 
company founded by Cristian Fa-
zi in 2015, is today a leader in ship-
ments with dedicated express vans. 
It is able to pick up the goods within 
3 hours of confi rmation and deliver 
them throughout Europe, with no 
downtime or third party handling, 
in 24 hours, 7 days a week and with 
the guarantee of delivery on time 
with full refund in case of delay. To-
day, goods must be delivered fast-

er and faster to avoid production 
stoppages or customer complaints, 
and for this reason Logistics4You is 
the best partner for success. Some 
numbers: 11,000 pallets moved 
every day, 1,500 modern low-emis-
sion vans, urgent deliveries up to 
1,200 kg even during holidays and 
with traffi c bans, 99.96% customer 
satisfaction, turnover up by 350% in 
just 4 years. 

Today’s answer for transport 
of the future
Logistics4You’s solution, leader in 
dedicated express deliveries, as told by 
Ceo Cristian Fazi

Cristian Fazi, Ceo of Logistics4You
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Amodern and effi cient infrastructural system to in-
crease competitiveness of the area at the service 

of companies. This is the challenge that awaits the Ital-
ian logistics and transport system, to be implemented 
by 2030 through careful planning thanks to the use of 
funds from the Recovery Plan.
In the decade 2009-2019, exports were a national 
growth factor. Combined with the signifi cant increase 
in passenger and freight traffi c (air cargo, +21.5 com-
pared to Gdp; Ro-Ro segment +15.8; air transport 20.3 
and passenger railways 8.9) this resulted in a solid sec-
tor that, even in the fi rst half of 2020, has shown strong 
capacity for volumes in freight traffi c, thus ensuring 

supplies during the lockdown phase. With the infra-
structure planning programme launched in 2015, with 
Connecting Italy and defi ned by the Sistema Nazion-
ale Integrato dei Trasporti, the country has a new sys-
tem vision based on major strategic choices. These in-
clude the completion of the rail freight corridors from 
the Alpine crossings to the southern ports, the high ve-
locity line, upgrading of the railway network, the inter-
ventions on the metropolitan networks, ports, airports 
and the maintenance of regional and provincial viabil-
ity. The programme provides for investments worth 
200 billion euro, partly available from the State Budget 
over the next decade. 

Connecting Italy
Investments worth 200 billion 
for infrastructures in the 
logistics and transport system

trasporto&logistica 
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The latest investments the company has made to 
speed up and increase bulk handling in the port of 

Torre Annunziata have been in the purchase of a last gen-
eration dust stopping hopper, equipped with an automat-
ed weighing system that is totally computerised and high 
performing, as well as a Fantuzzi HT115 crane, already 
in use since 2019. “With the purchase of this new equip-
ment - explains the president, Giuseppe Rocco - we are 
integrating our work in the terminal for the bulk handling 
and storage of cereals, with our rapid offl oading opera-
tions we are aiming to increase the amounts transported 

and have faster offl oading times from the ships, thereby 
noticeably improving the appeal for the use of our termi-
nal.” “We are investing everything on this seaport, which 
has recently been dragged up to 10 metres, divided over 
two piers for approximately 400 linear metres of operat-
ing space, and three separate business lines. And we have 
also made considerable investments in the automation 
and digitalisation sector, to allow us - concludes Rocco - 
to have elevated standards in speed and punctuality in the 
ground transport of the offl oaded goods throughout the 
entire south of Italy.” 

New investments 
for the port of Torre 
Annunziata
Solacem Spa is the leading 
logistics company in Campania 
for cereal products made for 
human and animal useThe port of Torre Annunziata

The Logistics, Intermodality 
and Transports Section of Un-

ione Industriali Napoli, in its cur-
rent composition, was reorganised in 
2006 with companies representing 
the sector in its various organisations. 
All resident in the metropolitan area 
of Napoli of course. The Section is 
currently chaired by Mr Giuseppe 
Rocco. Today, the Logistics, Inter-
modality and Transports Section 
is made up of around fi fty compa-
nies with a total workforce of about 
12,000 employees. The members in-

clude two Interports of the Regione 
Campania, the main express couri-
ers and logistics operators, the mo-
torway network operators, the rail-
way network operator, the airport of 
Napoli, companies and consortia of 
the Tpl (local public transport). “This 
heterogeneous composition - high-
lights the president Giuseppe Roc-
co - permits an all-round view of the 
sector’s opportunities, which is fun-
damental even more today that we 
are going through the biggest eco-
nomic-health crisis of the century”. 

A highly strategic section
The variety of businesses offers a complete overall vision of the opportunities

Giuseppe Rocco, president of the Logistics, 
Intermodality and Transport Section of Unione 
Industriali Napoli

Unindustria Napoli
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of companies. This is the challenge that awaits the Ital-
ian logistics and transport system, to be implemented 
by 2030 through careful planning thanks to the use of 
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In the decade 2009-2019, exports were a national 
growth factor. Combined with the signifi cant increase 
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tor that, even in the fi rst half of 2020, has shown strong 
capacity for volumes in freight traffi c, thus ensuring 

supplies during the lockdown phase. With the infra-
structure planning programme launched in 2015, with 
Connecting Italy and defi ned by the Sistema Nazion-
ale Integrato dei Trasporti, the country has a new sys-
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the Alpine crossings to the southern ports, the high ve-
locity line, upgrading of the railway network, the inter-
ventions on the metropolitan networks, ports, airports 
and the maintenance of regional and provincial viabil-
ity. The programme provides for investments worth 
200 billion euro, partly available from the State Budget 
over the next decade. 

Connecting Italy
Investments worth 200 billion 
for infrastructures in the 
logistics and transport system
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Astrategic position in the 
heart of the Mediterrane-
an, added to by transport, 

logistics, and port precinct servic-
es, which make the area an inno-
vative example of intermodality, 
green transporting, storage, or pro-
cessing of cargo. This is how the 
Interporto Sud Europa in Madd-
aloni-Marcianise describes itself, 
an area of 6 million square me-
tres, 400,000 of which under roof, 
just 9,5 kilometres from the Port 
of Napoli, near the Port of Saler-
no, and in a convenient position for 
the Harbour of Gioia Tauro. Since 
2019 it has adopted a Master Plan 
that outlines prospects for devel-
opment in the medium-long term, 
with a view that is integrated with 

regional and state planning for the 
sector. A document drawn up un-
der the scientifi c guidance of Pro-
fessor Vittorio Marzano, lecturer 
in Cargo Transportation and Logis-
tics at the Civil Engineering, Build-
ing, and Environment Department 
of Federico II University in Napo-
li, states: “Sustainability and digi-
talisation are to two essential lines 
along which development of this 
Interport must take place,” explains 
Professor Marzano, “a company 
determined to interpret the most 
modern vision of an Interport, seen 
as a ‘logistics community’, strong 
in terms of hardware, and equally 
competitive in terms of sustainabil-
ity and technological equipment”. 
The Interporto Sud Europa “is the 
crossroads of the Mediterranean in 
terms of incoming raw materials 
and outgoing fi nished goods”, states 
its vice president, Giancarlo Cangi-
ano. The Interport has 11 tracks for 
shunting trains, and we are work-
ing on doubling its delivery intake”. 
“This equipping that – along with 
the new A30 motorway entrance 

inside the Interport, with resulting 
access points to the A1 and A3 as 
well make it “a centre for complete 
road/rail intermodality”, contin-
ues Mr Cangiano, who heads a ful-
ly functioning development work-
site. “We are building an advanced 
intermodal gateway that, along with 
the customs service on the Inter-
port site, will make it possible to 
increase the services and swiftness 
with which they are provided. In 
addition, an 80,000 sq. m. buffer 
warehouse is under construction, 
to be able to respond even better to 
the growing demand for rail trans-
port, as a result of the pandemic”, 
concluded Mr Cangiano. 

Giancarlo Cangiano

Sustainability and digitalisation in 
the heart of the Mediterranean
The Interporto in Maddaloni-Marcianise covers 6 million sq. m. 
It is strategic, with constantly growing services

Interporto Sud Europa 
is the Mediterranean 
crossroads for incoming 
raw materials, and 
outgoing fi nished 
products
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Aturnover of about 90 million 
euros, 85 direct employees, 
350 in the satellite activi-

ties, 5 warehouses among Napoli 
and the province, Temi Spa, leader 
of the Tavassi Group, stands out in 
the fi eld of goods delivery for third 
parties and the connected logistic 
services. Today it is run by Franc-
esco Tavassi, the third generation 
of the family owning the compa-
ny, highly committed in social activ-
ities, through the support of sports 
associations on the territory, from 

Ssc Napoli to Napoli Basket and in 
culture with the participation to the 
initiative Concerto di Imprese for 
Teatro San Carlo in Napoli. In 2018 
it contributed to the restoration 
of the painting by Elisabeth Vigée 
Le Brun, “The Portrait of Francis 
I of Bourbon” on display at Mu-
seo Capodimonte. It is not an iso-
lated action, but a structural path, 
in synergy with the main local cul-
tural institutions. Franchisee of the 
brand of the Gls English mail, Temi 
integrates the whole supply chain 
connected to delivery, from the big 
marketplace to the small manufac-
turer, until the last mile. “Togeth-
er with Gls we are following a path 
that will lead to the adoption of in-
creasingly green fl eets, Frances-
co Tavassi, owner of Temi and just 
confi rmed in his role of Vice Presi-
dent of Unione degli Industriali di 
Napoli with a proxy to sea econo-

my, said. The conversion to green 
transport will affect both heavy load 
trucks and those crossing our cities. 
Environment is an absolute priori-
ty in our line of social responsibil-
ity”. The importance and resilience 
of the logistic sector have been in-
creasingly evidenced during the 
pandemic emergency; thanks to 
the capacity to reorganise and work 
safely, food stores could be supplied 
and those who could not move from 
home were delivered the goods. 
Over the last fi ve years we have al-
most doubled our volumes, fi gures 
and turnover, Tavassi continues, 
just thanks to the increase to the 
distribution via web and the capac-
ity shown by Temi to diversify the 
offer of services, including customs 
and insurance services, both in Italy 
and Europe. The next step will be 
the “same day” delivery. 

Francesco Tavassi

Distribution and logistics 
support the Country 
economy
Transports since three generations: the strategy of Temi consists in 
a strong attention paid to both market and territory

Franchisee of the brand 
of the Gls English mail, 
Temi integrates the whole 
supply chain connected 
to delivery, from the big 
marketplace to the small 
manufacturer, until the 
last mile

Astrategic position in the 
heart of the Mediterrane-
an, added to by transport, 

logistics, and port precinct servic-
es, which make the area an inno-
vative example of intermodality, 
green transporting, storage, or pro-
cessing of cargo. This is how the 
Interporto Sud Europa in Madd-
aloni-Marcianise describes itself, 
an area of 6 million square me-
tres, 400,000 of which under roof, 
just 9,5 kilometres from the Port 
of Napoli, near the Port of Saler-
no, and in a convenient position for 
the Harbour of Gioia Tauro. Since 
2019 it has adopted a Master Plan 
that outlines prospects for devel-
opment in the medium-long term, 
with a view that is integrated with 

regional and state planning for the 
sector. A document drawn up un-
der the scientifi c guidance of Pro-
fessor Vittorio Marzano, lecturer 
in Cargo Transportation and Logis-
tics at the Civil Engineering, Build-
ing, and Environment Department 
of Federico II University in Napo-
li, states: “Sustainability and digi-
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ing on doubling its delivery intake”. 
“This equipping that – along with 
the new A30 motorway entrance 

inside the Interport, with resulting 
access points to the A1 and A3 as 
well make it “a centre for complete 
road/rail intermodality”, contin-
ues Mr Cangiano, who heads a ful-
ly functioning development work-
site. “We are building an advanced 
intermodal gateway that, along with 
the customs service on the Inter-
port site, will make it possible to 
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Tutela+ does not stop at sim-
ply providing a legal assis-

tance and damage management 
service: the company based in Na-
poli founded by Giuseppe Altamu-
ra is now a well-established enti-
ty throughout Italy, specialising 
in emergency response clean-ups 
and reinstatement after accidents.
Tutela+ deals with companies of 
all sizes, as well as with families, 
reducing times and maximising re-
sults that exceed expectations.
Its fi elds of action vary great-
ly: cover is activated if contractu-
al agreements are not respected. 
For example, disputes with trav-
el, telephone, and electricity and 

gas companies are dealt with in re-
lation to defective purchases or, 
when it comes to ensured busi-
nesses, problems with suppliers, 
debt collection, contestation of ad-
ministrative sanctions, and contes-
tation of insurance excesses. “Tu-
tela+ is a determining force when 
it comes to safeguarding the envi-
ronment as well, and for reinstat-
ing places following an accident,” 
states Giuseppe Altamura, “taking 
timely action to clear roads of res-
idue, liquids or solids produced by 
the accident, thereby making the 
road safe, in order to avoid any 
other dangers and further pollu-
tion of the environment”. 

Post-accident clean-up and reinstatement
Tutela+, the Italian leader in legal assistance and emergency response services

Giuseppe Altamura

unindustria Napoli 

Afundamental economic and pro-
ductive asset, the Interporto di 

Nola is a crucial infrastructure for lo-
cal economic development. Today, 
for the Interport Campano compa-
ny, a concessionary of the Regione 
Campania, the operative words are 
growth and innovation. This means, 

expanding the interport area and 
developing the current site, attract-
ing new users (logistics, services, and 
light industry), investments for the 
application of AI technology and au-
tomation, as well as the development 
of core operative activities, fi rst and 
foremost for the rail and intermod-
al transport of goods. All of this with 
great attention and care for environ-
mental sustainability, in partnership 
with Regione Campania. The pro-
tagonist of the “green” incentive is 
the subsidiary company, Interpor-
to Servizi Cargo, which will be the 
fi rst private rail company in Italy to 
have its trains run on high speed/
high capacity tracks, with the op-

tion of also transporting mega trail-
ers through the Apennine tunnels. It 
will be a further contribution to re-
ducing CO2 emissions. “The objec-
tive - notes Claudio Ricci, managing 
director of Interporto Campano - is 
to promote the growth of the Inter-
porto di Nola and to implement new 
operations in order to consolidate its 
role as a proper ‘Business Park’. A 
boost may also come from the devel-
opment of the Zes (Zona Economica 
Speciale - Special Economic Zone) 
Campania, which also includes the 
Interporto, thanks to a signifi cant op-
portunity we have had to attract local 
investments from multinational busi-
nesses as well”. 

New horizons and a green incentive
Interporto Campano implements new 
operations to cement its role as a Business Park

Claudio Ricci, managing director of Interporto 
Campano
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Involved in the transport sec-
tor for 70 years, Alfi eri Group 
is a business organised in ac-

cordance with modern-day per-
formance expectations. With the 
operational, administrative and 
commercial management entrust-
ed to the Alfi eri brothers Aniello, 
Michele, Pietro and Tommaso, the 
Group operates with 70 trailers, 50 
tractor units equipped with satel-
lite connection, 6 vans, 16 tractors 
and a network with bonded ware-
houses, depots and yards in No-
la, Melfi  (Pz), Parma and Nicheli-
no (To).
“Our computer system - underlines 
Gerardo Nardozza, Business De-
velopment & Operations manager 
of the company - allows us to plan 
and coordinate the entire logistics 
process, guaranteeing the tracea-

bility of goods and fl ows”. Alfi eri, 
thanks to a strong position in the 
world of transport, focuses on logis-
tics with a modernisation of opera-
tional management, an evolution 
that can also be seen from the new 
website (www.alfi erigroup.it) and 
the restyling of the logo. The com-
pany in Nola (Napoli) is highly spe-
cialised for all types of goods and 
aspects of transport, to ensure cov-
erage of the supply chain.
“Thanks to our experience in the 
automotive sector - says Aniello Al-
fi eri - we are partners with major 
international logistics players”.
The Group also looks to the diversi-
fi cation of the sectors it is involved 
in: “We operate in the pharmaceu-
tical and food & beverage sectors 
- adds Michele Alfi eri - with tem-
perature-controlled vehicles and 

warehouses to guarantee the cold 
chain”. The extremely central posi-
tion of Nola, an area of 25 thousand 
square metres with 6 thousand un-
dercover, favours the fl ow of goods 
throughout Southern Italy: “The 
proximity to the Freight Village, a 
strategic hub with regard all Euro-
pean ports and logistics platforms 
- says Pietro Alfi eri - allows us to 
transport goods intermodally at an 
international level”. With its strict 
respect of delivery times, Gdp cer-
tifi cation and with constant updat-
ing of resources, Alfi eri Group cre-
ates customised procedures (maps, 
Fifo management and Ars analy-
sis): “To offer the customer a com-
prehensive service - concludes 
Tommaso Alfi eri - we have opened 
a bonded warehouse for non-EU 
goods and tax deferral”. 

From left Tommaso and Pietro Alfi eri, the general manager Gerardo Nardozza, Aniello and Michele Alfi eri

The transport professionals
Al� eri Group is a modern organisation and has a national logistics 
network to offer a comprehensive service
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when it comes to ensured busi-
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tation of insurance excesses. “Tu-
tela+ is a determining force when 
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ronment as well, and for reinstat-
ing places following an accident,” 
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timely action to clear roads of res-
idue, liquids or solids produced by 
the accident, thereby making the 
road safe, in order to avoid any 
other dangers and further pollu-
tion of the environment”. 

Post-accident clean-up and reinstatement
Tutela+, the Italian leader in legal assistance and emergency response services

Giuseppe Altamura
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Molise
Communication project created by  Gianpaolo Maretto

Campitello Matese
A number of activities add value to the area 
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Campitello Matese is an im-
portant tourist attraction lo-
cated in Molise. In the heart 

of the Sannita Apennines, surroun-
ded by the peaks of Mounts Milet-
to, Croce, and La Gallinola, the town 
is easily reached from other areas 
in the centre and south of Italy, wi-
th its woods, caves and extraordinary 
views. On clear days, from the peak 
of Mounts Miletto, hikers can enjoy 
the view, extending from the Tyrrhe-
nian to the Adriatic Sea.
Also well known as a ski resort, Cam-
pitello Matese has hotels, B&Bs, re-
staurants, shops, ski schools, and 
equipment rentals, reaching peaks 
of 20 thousand visitors during winter 
weekends. The Campitello Extreme 
Team hires out snowmobiles in the 
winter, quads in the summer and ma-
nages the La Gallinola lodge located 
at 1,650m asl.
The La Gallinola lodge can only be 
reached by snowmobile in the winter, 
by means of a beautiful, stunning pa-

noramic 6-km route. The lodge is in 
a strategic location to enjoy the silen-
ce and tranquillity of nature. In the 
summer it can be reached by car, or 
by hiking, on horseback or using a 
quad. They serve delicious local di-
shes, focusing mostly on local ingre-
dients: truffl es, cured meats and che-
eses, accompanied by excellent local 
wines.
Campitello Matese is also the ideal 
location for hiking, mountain biking, 
climbing and paragliding. There is a 
need for playgrounds and equipment 
for children: part of the new hiking 
and mountain biking routes, and the 
Rolba Run are part of a larger project 
funded by Invitalia for 30 million eu-
ros.
Campitello Matese is a place to va-
cation all year round, making it ide-
al for families. In addition to Molise, 
most visitors come from the regions 
of Campania, Puglia and Lazio.

- Francesco Bellofatto -

Campitello Matese 
has hotels, B&Bs, 
restaurants, shops, 
ski schools and 
equipment rentals 

Communication project created by  Gianpaolo Maretto

Campitello Matese
A number of activities add value to the area 
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“Molise, a place like 
no commonplace”. 
The essence of this 

small and surprising region is tru-
ly contained in this sentence that 
now seems to be a slogan. In re-
cent years Molise, an unknown re-
gion off the path of mass tourism, 
has seen an exponential increase in 
its visitors, who are fi rst intrigued 
and then enchanted by its land-
scapes, the salubrity of its air and 
the sincerity and hospitality of its 
people. In Molise there are exclu-
sive places, where nature domi-
nates the landscapes, the air is fi ne 

and the water pours out and fl ows 
pure. Places where well-being is at 
home, where environment, nutri-
tion and lifestyles fi nd the perfect 
synthesis, in the name of preven-
tion, health care and healthy living.
Right here, in Castelpetroso, in an 
enchanting natural setting and a 
few steps away from the majestic 
Basilica dell’Addolorata, there is 
the Fonte del Benessere Resort - 
Five-star Mességué Center.
Sheltered from the everyday fre-
netic rhythms and chaos, distin-
guished hotel hospitality meets the 
essence of well-being. A thorough-

In Molise... there 
is a place like no 
commonplace
In Castelpetroso, top-level hospitality in 
an exclusive landscape at the Fonte del 
Benessere, a Resort and Mességué Center

Denny Berardinelli, manager of the Resort 

Molise 
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ly innovative resort with approxi-
mately 2,000 square meters of Spa 
and rooms fi tted with every com-
fort, designed and built taking in-
to account the well-being of the 
guests. The manager of this won-
derful resort, Denny Berardinel-
li, underlines how in recent years 
Fonte del Benessere has become 
a top-class location where one 
can regenerate his senses. “Al-
most 10 years ago, we took a path 
aimed at creating a high-level ac-
comodation structure that would 
give prestige to a still unexplored 
region - he says - The feedback 
from our customers confi rms that 
the path we followed untili now is 
the right one. We have invested in 
all departments, aiming at excel-
lence for each of them and trying 

to combine the well-being of our 
guests with a sector subject to con-
tinuous evolution. Over the years, 
as a matter of fact, we have intro-
duced new services have been in-
troduced that required important 
investments to be able to cope 

with ever-increasing demand”. 
“To date - concludes the manag-
er - Fonte del Benessere Resort is 
the sole 5-star hotel in the region 
and we can now believe we have 
become a point of reference in the 
Center-South”. 

“Molise, a place like 
no commonplace”. 
The essence of this 

small and surprising region is tru-
ly contained in this sentence that 
now seems to be a slogan. In re-
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gion off the path of mass tourism, 
has seen an exponential increase in 
its visitors, who are fi rst intrigued 
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sive places, where nature domi-
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and the water pours out and fl ows 
pure. Places where well-being is at 
home, where environment, nutri-
tion and lifestyles fi nd the perfect 
synthesis, in the name of preven-
tion, health care and healthy living.
Right here, in Castelpetroso, in an 
enchanting natural setting and a 
few steps away from the majestic 
Basilica dell’Addolorata, there is 
the Fonte del Benessere Resort - 
Five-star Mességué Center.
Sheltered from the everyday fre-
netic rhythms and chaos, distin-
guished hotel hospitality meets the 
essence of well-being. A thorough-
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The best truffl e? That from 
Molise, of course. Here, 
the environment is pristine, 

with no chemicals or pollution. 
Truffl e hunters, the so-called “cava-
tori” (quarrymen), came to Molise 
with their dogs from Piemon-
te, Toscana, Emilia-Romagna and 
Marche, who then returned to their 
home regions to resell what they 
had found. “The particular micro-
climate and the quality of our soils - 
says Vittorio Palombo, sole director 
of Centro Tartufi  Molise - make it 
possible to achieve signifi cant pro-
duction volumes of high-quality 
truffl es with an unmistakable aro-
ma”. Vittorio Palombo and his sister 
Sandra got their passion for truffl es 
from their father Angelo, and have 
transformed it into an internation-
al business, safeguarding the tradi-
tion and values of the ties with the 
land. Centro Tartufi  Molise, found-
ed in 2001, is one of the major Ital-
ian producers of Magnatum Pico 
(white truffl e) and Aestivum Vitt 
(black summer truffl e, also known 
as “Scorzone”). “We use a network 
of truffl e hunters, who have the 
collection centre at our headquar-
ters - continues Palombo, promot-
er of Federtartufi  in Molise - From 
May to August this year we stored 
35 tons of black truffl es; after wash-
ing and blast chilling, they will then 
be processed during the winter”. 
Selected products that also form 
the base for sauces, creams, condi-
ments, oils and pates, which Cen-
tro Tartufi  Molise markets under 
the brands “Tartufo d’Oro” and 
“San Pietro Avellana” (the location 
of the fi rst family facility and one 
of most important “Città del Tar-
tufo”). Italian gourmet specialties, 
80% of which are destined for for-
eign markets such as France, Ger-
many, Canada, Australia, Israel, 
Luxembourg, Belgium, and the 
Netherlands. In Italy, the product 
line is available in large-scale re-
tail and specialised delicatessens 
and boasts testimonials such as ac-

tor Andy Luotto and chef Antonio 
Sorrentino of Rossopomodoro. But 
the Molise truffl e is also the largest 
in the world: a 1,540 kg white, cut 
by Igles Corelli and entered in the 

Guinness World Records in 2014. 
“A world record that still stands - 
comments Vittorio Palombo - we 
are the only company in the world 
able to boast that”. 

Vittorio Palombo, sole director of Centro Tartufi  Molise

Truffl es: a 
Guinness tradition
High-quality products from an unspoilt 
land destined for the international market

Molise 
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Since 1615, the Ferretti family has been passing on a 
tradition of style and quality. Today, in the offi ces of 

Sant’Agapito, in the province of Isernia in the heart of 
Molise, Gaetano Ferretti, with artisan skill, but styles 
and techniques in step with the times, has been making 
custom furniture, practical, functional and long lasting, 
for private homes, franchising stores, boutiques, cor-
ners, showrooms, shops, hotels, bars and restaurants. 
The furniture made by Work Design is singular, adapt-
ing to any size and shape of space, made using tradi-
tional materials, prestigious wood and innovative mate-
rials such as Corian and Pmma, and based on a design 
capable of uniting high quality, originality, innova-

tion and attention to detail. A select clientele makes 
Work Design the leader of an international niche mar-
ket: “We give a shape to our clients’ ideas - explains 
Gaetano Ferretti - thanks to our partnership with well-
known architecture and design studios, through metic-
ulous inspections; always starting from the ideas of our 
clients, we create high quality furniture using innova-
tive materials and prestigious products, taking care of 
all the details, bringing together our experience and 
professionalism so that every piece is unique. In the 
future, we want to continue to grow both in Italy and 
abroad so we can carry on this family and entrepre-
neurial success story”. 

The ancient roots of 
Italian style 
Work Design Srl, belonging to the 
Ferretti family, has been making 
unique furniture since 1615 

From Antonio Niro’s thirty years of experience in 
packaging, Niro Label was born in 2016, which 

has now become a point of reference for companies, 
in particular wine and food industries, for all labelling 
needs. “Our constant commitment - explains Antonio, 
supported in the Campobasso company by his wife 
Marisa, his daughter Giuliana and son-in-law Alessan-
dro - goes beyond the simple supply of the product: 
we focus a lot on consulting that can always seek and 
provide the customer with best solution”. This is the 
key to the success of a young company, testifi ed by the 
large number of companies, not only in Molise, which 
rely on Niro Label also for the export of wine, pas-
ta, truffl es and oil: a well-made label dresses the prod-
uct and gives it an unmistakable look. “The increase 
in the demand for small runs in ever shorter times - 

continues Niro - pushes us to accelerate production 
times while maintaining high quality and attention to 
detail. A careful work also in light of the regulations on 
product traceability, as in the case of the recent and in-
creasingly requested anti-counterfeiting labels, which 
combine various printing technologies and innovative 
materials”. Speed, trustiness and precision make Niro 
Label a reliable partner capable of satisfying all cus-
tomer needs. 

Just-in-time labels 
Niro Label: how to dress products 
to give a strong identity and 
guarantee safety and traceability 

From left Giuliana Niro, Antonio Niro, Marisa Discenza and Alessandro Marrone

The best truffl e? That from 
Molise, of course. Here, 
the environment is pristine, 

with no chemicals or pollution. 
Truffl e hunters, the so-called “cava-
tori” (quarrymen), came to Molise 
with their dogs from Piemon-
te, Toscana, Emilia-Romagna and 
Marche, who then returned to their 
home regions to resell what they 
had found. “The particular micro-
climate and the quality of our soils - 
says Vittorio Palombo, sole director 
of Centro Tartufi  Molise - make it 
possible to achieve signifi cant pro-
duction volumes of high-quality 
truffl es with an unmistakable aro-
ma”. Vittorio Palombo and his sister 
Sandra got their passion for truffl es 
from their father Angelo, and have 
transformed it into an internation-
al business, safeguarding the tradi-
tion and values of the ties with the 
land. Centro Tartufi  Molise, found-
ed in 2001, is one of the major Ital-
ian producers of Magnatum Pico 
(white truffl e) and Aestivum Vitt 
(black summer truffl e, also known 
as “Scorzone”). “We use a network 
of truffl e hunters, who have the 
collection centre at our headquar-
ters - continues Palombo, promot-
er of Federtartufi  in Molise - From 
May to August this year we stored 
35 tons of black truffl es; after wash-
ing and blast chilling, they will then 
be processed during the winter”. 
Selected products that also form 
the base for sauces, creams, condi-
ments, oils and pates, which Cen-
tro Tartufi  Molise markets under 
the brands “Tartufo d’Oro” and 
“San Pietro Avellana” (the location 
of the fi rst family facility and one 
of most important “Città del Tar-
tufo”). Italian gourmet specialties, 
80% of which are destined for for-
eign markets such as France, Ger-
many, Canada, Australia, Israel, 
Luxembourg, Belgium, and the 
Netherlands. In Italy, the product 
line is available in large-scale re-
tail and specialised delicatessens 
and boasts testimonials such as ac-

tor Andy Luotto and chef Antonio 
Sorrentino of Rossopomodoro. But 
the Molise truffl e is also the largest 
in the world: a 1,540 kg white, cut 
by Igles Corelli and entered in the 

Guinness World Records in 2014. 
“A world record that still stands - 
comments Vittorio Palombo - we 
are the only company in the world 
able to boast that”. 

Vittorio Palombo, sole director of Centro Tartufi  Molise

Truffl es: a 
Guinness tradition
High-quality products from an unspoilt 
land destined for the international market

Molise 
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“The power of our service 
was fully grasped pre-
cisely due to the health 

emergency that overwhelmed us”. 
To explain the value and level of PA 
Digitale Adriatica, whose mission is 
to assist the Public administration 
with the challenge of digitalisation, 
using its native web management 
system Urbi Smart 2020, Massi-
mo Palange, sole director of the 
company from Molise, starts here, 
from the experience of the fi rst 
lockdown. “To us, this was nothing 
new”, he remarked, but for the pub-
lic body, it was a concrete occasion 
for testing the quality of the service 
of the company whose head offi ce 
is in Campobasso. In full lockdown, 
PA Digitale Adriatica allowed its cli-
ents – Municipalities, Regional Au-
thorities, and Health Companies – 
to switch to smart working without 
bouts of stoppages. “For us physical-

ity is a relative concept: enter your 
username and password, and work 
everywhere”. Urbi Smart 2020 is a 
native web system that stands out 
for its basic peculiarities that make 
it unique on the market: unique da-
ta base, workfl ow, administrators’ 
dashboard, document management 
system and digital fi ling that con-
forms to the norm, all working in 
close synergy. “We are able to meet 
all the managerial needs of the var-
ious services provided by public 
bodies: general business, account-
ing, personnel, taxes, demograph-
ics, services on-demand, and social 
assistance and territorial technical 
services,” explains Mr Palange in 
detail - Cloud, disaster recovery and 
business continuity services are pro-
vided by a server farm accredited by 
AgID: and so, when it comes to in-
formatics services, we guarantee the 
highest levels of security in terms of 

data management”. “We are opera-
tional in Abruzzo, Marche, Campa-
nia, Puglia, obviously in Molise, and 
we go as far as Calabria. We work 
for more than 100 Public adminis-
trations, which means we have to 
forego some common places: many 
entities in the South are attaining 
very high degrees of excellence in 
their process of digitalisation, and 
we are proud to be part of this vir-
tuous journey”. Proof of this is to be 
found in the compliments the Min-
ister of Technological Innovation 
and Digitalisation, Paola Pisano, 
paid in September to the Mayor of 
Cancello and Arnone (Caserta) for 
activating their IO platform. Can-
cello and Arnone is the fi rst Munici-
pality in Campania that has adopted 
the revolutionary app, and the mer-
it goes to PA Digitale Adriatica who 
provides and manages the applica-
tion. 

Public Administration 
in smart mode
PA Digitale Adriatica’s know-how allowed public bodies to deal 
with the lockdown, without bouts of stoppages

�“We meet all the 
Public Administration’s 
management �needs.�
We believe physicality 
is a relative concept: 
enter your �credentials 
and work everywhere”�

The headquarters

Molise 
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Safety as a strategic factor in relations between com-
panies, suppliers and customers: relying on an ex-
pert partner translates into a guarantee for those 

with workers, even in close contact with the general pub-
lic. “Compliance with anti Covid-19 provisions - under-
lines Giorgio Grimani, founder and director of Grimani 
Consulenze Srl - has re-ignited the need for health and 
safety, both in the workplace as well as outside, that is to 
say all those legal obligations that companies must follow 
in order to safeguard their employees, suppliers and cus-
tomers”. These obligations have been set forth by decree 
81/2008 and concern all health and safety risks resulting 
from the environment, from the use of equipment and 
hazardous substances. What is particular important today 
is also offering support to companies in the application of 
these new anti Covid-19 safety protocols, including the 
sanitisation of company premises, cleaning and wash-
ing of hands, physical distancing and the use of person-
al protective equipment such as face masks and gloves, 
just to name a few. The consulting fi rm, founded in 2006 
by Giorgio Grimani, who graduated in Chemistry at the 
University of Parma, instructs and accompanies entrepre-
neurs in fulfi lling the obligations according to the specifi c 
risks presented by the various companies. “After the on-
site inspection and the audit, if necessary - explains Grim-
ani - we carry out surveys on the specifi c risks present in 
the various companies such as, for example, equipment/
machinery noise, the use or presence of chemicals, in-
cluding radon, electromagnetic fi elds resulting from near-
by equipment or systems, etc., and we prepare the rela-
tive risk assessment document (Rad), with an indication 
of the health and safety measures that need to be adopt-
ed. Furthermore, all our clients are protected by our spe-
cial guarantee on the services that we provide: if you are 
issued a fi ne, we will pay it”. Grimani Consulenze oper-
ates throughout the entire country, abut it mainly oper-
ates in the regions of Molise, Puglia, Lazio, Piemonte and 
Lombardia, in partnership with Unimed Safety Srl, spe-
cialised in Occupational Medicine and training, Isocert 
Srl, specialised in management and training systems, and 

with the laboratory of analysis and consulting Farm Srl, 
taking care of documentation and training for companies 
in different sectors, from manufacturing to construction, 
retail/commerce, hotels and restaurants. With new pro-
fessionals coming onboard, skilled in Engineering, Food 
Science and Technology and Prevention Techniques, in 
2016 the fi rm began a major restructuring phase that 
has transformed it today into a consulting and training 
company that is ready to satisfy even the most complex 
needs. In addition to IT and interactive products, the re-
cent launch of the new “Simplifi ed Safety” service, which 
was created in response to the new challenges posed by 
the market and aims to simplify the management of ob-
ligations for entrepreneurs, make Grimani Consulenze 
an excellent reference point in the fi eld of occupational 
health and safety. “We are working on a national network 
of consulting professionals - concludes Giorgio Grimani - 
to simplify the various obligations for companies at a na-
tional level”. 

Giorgio Grimani, founder and director of Grimani Consulenze

Health and safety: a new 
challenge for companies
Grimani Consulenze provides 
audit, consultancy and training 
services for clients and workers

“The power of our service 
was fully grasped pre-
cisely due to the health 

emergency that overwhelmed us”. 
To explain the value and level of PA 
Digitale Adriatica, whose mission is 
to assist the Public administration 
with the challenge of digitalisation, 
using its native web management 
system Urbi Smart 2020, Massi-
mo Palange, sole director of the 
company from Molise, starts here, 
from the experience of the fi rst 
lockdown. “To us, this was nothing 
new”, he remarked, but for the pub-
lic body, it was a concrete occasion 
for testing the quality of the service 
of the company whose head offi ce 
is in Campobasso. In full lockdown, 
PA Digitale Adriatica allowed its cli-
ents – Municipalities, Regional Au-
thorities, and Health Companies – 
to switch to smart working without 
bouts of stoppages. “For us physical-

ity is a relative concept: enter your 
username and password, and work 
everywhere”. Urbi Smart 2020 is a 
native web system that stands out 
for its basic peculiarities that make 
it unique on the market: unique da-
ta base, workfl ow, administrators’ 
dashboard, document management 
system and digital fi ling that con-
forms to the norm, all working in 
close synergy. “We are able to meet 
all the managerial needs of the var-
ious services provided by public 
bodies: general business, account-
ing, personnel, taxes, demograph-
ics, services on-demand, and social 
assistance and territorial technical 
services,” explains Mr Palange in 
detail - Cloud, disaster recovery and 
business continuity services are pro-
vided by a server farm accredited by 
AgID: and so, when it comes to in-
formatics services, we guarantee the 
highest levels of security in terms of 

data management”. “We are opera-
tional in Abruzzo, Marche, Campa-
nia, Puglia, obviously in Molise, and 
we go as far as Calabria. We work 
for more than 100 Public adminis-
trations, which means we have to 
forego some common places: many 
entities in the South are attaining 
very high degrees of excellence in 
their process of digitalisation, and 
we are proud to be part of this vir-
tuous journey”. Proof of this is to be 
found in the compliments the Min-
ister of Technological Innovation 
and Digitalisation, Paola Pisano, 
paid in September to the Mayor of 
Cancello and Arnone (Caserta) for 
activating their IO platform. Can-
cello and Arnone is the fi rst Munici-
pality in Campania that has adopted 
the revolutionary app, and the mer-
it goes to PA Digitale Adriatica who 
provides and manages the applica-
tion. 

Public Administration 
in smart mode
PA Digitale Adriatica’s know-how allowed public bodies to deal 
with the lockdown, without bouts of stoppages

�“We meet all the 
Public Administration’s 
management �needs.�
We believe physicality 
is a relative concept: 
enter your �credentials 
and work everywhere”�

The headquarters

Molise 
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Awooden pool table, with its 
green cloth, always arouses great 

charm. Italian product par excel-
lence, today it is made by a few com-
panies, such as Trivisonno in Cam-
pobasso, which for 60 years has been 
offering unique, high-quality pieces, 
is present with fi rst choice materials 
and accuracy in fi nishing. The com-
pany, founded by Francesco Trivi-
sonno in 1956, is managed today by 
his son Massimo, with the same pas-

sion and craftsmanship. “In a world 
made up of video games, virtual re-
ality and social networks - underlines 
Massimo Trivisonno - the sensitivi-
ty towards conviviality and moments 
of aggregation around a billiard table 
are being lost”. The billiard tables of 
the Molise company are made with 
aged precious woods, slate surfaces 
verifi ed to the hundredth of a milli-
metre, inlays, rubbers and lacquers. 
True witnesses to a world made up 

of tournaments and endless match-
es in bars, clubs and private homes. 
The billiards bring with them a uni-
verse of clothing, cues, balls, lamps 
and many other accessories that Tri-
visonno continues to provide. Also 
specialising in table football, always 
rigorously in wood, the company 
through the website www.trivison-
no.it also supplies overhauled sec-
ond-hand, rental and maintenance 
all over the world. 

Billiards: the prestige of the green 
cloth challenges social media
The Molise company Trivisonno is committed 
to the creation and dissemination of models 
of great charm and quality

Massimo Trivisonno

Molise 

Since 2000 Due Elle Import 
Export of Campobasso pro-

vides reliable support in the cus-
toms sector to Molise companies, 
assisting them in import-export 
operations, shipments and Intra-
stat formalities. “Thanks to the our 
relationship with various trans-

port platforms, air and sea ship-
ping companies - emphasizes An-
drea Lombardi, administrator - we 
are able to cover any need in the 
interchange of goods at nation-
al, Eu and extra-Eu level, not on-
ly through the completion of cus-
toms formalities where required, 
but also through services such as 
the issuance of documents, au-
thorizations, bills of lading”. A dy-
namic reality that arises from the 
commitment of the two Lombar-
di brothers, Andrea and Luca, as-
sisted by Maria Moscaritolo, who 
takes care of the administration 

and software management. The 
presence of Due Elle in the region 
area represents a strong added val-
ue for Molise companies: “We are 
a company - continues Andrea 
Lombardi - capable of providing 
full 360-degree services, from the 
departure of the goods from the 
factory to their delivery, including 
customs procedures and any oth-
er support service. Thanks to the 
physical proximity, our relations 
with customers are very direct 
and we try to solve any problem as 
quickly as possible and to provide 
immediate advice”.  

Stronger worldwide
Due Elle Import Export of 
Campobasso supports enterprises 
in their internationalisation

Andrea Lombardi

Molise 
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ModaImpresa Srl was es-
tablished in 2015 from 
the coming together of 

people who poured into this pro-
ject skills acquired over many years 
involved in the sector. A real chal-
lenge for a complex crisis area such 
as Molise, lacking in infrastructure, 
which - after fi ve years - can be con-
sidered won in light of the turno-
ver and reputation that the compa-
ny has been able to achieve in the 
world. “There were all the condi-
tions for failure - underlines the di-
rector Romolo D’Orazio - but we 
have been tenacious and, thanks 
to excellent management, today 
we are a benchmark for textiles”. 
A young company, with deep roots 
in the territory, from investment to 
employees: in which Longway In-

vestments participates, ModaIm-
presa sees among its partners the 
economist Fabio Scacciavillani, of 
Molise origins. The share capital of 
2 million is fully paid up, a signifi -
cant factor for an Srl, even more so 
in Molise, and an excellent sign of 
a solid business. Growth has been 
fast, but gradual, with a turnover 
that doubles every year and is set to 
reach, for 2021, 7 million euros with 
100 thousand items. “We started as 
contractors for medium-high range 
brands - says the entrepreneur 
- Then we moved on to work un-
der license, developing the world-
wide network with our agents and 
distributors”. Today ModaImpre-
sa is the licensee of Siviglia (men’s 
trousers), Care Label (quality den-
im) and The Editor (men’s/wom-

en’s total look, very popular in the 
Far East), but aims to become, to-
tally or in part, the owner of brands. 
“The license, by defi nition, is some-
thing that ends - explains D’Orazio 
- and all investment ends up capi-
talising a value that is not yours. 
Whereas by becoming part own-
ers of the brand, if it were to pass to 
another company, both capital and 
work will be protected”.
ModaImpresa’s dream? To con-
tinue bringing wealth to the ar-
ea. “There are many young people, 
who have studied out of the region, 
who want to return and do some-
thing for Molise - concludes the en-
trepreneur - This is an important 
opportunity to be grasped: young 
people and resourcefulness are the 
real wealth for our territory”. 

Romolo D’Orazio, Ceo of ModaImpresa

Molise’s textile challenge
Signi� cant growth for ModaImpresa, which produces and brings 
high-end brands to the world

Awooden pool table, with its 
green cloth, always arouses great 

charm. Italian product par excel-
lence, today it is made by a few com-
panies, such as Trivisonno in Cam-
pobasso, which for 60 years has been 
offering unique, high-quality pieces, 
is present with fi rst choice materials 
and accuracy in fi nishing. The com-
pany, founded by Francesco Trivi-
sonno in 1956, is managed today by 
his son Massimo, with the same pas-

sion and craftsmanship. “In a world 
made up of video games, virtual re-
ality and social networks - underlines 
Massimo Trivisonno - the sensitivi-
ty towards conviviality and moments 
of aggregation around a billiard table 
are being lost”. The billiard tables of 
the Molise company are made with 
aged precious woods, slate surfaces 
verifi ed to the hundredth of a milli-
metre, inlays, rubbers and lacquers. 
True witnesses to a world made up 

of tournaments and endless match-
es in bars, clubs and private homes. 
The billiards bring with them a uni-
verse of clothing, cues, balls, lamps 
and many other accessories that Tri-
visonno continues to provide. Also 
specialising in table football, always 
rigorously in wood, the company 
through the website www.trivison-
no.it also supplies overhauled sec-
ond-hand, rental and maintenance 
all over the world. 

Billiards: the prestige of the green 
cloth challenges social media
The Molise company Trivisonno is committed 
to the creation and dissemination of models 
of great charm and quality

Massimo Trivisonno

Molise 

Since 2000 Due Elle Import 
Export of Campobasso pro-

vides reliable support in the cus-
toms sector to Molise companies, 
assisting them in import-export 
operations, shipments and Intra-
stat formalities. “Thanks to the our 
relationship with various trans-

port platforms, air and sea ship-
ping companies - emphasizes An-
drea Lombardi, administrator - we 
are able to cover any need in the 
interchange of goods at nation-
al, Eu and extra-Eu level, not on-
ly through the completion of cus-
toms formalities where required, 
but also through services such as 
the issuance of documents, au-
thorizations, bills of lading”. A dy-
namic reality that arises from the 
commitment of the two Lombar-
di brothers, Andrea and Luca, as-
sisted by Maria Moscaritolo, who 
takes care of the administration 

and software management. The 
presence of Due Elle in the region 
area represents a strong added val-
ue for Molise companies: “We are 
a company - continues Andrea 
Lombardi - capable of providing 
full 360-degree services, from the 
departure of the goods from the 
factory to their delivery, including 
customs procedures and any oth-
er support service. Thanks to the 
physical proximity, our relations 
with customers are very direct 
and we try to solve any problem as 
quickly as possible and to provide 
immediate advice”.  

Stronger worldwide
Due Elle Import Export of 
Campobasso supports enterprises 
in their internationalisation

Andrea Lombardi
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Winning features in com-
parison is not just a slo-
gan, but the dyna-

mic, open and constructive vision of 
Foxcenter, the company from Mon-
teroduni (Isernia), a reference point 
for professional cleaning. Founded 
in 2009 from the expertise of Felice 
Volpe, as a commercial branch of Au-
tofox (wholesale of industrial deter-
gents, lubricants and auto accesso-
ries), Foxcenter supplies equipment, 
detergents and disinfectants, medi-
cal-surgical aids, services and con-
sultancy for professional cleaning of 
institutions and companies. In the 
modern warehouse of 2 thousand 
square metres and on the company’s 
e-commerce website, over 1,500 re-
ferences are available, all tested and 
made in Italy, as well as 15 Foxcen-
ter brand products, such as aerosol 
sanitisers for environments, surfaces 
and air conditioners, made by exper-
ts chemical and tested by major cu-
stomers. “Our strength is consulting 
- says Felice Volpe, director of the 
company - which has led us to establi-
sh partnerships with customers, thus 
giving added value to their purcha-
ses”. Today Foxcenter represents a 

valid response to the strong demand 
for hygiene and cleaning of environ-
ments and systems for institutions, 
companies, agri-food and commer-
cial activities, structures in the Hore-
ca sector, hotels, schools, retirement 
homes, medical offi ces and private 
clinics. Thanks to the strategic posi-
tion between Molise, Campania and 
Lower Lazio and a network of expert 
collaborators, Foxcenter interve-
nes within 48 hours in strategic sec-
tors such as catering, also with spe-
cifi c Haccp consultancy. “Knowing 
the territory and the needs of our 
customers - adds Emanuele Volpe, 
who works alongside his father in the 

company - we solve all their problems 
with professionalism, also through in-
spections for customised sanitisa-
tion”. For the Covid-19 emergency, 
Foxcenter is constantly updated on 
the various protocols to guide custo-
mers towards choices in line with the 
directives and guidelines of the Go-
vernment and the Regions. “We are 
equipped with all personal protective 
equipment such as masks, visors, glo-
ves, gowns and disposable overalls - 
concludes Felice Volpe - as well as a 
wide range of chemicals in accordan-
ce with the law, with active ingredien-
ts that we select based on the needs 
and locations of our clients”. 

Cleaning, the 
value of consulting
From the supply of detergents and 
equipment, Foxcenter guarantees a global 
service for organisations and companies

Felice and Emanuele Volpe

Molise 
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The term “pest control” is 
generally associated with 
negative concepts: harmful 

and polluting chemicals, harmful 
for the insects to be exterminated, 
which also tend to build up resist-
ance to these substances, but also 
for the environment and for hu-
mans. These are procedures that 
Thermopest considers outdated 
and that Moreno Priolo, director 
since 2010, second generation for 
the company founded in 1984 by 
his father Fernando, has chosen to 

move on from by focusing on the 
environment and sustainability.
The treatment conceived and pro-
posed by Thermopest using spe-
cially created machinery is based 
on heat: maintaining a tempera-
ture of 45-58°C for periods of 24, 
36 or 48 hours, depending on the 
situation, makes it possible to de-
stroy all the life stages of insects, 
eggs, larvae, pupae and adults, 
with a 100% mortality rate.
“We work mainly in mills, pasta 
factories, industrial bakeries and 

confectioneries - points out More-
no Priolo, director of Thermopest 
Srl - but also feed companies, pet 
food production, cinemas, thea-
tres, poultry farms, logistics, con-
tainers and hotels”.
“We offer the treatment or make 
the technology available for pur-
chase or hire, with training sup-
port also provided. Alongside the 
ecological advantage, there is also 
the elimination of mould and bac-
terial load”.
The costs are comparable to those 
of a treatment with toxic gases, 
but the advantages are innumera-
ble: from the creation of a healthy 
workplace, which Thermopest cer-
tifi es and validates through analy-
ses by accredited third-party labo-
ratories, to the possibility of using 
the premises immediately after 
treatment has been carried out. 
The technique can also be utilised 
within organic food production 
sites and is constantly evolving.
There are two directions: the fi rst 
consists of the design and patent-
ing of machinery dedicated to each 
vertical sector, for example for the 
treatment of fl our silos, or for ho-
tel rooms; the other direction is 
that of creating a foreign network 
of companies that choose sustaina-
bility by adopting Thermopest unit 
heaters. “We are currently operat-
ing in Spain, France, Portugal, the 
Netherlands, Belgium, Austria, 
Serbia and Argentina - adds Priolo 
- Our aim is to be present in every 
single European country”. Moreno Priolo, director of Thermopest

Ecological pest control 
from Italy for Europe
Thermopest designs and builds machinery to get rid of insects 
without using chemicals

Winning features in com-
parison is not just a slo-
gan, but the dyna-

mic, open and constructive vision of 
Foxcenter, the company from Mon-
teroduni (Isernia), a reference point 
for professional cleaning. Founded 
in 2009 from the expertise of Felice 
Volpe, as a commercial branch of Au-
tofox (wholesale of industrial deter-
gents, lubricants and auto accesso-
ries), Foxcenter supplies equipment, 
detergents and disinfectants, medi-
cal-surgical aids, services and con-
sultancy for professional cleaning of 
institutions and companies. In the 
modern warehouse of 2 thousand 
square metres and on the company’s 
e-commerce website, over 1,500 re-
ferences are available, all tested and 
made in Italy, as well as 15 Foxcen-
ter brand products, such as aerosol 
sanitisers for environments, surfaces 
and air conditioners, made by exper-
ts chemical and tested by major cu-
stomers. “Our strength is consulting 
- says Felice Volpe, director of the 
company - which has led us to establi-
sh partnerships with customers, thus 
giving added value to their purcha-
ses”. Today Foxcenter represents a 

valid response to the strong demand 
for hygiene and cleaning of environ-
ments and systems for institutions, 
companies, agri-food and commer-
cial activities, structures in the Hore-
ca sector, hotels, schools, retirement 
homes, medical offi ces and private 
clinics. Thanks to the strategic posi-
tion between Molise, Campania and 
Lower Lazio and a network of expert 
collaborators, Foxcenter interve-
nes within 48 hours in strategic sec-
tors such as catering, also with spe-
cifi c Haccp consultancy. “Knowing 
the territory and the needs of our 
customers - adds Emanuele Volpe, 
who works alongside his father in the 

company - we solve all their problems 
with professionalism, also through in-
spections for customised sanitisa-
tion”. For the Covid-19 emergency, 
Foxcenter is constantly updated on 
the various protocols to guide custo-
mers towards choices in line with the 
directives and guidelines of the Go-
vernment and the Regions. “We are 
equipped with all personal protective 
equipment such as masks, visors, glo-
ves, gowns and disposable overalls - 
concludes Felice Volpe - as well as a 
wide range of chemicals in accordan-
ce with the law, with active ingredien-
ts that we select based on the needs 
and locations of our clients”. 

Cleaning, the 
value of consulting
From the supply of detergents and 
equipment, Foxcenter guarantees a global 
service for organisations and companies

Felice and Emanuele Volpe

Molise 
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Fimo Srl, Forniture Industriali Molisane (Indus-
trial Supplies), has been providing products and 

services to industries since 1991, from product consul-
tancy to after-sales technical assistance. In the Cam-
pobasso Industrial Zone sales point there are over 
70,000 products such as bearings, belts, chains, gas-
kets, manual and electric tools, measuring instruments, 
accessories, consumables and welding machines, fi xing 
systems, anchoring and lifting systems. Products for ac-
cident prevention, fi re prevention, compressed air and 
pneumatics. Bolts, hardware, articles for agriculture, 
consumables, lubricants, electrical equipment. “Our 
modern warehouse, thirty years of experience, contin-
uous staff training and collaboration with suppliers - 
explains the director Alessandra Oriente, daughter of 

the founder - allow us to be an expert partner for the 
most important brands in the industrial market, able 
to quickly offer customised solutions for every need, 
often anticipating the customer’s needs”. With a view 
to constant customer satisfaction, Fimo Srl has devel-
oped a certifi ed quality management system in compli-
ance with the Uni En Iso 9001 standard. The result is 
a company that professionally guarantees reliability for 
all its products. 

Supplies, when 
experience counts
For thirty years the company 
has been a quali� ed partner for 
many industrial sectors

Alessandra Oriente, Luigi Marchetti and the staff

Molise 

Founded in 2012 by incorporating the historical activity 
of the Orthosan sector, the C.o.i. Centro Ortoprotesi-

co Italiano has progressively expanded its scope far beyond 
the regional borders and has strengthened and innovated its 
activity thanks to important investments in the technologi-
cal fi eld. The C.o.i. is now led by Puglia Doriana, the wife 
of Riccardo Maurelli, founder of Orthosan, by their daugh-
ter, Valentina Maurelli and by her husband Andrea Muscas, 
who since 2015 have been the technical and administrative 
managers of the company. Nowadays, the Center, in addi-
tion to ensuring the manufacturing of every classic orthope-
dic product, has specialized in responses to the sports world. 
“Through the innovative dynamic baropodometric examina-

tion - explains Muscas - one can discover even the most im-
perceptible irregularities in foot support during a walking or 
a run. Starting from these data - he adds - it is possible to im-
prove performance and prevent sports injuries”. The Cen-
tre manufactures in-house all the insoles that can provide 
an answer to the problems encountered. In recent years the 
Centre has also renovated its sales space, with the opening 
of a new store in the center of Termoli. The collaboration 
with companies and orthopaedics on the Adriatic coast is 
increasingly articulated, and the company owners meticu-
lously strive to keep up to date by attending national and in-
ternational events to make the best use of the innovative ref-
erence technology. 

Advanced technology 
to improve running
Centro Ortoprotesico Italiano: 
innovation for the dynamic analysis 
of motion and for the manufacturing 
of orthopedic insolesThe team

Molise 
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Just as Giovanni Iacobucci 
learned the secrets of building 
from his father, today he passes 
them on with the same passion 

to his children Veronica, Francesco 
and Chiara. A dynamic team, with 
Antonella Ciaramella, Giovanni’s 
wife, who takes care of the adminis-
tration, where everyone contributes 
to the success of a company that to-
day is a point of reference in Molise 
for the monumental restoration and 
renovation of buildings.
The company was born in 1990. 
“With my fi rst jobs in the private 
sector - says Iacobucci, sole direc-
tor of the Campobasso company 
- I have acquired experience and 
knowledge of materials and tech-
niques. I immediately focused 
on valuable interventions, select-
ing highly specialised labour”. The 

quality of the enterprise does not 
escape the Superintendence, which 
begins with small monumental res-
toration interventions, and then 
moves on to increasingly complex 
works such as those for the castles 
of Civitacampomarano, Roccaman-
dolfi , Civita di Boiano, and impor-
tant churches, such as the cathedral 
of Campobasso.
Appreciated for the accuracy of the 
works, Iacobucci Giovanni Srl also 
intervenes for the renovation, safety 
and adaptation of public buildings, 
starting from schools. The technical 
area and management development 
are entrusted to Veronica, civil en-
gineer: “With my system - she ex-
plains - I can follow and manage the 
interventions, keeping phases and 
times under control, fundamental 
aspects for interacting with the con-

struction management and meeting 
the expectations and needs of the 
client, public and private”.
On construction sites the refer-
ence is Francesco, architect: “On 
the fi eld I continue my profession-
al growth - he says - bringing new 
technical solutions to our building 
tradition”. Also for Chiara,
having started her studies in De-
sign, it was important to grow up in 
this family environment: “I would 
like to contribute to the evolution of 
the company - she underlines - with 
the study of new materials, to bet-
ter respond to the needs of clients”. 
“Punctuality, reliability and humility 
- concludes Antonella Ciaramella - 
are the values that allow us to bring 
all the typical care of craftsmanship 
to large contracts, thanks to trusted 
and competent workers”. 

The Iacobucci family

Construction, family passion
At Iacobucci Giovanni Srl innovation and craftsmanship for 
restructuring and monumental restoration
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the founder - allow us to be an expert partner for the 
most important brands in the industrial market, able 
to quickly offer customised solutions for every need, 
often anticipating the customer’s needs”. With a view 
to constant customer satisfaction, Fimo Srl has devel-
oped a certifi ed quality management system in compli-
ance with the Uni En Iso 9001 standard. The result is 
a company that professionally guarantees reliability for 
all its products. 
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of Riccardo Maurelli, founder of Orthosan, by their daugh-
ter, Valentina Maurelli and by her husband Andrea Muscas, 
who since 2015 have been the technical and administrative 
managers of the company. Nowadays, the Center, in addi-
tion to ensuring the manufacturing of every classic orthope-
dic product, has specialized in responses to the sports world. 
“Through the innovative dynamic baropodometric examina-

tion - explains Muscas - one can discover even the most im-
perceptible irregularities in foot support during a walking or 
a run. Starting from these data - he adds - it is possible to im-
prove performance and prevent sports injuries”. The Cen-
tre manufactures in-house all the insoles that can provide 
an answer to the problems encountered. In recent years the 
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For New York Times it is in 
37th place in the world rank-
ing of the 50 destinations to 

visit in 2020; the journalist Selvag-
gia Lucarelli discovers two water-
falls in Carpinone that are unknown 
even to the people of Molise… Rich 
with art, history and nature, Molise 
reported almost a 150% increase in 
visits during the summer season (Is-
nart data 2020), thanks to its natural 
isolation, the low population densi-
ty, the clean air and an uncontami-
nated landscape that permit slow 
and safe tourism. Molise, land of the 
“tourists by chance”? The region-
al Camera di Commercio, led by 
Paolo Spina, wishes to turn it into a 
regular destination, doing justice to 
the worthiness of its territories, that 
are welcoming and rich with typical 

food and wine products, through ac-
tive institutional policies orchestrat-
ed by the various local actors. The 
fi rst step is to rebuild the tourism 
offer, with real products shared by 
companies with “green” intentions 
and that are in line with the voca-
tions of the territory: the Chamber 
of Commerce has identifi ed the fi rst 
group of attractions (the churches, 
the castle, the historic centre, the 
Museo dei Misteri and the Sannit-
ico di Campobasso museum; Sepi-
no and the archaeological area of Al-
tilia; the Castello Svevo and the old 
village of Termoli; the Museo Nazi-
onale del Paleolitico of Isernia; the 
Museo and the Pontifi cia Fonder-
ia di Campane in Agnone; the Ris-
erva Unesco Alto Molise) to build 
a network of routes among moun-

tains, woods, lakes and beaches, 
small villages, castles and sanctu-
aries. All characterised by sustaina-
bility, in a region where you can go 
from the snow of the Matese moun-
tains to the Adriatic Sea in less than 
one hour. Yet it is precisely the infra-
structures that must be transformed. 
A single artery, the Bifernina, cross-
es Molise from Venafro to Termo-
li; all other roads are in precarious 
conditions. For the Camera di Com-
mercio, the road network must be 
put in conditions of practicability, 
just as the railway lines, undergoing 
electrifi cation, must be modernised 
to speed up connections with Roma 
and Napoli, and, last but not least, an 
air transport system must be creat-
ed. In order to create quality tour-
ism that is not standardised and aims 
at building a unique promotional 
brand, the Camera di Commercio 
(Chamber of Commerce) has imple-
mented a project that includes train-
ing modules and a digital platform. 

Molise, an extremely 
occasional destination
The Camera di Commercio focuses on attractions and 
infrastructures for quality tourism

The fi rst step is to 
rebuild the tourism 
offer, with real 
products shared 
by companies with 
“green” intentions and 
that are in line with 
the vocations of the 
territory

Paolo Spina

Molise 
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To capture the values of the Made in Italy ship-
building industry, speaking just of innovation, 
technology, style and tradition does not suffi ce. It 

is necessary to mix these elements with passion for the 
sea to have boats that take their Italian tricolour roots into 
the world. Italian Vessels in Termoli was founded in 2015 
by the Parigi family and even the company name rep-

resents these values, not only through “Italian”, but also 
with “Vessels”. For the company Ceo, Mario Parigi, boats 
are fi rst and foremost vessels. With more than fi fty years 
of experience as a long-time captain and marine survey-
or for large shipping companies, then at the helm of Can-
tieri Nautilus and the Associazione Costruttori e Circoli di 
Fiumicino, when he took over Cantieri Navali di Termo-
li, Parigi wishes to give the shipbuilding industry a new vi-
sion, based on steel for the hull and aluminium for the su-
perstructure. Large boats, but above all safe: “The sea is 
certainly not a motorway - explains Mario Parigi, assist-
ed by sons Eugenio, for Maritime Economy, and Mar-
co, a shipbuilder - Unexpected events can arise suddenly 
and the boat must be able to cope with changes in weath-
er and voyage conditions”. The Parigi family invests in 
plants, warehouses and technologies, holding on to pre-
vious expert workers. The project which best summaris-
es the philosophy of Italian Vessels is a modular concept 
of 94 feet (approved pleasure yacht) by architect Tomma-
so Spadolini (design and interiors) and by engineer Um-
berto Tagliavini (displacement hull and structural calcula-
tions). The fi rst yacht under construction is “Wide Space”, 
characterised by great habitability and with aft upper 
deck. Powered by two 650 Hp Man engines, it has an au-
tonomous range of 3,000 miles at a cruising speed of 10 
knots and a maximum of 12.5. The other variant “Enjoy” 
recalls the world of supply vessels, with the superstruc-
ture shifted forward toward the bow to make room for the 
aft section of the deck. Both are compact, yet designed on 
the principles of superyachts, with comfortable en-suite 
cabins on the lower deck, the owner’s suite at the bow of 
the main deck and a sky lounge behind the wheelhouse 
on the bridge deck. In anticipation of their presence at 
the Cannes and Genova boat shows in 2021, they have re-
ceived many requests from Italy and overseas. 

Wide Space, Italian style
From the passion for the sea of the Parigi family, the innovative 
superyachts by Spadolini and Tagliavini for Italian Vessels

The fi rst yacht under construction is 
“Wide Space”, characterised by great 
habitability and with aft upper deck. 
It has an autonomous range of 3,000 
miles at a cruising speed of 10 knots 
and a maximum of 12.5

For New York Times it is in 
37th place in the world rank-
ing of the 50 destinations to 

visit in 2020; the journalist Selvag-
gia Lucarelli discovers two water-
falls in Carpinone that are unknown 
even to the people of Molise… Rich 
with art, history and nature, Molise 
reported almost a 150% increase in 
visits during the summer season (Is-
nart data 2020), thanks to its natural 
isolation, the low population densi-
ty, the clean air and an uncontami-
nated landscape that permit slow 
and safe tourism. Molise, land of the 
“tourists by chance”? The region-
al Camera di Commercio, led by 
Paolo Spina, wishes to turn it into a 
regular destination, doing justice to 
the worthiness of its territories, that 
are welcoming and rich with typical 

food and wine products, through ac-
tive institutional policies orchestrat-
ed by the various local actors. The 
fi rst step is to rebuild the tourism 
offer, with real products shared by 
companies with “green” intentions 
and that are in line with the voca-
tions of the territory: the Chamber 
of Commerce has identifi ed the fi rst 
group of attractions (the churches, 
the castle, the historic centre, the 
Museo dei Misteri and the Sannit-
ico di Campobasso museum; Sepi-
no and the archaeological area of Al-
tilia; the Castello Svevo and the old 
village of Termoli; the Museo Nazi-
onale del Paleolitico of Isernia; the 
Museo and the Pontifi cia Fonder-
ia di Campane in Agnone; the Ris-
erva Unesco Alto Molise) to build 
a network of routes among moun-

tains, woods, lakes and beaches, 
small villages, castles and sanctu-
aries. All characterised by sustaina-
bility, in a region where you can go 
from the snow of the Matese moun-
tains to the Adriatic Sea in less than 
one hour. Yet it is precisely the infra-
structures that must be transformed. 
A single artery, the Bifernina, cross-
es Molise from Venafro to Termo-
li; all other roads are in precarious 
conditions. For the Camera di Com-
mercio, the road network must be 
put in conditions of practicability, 
just as the railway lines, undergoing 
electrifi cation, must be modernised 
to speed up connections with Roma 
and Napoli, and, last but not least, an 
air transport system must be creat-
ed. In order to create quality tour-
ism that is not standardised and aims 
at building a unique promotional 
brand, the Camera di Commercio 
(Chamber of Commerce) has imple-
mented a project that includes train-
ing modules and a digital platform. 

Molise, an extremely 
occasional destination
The Camera di Commercio focuses on attractions and 
infrastructures for quality tourism
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The situation of the mechanical 
industry in Puglia is a refl ection 
of the national one. The setback 

recorded in the fi rst quarter of the ye-
ar for the Covid-19 emergency gave si-
gns of improvement during the summer 
months. Now the outlook looks uncer-
tain again, with the pandemic out of 
control again. “The crisis has hit the lar-
ge Apulian companies particularly hard, 
whereas the consequences for the Smes 
seem less impacting”, explains Cesare 
De Palma, president of the Mechanical 
section of Confi ndustria Bari and Barlet-
ta Andria Trani. “Large enterprise is competing in the glo-
bal market and the obvious data - continues De Palma - is 
that, on a health and economic level, foreign countries are 
suffering the consequences of the emergency a great deal. 
What is missing, apart from the lack of income due to the 
lockdown, is the turnover from foreign sales”. However, 
the photograph of the Apulian Smes shows a patchwork 
trend, also in relation to the specifi c product and to the re-
ference market of each company. “The crisis, which has 
lasted for some time on the territory - asserts the presi-
dent - has led the enterprises innovating and investing in 

training, to have the necessary skills wi-
thin the company to be more innovati-
ve”. Compared to the past, the local en-
terprises have better understood their 
own needs and have thus implemented 
processes to respond to them. It has al-
so been helped by generational changes 
that has introduced young, competent 
and skilled entrepreneurs with a desire 
and vision to enter the globalised mar-
ket. Another help has also come from in-
creasingly collaborative relations betwe-
en the industrial and academic worlds, 
set up by Confi ndustria Bari Bat wi-

th the Polytechnic University, National Research Coun-
cil and University of Bari. The objective is direct exchan-
ge between researchers and industry, as well as creating a 
master for training managerial fi gures and Design Thin-
king projects for process and product innovation. What 
the territory still lacks, concludes Cesare De Palma, “is the 
capacity to create supply chain processes. A criticality that 
is also a strength, because it forces the companies to con-
tinually rethink the possibility for creating development. 

- Camilla Zanetti -

Cesare De Palma

BariBariBari
Communication project created by Antonella Minichini

New lifeblood in the research-
enterprise partnerships
Innovating and investing in training: this is the recipe for 
Con� ndustria Bari and Barletta Andria Trani
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In the heart of the industrial 
area of Bari, one of the most 
developed in the South, Kin-

ema studies, designs and pro-
duces customised high-tech ma-
chines, integrated into systems 
for assembling and testing compo-
nents. “The company was founded 
in 2014 from the fusion of skills in 
industrial automation and mecha-
tronics - underlines Roberta Rizzi, 
mechanical engineer and Ceo of 
Kinema - and is specialised in the 
production of unique pieces, cus-
tomised solutions that we imagine 
and create only for our clients”.
In a modern 1,000 sqm work-
shop, a team of highly specialised 

mechatronic engineers and tech-
nicians takes care of every aspect 
in the mechanical, electrical and 
software design, assembly and 
service departments. “Our engi-
neers - continues the Ceo of Kin-
ema - are highly specialised with a 
global know-how of industrial au-
tomation that, starting from the 
basic idea, allows to integrate the 
design with the construction and 
development of cutting-edge, ef-
fi cient and effective machines to 
make our clients more competi-
tive in their markets”. From the 
client’s need, Kinema develops be-
spoke machines like a tailored suit. 
“Our products - continues Roberta 

Rizzi - represent the state of the 
art in technology and innovation, 
with a continuous improvement of 
quality standards, thanks to con-
stant research and development”.
The clients are important multina-
tional companies in the automo-
tive sector. Furthermore, for the 
second consecutive year, Kinema 
is Offi cial System Partner of the 
German Kuka, which builds an-
thropomorphic robots. “We are fo-
cusing a lot on internationalisation, 
especially on the Chinese market - 
the Ceo says - where we plan to 
build a production facility for the 
Far East clients”. “The fi nancial 
capacity and focus of the Chinese 
in the industrial automation sec-
tor - adds the engineer Paolo Ot-
taviani, an important point of ref-
erence in China for the expansion 
of Italian companies - represents 
a great opportunity for companies 
like Kinema, with its strong ex-
pertise in mechatronics and at the 
forefront of technology, fl exibility 
and creativity”. 

Made in Italy mechatronics 
arrives in China
Kinema customised machines are born in Puglia, high technology 
for industrial systems

From the client’s need, 
Kinema develops 
bespoke machines 
like a tailored suit: 
products that represent 
the state of the art 
in technology and 
innovation

Bari 
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For the last fi fty years, Steel 
Tech has created silos, tanks 

and plants in stainless steel for 
big names and companies in the 
wine, agri-food and industrial sec-

tors. “We are also acquiring mar-
ket shares in the chemical-phar-
maceutical and environmental 
sectors - explains the chairman Al-
fonso Cialdella, supported in the 
company by Vito and Aldo Malde-
ra - with storage tanks for industri-
al waste, physico-chemical reactors, 
liquid food and non-food storage, 
allowing us to work with impor-
tant groups to which we can offer 
high-quality products. After closing 
for two weeks at the beginning of 
the lockdown, the company in Co-
rato (Bari) resumed production be-
cause it is functional to essential 
supply chains. “Despite the shrink-
age of the markets - concludes 

Cialdella - 2020 will end with a sig-
nifi cant increase in turnover, an in-
dication of the fact that we are fol-
lowing an effective entrepreneurial 
strategy”. As a sign of this commit-
ment, in December of last year 
Steel Tech received the “Le Fonti” 
award for “Excellence of the Year - 
Innovation & Leadership in steel 
processing” while in September it 
achieved a very important score for 
the Legal Rating, the acquisition 
of which is proof of the current di-
rection that Steel Tech is taking to-
wards the goal of affi rming itself as 
a company that is capable of being 
a true partner to its customers, not 
just a mere supplier. 

Tanks, a core of steel 
Steel Tech is the reference for agri-food, wine, 
chemical-pharmaceutical and energy sectors

Wine storage plant with a capacity of 1,500 hl, 
at Cantine di Cona, Venezia

The value of the people is an 
element that can make the 

difference. This is the philosophy 

of Penta System, founded in 1995, 
with offi ces in Modugno (Ba-
ri), Roma and Tirana. The com-
pany specialises in design, con-
struction and maintenance of civil, 
industrial and nuclear electrical 
systems, fl uid, mechanical and air 
conditioning systems, metal car-
pentry and prototype machines. 
“We invest in training - says Sal-
vatore Chionno, managing direc-
tor of the company - so that we can 
rely on highly qualifi ed staff, al-
lowing us to put ourselves forward 
as an effi cient partner, capable of 
responding to all the requiremen-
ts that the national and internatio-
nal market demands, analysing and 

managing the various phases of 
production, installation and main-
tenance”. The company, a leader 
in the electrical systems sector, di-
versifi ed its expertise even into the 
naval market and into nuclear de-
commissioning. “In the renewable 
energy sector, from photovoltaics 
to cogeneration, trigeneration and 
biomass - adds Salvatore Chionno - 
we offer a ‘turnkey’ service to assist 
customers throughout all qualifi -
cation and technical phases”. The 
Le Fonti Awards rewarded Pen-
ta System at Borsa Italiana, Italian 
Stock Exchange in Milano with the 
“Excellence of the Year 2017 and 
2019. Innovation & Leadership”. 

The systems professionals
Quali� ed personnel and diversi� cation are 
the added values of Penta System

Salvatore Chionno, 
managing director of Penta System

In the heart of the industrial 
area of Bari, one of the most 
developed in the South, Kin-

ema studies, designs and pro-
duces customised high-tech ma-
chines, integrated into systems 
for assembling and testing compo-
nents. “The company was founded 
in 2014 from the fusion of skills in 
industrial automation and mecha-
tronics - underlines Roberta Rizzi, 
mechanical engineer and Ceo of 
Kinema - and is specialised in the 
production of unique pieces, cus-
tomised solutions that we imagine 
and create only for our clients”.
In a modern 1,000 sqm work-
shop, a team of highly specialised 

mechatronic engineers and tech-
nicians takes care of every aspect 
in the mechanical, electrical and 
software design, assembly and 
service departments. “Our engi-
neers - continues the Ceo of Kin-
ema - are highly specialised with a 
global know-how of industrial au-
tomation that, starting from the 
basic idea, allows to integrate the 
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Made in Italy mechatronics 
arrives in China
Kinema customised machines are born in Puglia, high technology 
for industrial systems

From the client’s need, 
Kinema develops 
bespoke machines 
like a tailored suit: 
products that represent 
the state of the art 
in technology and 
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Bari 

PLATINUM - November 2020201



Afew weeks ago, Prime 
Minister Giuseppe Conte 
awarded Masmec the hon-

our of “Welfare Champion” as a re-
sult of the latest Sme Welfare In-
dex produced by Generali Italia. It 
marks a recognition that the com-
pany achieves for the second con-
secutive year due to its wide range 
of welfare policies and which, on 
this occasion, is also accompanied 
by a special mention for its re-
sponse to Covid-19. As a matter 
of fact, when faced with the health 
emergency, Masmec shone for 
its reaction: “In a matter of a few 
days - explains the managing di-
rector, Daniela Vinci - we poured 

all of our skills and effort into the 
development of specialist machin-
ery to help tackle the pandemic 
and we established the conditions 
to ensure we were able to keep on 
working and provide remote train-
ing to as many employees as possi-
ble”. Even in such a diffi cult time, 
innovation and looking after peo-
ple are once again confi rmed as 
the founding values of this compa-
ny with a Bari heart and an inter-
national spirit. Specialised in ro-
botics, Masmec manufactures, on 
the one hand, automatic assem-
bly and test lines for components 
for automotive multinationals, and 
on the other navigation systems for 

surgery and workstations for labo-
ratory medicine. Two very differ-
ent fi elds, but both underpinned 
by a mix of high-profi le technical 
skills and attention to customer 
needs, which translate into search-
ing for customised, sustainable 
solutions fully in line with emerg-
ing technologies. “The protago-
nists of the company’s evolution 
- says Vinci - are our profession-
als, who are highly talented in fac-
ing ever-changing scenarios recon-
fi guring their skills and innovating 
products and processes”.
For example, on the subject of 
mobility, Masmec is acquiring new 
knowledge related to electric vehi-
cle components such as motors, in-
verters and battery packs.
At the same time, it is investigating 
the use of digital technologies such 
as simulation software, virtual re-
ality and augmented reality, which 
allow a qualitative leap in both in 
terms of systems design and main-
tenance and training. In short, 
the winning formula of talent and 
high-tech is set to make Masmec 
shine for a long time to come. 

Daniela Vinci, Masmec managing director

“Resilient” 
Welfare Champion
Masmec, a story about innovation and skills

Masmec focuses on digital technologies to continually innovate its offer
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Going beyond steel. This is the 
philosophy that has always 

inspired engineer Paolo Bevilac-
qua, sole manager of Tecnoacciai 
Srl, a company working in the fi eld 
for 35 years and leader in the cen-
tre-south, in the storage, processing, 
and distribution of steel. Since 2000 
manufacturing has taken place in 
the facilities in Via delle Mammole 
30, Modugno (province of Bari), but 
the company was founded in Biton-

to, where the manufacturing facili-
ty was located for its fi rst 15 years of 
life. “We are a distribution compa-
ny, we buy steel and stock it, but, we 

are also, fi rst and foremost, a service 
centre - explains Engineer Bevilac-
qua - this means that we semi-fi n-
ish the goods by cutting to order 
and deliver them to the clients with 
our vehicles.” Tecnoacciai - which 
has 34 permanent employees - cov-
ers a number of industries, like met-
alworking, industrial systems and 
heavy industry, where it is an almost 
exclusive partner in the sale of com-
mon, special, and stainless steels. 
“Among our future objectives - con-
cludes the sole manager - is our aim 
of increasing our sales in stainless 
steel, extending to other regions, 
and even abroad.” 

An indestructible business 
Tecnoacciai is the leader in the centre-south in 
the storage, processing, and distribution of steel 

Founded in 2009 in Bari (but now 
with offi ces in Milano and Roma, 
too) by lawyers Alberto Maria De
Giosa, Giuseppe Gerardi and Gi-
ancarlo Ruccia, the Studio Legale 
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Law. The jewel in the crown is the 
section dedicated to Asset Pro-
tec- tion. In this context, the Stu-
dio deals with the establishment of 
trust deeds. Another important ar-
ea of specialisa- tion is that dedi-
cated to Business Cri- sis, where, 
through accurate screening of the 
debt situation and the fi nancial re-
sources of the company, the Studio 
is able to identify the most appro-
priate solutions of an extrajudicial 
and judi- cial nature.
Finally, the section dedicated to 
Aviation Law which, through the 
examination and handling of spe-
cifi c cases before natio- nal and 

Specialists in civil
and tax law
Studio Legale DGGR assists clients also 
in case of business crisis

 Dggr’s team of Professionals

European courts, has among its ob-
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Bari, with its province, is 
characterised by its dy-
namic production fabric, 

well-articulated in the industrial 
centres of Bari-Modugno, Molfet-
ta and in the Pip area of Gioia del 
Colle. With approximately 120,000 
companies (of which a quarter are 
led by women), over 30% of the 
entrepreneurial fabric of the re-
gion of Puglia is located in the prov-
ince. Over the last 15 years, a com-
plex and well-structured process of 
transforming its economic and pro-
duction system has allowed the de-
velopment of an industrial growth 
model strongly linked to the main 
European trends. Signifi cant pro-
duction specialisations include 
mechatronics, logistics, agri-food, 
the chemical sector and Ict. This 

growth was guided and is current-
ly supported by a cutting-edge ed-
ucation system with the Universi-
tà “Aldo Moro” and the Politecnico 
di Bari at its centre, with signifi cant 
activity from the Cnr institutes and 

numerous public and private re-
search centres, which allow for the 
constant updating of expertise. An-
other important success factor that 
also attracts investments is the par-
ticular position of the province, hub 

Bari 
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of interchange between Europe and 
the Balkans, across the Trans-Euro-
pean Corridor connecting it to Var-
na on the Black Sea. This centrality 
is reinforced by an intermodal logis-
tics system where industrial areas 
are in close synergy and territorial 
proximity with the port areas of Bari 
and Molfetta (which, with the cur-
rent works, stands to become one 
of the most important logistics hubs 
of the Adriatic), the junctions of the 
major road axes along the Adriat-
ic and towards the Tyrrhenian Sea 
(according to the strong implemen-
tation logic of the strategic trian-
gle Bari-Napoli-Taranto), the in-
ternational airport ‘Karol Wojtyla’, 
the railway network (characterised 
by the renewal of the high speed/
high capacity AV/AC Napoli-Bari 

line) and, above all, by the presence 
of the Interporto Regionale della 
Puglia. This is one of the advanced 
intermodal logistics systems of 
Southern Italy that, due to its stra-
tegic positioning it can be consid-
ered the only logistical infrastruc-
ture in the Eastern Mediterranean, 
an inner port platform capable of 
intercepting goods traffi c between 
Southern Europe and the Balkans. 
With this ‘breeding ground’, the 
economic-production system of 
Bari is characterised by an adequate 
policy of support and manage-
ment of European funds, especial-
ly through the action of Puglia Svi-
luppo, ensuring the development of 
competitiveness with great atten-
tion to internationalisation and eco-
nomic and environmental sustaina-

bility. Of the three main provincial 
production hubs, the Bari-Mo-
dugno industrial area, occupying an 
area equal to 1,161 hectares, repre-
sents the most extensive agglomer-
ate in Puglia, as well as being one 
of the most important in South-
ern Italy, specialised in automotive, 
chemicals, mechanics and mecha-
tronics. This last sector, in particu-
lar, fi rst for the increase in exports, 
makes Puglia the locomotive for in-
novation. With its 817 companies, 
making it one of the most dynam-
ic areas of the entire Adriatic ridge, 
the industrial area is characterised 
for the presence of approximate-
ly 20 multinational establishments, 
around which a signifi cant number 
of small and medium-sized enter-
prises has developed. The industrial 
area of Molfetta is also of great rel-
evance, its attractiveness potential 
is linked to the development of the 
port area, with around 120 compa-
nies in the wholesale, construction, 
precision mechanics, Ict and logis-
tics sectors. The Pip area of Gioia 
del Colle, strongly characterised by 
the agri-food industry and special-
ised in the milk and dairy products 
sector, hosts more than thirty com-
panies over an area of 74 hectares. 
The innovation exhibited by the lo-
cal supply chain is the best expres-
sion of renewal implemented on 
the great production tradition of 
Puglia. 

Bari, locomotive 
of innovation
Mechatronics and intermodal logistics 
make the area interchange hub between 
Southern Europe and Balkans

This growth is 
currently supported 
by a cutting-edge 
education system 
with the Università 
“Aldo Moro” and the 
Politecnico di Bari at 
its centre
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Agriculture 4.0 for the future
“Investments must be made 

to a key sector for food 
safety and sovereignty, 

above all in a moment when, with 
the Covid emergency, food has 
demonstrated all its strategic im-
portance to defend Italy from the 
turbulence caused by the pandem-
ic that has triggered hoarding and 
commercial wars with tensions and 
new poverty”. It is the key idea of 

the national president of Coldiret-
ti, Ettore Prandini, in this complex 
moment. “The Recovery Fund - he 
continues - represents an unmiss-
able opportunity to overcome the 
historical imbalance in the distribu-
tion of European funds that has al-
ways penalised Italian farmers in 
Europe”. The European funds, con-
tinues the president, “should be 
used to fi nance strategic projects, 
overcoming the limits to the invest-
ment capacity in the agricultural and 
food sector, to bring benefi ts to the 
whole national economic system 
with a long-term commitment. We 
need a decisive shift towards preci-
sion agriculture, digitalisation, man-
agement of water resources and re-
generating the production chains 
up to bioenergy with specifi c inter-
ventions in the sectors experiencing 
most diffi culty and with most defi -
cit, from cereals to animal farming”. 
For this reason, Coldiretti has pro-
duced a series of projects capable of 
improving the economic and envi-

ronmental sustainability of the pro-
ductions and offering quality food. 
“We are thinking, for example, of 
the subject of innovation, common 
to all the compartments, with digi-
talisation to give impetus to preci-
sion agriculture 4.0 so as to support 
production and quality optimisation 
and cost reduction in the farms. In-
novation also means green biochem-
istry and exploiting breeding and 
forests for the production of biom-
ethane and biogas. And then the 
project to create a great network of 
accumulation tanks capable of guar-
anteeing a constant supply of water 
that we have shared with Anbi, Ter-
na, Enel, Eni and Cassa Depositi e 
Prestiti”. “For the competitiveness 
item, modernisation of the produc-
tion chains is a central theme - con-
cludes Prandini - because the Italian 
one is defi cient, from cereal grow-
ing to animal farming, but also in the 
strongly export-oriented sectors like 
olive growing and nurseries. Let us 
not waste this opportunity”. 

from the earth 
to the table

“The European funds should 
be used to fi nance strategic 
projects overcoming the limits 
to the investment capacity in 
the agricultural and food sector 
to bring benefi ts to the whole 
National Economic System”

Ettore Prandini, National President of Coldiretti
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After 140 years from its foun-
dation, Serena Wines 1881 
has not lost the passion and 

respect for the winemaking tradi-
tion, but merging it with the most 
advanced techniques and machin-
ery and thus guaranteeing a prod-
uct that is always of quality. The 
company was already far-sighted in 
the seventies, when it was enriched 
with the fi rst keg plant in all of Italy, 
in addition to the bottling plant, and 
today it boasts numerous autoclaves 
for the Charmat method, a new bot-
tling system for 0.75 and 0.20 for-
mats and has started the production 
of one-way kegs. The Serena plant 
is a magical place where tradition-
al techniques blend with the newest 
technologies to transform the fruits 
of the earth into precious wines. A 
company that knows how to keep 
up with the times and that has been 
able to transform itself, Serena 
Wines 1881 is very 
sensitive to the is-
sue of sustainabil-
ity and for this rea-
son has enriched 
its production with 
organic and vegan 
Prosecco. A conscious 
and environmentally 
friendly wine that demonstrates the 
company’s commitment to meeting 
the needs of the market and its con-
sumers. Many others are the sus-
tainable projects started by Sere-
na Wines 1881, such as “Cheers”, 
together with Università Ca ‘Fos-
cari di Venezia University, in which 
the lees of wine are used to colour 

photovoltaic cells and 
produce sustainable and 
renewable energy. An-
other ongoing project is 

RafCycle, dedicated to the recovery 
of the adhesive label post-dispens-
ing. This solution allows the recov-
ery of a waste (silicone paper) which 
would otherwise have the landfi ll as 
its only destination. The siliconised 
support used in the production pro-
cess of our wine is recovered and 
used for the production of new la-

bel support thus closing the circle 
of the circular economy. The lat-
est addition in terms of sustaina-
bility is the packaging dedicated to 
the new e-commerce, a project just 
launched for Costaross, the young-
est of the brands in the Serena 
Wines 1881 portfolio, a complete-
ly recyclable packaging that is abso-
lutely consistent with the corporate 
spirit that combines modernity, in-
novation and respect for the envi-
ronment. 

Ossi estate

A history of tradition, 
innovation and territory
Serena Wines 1881 focuses on the future with the Cheers and RafCycle projects

from the earth to the table 
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Open Green Srl’s mission is 
plant nutrition, which is ac-

companied by the production of bi-
ological, bio-stimulant, multifunc-
tional, organic, and organo-mineral 
fertilisers to reduce the environ-
mental impact of traditional fertil-
isation. The periphrasis “plant nu-
trition” deliberately recalls that of 
humans and animals: “There are 
numerous similarities - explains Il-
ario Bignami, owner of Open Green 
Srl - one could almost speak of life-
styles, even for plants: if the nutri-
ents are unbalanced, then health 
will not be optimal. If, on the oth-
er hand, meso-elements, micro-ele-
ments, and bio-stimulants are add-
ed alongside the macro-elements, 

the plants will undergo less biotic or 
abiotic stress, in short, they will be 
healthier”. With 27 years of expe-
rience in the sector, Open Green’s 
research is geared towards devel-
oping products that help the plant 
look after itself through nutrition 
as well as protect the environment 
and consumers. All of this is done 
in collaboration with research cen-
tres and university labs in Italy and 
abroad. “It is an area in which It-
aly is seen as an example of glob-
al excellence - says Bignami - 30% 
of our production heads to Europe, 
Lebanon, Saudi Arabia and the 
United Arab Emirates. Here the 
Italian fl ag and the CE mark are 
synonymous with high standards”. 

The future and sustainable plant nutrition
Open Green’s innovation in the name of Italian know-how

Ilario Bignami

from the earth to the table 

“To provide adequate respons-
es to what Europe is asking 

of us and to respect the instructions 
for utilising and making the most of 
the resources provided 
for by the Next Gener-

Sustainability for strengthening infrastructures
Mission: resources provided for by Next Generation EU put to good use

ation EU, it is essential to promote 
the use of rating systems capable 
of ‘measuring’ environmental sus-
tainability according to pre-estab-
lished rules and criteria”. This has 
been stated by Lorenzo Orsenigo, 
president of Sustainable Infrastruc-
tures. We need “to be aware that 
the agreement must be completely 
managed through procedures, pro-
cesses and digital systems, and we 
must also support the use of inno-
vative materials, such as green prod-

ucts, through tax reward 
mechanisms. These - re-
asserts Orsenigo - are the 
pillars on which to base a 

decision-making process 

capable of directing the Recovery 
Plan towards the objectives set by 
the Next Generation EU”. Profes-
sors Francesco Karrer, urban plan-
ner and former president of the 
Higher Council of the Public Works, 
Marco Frey, professor of economics 
at the Scuola Superiore Sant’Anna di 
Pisa and president of Global Contact 
Italia, and Antonio Nanni, director 
of the Department of Architecture 
and Environmental Engineering of 
Miami University, as members of 
the Scientifi c Committee, will par-
ticipate in the drafting of the Posi-
tion Paper, for which the Associazi-
one Italiana per la Sostenibilità delle 
Infrastrutture has set up a dedicated 
working group. 

dalla terra alla tavola 

PLATINUM - November 2020210



Open Green Srl’s mission is 
plant nutrition, which is ac-

companied by the production of bi-
ological, bio-stimulant, multifunc-
tional, organic, and organo-mineral 
fertilisers to reduce the environ-
mental impact of traditional fertil-
isation. The periphrasis “plant nu-
trition” deliberately recalls that of 
humans and animals: “There are 
numerous similarities - explains Il-
ario Bignami, owner of Open Green 
Srl - one could almost speak of life-
styles, even for plants: if the nutri-
ents are unbalanced, then health 
will not be optimal. If, on the oth-
er hand, meso-elements, micro-ele-
ments, and bio-stimulants are add-
ed alongside the macro-elements, 

the plants will undergo less biotic or 
abiotic stress, in short, they will be 
healthier”. With 27 years of expe-
rience in the sector, Open Green’s 
research is geared towards devel-
oping products that help the plant 
look after itself through nutrition 
as well as protect the environment 
and consumers. All of this is done 
in collaboration with research cen-
tres and university labs in Italy and 
abroad. “It is an area in which It-
aly is seen as an example of glob-
al excellence - says Bignami - 30% 
of our production heads to Europe, 
Lebanon, Saudi Arabia and the 
United Arab Emirates. Here the 
Italian fl ag and the CE mark are 
synonymous with high standards”. 

The future and sustainable plant nutrition
Open Green’s innovation in the name of Italian know-how

Ilario Bignami

from the earth to the table 

“To provide adequate respons-
es to what Europe is asking 

of us and to respect the instructions 
for utilising and making the most of 
the resources provided 
for by the Next Gener-

Sustainability for strengthening infrastructures
Mission: resources provided for by Next Generation EU put to good use

ation EU, it is essential to promote 
the use of rating systems capable 
of ‘measuring’ environmental sus-
tainability according to pre-estab-
lished rules and criteria”. This has 
been stated by Lorenzo Orsenigo, 
president of Sustainable Infrastruc-
tures. We need “to be aware that 
the agreement must be completely 
managed through procedures, pro-
cesses and digital systems, and we 
must also support the use of inno-
vative materials, such as green prod-

ucts, through tax reward 
mechanisms. These - re-
asserts Orsenigo - are the 
pillars on which to base a 

decision-making process 

capable of directing the Recovery 
Plan towards the objectives set by 
the Next Generation EU”. Profes-
sors Francesco Karrer, urban plan-
ner and former president of the 
Higher Council of the Public Works, 
Marco Frey, professor of economics 
at the Scuola Superiore Sant’Anna di 
Pisa and president of Global Contact 
Italia, and Antonio Nanni, director 
of the Department of Architecture 
and Environmental Engineering of 
Miami University, as members of 
the Scientifi c Committee, will par-
ticipate in the drafting of the Posi-
tion Paper, for which the Associazi-
one Italiana per la Sostenibilità delle 
Infrastrutture has set up a dedicated 
working group. 

dalla terra alla tavola 

Konig-stampa-Stile-190x280-ott2020-def.indd   4Konig-stampa-Stile-190x280-ott2020-def.indd   4 22/10/20   12:4422/10/20   12:44



The blocking of social activi-
ties has not taken away the 
pleasure of enjoying a good 

glass of wine: it has moved to within 
our own four walls and has increas-
ingly been purchased online. The re-
port by Iwsr describes the impact of 
Covid in 10 strategic markets for al-
coholic beverages, during the phase 
between the fi rst and second wave of 
the virus. In all 10 markets, e-com-
merce has sustained sales, even dur-
ing the hoarding phase when many 
items could not be found in shops, 
yet it still failed to compensate the 
fall in sales caused by the closure 
of bars and restaurants. The an-
alysed markets are Italy, France, 
Germany, Spain, Great Britain, Ar-
gentina, China, India, South Af-
rica and the United States, which 
are all important for Italian exports 

as a tradition and for the future. 
The trend to purchase high-qual-
ity and consequently priced alco-
holic beverages has driven sales in 
the United States, with double-dig-
it growth that has not slowed down 
those of entry-level products, in 
larger formats due to the inabili-
ty to go shopping every day. A pos-
itive balance sheet even for online 
sales, with prospects of confi rma-
tion post-emergency as the service 
has formed a part of consumer hab-
its. In Europe, Great Britain record-
ed a 20% growth in sales in modern 
distribution and 50% growth in on-
line sales, yet is suffering the brunt 
of the closure of clubs and events 
that represented 40% of the market. 
The strong growth of digital has re-
vealed the shortcomings of e-com-
merce infrastructures even in are-

as where e-commerce was already 
strong pre-pandemic, such as the 
UK and Spain, and even more so 
in Italy. Here the growth of digital 
has been held back by the response 
limits of the platforms, but has driv-
en the emergence of direct-to-con-
sumer websites and manufactur-
ers’ apps. The situation is different 
in Germany, where online sales of 
alcoholic beverages have not taken 
off, though they have grown, and su-
permarkets have held up. Sales are 
also affected by various consum-
er habits. In markets where “away 
from home” consumption is strong-
er, such as Italy, Spain and Argenti-
na, the sector has suffered a sharp 
decline, in other markets where 
consumption is also very much at-
home, such as Great Britain, things 
have played out differently. 

Wine and online, 
a winning 
combination

A positive balance sheet with prospects of con� rmation 
post-emergency as the service has formed a part of consumer habits

from the earth to the table 
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Stefano Cuzzilla has been 
president of Federman-
ager since 2015 and from 

this observatory highlights the 
strategic role of the manager for 
the digital transformation, for 
the social aspect in times of crisis 
and also refl ects on the opportu-
nities and criticalities for young 
people. “There are enterprises 
that have invested a great deal 
in the last few years, others that 
have not and are now exposed 
to the risk of remaining exclud-
ed from global competition. However, when we talk dig-
ital, we must be clear: the technology is in the machines, 
in the processes and in the factories. However, the tech-
nology must also be in the head - considers the president 
- Without a serious plan of reconverting the skills, we will 
not make any progress. According to the Desi index, Ita-
ly is in 25th place in Europe for digital skills”. However, 
does the manger now also have a social role for the sys-
temic aspect? “The business world has crucial importance 
for the social aspect - asserts Cuzzilla - Not only because 
it generates employment, but because the enterprise is a 
community itself that supports the territory and the wel-
fare of the families. In this context of crisis, the role of 
the manager becomes the link between production and 
creation needs of this added value. Planning the inter-

ventions, writing credible long-
term management plans, fi nanc-
ing them as well as possible with 
the European and international 
instruments, implementing the 
synergies between the public and 
private, reasoning with network 
logic. All these are the qualities of 
good managers, who, despite do-
ing what is useful for their own 
company, are aware of the posi-
tive effects that they can generate 
on the system”. They say it is a pe-
riod in which the entrepreneurial 

vocation is not particularly strong amongst young people. 
However, is it the time to focus on becoming managers? 
“I do not think that young people are lacking in spirit of 
enterprise. Rather, we must recognise that doing business 
in this Country is more diffi cult than elsewhere due to a 
suffocating bureaucracy and many ineffi ciencies - replies 
Cuzzilla - Above all, there is an absence of a solid ecosys-
tem of venture capital. I know many experiences of suc-
cessful mentoring, where managers with long-term expe-
rience have offered to accompany young enterprise in the 
start up stages. If we had a system that kept a keener eye 
on talent, capable of investing in them, we would have 
certainly gained in dynamism and competitiveness”.

- Antonella Lanfrit -

Managers torn between 
digitalisation and social 
accountability
Stefano Cuzzilla of Federmanager analyses the role of the top management

Stefano Cuzzilla

consultancy
services for businesses
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Nino Carmine Cafasso, la-
bour lawyer and labour 
consultant since 1993, 

professor of Labour Law at the 
Università Popolare in Milano, 
president of Ais (Association of 
Service Companies) since 2017 
and member of the Friedman In-
stitute since April 2020, leads Stu-
dio Cafasso & Figli, submerged in 
this moment of crisis, like all oth-
er operators in the sector, by the 
requests of companies forced to 
resort to layoffs. Which, “also 
with regard to this new wave, and 
this new period of lockdown, or 
semi-lockdown foreseen through-
out the national territory - says 

Cafasso - it risks not reaching the 
pockets of workers, especially 
those hired after July 12”.
Studio Cafasso & Figli was among 
the fi rst companies in the sector to 
organise and manage smart work-
ing, reaching a coverage of 98% of 
the staff.
“During the fi rst lockdown we 
worked every day, from morning to 
evening, all week, to make known, 
and try to overcome, the diffi cul-
ties encountered by employers and 
their employees - underlines Ca-
fasso - I also became the spokes-
person for numerous battles, in 
particular for the rights of tour-
ism and entertainment workers, 

Vat holders, artisans and seasonal 
workers. And, especially in these 
last two cases, the battles were suc-
cessful”.
The constant work of those 69 
days of total closure marked by the 
Coronavirus also inspired the fi rst, 
and certainly not the last, publica-
tion edited by Cafasso, “Il lavoro 
ai tempi del Coronavirus” (Work 
at the time of Coronavirus), pub-
lished by PS Edizioni, a series of 
short essays with focus on social 
safety nets, smart working, new 
safety protocols, management of 
assistance funds, non-repayable 
subsidies for companies and the 
relationship between women and 
the labour world.
The brilliant results obtained were 
rewarded with the Excellence 
Award, given to the Ceo of Studio 
Cafasso & Figli “for having sup-
ported and sustained companies 
and workers during the Corona-
virus emergency. Pioneer, in the 
pandemic period, of the protec-
tion of the rights of companies, ar-
tisans, seasonal workers and work-
ers in layoffs, with all the staff of 
operating professionals also in 
Smart Working”. 

Nino Carmine Cafasso

Here are the secrets of success in times of 
crisis. This is con� rmed by the experience of 
the labour lawyer Nino Carmine Cafasso
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consultancy services for businesses 

Technological solutions for smart 
cities, biogas upgrading plants 

to obtain methane combined to pro-
jects for the use of such future fu-
els as hydrogen: the horizon of the 
Group Sgr activities keeps widen-
ing. “The use of the most advanced 
technology - Bruno Tani, manag-
ing director of the Group and An-
igas national president for over 10 
years, says - guarantees to the pub-
lic and private demand solutions 
able to integrate into the new para-
digm of the circular economy. This 
is our mission”. Specifi cally, with the 
newco Sgr Biomethane dedicated to 
green projects and the acquisition of 
Menowatt Ge, owner of innovative 
solutions for public lighting, the Sgr 

Group moves in a fast a sound way 
towards the future integrating the 
business offer of light, gas and en-
ergy effi ciency. The clients served 
are over 372 thousands, in about six-
ties municipalities between Romag-
na and Marche, besides the activi-
ties concerning design, building and 
management of 1,000 km of gas dis-
tribution networks in Bulgaria. In 
2019, the Group, together with its 
490 employees, ensured the sup-
ply of nearly 450 million cubic me-
tres of gas and 640 million kWh of 
electric energy. Last 22 September, 
the Prime Minister Conte awarded 
the Welfare Champion Index Pmi 
prize that the Sgr Group won for the 
fourth year in a row.

From biomethane to hydrogen, energy for the future
The Sgr Group proposes innovative solutions on the energy marketThe Sgr Group proposes innovative solutions on the energy market

Bruno Tani, 
managing director

Improve corporate performance 
by supporting the sales depart-

ment through Digital Marketing. 
This is how the Kreativa Srl digital 
agency, managed by Maicol Zonta 
and Oscar Cusinato, operates with 
its team of 13 internal resources 
and more than 500 active custom-
ers. Today, considering the precise 

historical moment, getting in touch 
with new Leads, acquired online 
thanks to strategies based on Goog-
le, LinkedIn, Instagram and Face-
book, is essential. Kreativa follows a 
work process based on the centrality 
of data, “which starts - explains Zon-
ta - from specifi c market analyses, 
which also focus on competitors and 
their online activities”. Such analysis 
is a milestone for the creation of a 
strategy aimed at generating target 
leads to be managed with the sup-
port of the sales department and 

capable to immediately make per-
ceive the quality of the relationship 
we aim at establishing, consequently 
raising the perception of the compa-
ny. “What we wanted to create - con-
cludes Zonta - is a course of action 
based on human, as well as profes-
sional, relationships. Our custom-
er is promptly followed by certifi ed 
resources who analyse the quality of 
the generated leads and their rele-
vance to the needs of the customer, 
in order to make existing strategies 
even more effi cient”. 

Online Marketing and 
Business Acceleration
Kreativa Srl relies on the extreme knowledge 
of the data to generate valuable contacts from 
the Web

Oscar Cusinato and Maicol Zonta 
the founding members

consulenza - servizi alle imprese 
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Fifty fi ve years of activity and an increasingly ad-
vanced engineering, being able to combine essen-

tial and multidisciplinary sound knowledge with an in-
tegrated, sustainable and Bim oriented planning. This 
is how Spi introduces itself. Studio Progettazioni d’In-
gegneria was founded in 1965 by engineer Pietro Er-
nesto De Felice and operates in the structural, archi-
tectural, building, plant and fi re prevention planning 
sectors, complying with the most innovative perfor-
mance approaches based on Fire Safety Engineering. 
“We are continuously growing. Since 2013, Studio has 
improved its relationships established with Public Ad-

ministrations, participating to and then being awarded 
various tenders intended for design and work manage-
ment activities until the public sector has become our 
fi rst business fi eld. Over the last two years our turnover 
has always doubled”. The team consists in 80% of wom-
en and all the projects of Studio are characterised by en-
vironmental sustainability, functionality, rational use of 
energy, consistency with seismic and hydro geological is-
sues, safety as well as fi re prevention. Spi engineers are 
all highly qualifi ed and have obtained suitable certifi ca-
tions clearly attesting their skills; Studio obviously op-
erates in compliance with Iso 9001 quality standard. 

Bim oriented 
multidisciplinary 
engineering
Spi Srl has been operating for 
55 years and is continuously 
growingSpi Srl Workgroup

Developing digital business is a 
priority for companies and the 

pandemic emergency has accelerat-
ed this macro-trend. “The focus of 
our group - explains the president 
and Ceo Luca Tomassini - are busi-

nesses, media companies, publish-
ers and telecommunications opera-
tors. We are an international group, 
active in all fi elds in which digital 
technology is present, in strategic 
partnership with Microsoft”. “From 
streaming to hybrid cloud, from in-
dustry 4.0 to the world of the IoT, 
from smart collaboration to arti-
fi cial intelligence, from digital to 
human design to mobile business 
solutions. We stand out - continues 
the Ceo - for the signifi cant inno-
vation activity and for the ability to 
create projects tailored to the needs 
of business customers. We are fl exi-

ble, fast and innovative”. The head-
quarters are in a Corporate Cam-
pus in Orvieto, but Vetrya enjoys 
direct presence in Brazil, the Unit-
ed States, Malaysia, Spain and the 
United Kingdom, with business ar-
eas dedicated to the various sec-
tors in which digital technology can 
bring value. Among the most well-
known projects, the Ott VatiVision 
service which distributes stream-
ing content and aims to reach over a 
billion worshippers worldwide. The 
platforms include Eclexia for the 
distribution of live and on demand 
video. 

For businesses digital is a matter of Dna
Vetrya was set up as a digital company and 
supports companies to build new business 
models

Luca Tomassini, president and Ceo of Vetrya

consultancy services for businesses 
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Companies often use in-house resources without 
suitable skills to perform the delicate task of “col-

lateral marketing”, that commercial publishing that con-
cerns creating and producing anything related to prod-
uct information (catalogues, price lists, technical sheets, 
etc.). Technical data and images should be treated skil-
fully and professionally, because creativity cannot be as-
signed exclusively to the inventiveness of an employee. 
X Connection’s mission is, therefore, that of levelling 
this hidden cost, by restoring the activity of commercial 
publishing to a true structured process to obtain the best 
result, which means clarity and a strong communicative 
impact. “Our work consists of optimising the various 
steps of the process - explains Claudio Marconato, own-
er of the company from Padova - starting from collect-
ing the information through its structuring on the basis 
of instructions from the client and to the fi nal destina-
tion, on both paper and digital formats. We provide tai-
lor-made solutions for each request to highlight the spe-

cifi c image of the company we operate in close contact 
with. Added to this, the activity of training, concerning 
above all the use of the instruments that we are going to 
provide”. 

Saving with collateral marketing
From X Connection “tailored” solutions for commercial publishing

Claudio Marconato

consultancy services for businesses 

Giuseppe Andretta has been a 
professional for 25 years spe-

cialising in perfecting the quality 

of prints and photographic images 
through two entrepreneurial pro-
jects, Color Connection and Fine 
Art Connection, of which he is the 
owner of the former and sole ad-
ministrator of the latter. Color 
Connection deals with consulting 
for printing companies with the 
creation of Icc profi les; colour tar-
gets are fi rst printed using spectro-
photometers before they are meas-
ured, and the print colour profi le 
created. Then the professional 
will install these profi les to opti-
mise the printing or to tune more 
printers to produce the same col-
our result. “We work with indus-
trial printers that are not limited 
to paper - specifi es Andretta - but 

that also print on fabrics, ceramics, 
glass, and plastics such as Forex, 
etc. We also work alongside com-
panies that require exact colour 
calibration in their products, from 
design to clothing”. The passion 
for photography led Andretta to 
found Fine Art Connection, an Ep-
son certifi ed laboratory, specialised 
in photographic printing for mu-
seums, galleries, festivals, profes-
sional and non-professional pho-
tographers. “Fine art” printing uses 
only natural papers, which comply 
with the Iso 9706 standard on mu-
seum conservation, which guaran-
tee no deterioration of the image 
and ensure extremely long-lasting 
prints.

Printing and photography professionals
Color Connection and Fine Art Connection: state-of-the-art images

Giuseppe Andretta
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news from Italy and 
around the world

Taking a new look at commu-
nication, proposing B&Bs 
and hotels, not as a way to get 

a break or take a holiday, but to work. 
This is the new approach which hotel 
and hospitality operators are current-
ly imagining. Actually, there is noth-
ing new about this idea. Staycation or 
workation became a trend in 2008, 
during the fi nancial crisis in the Unit-
ed States, offering a breathing space 
between commitments, an opportu-
nity to explore nearby places while 
staying in very comfortable locations, 
places equipped for remote working 
and able to provide services through-
out the day. Hotels for example offer 
offi ce-suites, with royal meals, views 
on old town centres and non-stop PC 
connection: this is what structures be-
longing to the Marriott Internation-
al chain are doing, and so are historic 
Italian hotels like I Portici in Bologna 
or Rome Cavalieri, Aleph, De Rus-
sie, Splendide Royal, Eden in Roma, 
with attached gardens where celebri-
ties hang out, and where one can en-
joy cuisine by chefs and drinks. For 
those who prefer a less formal atmos-
phere, Airbnb for work is a new sec-
tion of the holiday home site dedicat-

ed to those who travel for work, and 
are looking for accommodation in ho-
tels or houses expressly fi tted out for 
smart working, associating hospital-
ity with additional services like team 
building activities or meetings with 
other professionals. Imagine going on 
a cruise with your family, while you 
continue working, getting the best 
out of the unusual location and re-
laxed atmosphere: this is what Msc 
Crociere’s Smartworking@Sea has to 
offer. A sea-view offi ce on shipboard, 
with a Browse & Stream package for 
unlimited connection throughout the 
trip, and a place on board to work, far 
from the frenzy of the offi ce. Current-

ly, such service is available on Msc 
Magnifi ca and Msc Grandiosa. There 
is no lack of original alternatives: a 
whole village, Santa Flora near Gros-
seto in southern Toscana, has fi tted it-
self out with smart working services, 
relying on the fact that it is on the list 
of the most beautiful villages in Ita-
ly: it does not just offer hospitality, 
it also provides such services as care 
for the elderly, baby-sitting, medical 
care, home delivery. If the hospitali-
ty is proposed in rural contexts, like a 
farm, a stay there will take on a touch 
of bucolic well-being. A lot of propos-
als, very different – could this become 
a new fi eld of business? 

Some travel for work and some would like to go on holiday, but 
have to work... There is a solution

Staycation or workation: 
a new look at hospitality

By our Editorial Staff
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Tourism is one of the sectors which has been 
dealt the toughest blows, but some opera-
tors are rethinking the whole industry, imag-

ining a more technological and inclusive future. A fu-
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ing artifi cial intelligence, augmented reality and block-
chain, sets up a system of public and private services, 
intended not only to create complete routes according 
to individual preferences and features; it also collects, 
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European Commission consid-
ers “enabling”, so-called “Ket 

- Key Enabling Technologies”, is 
measured by the number of patent 
applications in biotech, photonics, 
advanced materials, nano and mi-

cro-electronics, nanotechnologies 
and advanced manufacturing sys-
tems.
According to Dintec, the consorti-
um for technological innovation, be-
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rope in terms of number of patents 
applied for.
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den, where the growth rate has been 
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of all new inventions are in these 
four regions. 

Responsible tourism 
is hi-tech

Italy and enabling patents

Paola Generali, Assintel’s president, 
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news from Italy and 
around the world
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joy cuisine by chefs and drinks. For 
those who prefer a less formal atmos-
phere, Airbnb for work is a new sec-
tion of the holiday home site dedicat-

ed to those who travel for work, and 
are looking for accommodation in ho-
tels or houses expressly fi tted out for 
smart working, associating hospital-
ity with additional services like team 
building activities or meetings with 
other professionals. Imagine going on 
a cruise with your family, while you 
continue working, getting the best 
out of the unusual location and re-
laxed atmosphere: this is what Msc 
Crociere’s Smartworking@Sea has to 
offer. A sea-view offi ce on shipboard, 
with a Browse & Stream package for 
unlimited connection throughout the 
trip, and a place on board to work, far 
from the frenzy of the offi ce. Current-

ly, such service is available on Msc 
Magnifi ca and Msc Grandiosa. There 
is no lack of original alternatives: a 
whole village, Santa Flora near Gros-
seto in southern Toscana, has fi tted it-
self out with smart working services, 
relying on the fact that it is on the list 
of the most beautiful villages in Ita-
ly: it does not just offer hospitality, 
it also provides such services as care 
for the elderly, baby-sitting, medical 
care, home delivery. If the hospitali-
ty is proposed in rural contexts, like a 
farm, a stay there will take on a touch 
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news from Italy and around the world

Over one hundred thou-
sand newly hired sea-
sonal workers are being 

sought to deal with Christmas holi-
days and the preceding promotion-
al events, Black Friday and Cyber 
Monday. The announcement made 
by Ups was followed up by recruit-
ment of employees on October 30, 
2020, with a fi rst event which pro-
vided 50,000 new jobs.  This is Ups 
Brown Friday, 250 virtual and tradi-
tional opportunities to meet candi-
dates. This has become a traditional 

yearly moment for Ups employees 
in the United States, which can turn 
into a career opportunity for many, 
those that Ups has planned to hire 
after the holidays, picking them 
out from contingent labour: over 
the last three years, 35% of people 
who began working short term have 
been hired  for an unlimited period. 
No less than 123,000 people - about 
one third of the staff employed by 
the courier - have been hired this 
way. There is an advantage for stu-
dents too - help with college pay-

“Unboxing” is the name of an emerging 
trend in marketing, apparently fashion-
able so far only in the Us, which takes 

advantage of the “wow” effect when opening a pack-
age. During the lockdown, millions of people have 
been clicking on videos where one can see adults and 
children open boxes, and have made them go viral. 
The surprise effect, in fact, shows that the package is 

actually often more captivating and interesting than 
what is inside it. So, over the years, many companies 
have begun investing in designing increasingly new, 
different, “surprising” packaging. Why? Easy to an-
swer: if the packaging is attention grabbing enough, 
it is more likely that consumers will fi lm the moment 
their product was opened and then post the videos 
online, on Youtube and on various social networks. 
This in its turn will inevitably attract new purchas-
ers to the brand. Having become aware of the grow-
ing role played by unboxing, packaging manufacturers 
are studying increasingly evolved and original kinds 
of packaging, in order to satisfy the demand for high 
quality printed packaging. Boxes, in fact, should not 
be thought of simply as shipping containers, but as 
precious advertising vehicles to be delivered directly 
into the hands of customers. 

Usa: hiring under the Christmas tree

Unboxing, what a surprise

Ups Brown Friday means 250 virtual and 
traditional opportunities to meet candidates

On-video packaging as a 
cutting-edge marketing tool. 
The new trend from the Usa

ments, which are quite high in the 
States: every year, Ups invests 30 
million euro in this programme. 
Ups is looking for warehouse as-
sistants, delivery drivers and deliv-
ery assistants. This year, most in-
terviews were carried out virtually, 
with a few exceptions due to local 
regulations. 
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Travel restrictions introduced around the world 
and intended to slow down the spread of the 
Covid-19 pandemic have driven Iata (Interna-

tional Air Transport Association) and Itf (the Interna-
tional Transport Workers union) to issue a joint state-
ment, pleading for urgent help from Governments for 
workers who are employed by airlines. The Air Trans-
portation Action Group estimates that 4.8 million jobs 
are currently running a serious risk of becoming redun-
dant due a 75% slash in people fl ying (August 2020 com-
pared to the same month in the previous year), a fall 
which has led to a great reduction in the operation of 
aircraft and ground structures. Iata and Itf are not on-
ly asking for subsidies, but they are also issuing a call to 
reopen borders and implement a common, worldwide 
pre-departure testing system. “The civil aviation indus-
try is going through an unprecedented working catastro-
phe”, says Alexandre de Juniac, Iata’s general manager 
and Ceo. “Airlines have been cutting down their costs 
to the bone, and they only have enough money to hold 
out another eight and a half months, if current condi-
tions persist. Governments must work together to open 
up borders in safety. This means setting up a global pro-
cedure for testing passengers for Covid-19, which could 
make it possible to abolish the quarantine, and let pas-
sengers regain trust in travelling by air”. 

There is one very clear challenge ahead of us, for 
the present and the future of the Planet: how 
can we reconcile economic growth with energy 

effi ciency and environmental sustainability? At least as 
far as the production of electric and thermal energy for 
major food & beverage businesses goes, there is already 
an answer, thanks to AB, a company based in Orzinuo-
vi (Brescia). AB has provided a trigeneration system for 
Sibeg Coca-Cola, the company which has been produc-
ing and developing every product bearing The Coca-Co-
la Company brand in Sicilia ever since 1960, employing 
350 people and about one thousand others in satellite 
activities. Sibeg has long been working on the challeng-
es associated with social responsibility and environmen-
tal sustainability, for example through responsible water 
management, developing product recycling and estab-
lishing its own Green Mobility Project. The installation 
in its Catania plant of an AB trigeneration system now al-
lows the company to produce electric energy, steam and 
cooled water independently. With this plant, electric en-
ergy consumption has been cut down in just one year by 
45%, thus preventing emission of 1,084 tons of CO2 in-
to the atmosphere – an amount equivalent to the carbon 
dioxide absorbed (on an average) by 81,300 trees in one 
year, equal to a forest the size of 101 football fi elds. 

Civil aviation calls 
for global procedures 

Unboxing, what a surprise

The most famous drink 
in the world is getting 
more and more green
In Sicilia a new trigeneration 
plant made by Ab for Sibeg 
Coca-Cola

Alexandre de Juniac
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AGRO-ALIMENTARI
CESENA (FC)
Tel. +39 0547 338120
www.distal.unibo.it

NARRANDO SRL
FISCIANO (SA)
Tel. +39 089 964151 
Tel. +39 320 7979006
www.narrandosrl.it

UNIVERSITÀ DI PISA
DIPARTIMENTO DI 
MEDICINA CLINICA 
E SPERIMENTALE E 
AZIENDA OSPEDALIERO 
UNIVERSITARIA PISANA 
PISA
Tel. +39 050 995110
www.unipi.it

UNIVERSITÀ DEGLI STUDI 
DI MILANO - VESPA
MILANO
Tel. +39 02 50317970
cost-cellfi t.eu

CONFINDUSTRIA ALTRO 
ADRIATICO
TRIESTE
Tel. +39 040 3750111
www.confi ndustriaaltoadriatico.it

BIOHIGHTECH NET
TRIESTE 
Tel. +39 040 8992219
www.biohightech.net

BIOVALLEY 
INVESTMENTS SPA
TRIESTE
Tel. +39 040 8992219
www.biovalleyinvestments.it

BIOVALLEY INVESTMENTS 
PARTNER
TRIESTE
Tel. +39 040 8992219
www.biovalleyinvestmentspartner.it

UNIVERSITÀ DI TRIESTE
DIPARTIMENTO DI INGEGNERIA 
E ARCHITETTURA
TRIESTE
Tel. +39 040 5587300
dia.units.it

TRIESTE VALLEY SRL
TRIESTE
Tel. +39 040 8992219
www.triestevalley.it

medicine and 
technology system
AOU UNIVERSITÀ DELLA 
CAMPANIA “L. VANVITELLI”
EMATOLOGIA ED 
ONCOLOGIA PEDIATRICA
NAPOLI
Tel. +39 081 5665421-5698
www.unicampania.it
www.policliniconapoli.it

addresses

WWW.BMPDOORS.COM

“Art in Motion”

INNOVATION
PASSES THROUGH

HIGH SPEED DOORS
BY BMP EUROPE

BMP Europe is an industrial group specialized 
in creating, engineering and producing 
customized industrial high-speed doors in any 
sizes for di�erent applications and solutions.

Our doors are installed all around the world in 
more than 40 countries. 

The areas for which they are mainly used are: 
Industry, Logistics, Warehouses, Pharmaceutical 
Laboratories, Cold Rooms, Retails, Supermarkets, 
Hangars, Shipyards and much more.



ALPHA PHARMA SERVICE SRL
BITONTO (BA)
Tel. +39 080 8970221
www.a-ps.it

CENTRO DI MEDICINA 
NUCLEARE N1 SRL
CASERTA (CE)
Tel. +39 +39 0823 343806
www.centromorrone.it

NANOHUB S.R.L. 
MILANO
Tel. +39 03311930704
www.nanohub.it

DTO SRL 
SPINEA (VE)
Tel. +39 041 997234
dto-innovators.it 

ELLAMP SPA 
LOMNAGO (VA) 
Tel. +39 0332 943711 
www.ellamp.it

DOTT. NARDI FEDERICO
CASERTA
Tel +39 0823 216005
www.dottfedericonardi-caserta.it

MDG ENGINEERING SRL
RAVENNA
Tel. 0544 1826013 
www.mdg-srl.com

DOTT. ERMANNO GRECO
MEDICINA DELLA 
RIPRODUZIONE CLINICA 
VILLA MAFALDA
ROMA
Tel. +39 06 86094776 -797
segreteriavillamafalda@icsiroma.it

CASA DI RIPOSO STELLA 
D’ARGENTO 
CALVIZZANO (NA)
Tel. +39 081 7132188  
www.casadiriposostelladargento.com

DOTT. STEFANO DE VIVO
OTTAVIANO (NA)

TECHNOGENETICS SRL 
MILANO
Tel. +39 0371 1921800
www.technogenetics.it

SEA 2.0 SRL
CASERTA
Tel. +39 0823 335850
www.seaduepuntozero.com

MAROTTA MARIANO
ROMA
Tel. +39 06 5126433
ww.farmaffari.it

CHIANCIANO SALUTE SPA
CHIANCIANO TERME (SI)
Tel. +39 0578 62713
www.chiancianosalute.com

transport&logistics
ALIS
ROMA
Tel. +39 06 871 5371
www.alis.it

MAURELLI 
DISTRIBUZIONE S.P.A.
PASTORANO (CE)
Tel. +39 081 18022625
www.maurelli.it

CASAPULLA ANGELO 
TRASPORTI
VOLLA (NA) 
Tel. +39 081 18578627
www.casapullatrasporti.it

INTERMODALTRASPORTI SRL
FERENTINO (FR)
Tel. +39 0775 8251
www.intermodaltrasporti.it

PRAGMATICA 
AMBIENTALE S.R.L.
RAVENNA (RA)
Tel. +39 0544 502648
www.pragmaticambientale.it

NIPPON EXPRESS ITALIA SPA
SCANDICCI (FI)
Tel. +39 055 731711

CONSERVA SPA
BITONTO (BA)
Tel. +39 080 3715511
conserva.com

CITY EXPRESS SRL
TEVEROLA (CE)
Tel. +39 081 8118106
www.cityexpress.ce.it

G.S. INDUSTRY 
GALLIERA VENETA (PD) 
Tel. +39 049 9416111 
www.gsindustry.com

SALERNO KONTROL SRL 
SALERNO 
Tel. + 39 089 772070
www.salernokontrol.it

CINCOTTA GROUP SRL
CAGLIARI
Tel. +39 070 2506060
www.cincotta.org

LOGISTICS4YOU “SIA”
RIGA, LATVIA
Tel. +39 348 3318080
www.logistics4you.express

UNIONE 
INDUSTRIALI NAPOLI
NAPOLI
Tel. +39 081 583 6111
www.unindustria.na.it

SOLACEM SPA
TORRE ANNUNZIATA (NA)
Tel. +39 0818621199 
www.solacem.it

INTERPORTO SUD EUROPA
MADDALONI (CE)
Tel +39 0823 204015
www.interportosudeuropa.it

TEMI S.P.A - GRUPPO TAVASSI
NAPOLI
www.tavassigroup.it

INTERPORTO CAMPANO SPA
NAPOLI
Tel. +39 081 3115111
www.interportocampano.it

TUTELA + ALTA MURA
NAPOLI
Tel. +39 800 621208
www.altamuragroupsrl.it
   
ALFIERI GROUP 
NOLA (NA)
Tel. +39 081 8291483 
www.alfi erigroup.it

Molise
CAMPITELLO EXTREME 
TEAM SNC
SAN MASSIMO (CB)  
Tel. +39 0874 1862129
Tel. +39 349 3370872
www.campitelloextremeteam.com

CASTELPETROSO 90 SRL
CASTELPETROSO (IS)
Tel. +39 0865 9362
www.fontedelbenessereresort.it

CENTRO TARTUFI 
MOLISE SRL
CASTROPIGNANO (CB)
Tel. +39 0874 503688
centrotartufi molise.com

NIRO LABEL SRL
CAMPOBASSO
Tel. +39 0874 494092
Tel. +39 0874 493746
Tel. +39 0874 65322
www.nirolabel.it

WORK DESIGN SRL
SANT’AGAPITO (IS)
Tel. +39 0865 234145
Tel. +39 345 6364665
www.workdesignsrl.it

PA DIGITALE ADRIATICA SRL
CAMPOBASSO 
Tel. +39 0874 1835001
www.padigitale-adriatica.it

GRIMANI CONSULENZE S.R.L.
CAMPOBASSO (CB)
Tel. +39 800 321760
Tel. +39 0874 30300
www.grimani.eu

TRIVISONNO SRL
CAMPOBASSO
Tel. +39 0874 63017
www.trivisonno.it

DUE ELLE IMPORT 
EXPORT S.R.L. 
CAMPOBASSO 
Tel. + 39 0874 483622
www.dueelleimportexport.com

MODAIMPRESA SRL
MIRANDA (IS)
Tel. +39 0865 457017
www.modaimpresa.com

FOXCENTER SRL
MONTERODUNI (IS)
Tel. +39 0865 491800
www.foxcenter.it

THERMOPEST SRL
CAMPOBASSO
Tel. +39 0874 783013
www.thermopest.it

F.I.MO. SRL
CAMPOBASSO (CB)
Tel. +39 0874 62009
www.fornitureindustrialimolisane.it

COI CENTRO ORTOPROTESICO 
ITALIANO SRL
TERMOLI (CB)
Tel. +39 0875 589971
www.coisrl.it

IACOBUCCI GIOVANNI S.R.L.
CAMPOBASSO
Tel. +39 0874 419176
www.costruzioniiacobuccig.it

CAMERA DI COMMERCIO 
DEL MOLISE
CAMPOBASSO
Tel. +39 08744711
www.molise.camcom.gov.it

ITALIAN VESSELS SRL
ROMA
Tel. +39 06 5087289 
TERMOLI (CB)
Tel. +39 0875 714435
www.italianvessels.com

Bari
CONFINDUSTRIA BARI - BAT
BARI
Tel. +39 080 5467711
www.confi ndustria.babt.it

KINEMA SRL
BARI
Tel. +39 080 5238617
www.kinemaweb.com

STEEL TECH 
CORATO (BA)
Tel. +39 080 8721785
www.steeltech.info

PENTA SYSTEM SRL 
MODUGNO (BA)
Tel. + 39 080 5354741
www.pentasystem.org

MASMEC SPA
MODUGNO (BA)
Tel. +39 080 5856111
www.masmec.com

TECNOACCIAI SRL
MODUGNO (BA)
Tel. +39 080 5365959
www.tecnoacciai.net

STUDIO LEGALE DGGR
BARI (BA)
Tel. 080 990 4848
www.studiolegaledggr.it

from the earth 
to the table
from the earth 
to the table
from the earth 

COLDIRETTI
ROMA
Tel. +39 06 4682487
www.coldiretti.it

VINICOLA SERENA SRL
CONEGLIANO (TV)
Tel. +39 0438 2011
www.serenawines.it

OPEN GREEN SRL
CREMONA
Tel. +39 0372 434499
www.opengreen.it

consultancy services 
for businesses
consultancy services 
for businesses
consultancy services 

FEDERMANAGER
ROMA
Tel. +39 06/440701
www.federmanager.it

CAFASSO & FIGLI SPA
NAPOLI
Tel. +39 081 2461068
www.cafassoefi gli.it

GRUPPO SGR
RIMINI
Tel. +39 0541 303030
www.grupposgr.it

KREATIVA SRL
ROSÀ (VI)
Tel. +39 0424 1900539
kreativasrl.com

STUDIO PROGETTAZIONI 
D’INGEGNERIA - SPI SRL
NAPOLI 
Tel. +39 081 5790901
www.spi.srl

VETRYA S.P.A 
ORVIETO (TR)
Tel. +39 0763 4801
www.vetrya.com

FINEART CONNECTION SRLS 
CASTELFRANCO VENETO (TV) 
Tel. +39 0423 420385 
www.fi neartconnection.it

COLOR CONNECTION 
DI GIUSEPPE ANDRETTA
CASTELFRANCO VENETO (TV) 
Tel. +39 335 6575656 
www.giuseppeandretta.com

addresses

PLATINUM - November 2020226



addresses




